


BC'’s Restart Plan

The phased approach to Is

on pause for the duration of province-wide
restrictions, as noted below.

Province-wide restrictions

To get COVID-19 transmission under control, the
Province is urging all British Columbians to press pause
on all non-essential travel and stay in their local
community. Some insights noted in this Research
Roundup were gathered prior to this announcement
by BC’s Provincial Health Officer, Dr Bonnie Henry,
originally given on November 19 and reinforced on

December 7, 2020, January 7, 2021, and February 5.

On March 19, 2021, Canadian and US
officials agreed to extend the closure of
the border between the two countries to
non-essential travel until at least April

21, 2021.

Information provided in this Research
Roundup Report highlights not only
local insights, but global insights which
may be applicable to BC now.


https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan

Destination BC is rounding up relevant research and articles each week related to the travel and

tourism industry and COVID-19.

Last week in brief:

Destination BC releases BC’s 2019 Value of Tourism Snapshot

53% of Alberta residents feel safe to travel to other provinces or territories in Canada (+23 net score)
50% of BC residents are concerned to welcome visitors from nearby communities

89% of BC residents will be comfortable welcoming visitors when their community is fully vaccinated
74% of Owner Direct vacation rental customers plan to visit nearby communities within the next 12 months
BC sees an increase of +3.3% in weekly domestic overnight visitation compared to previous week

BC sees a decrease of -37.5% in weekly domestic overnight visitation compared to same period last year
BC’s occupancy rate (38.3%) up +2.1 points from the previous week

BC'’s average daily rate ($133.42) up +0.1% from the previous week

BC’s revenue per available room (RevPAR) ($51.13) up +6.0% from the previous week

BC tourism employment in February 2021 was down -15% year-over-year

Destination Canada reports Canada’s 2020 tourism losses are the greatest on record

Leger reports 51% of Canadians intend to get vaccinated with the first vaccine offered

Skift commented on the disparate effects of the shutdown on Indigenous tourism in Canada

Destination Analysts reports 41.5% of American Travellers feel they can travel safely

Phocuswright shares that the US travel market is forecasted at $289 billion USD in 2022

Travel Agent Central reports 32% of US agency client travellers have booked their next trip

Tourism and COVID-19 dashboard and reporting resources



Destination BC releases BC’s 2019 Value of Tourism Snapshot

Destination BC has released its annual Value of
Tourism Snapshot publication.

The Snapshot summarizes the economic
contribution of tourism in BC for 2019. This
publication includes indicators, such as total
tourism revenue, export revenue, GDP,
employment, businesses, and more.

A time-lag for tourism economic indicators is
seen each year (e.g. 2019 estimates are available
early 2021) as a result of availability of complete
annual business data, as well as processing and
review time.

This information and more can be found on the
Destination BC Research & Insights portal.

2019 Value of Tourism
A Snapshot of Tourism in BC

OVERV IEW TOTAL TOURISM REVENUE

This information provides insight into
the economic value of tourism in

Biritich Columbia for 2019 It is also
complementary piece to the full Value of
Tourizm in British Columbia: Trends from
2009 to 2019 report, available in spring
of 2021,

Infermation provided is produced by BC
Stats for Destination BC, and derved by
Destination BC bazed an the Visitor Travel
Survey from Statistics Canada.

Tourism revenus measures the money received by

businesses, indiiduals, and governments due to tourism.

$22.3 Billion

2019 Annual Revenue
+5.6% +67.8%

Owar 2018 Since 2009
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TOURISM EXPORT REVENUE

$7.2 Billion
' - (+4.3% Over 2018)
In 2019, tourism exparts generated revenue
of $7.2 hillion, an increase of 4.3% over 2018
Tourism export revenue was higher than that of
the mineral (§5.2 billion) and agriculture and fish
($3.2 billion) primary resource industries, but
lower than that of energy ($11.9 billion) and forest
products ($11.9 billian).

2015 SHARE OF TOURISM EXPORT REVENUE
BY PRIMARY RESOURCE INDUSTRY
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Source: Destination BC, March 2021



https://www.destinationbc.ca/research-insights/type/industry-performance/
https://www.destinationbc.ca/research-insights/type/industry-performance/?value-of-tourism=true

537% of Alberta residents feel safe to travel to other provinces or territories in

Canada (+23 net score)

* |n Destination Canada’s latest Resident Sentiment

report (Wave 37, March 9, 2021), 53% of Albertans Alberta

stated they feel safe to travel to other provinces or | feel safe to travel / Je me sens a l'aise de voyager
. . . mDon't know / Je ne sais pas
territories in Canada, whereas 30% of Alberta i e N Mar 9 / 9 mars

Somewhat agree / Plutot d accord

residents expressed an opposing view, stating they =Sy e o1t et .., -
did not feel safe, resulting in a net score of +23. s G e T s R
. . Communities in my p‘rovinoe ! . . i 3 . .
* 40% of Ontario residents stated they feel safe to s des communatics ¢ a % % TR 68 4% 7% ek O, T1%0kaam 6% g, 7% O TR

travel to other provinces or territories in Canada,

o
Other provinces or territories in 51% 49% 49% 49, 51% 40%v51%‘39%'46% 399 21%443y, 50% 37%'48%‘55A 53%

Canada/ .. dans d'autres

while an equal share (39%) of Ontario residents provinces o ot s Conada
expressed an opposing view, stating they did not feel
safe, resulting in a net score of +1.

23%

The United States /
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Internationally /

... dans d'autres pays 13% 8%
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* For comparison, BC residents have a net score of -9

N N . Base: Alberta
in regards to feeling safe to travel to other provinces Tttt s i f o st
M M significantly higher than previous week @ 95% confidence / in ultat considérablement plus quela -
Ni de référey Alberta s fox ce &
or territories. 10 Bmae e A ot v ds drnct it g e v seam st omssenatscosisnes AR
« Je me sens & laise de voyager.. » semaine précédents (confisnce & 95 %)

* Destination Canada paused the March 16 Resident
Sentiment Survey. The survey will resume March 23

with a new bi'WeeHY survey cadence. Source: Destination Canada’s Weekly Resident Sentiment, Wave 37, Leger, March 9, 2021



https://www.destinationcanada.com/sites/default/files/archive/1343-Canadian%20Resident%20Sentiment%20-%20March%209%2C%202021/Resident%20Sentiment%20Tracking%20March%209_EN_FOR%20PUBLICATION.pdf

507% of BC residents are concerned to welcome visitors from nearb y
communities

In Destination BC’s BC Residents’ Public
Perceptions Wave 21 (March 3, 2021) report,
50% of BC residents said they are concerned to
welcome visitors from nearby communities in BC,
with 65% concerned for visitors from elsewhere in

BC.

807% of BC residents said they are concerned to
welcome visitors from other provinces in Canada,

compared to 88% for the US and 89% from other

countries.

Concern to Welcome Visitors

(continued)

BRITISH COLUMBIAS

Jan 6 Jan 20 Feb 6
2021 2021 2021

(n-526) (n-515) (n=513)

From nearby
communities (day trip)

From elsewhere in BC
(overnight trip)

From other provinces
in Canada, outside BC

From the US 78% 93% 92% 91% 79 90% 82% 92% 8 90%
From other countries 93% 92% 80% 92% 1% 92% T9% 93% 1% 89% m 89%

M Very concerned ™ Somewhat concerned

88%
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Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 21,

Insights West, March 3, 2021


https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

897% of BC residents will be comfortable welcoming visitors when their
community is fully vaccinated

In Destination BC’s BC Residents’ Public
Perceptions Wave 21 (March 3, 2021) report,
89% of BC residents said they will be comfortable
welcoming visitors when all members of their
community are fully vaccinated, with 88%
comfortable when ‘all visitors to the community
can prove they are fully vaccinated’, and 85%
when ‘all members of the household are fully
vaccinated’.

76% of BC residents said they will be comfortable
welcoming visitors when ‘all health and safety
protocols are enforced and monitored at local
businesses’ and 73% being comfortable when ‘all
health and safety protocols are in place when
visitors arrive in Canada’.

Comfort With Welcoming Visitors Under Various Circumstances '#? L

Tl
BRITISH COLUMBIA®

{(Wave 21: March 3, 2021)

All members of community fully vaccinated 89%

All visitors to community can prove they are fully vaccinated 88%

All members of your household fully vaccinated 45% 85%

All health and safety protocols enforced and monitored at local businesses 32% 76%

All health and safety protocols in place when visitors arrive in Canada 29% 73%

™ Very comfortable ™ Somewhat comfortable

Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 21,
Insights West, March 3, 2021



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

* Asurvey of Owner Direct vacation rental
customers from BC and Alberta showed that 74% Insights West €

When

. T : : laccine i th Surﬁ.
intend to travel to nearby communities in their Vaccine is | i wait
province in the next 12 months. Nearby communities in_
your province (day trip) 36% 19% T74% 8% 14%
* 19% intend to spend more than usual on travel .
dt -COVID ith 28% When’ If at a"’ are _Elsewhere in your SpTERPYIv 66% 10% 18%
Compare (0] Pre yearS, WI o you Iikely to travel province (overnight trip)
intending to spend less in the next year. to the following
o - ) . destinations for other pr°‘ﬂﬂé?§;”,,§$“§ﬁﬁa 35% 7% 26%
* 35% intend to stay in a vacation rental property pleasure
with 17% choosing to rent a hotel, motel, or o
I"eSOI't. purposes " The USH 12% 31% 29%
Other countries I 8% 34% 29%

Il Within the next 4 weeks [ll Within the next 2-3 months Within the next 4-12 months

Source: Insights West, March 11, 2021



https://www.insightswest.com/news/owner-direct-2021/

BC sees an increase of +3.37 in wee/(/y domestic ovem/:ght visitation

compared to previous week

* According to Environics Analytics Weekly
COVID Tracker Report, during the week ending
March 14, 2021, BC experienced a week-over-
week increase of +3.3% in weekly domestic
overnight visitation.

* Week-over-week increase in domestic overnight
visitation were seen in two of the six tourism
regions:

*  Vancouver Island (+12.0%)
*  Vancouver, Coast & Mountains (+7.4%)

*  However, week-over-week decreases in
domestic overnight visitation were seen in the
remaining four tourism regions:

*  Cariboo Chilcotin Coast (-26.1%)
*  Kootenay Rockies (-16.5%)

*  Northern BC (-1.6%)

¢ Thompson Okanagan (-0.2%)

BC's Domestic Overnight Visitation

Week-over-Week Percent Change
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Source: Environics Analytics Weekly COVID Tracker Report, March 14, 2021
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Week-over-Week Percent Change
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Source: Environics Analytics Weekly COVID Tracker Report, March 14, 2021


https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC sees a decrease of -37.57% in wee/(/y domestic overnight visitation
compared to same period last year

* Environics Analytics also reports year-over-year

analysis in the Weekly COVID Tracker Report.

* For the week ending March 14, 2021, weekly
domestic overnight visitation was down -37.5%
compared to the same week in 2020.

* Ayear-over-year decrease in weekly visitation was
seen across the province in each tourism region:

*  Vancouver, Coast & Mountains (-47.0%)
¢ Thompson Okanagan (-45.0%)

*  Cariboo Chilcotin Coast (-42.9%)

*  Vancouver Island (-37.8%)

*  Northern BC (-29.7%)

*  Kootenay Rockies (-10.2%)
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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BC and Regional Domestic Overnight Visitation Year-over-Year Percent Change

v s O ©
pm w M JeW-7| Hm Q JeW-7)
3 £ e S = BW-/0 O € eW-£0
£ © 4. = ) =z 8 )
R o E g I8 E % 9°4-8¢
O %, o ¥ P4z @ Z 92412
2 = e _ _ go4-vL _ _ 9o4-vL
o O mw» 9°4-£0 9°4-/£0
_ _ <o uer-|g uer-|g
o,v,,b uer-yg uer-pz
% < uer-£l uer-/|
\,,o\ uer-ol uer-QL
% uer-go uer-£0
O,Av 29Q-/2 29Q-/2
% 23Q-0¢ 29Q-0¢
O,no\ >°a-€l %2Q-¢l
T 28J-90 290-90
\N\,O,nv AON-6C AON-62
o, NON-CC AON-ZZ
\N\,M,\ AON-GL AON-GL
\\an\ AON-80 AON-80
H\Q AON-10 AON-10
. PO-se 1O-5Z
2 * PO8l 1O-8l
o} PO- Il PO- Il
% © w00 2070
%,0 dog-/7 deg-/7
% das-0z dog-07
oooooo%uoo%%%%%% o e se se se s
28°55%8% 88 ° 8 8Q 33°8282%2
” c
5 25 . P eW-pl
v Je - ‘A ©
5 7. Q3 \ S 5 924-82
o B X% - S P41z
38 wwx\ @ > P2 g -yl
S ¢ % < _ e 4,0
5 3 S 1°4-20 ver-|g
& = % ° Herie uer-z
— — \J,an uer-y¢ uer-/|
%, F uer-Ll ver-Q}
2 werol uer-£0
% Her-€o0 %8Q-/Z
Y N >earie 220-07
oeo, 4 22Q-02 %2q-£1
@ >°Q-€l 920-90
40\~\, 23d-90 AON-6C
e AON-6C AON-ZZ
4&\,% AON-CC AON-G|
T Z AON-GL AON-80
\N\,\O l AON-80 AON-10
25 "°N-10 P0-5¢
Omb\ M P0O-G¢ 10-8|
éO PO-8l 1P0-1L
NQ POl 1P0O-170
%, PO-70 des-/z
o des-zz das-0z
Om%, dag-0g { deg-g}
9
BB EEEP e e s se ge e 50 50 3 3¢ 3¢ e
8R°%7%s  ZBRBRBR  EESEES

Source: Environics Analytics Weekly COVID Tracker Report, March 14, 2021


https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC'’s occupancy rate (38.3%) up +2.1 points from the previous week

* STR, an agency which reports BC’s
hotel performance, shows the average
weekly occupancy for BC was 38.3% for
the week of March 7 - March 13, 2021.
This represents an increase of +2.1 points
from the previous week and a decrease
of -12.7 points compared to a similar

period in 2020.

Weekly Occ (%) - Dec 26, 2020 to Mar 13, 2021
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https://str.com/data-insights/news/press-releases

BC's average daily rate (. $133.42) up *+0.17% from the previous week

* STR, an agency which reports BC’s

hotel performance, shows BC’s average

daily rate (ADR) was $133.42 for the

week of March 6 - March 13, 2021. This

represents an increase of +0.1% from
the previous week and a decrease of
-18.1% compared to a similar period in

2020.
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British Columbia’s Hotel Occupancy Rate and Average Daily Room Rate (ADR)

Week-over-Week Year-over-Year Week- “Week
Mar.7 -13,2021vs.  Mar.7 - 13,2021 vs. SRR
Feb. 28 - Mar. 6, 2021 Mar. 8 - 14,2020

Year-over Year
Mar.7 - 13,2021 Mar.7 - 13,2021 vs. Mar.7 - 13,2021 vs.
Feb. 28 - Mar. 6, 2021 Mar. 8 - 14,2020

Mar.7 - 13,2021

Occupancy Rate ADR

Occupancy Occupancy
T e R ADR Percent Change  ADR Percent Change

British Columbia 38.3% +2.1 -12.7 $133.42 +0.1% -18.1%
Vancouver (City of) 22.9% +1.9 -26.5 $154.88 +2.7% -18.5%
Whistler 26.7% L0.6 _40.1 $254.70 -8.8% -36.5%
Victoria 35.0% +1.6 -13.7 $122.31 +4.8% -12.0%
Kelowna 31.1% +2.1 -15.4 $106.63 +1.4% -16.6%
Kamloops 48.7% +8.2 +8.6 $92.07 +2.4% -13.3%
Richmond 58.8% +3.5 +0.0 $194.40 -0.5% +23.0%

Source: 2021 STR, STR Global Ltd - STR Mar. 7 — Mar. 13, 2021



https://str.com/data-insights/news/press-releases

BC'’s revenue per available room (RevPAR) ($51.13) up +6.0% from the

previous week

* STR, an agency which reports BC’s
hotel performance, shows BC’s revenue
per available room (RevPAR) was $51.13
for the week of March 7 - March 13,
2021. This represents an increase of
+6.0% from the previous week and a
decrease of -38.5% compared to a

similar period in 2020.

Mar.7 - 13,2021

Week-over-Week
Mar.7-13,2021vs.
Feb. 28 - Mar. 6, 2021

Year-over-Year
Mar.7 - 13,2021 vs.
Mar. 8 - 14,2020

RevPAR
RevPAR Percent Change RevPAR Percent Change
British Columbia $51.13 +6.0% -38.5%
Vancouver (City of) $35.45 +12.1% -62.3%
Whistler $68.11 -10.8% -74.6%
Victoria $42.83 +9.9% -36.7%
Kelowna $33.18 +8.6% -44.2%
Kamloops $44.88 +23.2% +5.1%
Richmond $114.23 +5.8% +22.9%

Source: 2021 STR, STR Global Ltd - STR Mar. 7 - Mar. 13, 2021
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https://str.com/data-insights/news/press-releases

BC tourism employment in February 2021 was down -157% year-over-year

British Columbia

* According to Tourism HR Canada, tourism Chart 1: Tourism Employment by Province
. . Tourism Empl t (x 1,000)
employment in BC was 286,000 in February ST e
; ®2021 Employment @ 2020 Employment @ 2019 Employment
2021, down from 287,000 in January 2021 and

338,100 in February 2020. This is a -15% S S e

decrease year-over-year (down 52,100

3
employees).
2‘ | |
72 ‘
0 |
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g g g g
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3

Source: Tourism HR Canada, March 2021
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https://tourismhr.ca/labour-market-information/tourism-employment-tracker-insights-into-covid-19s-impact/

Destination Canada reports Canada’s 2020 tourism losses are the greatest on
record

e Destination Canada’s Revmtmg Tourism report 2020 IOSSQS Quitariy Egononic Evolufion

shows that 2020 was the worst recorded loss to of Tourism in Canada
1986-2020 Q3 USA’s Western

Hemisphere

tourism on record. to Canada’s IR Trave e
tourism TIAT]
sector are
the worst
on record
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Source: Revisiting Tourism, Destination Canada, March 2021



https://www.destinationcanada.com/sites/default/files/archive/1342-Revisiting%20Tourism%20Report%20-%20March%208%2C%202021/Revisiting%20Tourism%20Report-%20Mar%208%2C%202021.pdf

* Avrecent survey by Leger showed that 51% of
Canadians intend to get vaccinated with the first
vaccine offered, while 25% of Canadians intend
to wait for their preferred vaccine, and 12% don’t
intend to get vaccinated.

25% OF CANADIANS AND 21% OF AMERICANS
WHO HAVE NOT RECEIVED A COVID-19 VACCINE
INTEND TO WAIT FOR THE VACCINE THEY WANT.

Will you get vaccinated the first chance you get regardless of the vaccine offered, or will you wait for
a particular vaccine that you want to receive?

Get vaccinated Wait for the Not going to get | don't know
with the first vaccine | want vaccinated
one offered

Lecer

SOURCE: Leger/The Canadian Press survey of 1,395 Canadians and 703 Americans who have not received a COVID-19 vaccine,
March 12-14, 2021

Source: Leger, March 16, 2021



https://leger360.com/surveys/legers-north-american-tracker-march-16-2021/

Skift commented on the c/isparate effects of the shutdown on /na'l:genous
tourism in Canada

* Inarecentarticle by Skift, the disparate effects of the pandemic
shutdown on Indigenous tourism and the immigrant workforce in
Canada were discussed. The article states that “without financial
assistance and without international travelers, up to 66 percent of
[Indigenous] businesses may fall off the tourism scene... COVID
impact data also shows deepening inequality because of COVID’s
disparate impact on women, who make up the majority of the
travel services workforce, as well as on immigrants, who make up
26 percent of tourism employees, higher than the national 23.8
percent.”

Source: Skift, March 16, 2021



https://skift.com/2021/03/16/canadas-vaccine-misstep-is-hurting-tourism-recovery/?utm_campaign=Daily%20Newsletter&utm_medium=email&_hsmi=116248398&_hsenc=p2ANqtz-9NNjVEFpWfGyH063yjXRfqFfuFAmJA5XkAfyufOBNA_nvb0d_jo-NZFqM-FRJfroyqOxDWhadG6ShF1anR3O5kXKmttwhv4VOdTopsGftLxEXNjCI&utm_content=116248398&utm_source=hs_email

Destination Analysts reports 41.57% of American travellers feel they can travel
safely

* Destination Analysts, a US-based tourism AMERICANS’ INCREASING CONFIDENCE
research company, shared that 41.5% of IN THEIR ABILITY TO TRAVEL SAFELY
American travellers feel confident that they can AUGUST 21, 2020 — MARCH 14, 2021
travel safely in the current pandemic
environment, Continuing an upwa rd trend. On|y oo —Confident or Very confident =Not very confident or Not at all confident
29% feel they cannot travel safely currently. s

* The percentage of American travellers feeling 50%
confident that they can travel safely continues to 5%
grow weekly which corresponds positively with 40%
the growth in the number of Americans 35%
vaccinated. This trend can be expected to 30%
continue. 25%

20%
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QUESTION: HOW CONFIDENT ARE YOU THAT YOU CAN TRAVEL SAFELY IN THE CURRENT
ENVIRONMENT?

(Base: Waves 24-34 and 39-53 data. All respondents, 1,202, 1,246, 1,222, 1,205, 1,200, 1,205, g 5
1,203, 1,203, 1,204, 1,203, 1,203, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, Dest|nat|0n ¢Ana lyStS
1,209, 1,216, 1,210, 1,204, 1,209 and 1,204 completed surveys.) DO YOUR RESEARCH

Source: Destination Analysts, March 14, 2021



https://www.destinationanalysts.com/blog-update-on-american-travel-in-the-period-of-coronavirus-week-of-march-15th/

Phocuswright shares the US travel market is forecasted to grow to $289 billion
USD in 2022

* Areport by Phocuswright forecasted total US

travel markets to grow from $186 billion USD in Figure 1: U.S. Total and Online Travel Markets (US$B), Online

2021 to $289 billion USD in 2022, $360 billion ; a
USD in 2023, and $390 billion USD in 2024. Penetration and Growth ( f’?T 2?{8'202()‘} R
m Total Travel Market W Online (Leisure/Unmanaged Business

* Online travel penetration is expected to reach

56% in 2021, 54% in 2022, 53% in 2023, and
54% in 2024.
| | In s I | |

2018 2019 2020 2021 2022 2023 2024
Online Penetration 50% 53% 56% 56% 54% 53% 54%
Total Travel Market Growth 6% 3% -61% 19% 56% 25% 8%
Online Travel Market Growth 9% 8% -58% 17% 51% 23% 9%

Source: U.S. Travel Market Report 2020-2024, Phocuswright, March 2021
22


https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/US-Travel-Market-Report-2020-to-2024

Travel Agent Central reports 327 of US agency client travellers have booked

their next trl;a

* According to Travel Agent Central, 32% of the
Travel Leaders Network’s member agency clients
have already booked their next trip, with 247%
planning their next vacation.

o 44% of travellers said they have already been
vaccinated, while 41% intend to get a vaccination
once eligible.

Source: Travel Agent Central, March 16, 2021
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https://www.travelagentcentral.com/your-business/travel-leaders-32-travelers-have-booked-their-next-vacation

Tourism and COVID-19 dashboard and reporting resources

Destination BC’s new Tourism Industry Dashboard tracks statistics across tourism-related
industries including accommodations, food & beverage, and transportation.

Destination BC’s Signals & Sentiment dashboard follows core markets through COVID-
19. We also conduct and commission general research and insights related to travel and
tourism in British Columbia, as well as COVID-19 Research and Insights.

The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard
to date.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that compiles meetings and events

information as well as links to several other resources helpful to the Business Events
segment in our industry.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern

studies.

The Travel and Tourism Research Association links to many research and analytics

companies on their COVID-19 Resource Centre.
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https://www.destinationbc.ca/tourism-industry-dashboard/
https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://tourismresiliency.ca/reports/
https://ttra.com/resources/covid-19-travel-and-tourism-research-resources/

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
mailto:TourismResearch@DestinationBC.ca
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