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Executive Summary 
 
Due to increasing needs in communities around the province, Research Services, Tourism British 
Columbia has developed a methodology that Visitor Info Centres (VIC) can use to measure the 
impact of the VIC on traveler behaviour and to determine the economic impact of the VIC.   The 
purpose of this study was to assess the impact of the Queen Charlotte City Visitor Info Centre (QCC 
VIC).  Specifically, the study objectives were: 

1. To profile travelers who use the QCC VIC in terms of traveler and trip characteristics. 
2. To measure the influence the QCC VIC has on the decision-making process of travelers in 

British Columbia: the influence the VIC has on the length of stay, expenditures, and selection 
of additional or alternative activities, attractions or destinations. 

 
A two-location, two-stage survey design was used to examine the study objectives.  Travelers were 
interviewed at two locations, the QCC VIC and two reference sites (BC Ferries terminal and Sandspit 
airport).  The purpose of the reference site was to obtain information about the typical traveler to the 
Queen Charlotte Islands (QC Islands) for comparison to travelers who used the VIC.  In addition, 
travelers were surveyed during and after their trip.  On-site interviews collected information from 
travelers during their trip and a mailback questionnaire collected information from travelers after 
their trip.  The primary purpose of the mailback questionnaire was to compare mid-trip and complete 
trip perceptions of the VIC impacts on traveler behaviour and to understand travelers’ perceptions of 
the QC Islands and British Columbia after their trip was complete. 
 
• Between July and September of 2002, 223 people were approached at the QCC VIC and 148 

agreed and qualified for the interview.  In addition, 1,076 travelers were approached for an 
interview and 869 agreed and qualified for the interview at the Skidgate BC Ferries terminal or 
the Sandspit airport. 

 
• At the QCC VIC, 49% of travelers were from BC, 24% were from other provinces in Canada, 12% 

were from the US and 15% were from Overseas.  A higher proportion of travelers at the reference 
sites were from BC (54%)  the US (18%) or other provinces in Canada (25%) but fewer were from 
Overseas (3%).  Travelers residence categories differed statistically between the VIC and the 
reference sites. 

 
At the QCC VIC, the average party size was 2.8 people and 16% of travel parties had children.  
Those parties with children had, on average, 4.8 people traveling with them.  The travel party 
size and the proportion of parties with children were similar at the reference sites.   

• 

• 
 

The majority of travelers at the QCC VIC were traveling for leisure purposes (85%) while fewer 
were traveling to visit friends and family (7%) or for business (9%).  In contrast, fewer travelers at 
the reference sites were traveling for leisure (72%) and more were traveling to visit friends and 
family (13%) or for business (14%). 
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• 

• 

• 

• 

• 

• 

• 

While on the Islands, most travelers at both locations used a private vehicle for transportation.   
More travelers at the QCC VIC used a rental car/truck than at the reference sites.  A large 
proportion of travelers at the reference sites used a boat for transportation compared to those at 
the QCC VIC. 

 
The proportion of travelers at the QCC VIC staying at Campgrounds/RV Parks (38%) was much 
higher than staying in Hotels/Motels (18%), Bed and Breakfasts (15%) or  with Friends and 
Relatives (14%).  Only a small proportion of travelers were staying on a boat (7%), in other 
accommodation (6%) or at a Fishing Lodge (< 1 %).  This result differed from travelers at the 
reference sites.  A higher proportion of travelers at the reference sites stayed at Friends or 
Relatives (17%), Fishing Lodges (10%) or on a boat (4%) than at the QCC VIC.  In addition, a 
smaller proportion of travelers at the references sites stayed at a Campground/RV Park (32%) or 
Bed and Breakfast (9%).   

 
• More travelers at the reference sites replied that the QC Islands was their primary destination 

(93%) than travelers at the QCC VIC (85%).  Other primary destinations included Northern BC, 
the Yukon, Vancouver Island, no destination (touring) and Alaska. 

 
• Overall, travelers at the QCC VIC planned to spend an average of 30 days away from home, 24 

days in British Columbia and 11 days on the QC Islands.  A similar amount of time was spent on 
the QC Islands (9 days) by travelers at the reference sites.  However, travelers at the reference 
sites did not spend as much time away from home (16 days) or in British Columbia (14 days). 

 
A large percentage of travelers at both locations used the internet, word of mouth (friends, 
relatives etc.) and brochures and books to plan their trip. 

 
The majority of travelers at both the QCC VIC and reference sites were very flexible in the 
activities that they planned to participate in while on the QC Islands.  Almost 60% of travelers at 
both locations were inflexible while about 40% were moderately or very flexible in terms of the 
amount of time they planned on the QC Islands.  Over 40% of travelers at both locations were 
inflexible while just over 30% were very flexible with respect to time spent in British Columbia.   
Thus, travelers at both locations had similar flexibility in terms of activities, time on the QC 
Islands and time in British Columbia. 

 
The majority of travelers at the QCC VIC spoke with a Counsellor (88%). 

 
An overwhelming 99% of travelers responded that the VIC met or exceeded their expectations.  
Sixty-two percent of travelers indicated that the VIC exceeded their expectations while 36% felt 
that the VIC met their expectations. 

 
Travelers at the QCC VIC spent less per day than travelers interviewed at the reference sites.  On 
average, travelers at the QCC VIC spent $133.42 and those at the reference sites spent $353.30. 
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• 

• 

                                                

In the summer of 2002, QCC VIC users expended over $3.8 million on the QC Islands and another 
$4.5 million while traveling throughout the rest of the province. 

 
The QCC VIC had an impact on traveler behaviour.  Almost sixty percent (59%) of travelers at the 
QCC VIC indicated they learned about a new activity or destination at the VIC.  Eighty-two 
percent replied they would make another trip and 12% replied they would stay another night as 
a result of information obtained at the VIC.1

 
1 Additional spending as a result of these findings was calculated and presented in the full study results. These 
estimates can be obtained from the Queen Charlotte City Visitor Info Centre. 
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Introduction 
 
Visitor Info Centre Counsellors at British Columbia’s 113 Visitor Info Centres (VICs) provided travel 
counselling and advice to over 1.5 million visitor parties in 2002.  In addition, many more visitors 
used the VICs without actually speaking with a Counsellor.  The use of the VICs provides 
communities with an opportunity to influence the activities and satisfaction of travelers, thus 
increasing the length of stay and the probability of a return visit to the community and British 
Columbia.   Due to increasing needs in communities around the province, Research Services, Tourism 
British Columbia has developed a methodology that Visitor Info Centres can use to measure the 
economic impact of the VIC on traveler behaviour.  A pilot project was conducted in 2001 to test the 
methodology for measuring such impacts.  This study at the Queen Charlotte City VIC (QCC VIC) in 
the summer of 2002 was designed using the methodology developed in the 2001 pilot project. 
 
The purpose of this study was to assess the impact of the QCC Visitor Info Centre.  Specifically, the 
study objectives were: 

1. To profile travelers who use the QCC VIC in terms of traveler and trip characteristics. 
2. To measure the influence the QCC VIC has on the decision-making process of travelers in 

British Columbia: the influence the VIC has on the length of stay, expenditures, and selection 
of additional or alternative activities, attractions or destinations. 

 

Methods 
 
Data Collection 
A two-location, two-stage survey design was used to examine the study objectives.  Travelers were 
interviewed at two locations, the QCC VIC and two reference sites (BC Ferries terminal and Sandspit 
airport).  The purpose of the reference site was to obtain information about the typical traveler to the 
Queen Charlotte Islands (QC Islands) for comparison to travelers who used the VIC.  In addition, 
travelers were surveyed during and after their trip.  On-site interviews collected information from 
travelers during their trip and a mailback questionnaire collected information from travelers after 
their trip.  The primary purpose of the mailback questionnaire was to compare mid-trip and complete 
trip perceptions of the VIC impacts on traveler behaviour and to understand travelers’ perceptions of 
the QC Islands and British Columbia after their trip was complete.   
 
Several interviewers collected data between July 1 and September 15, 2002 at both the QCC VIC and 
the reference sites.  Each interviewer’s schedule consisted of four days on and two or three days off 
(depending on the week).  Interview days usually consisted of a shift interviewing at the QCC VIC 
coupled with a shift interviewing at the airport or ferry terminal.  The schedule was determined by 
the airport and ferry schedule.   
 
Potential respondents were randomly chosen as they exited the QCC VIC or while they were waiting 
for their flight or ferry.  Respondents were asked if they were willing to participate in the interview 
and were given a Super, Natural British ColumbiaTM refrigerator magnet for their time if they agreed 
to participate.  Respondents were asked if they were residents from the QC Islands and, if so, were 
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eliminated from the remainder of the interview ensuring that only travelers were interviewed.  The 
interviewers recorded all responses on paper. 
 
The on site interview at each location varied between sites.  Due to the short time period, interviewers 
had to approach potential respondents at the reference sites with an abbreviated questionnaire. Data 
collected included (see Appendix B for questionnaires); 

traveler demographics (VIC only),  • 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

trip-planning habits (VIC and reference sites),  
primary trip purpose (VIC and reference sites),  
primary destination (VIC only),  
primary accommodations  (VIC and reference sites),  
mode of transportation  (VIC and reference sites), 
length of stay on the QC Islands and in British Columbia (VIC only),  
use of the VIC (VIC only), 
trip flexibility (VIC only), 
daily expenditures (VIC and reference sites), 
perceived impacts of the VIC on the rest of their trip and (VIC only), 
satisfaction with the VIC (VIC only). 

 
In addition, mailing addresses were also collected from those respondents in the interview that 
agreed to participate in the mailback questionnaire.  A copy of British Columbia Magazine and a 
chance to win a digital camera were used as incentives to achieve a high participation rate in the 
mailback questionnaire.   
 
Mailback questionnaires were sent out with a business reply envelope and a British Columbia 
Magazine in mid-October 2002.  The first mailing was followed by a second reminder postcard and 
third mailing of just a questionnaire and business reply envelope.  Responses were accepted until 
January 24, 2003.  There was a 68% response rate at the QCC VIC and a 73% response rate at the 
reference sites.  The mailback questionnaire collected a variety of information and differed between 
sites.  Data collected included (see Appendix B for questionnaires);  

length of stay on the QC Islands and in British Columbia (VIC and reference sites), 
primary trip purpose(VIC and reference sites), 
primary destination on trip and on the QC Islands (VIC and reference sites), 
primary accommodations (VIC and reference sites), 
daily expenditures(VIC and reference sites), 
first trip to the QC Islands (VIC and reference sites), 
transportation to the QC Islands (VIC and reference sites), 
motivations to visit the QC Islands (VIC and reference sites), 
the VICs impact on their trip (VIC only),  
trip flexibility (reference sites only), 
use the Queen Charlotte City VIC (reference sites only), 
use other VICs around the province (VIC only), 
preferences for additional educational opportunities on the QC Islands (VIC only), 
barriers to staying longer on the QC Islands (VIC only) 
satisfaction with the VIC (VIC only),  
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• 
• 

satisfaction with the QC Islands and British Columbia (VIC and reference sites), and  
the likelihood of returning to the QC Islands and British Columbia (VIC and reference 
sites). 

 
Data Analysis 
The study design produced four sets of data that are available for analysis - the interview and 
mailback questionnaires at each location (interview QCC VIC, interview reference sites, mailback 
QCC VIC and mailback reference sites).  At all locations, the respondents and the responses could 
vary between the interview and mailback questionnaires.  The respondents could differ because 
travelers could dropout of the study by not agreeing to complete the mailback questionnaires or by 
not completing the mailback questionnaire if they had agreed to complete it (which could cause non-
response bias).  Both instances could cause the mailback questionnaire results to be unrepresentative 
of travelers interviewed.  
 
The responses to similar questions in the interview and mailback questionnaires could vary due to 
real differences in traveler behaviour (for example, a traveler may have perceived that the VIC had a 
different impact on their trip when they were interviewed compared to the responses on the mailback 
questionnaire).  A series of significance tests were conducted to assess statistical significance of 
differences between the two data sets (Appendix C).  Results of those tests and several other factors 
(sample size issues and results from other locations) indicated that the interview data was the better 
source of data when the same or similar questions were asked on both questionnaires.  Mailback 
questionnaire responses were used only when the question was not previously asked in the interview 
and when sample sizes permitted.  Therefore, all results presented in the remainder of this report are 
from the interview unless otherwise noted.   
 
Where possible, all results are presented for both locations - the QCC VIC and the reference sites.  
Where practical and when assumptions were met, significance tests were conducted to assess 
differences between the locations.  All statistical tests used a 0.05 significance level. 
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Results 
 
Between July and September of 2002, 223 people were approached at the Queen Charlotte City (QCC) 
VIC and 148 agreed and qualified for the interview (Table 1).  In addition, 1,076 travelers were 
approached for an interview and 869 agreed and qualified for the interview at the Skidgate BC Ferries 
terminal or the Sandspit airport.  Approximately, 35% of that 869 were interviewed at the airport and 
65% were interviewed at the BC Ferries dock.   
 
Table 1. Travelers surveyed at the QCC VIC and reference sites. 

 Travelers 
Approached 

Agreed to 
Interview 

From Local 
Community1 

Useable Traveler 
Surveys (%) 

QCC VIC 223 168 20 148 (14.6%) 
Reference Sites-Total 1,076 870 144 869 (85.4%) 
Grand Total 1,299 1,038 164 1,017 (100.0%) 

1. Residents living on the QC Islands. 

 
Tourist Characteristics (Demographics) 
At the QCC VIC, 49% of travelers were from BC, 24% were from other provinces in Canada, 12% were 
from the US and 15% were from Overseas.  A higher proportion of travelers at the reference sites were 
from BC (54%)  the US (18%) or other provinces in Canada (25%) but fewer were from Overseas (3%; 
Table 2).  Travelers residence categories differed statistically between the QCC VIC and the reference 
sites. 
 
At both the QCC VIC and the reference sites the majority of travelers from provinces outside of 
British Columbia originated from Alberta or Ontario.  Fewer travelers were from Saskatchewan, 
Manitoba, Quebec, the Yukon Territory, Nova Scotia, Newfoundland, the Northwest Territories, 
Prince Edward Island or New Brunswick (Figure 1).  Similarly, at both sites, the majority of all 
travelers from the United States were from Washington, California, Oregon, Colorado or Montana 
(Figure 2).  A higher proportion of Overseas travelers at the QCC VIC were European (74%) than at 
the reference sites (64%) and almost a quarter of Overseas travelers at the QCC VIC were from Asia 
(23%) whereas 20% of travelers at the reference sites were from Asia (Figure 3).  More travelers were 
from other countries (16%; Mexico, South Africa and Saudi Arabia) at the reference sites than at the 
QCC VIC (5%; Ethiopia). 
 
There was no significant difference in the age, education or income of travelers interviewed at the 
QCC VIC and at reference sites (Table 2).  At the QCC VIC, the average party size was 2.8 people and 
16% of travel parties had children (Table 2).  Those parties that traveled with children had, on 
average, 4.8 people traveling with them.  The travel party size and the proportion of parties with 
children were similar at the reference sites.   
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Table 2. Traveler demographics at the QCC VIC and the reference sites. 
 QCC VIC Reference Sites 

 
Number of 
Responses1 

Percentage of 
Responses 

Number of 
Responses1 

Percentage of 
Responses 

Origin*     
British Columbia 73 49.3% 426 54.1% 
US 18 12.2% 137 17.5% 
Overseas 22 14.9% 25 3.2% 
Other Canada 35 23.6% 199 25.3% 

Age2     
Under 24 Years 2 2.8% 9 2.5% 
25-34 Years 11 15.5% 45 12.6% 
35-44 Years 12 16.9% 62 17.3% 
45-54 Years 15 21.1% 108 30.2% 
55-64 Years 22 31.0% 89 24.9% 
65 Years or Older 9 12.7% 45 12.6% 

Education3     
Less Than High School 3 2.2% 14 3.8% 
High School 23 16.9% 59 16.0% 
SOME Technical, College or University  24 17.6% 49 13.3% 
College of Technical Diploma 25 18.4% 79 21.5% 
University Degree 41 30.1% 103 28.0% 
Masters or a PhD Degree 20 14.7% 64 17.4% 

Income3     
Less than $25,000 13 9.6% 16 4.7% 
$25,000 to $49,999 20 14.7% 57 16.9% 
$50,000 to $64,999 21 15.4% 70 20.7% 
$65,000 to $99,999 23 16.9% 98 29.0% 
$100,000 or More 37 27.2% 97 28.7% 
Don't Know/No Response 22 16.2% 0 0.0% 

Party Size4     
Average Party Size-Total 148 2.80 869 3.24 
Average Party Size-Parties without children 115 2.43 502 2.81 
Proportion with Children 22 16.1% 150 23.0% 

Average Party Size-Parties with children 22 4.81 150 4.85 
* Indicates there are statistical differences at the p=0.05 level between QCC VIC and Reference sites. 
1. The total number of responses does not always equal the number of useable surveys presented in Table 1 because some respondents did 

not complete the full interview. 
2. Mailback questionnaire responses were used because age was not asked in the interview at the reference sites and responses varied 

between the interview and mailback in past research.  
3. Responses from the interview were used for the VIC and responses from the mailback were used for the reference sites.  Past research on 

education and income indicates no differences exist between interview and mailback questionnaire data.  Don’t Knows and No 
Responses were excluded from the statistical analysis. 

4. Only parties traveling for leisure or visiting friends and family are analysed here because those traveling for business were not asked this 
question at the QCC VIC. 
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Figure 1. The percentage of travelers from provinces outside of British Columbia at the QCC VIC and reference 

sites. 
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Figure 2. The percentage of US travelers from each state at the QCC VIC and reference sites. 
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Figure 3. The percentage from each overseas country at the QCC VIC and reference sites. 
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Trip Characteristics 
The majority of travelers at the QCC VIC were traveling for leisure purposes (85%) while fewer were 
traveling to visit friends and family (7%) or for business (9%).  In contrast, fewer travelers at the 
reference sites were traveling for leisure (72%) and more were traveling to visit friends and family 
(13%) or for business (14%; Table 3).  
 
While on the Islands, most travelers at both locations used a private vehicle for transportation.   More 
travelers at the QCC VIC used a rental car/truck than at the reference sites.  A large proportion of 
travelers at the reference sites used a boat for transportation compared to those at the QCC VIC.  A 
larger proportion of travelers at the QCC VIC indicated another form of transportation than at the 
reference sites.  Other transportation at the QCC VIC included walking, business vehicles, buses and 
kayaks.  Other transportation at the reference sites included walking, planes/helicopters, business 
vehicles, buses, taxis and kayaks. 
 
The proportion of travelers at the QCC VIC staying at a Campground/RV Park (38%) was much 
higher than those staying in a Hotel/Motel (18%), Bed and Breakfasts (15%) or with Friends and 
Relatives (14%) and only a small proportion of travelers were staying on a boat (7%), in other 
accommodation (6%) or at a Fishing Lodge (< 1 %; Table 3).  This result differed from travelers at the 
reference sites.  A higher proportion of travelers at the reference sites than at the QCC VIC stayed at 
Friends or Relatives (17%), Fishing Lodges (10%) or at other accommodation (12%) than at the QCC 
VIC.  In addition, a smaller proportion of travelers at the references sites stayed at a Campground/RV 
Park (32%) or Bed and Breakfast (9%).   
 
Among travelers at the reference sites, a larger proportion of travelers at the airport (20%) than at the 
ferry terminal (4%) stayed at a fishing lodge while a larger proportion of travelers at the ferry 
terminal camped (39%) than those at the airport (7%). 
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Table 3.  The primary trip purpose, mode of transportation and primary accommodations of travelers at the 
QCC VIC and reference sites. 
 Percentage of Responses 
 QCC VIC (n=148) Reference Sites (n=793) 
Primary Trip Purpose*   

Leisure 84.5% 71.6% 
Visiting Friends & Family 6.8% 13.2% 
Work/Business Activity 8.8% 14.4% 
Other1 0.0% 0.8% 

Mode of Transportation   
Private Car/Truck/Motorcycle 51.7% 58.0% 
Private RV 4.1% 6.6% 
Rental Car/Truck 20.0% 9.6% 
Rental RV 0.0% 0.5% 
Bicycle 3.4% 1.0% 
Boat 2.8% 14.4% 
None 0.0% 1.1% 
Other3 17.9% 8.7% 

Primary Accommodations*,2   
Hotel/Motel 19.7% 15.8% 
Campground/RV Park 38.0% 31.6% 
Friends and Relatives 13.9% 17.3% 
Fishing Lodges 0.7% 9.7% 
Bed and Breakfasts 15.3% 9.4% 
Boat 6.6% 4.2% 
Other4 5.8% 12.1% 
* Indicates there are statistical differences at the p=0.05 level between QCC VIC and Reference sites. 
1. Other purposes mentioned include  moving, sporting events and no response.   
2. Primary accommodations only included travelers that were visiting for leisure and visiting friends and relatives because 

it was not asked of business travelers at the QCC VIC. 
3. 24 responses at the VIC and 65 responses at the reference sites were classified as ‘other’.  Other responses included taxi 

(0.0% VIC; 7.7% ref. site), business vehicle (4.2% VIC; 7.2% ref. site), bus (12.5% VIC; 13.8% ref. site), plane/helicopter 
(0.0% VIC; 26.2% ref. site), kayak (4.2% VIC; 26.2% ref. site), and walking (79.2% VIC and 16.9% ref. site). 

4. 8 responses at the VIC and 79 at the reference sites were classified as ‘other’.  Other responses included vacation/rental 
homes (12.5% VIC; 49.4% ref. site), wilderness camping (12.5% VIC; 43.0% ref. site), staying in a vehicle (12.5% VIC; 3.8% 
ref. site), hostel (50.0% VIC; 1.3% ref. site) or army barracks (12.5% VIC; 2.5% ref. site).   

 
More travelers at the reference sites replied that the QC Islands were their primary destination (93%) 
than travelers at the QCC VIC (85%).  Other primary destinations included Northern BC, the Yukon, 
Vancouver Island, no destination (touring) and Alaska.  Within the QC Islands, 57% of travelers at the 
QCC VIC had a specific destination and 69% at the reference sites had a specific destination.  At the 
QCC VIC the top three most frequently mentioned destinations were Queen Charlotte City, Masset 
and Graham Island.  At the reference sites travelers most often mentioned Masset, Queen Charlotte 
City and Sandspit as their primary destination. 
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On the mailback questionnaire, travelers were asked if it was their first trip to the QC Islands.  
Responses did not differ statistically between locations.  Seventy one percent of travelers to the QCC 
VIC and 64% of travelers at the reference sites indicated it was their first trip to the QC Islands.  On 
average, those travelers that had been to the QC Islands before had made two trips if they were 
interviewed at the QCC VIC and six trips if they were interviewed at one of the reference sites. 
 

Overall, travelers at the QCC VIC planned to spend an average of 30 days away from home, including 
24 days in British Columbia and 11 days on the QC Islands.  A similar amount of time was spent on 
the QC Islands (9 days) by travelers at the reference sites.  However, travelers at the reference sites 
did not spend as long away from home (16 days) or in British Columbia (14 days). At both locations, 
those travelers from Overseas spent more time away from home and in British Columbia than those 
travelers from the US, other provinces in Canada and travelers from British Columbia (Figures 4, 5). 

Average Length of Trip in Days by Travelers at the QCC VIC
How many days will you be aw ay from home?

How many of those days will be spent in British  Columbia ? 
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Figure 4. The average number of days spent away from home and in British Columbia by traveler origin at the 

QCC VIC (n=148).  22% of Overseas travelers indicated they were away from home for more than 100 
days to raise the mean to 88 days.  Results are from the mailback questionnaire. 

 

Average Days Spent Away from Home and In British Columbia 
by Travelers at the Reference Sites
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Figure 5. The average number of days spent away from home and in British Columbia by traveler origin at 
reference sites (n=668).  11% of Overseas travelers indicated they were away from home for more than 
100 days to raise the mean to 34 days. Results are from the mailback questionnaire. 
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Trip Planning 
Trip planning horizons were similar for travelers at the QCC VIC and the reference sites (Table 4).  
The majority of travelers at the QCC VIC and reference sites spent more than three weeks planning 
their trip.  A total of 36% of travelers at the QCC VIC and 43% at the reference sites spent more than 
13 weeks planning their trip. 
 
Table 4. Trip planning horizons for travelers at the QCC VIC and reference sites. 

 Percentage of Respondents 
Trip Planning Horizons QCC VIC (n=135) Reference Sites (n=663) 
During The Trip 1.5% 2.9% 
Day of Departure 0.0% 0.5% 
1-6 Days  10.4% 5.4% 
1-2 Weeks 5.9% 8.1% 
3-8 Weeks 29.6% 25.3% 
9-12 Weeks 16.3% 15.1% 
13+ Weeks 36.3% 42.7% 
Total 100.0% 100.0% 

1. DK/NR are excluded here (n=1) 
2. DK/NR are excluded here (n=4) 

 
A large percentage of travelers at both locations used the Internet, word of mouth (friends, relatives 
etc.) and brochures and books to plan their trip (Figure 6).  Fewer travelers used VICs, the toll-free 
Tourism British Columbia phone number, travel agents/airlines, tour operators/tourism businesses, 
advertising, or media coverage to plan their trip within British Columbia.  A higher proportion of 
travelers at the QCC VIC planned their trip using the Internet and brochures and books.  However 
more travelers at the reference sites used other sources of information for planning their trip than 
travelers at the QCC VIC.  Other sources of information included previous knowledge (59% of all 
other sources), not specific (11%), BC Ferries (10%), BC Parks/Parks Canada (4%), knowledge from 
local residents (7%), maps (5%) or miscellaneous (5%). 
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Percentage of Travelers Using Each Information Source
What information sources d id  you use to p lan your trip?
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Figure 6. The percentages of travelers using each information source for trip planning at the QCC VIC and 
Reference Sites.  Percentages add to more than 100% because travelers could use more than 
information source for planning their trip. 

 
Travelers at both locations were asked, “Were you able to find all the trip planning information you needed? 
If No, What couldn’t you find?”  Travelers at the reference sites were more likely to have found all trip 
planning information they needed (88%) than travelers at the QCC VIC (81%).  Fewer travelers 
indicated they did not find enough trip planning information.  At both locations, travelers indicated 
they needed more information on accommodations, maps or routes and general activities (i.e. things 
to do on the QC Islands, Figure 7).  Fewer at the VIC indicated they needed kayaking, off-island or 
transportation/signs or specific activity information (fishing, hiking, camping or cultural 
information).  Travelers at the reference sites needed off-island information followed by 
transportation/sign info or specific activity information (fishing, hiking, camping or cultural 
information).  Sample sizes were not large enough to test the differences in needs for trip planning 
information between locations. 
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Trip Planning Info That Travelers Were Not Able To Find
What couldn't you find?
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Figure 7. Travelers trip planning information that they were unable to find when planning their trip to the QC 
Islands at the QCC VIC and Reference Sites.  

 

Trip Flexibility 
Travelers were asked about their flexibility in terms of the activities they would participate in, the 
amount of time they could spend on the QC Islands and the amount of time they could spend in 
British Columbia (Figure 8, 9, 10).  The majority of travelers at both the QCC VIC and reference sites 
were very flexible in the activities that they planned to participate in while on the QC Islands.  Almost 
60% of travelers at both locations were inflexible while about 40% were moderately or very flexible in 
terms of the amount of time they planned on the QC Islands.  Over 40% of travelers at both locations 
were inflexible while just over 30% were very flexible concerning time spent in British Columbia.  
Thus, travelers at both locations had similar flexibility in terms of activities, time on the QC Islands 
and time in British Columbia. 

Trip Flexibility Regarding Activities on the QC Islands
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Figure 8. Travelers rating of trip flexibility regarding activities on the QC Islands for travelers at the QCC VIC 

and Reference Sites.  Reference site data is from the mailback questionnaire. 

Research Services, Tourism British Columbia 

16 



Value of the Queen Charlotte City Visitor Info Centre-Summer 2002 

Trip Flexibility Regarding Time Spent on the QC Islands
How  flexible is your trip  regard ing the amount of time you will spend on the Islands?
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Figure 9. Travelers rating of trip flexibility regarding the time on the QC Islands for travelers at the QCC VIC 

and Reference Sites. Reference site data is from the mailback questionnaire. 
Trip Flexibility Regarding Time Spent in the British Columbia 
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Figure 10. Travelers rating of trip flexibility regarding the time spent in British Columbia for travelers at the 

QCC VIC and Reference Sites. Reference site data is from the mailback questionnaire. 
 
Traveler Activities 
Travelers were asked about their primary leisure activities (Table 5).  Most indicated they spent time 
fishing (8% QCC VIC, 27% reference sites), sightseeing (29% QCC VIC, 19% reference sites), 
participating in beach activities (8% QCC VIC, 13% reference sites), hiking (17% QCC VIC, 10% 
reference sites) or kayaking (10% QCC VIC, 7% reference sites).  Fewer travelers at both locations 
indicated they relaxed, walked, camped or boated  More travelers at the QCC VIC indicated they 
spent time sightseeing or hiking than travelers at the reference sites.  In contrast, more travelers at the 
reference sites indicated they fished or participated in beach activities. 
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Table 5.  Top ten primary leisure activities of travelers at the QCC VIC and the reference sites.  

 Percentage of Respondents 
Primary Activity1 QCC VIC (n=135) Reference Sites (n=663) 

Fishing 8.1 27.0 
Sightseeing 28.7 19.2 
Beach Activities 8.1 12.9 
Hiking 16.9 9.7 
Kayaking 9.6 7.3 
Relaxing 2.9 4.2 
Walking 2.9 2.9 
Miscellaneous2 7.4 1.9 
Camping 2.9 2.3 
Boating 3.7 2.2 

1. Other activities included, visiting friends and family, cultural experiences, bicycling, nature 
viewing, business, photography and golf. 

2. Includes a variety of other activities that did not fit into any other category. 

 
Traveler Motivations 
Travelers were asked how important specific reasons were in their decision to visit the QC Islands.  
The reasons asked were based on prior research done by Parks Canada2 (learn about the local way of 
life by meeting people who live here, canoe or kayak in the wilderness, motorboat or sail, better 
understand local ecosystems, see new things in a new place, challenge myself in solitude and better 
understand Haida culture). The percentage of travelers rating the reasons as important or very 
important followed a similar pattern at the QCC VIC and the reference sites.  Most travelers at both 
sites indicated that seeing new things in a new place was important or very important in their 
decision to visit the QC Islands (Figure 11).  More than half of travelers at both sites indicated that 
learning about a local way of life and a better understanding of Haida culture were important or very 
important reasons for visiting the QC Islands.  Fewer travelers indicated a better understanding of 
local ecosystems, challenging myself in solitude, motor boating or sailing and canoeing or kayaking in 
the wilderness were important or very important reasons for visiting the QC Islands. 
 
Travelers also had an opportunity to fill in other reasons for traveling to the QC Islands.  Fourteen 
travelers at the QCC VIC and 119 travelers at the reference sites indicated they traveled for another 
reason.  Most travelers at the QCC VIC indicated their other reason for traveling was to visit (36%), to 
fish (21%) and to hike, relax, to view unspoiled nature/wildlife, birding, history of the area and to 
enjoy the general island atmosphere (7% each).  At the reference sites most were visiting to fish (39% 
of the 119 other statements), visit (17%), view unspoiled nature (12%), relax (9%), or hike (5%).  
Travelers also mentioned the visited for the beach, birding, history, forests, or the general island 
atmosphere (<5% each).   

                                                 
2 Personal Communication with David McVetty and Eugene Thomlinson, Parks Canada. 
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Reasons for Visiting the QC Islands
How  much  do you agree or d isagree that each  of the following reasons app lies 

to  your decision to visit the Islands on th is trip?  
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Figure 11. Travelers rating of agreement with selected reasons for visiting the QC Islands for travelers at the 
QCC VIC and Reference Sites.  Percentages add to more than 100% because travelers could indicate 
more than one reason as important or very imporatant in planning their trip to the QC Islands. 

 
Use of the VIC 
This section summarizes data from travelers that were interviewed at QCC VIC.  Travelers stopped at 
the QCC VIC to obtain outdoor recreation information (28%), attractions information (27%), route 
information (21%), a map (19%), other information (15%; curious, videos, phone, pins, lunch and 
garbage disposal) and cultural information (12%; Figure 12).  Fewer travelers said they stopped to use 
the washrooms (7%), to obtain accommodations information (5%) or to obtain refreshments (3%). 
 
Respondents were also asked what type of information they obtained at the VIC (Figure 13).   Just 
under half of travelers interviewed indicated they obtained a map (41%), route information (32%) or 
outdoor recreation information (32%; Figure 13).  Fewer travelers obtained attraction information 
(26%), cultural information (26%), accommodation/campground information (27%), refreshments 
(10%), other (9%; general orientation, history of the QC Islands, art information, ferries information 
and fishing information) or event information (2%).  Eight percent of respondents replied they 
received no information. 
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Reasons for  Stopping at the QCC VIC
Why d id  you stop  at the VIC today?
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Figure 12. The reasons why travelers stopped at the QCC VIC (n=232).  The total number of responses exceeds 

100% because respondents could give more than one reply. 
 

Information Obtained at the QCC VIC
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Figure 13. The information obtained by travelers at the QCC VIC.  The totals do not equal 100% because 

respondents could give more than one reply (n=295). 
 
The majority of travelers at the QCC VIC spoke with a Counsellor (88%; Table 6).   All travelers from 
Overseas (100%), 94% of travelers from the US, 78% from other provinces in Canada and 87% of 
travelers from BC spoke to a Counsellor (Table 6).    
 

Research Services, Tourism British Columbia 

20 



Value of the Queen Charlotte City Visitor Info Centre-Summer 2002 

Table 6. The percentage of travelers that spoke with a Counsellor at the QCC VIC by traveler origin category. 
Traveler Percentage that Spoke with a Counsellor1 

Origin Yes (n=121) No (n=16) 
BC 87.7 12.9 
US  94.4 5.6 
Overseas  100.0 0.0 
Other Canada 78.8 21.2 
Total 88.0% 12.0% 

1. Sample sizes in the ‘No’ category were not sufficient to test statistically. 

 

Counsellors at the QCC VIC record the number of parties that they speak with throughout each day.  
This number was divided by the proportion of travelers that responded that they had spoke with a 
Counsellor on a daily basis to determine an estimate of 2,596 parties that used the QCC VIC 
(excluding locals).  This estimate (2,596 between July 1 and September 15, 2002) is approximately 
13.1% more than the 2,296 parties that the VIC staff recorded as speaking with a Counsellor. 
 
Travelers were asked, “Overall, how well did the VIC meet your expectations?”  An overwhelming 99% of 
travelers responded that the VIC met or exceeded their expectations (Table 7).  Sixty-two percent of 
travelers indicated that the VIC exceeded their expectations while 36% felt that the VIC met their 
expectations.  Less than one percent of all travelers felt that the VIC fell short of their expectations. 
 
A higher proportion of travelers from BC felt that the VIC exceeded their expectations.  Sixty-eight 
percent of travelers from BC replied that the VIC exceeded their expectations whereas 50% from the 
US, 60% from Overseas and 59% from other provinces in Canada replied that the VIC exceeded their 
expectations.  A higher proportion of travelers that spoke with a Counsellor replied that the VIC 
exceeded their expectations (64%) whereas 53% of those that did not speak with a Counsellor thought 
the VIC exceeded their expectations.   
 

Table 7.  The proportion of travelers that felt the QCC VIC fell short, met or exceeded their expectations by 
traveler origin, those that did or did not speak with a Counsellor and primary trip purpose. 

 
Percentage of Travelers that Felt the QCC VIC Exceeded, Met or Fell 

Short of Their Expectations1 

 Exceeded (n=82) Met (n=48) Fell Short (n=1) 
Don't Know/No 
Response (n=1) 

Overall 62.1% 36.4% 0.8% 0.8% 
Origin     

BC 68.3% 31.7% 0.0% 0.0% 
US 50.0% 44.4% 0.0% 5.6% 
Overseas 60.0% 35.0% 5.0% 0.0% 
Other Canada 58.8% 41.2% 0.0% 0.0% 

Spoke with a Counsellor     
Yes 63.8% 34.5% 0.9% 0.9% 
No 53.3% 46.7% 0.0% 0.0% 

1.  Samples sizes were too small to test statistically. 
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Travelers at the QCC VIC were also asked why the VIC fell short, met or exceeded their expectations.  
Of 318 comments, 315 were positive and only three were negative.  Most positive comments were 
about good information, helpful staff and friendly people (Figure 14).  Fewer indicated it was a nice 
building/area, there was good access, other reasons (good maps, displays and videos, organized and 
good washrooms) and it was clean.  The three negative comments were all different and included 
poor washrooms, poor parking and a negative comment about the interview for this project. 
 

Reasons Why Travelers Felt The QCC VIC Met or 
Exceeded Their Expectations 

How d id  the VIC exceed , meet or fall short of your expectations?
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Figure 14.  The reasons why travelers felt the QCC VIC met or exceeded their expectations. 

 
Travelers were asked on the mailback questionnaire if the QCC VIC improved their trip to the QC 
Islands.  At both locations, the majority replied (80% QCC VIC, 72% reference sites-of those that 
visited the VIC) that the QCC VIC improved the quality of their visit to the QC Islands.  Of all 
responses (at both locations), almost half (41%) replied that the QCC VIC improved their visit by 
providing activity/attraction information.  Fewer travelers indicated general information (21%), 
maps/route information (15%), educational displays (15%), welcoming and friendly staff (11%) and 
accommodation/camping information (8%) improved their visit to the QC Islands.  A small 
proportion of travelers at both locations replied that the QCC VIC did not improve their stay (14% 
QCC VIC and 17% reference sites). Of all those that responded the QCC VIC did not improve their 
stay (at both locations), 40% replied they were already knowledgeable about the QC Islands, 27% 
visited the QCC VIC at the end of their trip and 16% replied the information provided was not useful.  
Fewer indicated that the staff would not arrange tours (4%), the staff was not helpful (2%) or they did 
not like the staff recommendations (2%) and they had poor quality information on BC regions outside 
of the QC Islands (2%) as reasons why the QCC VIC did not improve their visit to the QC Islands. 
 
On the mailback questionnaire travelers were asked, “What additional educational activities would you 
have liked to participate in while on the Islands?”  Forty-eight percent of respondents at the QCC VIC 
replied there was an additional education opportunity they would have liked to participate in while 
on the QC Islands.  Thirty-four respondents made forty-nine suggestions for new educational 
opportunities.  A quarter (24%) of those suggestions involved education about new locations, just 
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under a quarter (22%) suggested more educational opportunities about culture (mostly Haida).  
Fewer wanted more information about hiking trails (14%), boating activities (8%), fishing (4%), 
general tours (4%) or logging (4%). Fewer (2%) mentioned educational opportunities around beach 
activities, a Haida cultural dinner, sightseeing attractions, galleries/museums and 
accommodation/camping.   
 
Travelers that were interviewed at the reference sites were also asked about the QCC VIC.  A majority 
of travelers interviewed (64%) at the reference sites visited the QCC VIC, although the proportion 
varied by reference site.  At the BC Ferries terminal, 68% of travelers interviewed visited the QCC VIC 
whereas at the Sandspit Airport only 48% of travelers interviewed visited the QCC VIC.  Of those, 
83% found the information they received useful or very useful and 90% replied their expectations 
were met or exceeded. 
 
Travelers at the QCC VIC were asked if they had visited any other VICs in British Columbia.  Just 
over half of respondents (52%) at the QCC VIC replied they had stopped at another VIC in British 
Columbia.  Of those, sixty-percent replied they visited two VICs, 37% replied they visited three VICs, 
21% replied they visited four VICs and 13% replied they visited five VICs.  The locations of other 
VICs visited were diverse.  A list is included in Appendix E. 
 
Satisfaction with the QC Islands and British Columbia 
In the mailback questionnaire, travelers were asked about their satisfaction with their trip to the QC 
Islands and the province of British Columbia (Figures 15, 16).  The majority of travelers interviewed at 
both the QCC VIC and the reference sites were ‘very satisfied’ with their trip to the QC Islands.  At 
both locations a slightly higher proportion of travelers were ‘very satisfied’ with their trip to British 
Columbia.  Results from both questions indicate that there were no large differences in trip 
satisfaction between locations. 
 

Satisfaction with Trip in the QC Islands?
Overall, how satisfied  or d issatisfied  were you with  your trip  to the QC 
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Figure 15. The QC Islands trip satisfaction for travelers at the QCC VIC and the reference sites.  No travelers 
replied they ‘Didn’t Know’ if they were satisfied with their trip or not. 
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Satisfaction with Trip within British Columbia?
Overall, how  satisfied  or d issatisfied  were you with  your trip  to British  

Columbia? 
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Figure 16. The British Columbia wide trip satisfaction for travelers at the QCC VIC and the reference sites. 

Travelers that responded ‘Don’t Know’ were excluded from this analysis. 

 
Travelers were also asked about their likelihood of returning to the QC Islands and the province of 
British Columbia (Figures 17, 18).  Almost sixty percent of travelers interviewed at both the QCC VIC 
and the reference sites indicated they were ‘very likely’ to take another trip to the QC Islands.  A 
larger proportion of travelers indicated they would take another trip to or within British Columbia.   

Likelihood of Taking Another Trip to the 
QC Islands

Given your experience on the QC Islands, how likely are you to return for a 
future leisure trip?
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Figure 17. The likelihood of travelers taking another trip to the Queen Charlotte Island at the QCC VIC and at 

the reference sites.  Travelers that responded ‘Don’t Know’ were excluded from this analysis. 
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Likelihood of Taking Another Trip Within 
British Columbia

Given your experience in British  Columbia, how likely are you to return for 
a future leisure trip? 
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Figure 18. The likelihood of travelers taking another trip to British Columbia at the QCC VIC and at the 

reference sites.  Travelers that responded ‘Don’t Know’ were excluded from this analysis.  BC 
residents were included in this analysis although their response categories differed slightly.   

 
In the mailback questionnaire travelers at the QCC VIC were asked, “On this trip, would you liked to 
have spent more time on the Queen Charlotte Islands?”  Sixty-one percent of travelers indicated they 
would have liked to have spent more time on the QC Islands.  Those 61% of travelers indicated they 
would have liked to have spent an additional 5.4 nights on the QC Islands, on average.  Travelers 
were also asked why they could not stay longer on the QC Islands.  The majority replied with 
personal reasons (42% not enough time, 16% had to work and 11% did not have enough money to 
stay longer).  Some travelers (31%) replied they could not stay longer due to their travel arrangements 
(ferry or flight arrangements). 
 
Expenditures 
Travelers were asked, “In Canadian Dollars, what were your travel party’s total expenditures yesterday, 
including accommodations?”   Travelers at the QCC VIC spent less than travelers interviewed at the 
reference sites.  On average, travelers at the QCC VIC spent $133.42 and those at the reference spent 
$353.30 (Table 8).  At both locations, on average, there were no differences in expenditures between 
origin categories.  The large difference between sites is due to the expense of the accommodation that 
the traveler used.  For example, a higher proportion of travelers at the reference sites stayed at Fishing 
Lodges (average per party daily expenditure $892) whereas a higher proportion of travelers at the 
QCC VIC camped (average per party daily expenditure $114).  See Appendix F for expenditures by 
accommodation category. 
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Table 8. The average daily expenditures of travelers at the QCC VIC and the Reference Sites. 
$ CDN Daily Average Per Party Daily Expenditure  
Expenditures QCC VIC (n=148) 1 Reference Sites (n=668)2 

British Columbia $140.43 $323.76 
US $122.14 $506.52 
Overseas $91.75 $349.05 
Other Canada $156.07 $316.39 
Total3 $133.42 $353.30 

1. 5.4% (8) travelers began trip today and therefore did not have responses, 2.7% (4) DK/NR. 
Business travelers not included in this analysis. 

2. 1.1% (9) travelers began trip today and therefore did not have responses, 6.1% (48) DK/NR.  
Business travelers not included in this analysis. 

3. There is a statistical difference in the mean between the QCC VIC and the reference sites.  The 
top and bottom 2% of responses were trimmed to ensure an accurate mean daily expenditure. 

 
In the summer of 2002, QCC VIC users spent over $3.8 million on the QC Islands and another $4.5 
million while traveling throughout the rest of the province (Table 9).  These figures do not represent 
the economic impact of the VIC but rather the total expenditures of travelers on the QC Islands and in 
the rest of the province while on the trip during which they were interviewed at the QCC VIC. 
 
Table 9. Estimated expenditures of travelers who visited the QCC VIC. 

July 1-September 15, 2002 QCC VIC 

Estimated Total VIC parties in July-September 15 2002 2,596 
Average Daily Expenditures  $133 
Estimated Total Expenditures on the QC Islands by VIC Users $3,810,019 
Estimated Total Expenditures off  the QC Islands by VIC Users $4,502,750 
Estimated Total Expenditures in British Columbia by VIC Users $8,312,769 

 
Impact of the VIC on Traveler Behaviour 
Travelers were asked four questions to gauge how the QCC VIC impacted their trip.  They were: 

1. While at the centre today, did you learn about any activities, places or attractions that you were not 
previously aware of? 

2. What were those activities and when will you participate in them?  On this trip or on a future trip? 
3. On this trip do you feel you will stay an extra night or nights in British Columbia as a result of 

stopping at the VIC? 
4. Do you think you will make another trip in British Columbia in the future as a result of the 

information you obtained at this VIC? 
 
The QCC VIC had an impact on traveler behaviour.  Almost sixty percent (59%) of travelers at the 
QCC VIC indicated they learned about a new activity or destination at the VIC.  Eighty-two percent 
replied they would make another trip and 12% replied they would stay another night as a result of 
information obtained at the VIC (Figure 19).  Travelers indicated they would participate in most new 
activities on the current trip (90%) while fewer indicated they would not participate in the new 
activity or destination (12%) and 4% didn’t know if they would participate in the new activity or not 
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(the sum of the percentages equal more than 100% because some travelers indicated they learned 
about multiple new activities).  
 

QCC VIC Impacts on Traveler Behaviour 
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Figure 19. The proportion of travelers (n=132) at the QCC VIC that learned about new activities, places or 

attractions, stayed at least one extra night or would make another trip to BC as a direct result of the 
QCC VIC. 

 
Those travelers that indicated they would stay extra time or would make another trip to British 
Columbia as a direct result of the VIC were used to calculate the economic impact of the QCC VIC.3   
 
A number of trip and traveler characteristics could influence the impact of the VIC on traveler 
behaviour.  Characteristics like traveler origin, speaking with a VIC Counsellor, primary trip purpose, 
flexibility in activities participated in while in the on the QC Islands, flexibility in the time spent on 
the QC Islands or the time spent in British Columbia were examined to understand if they influenced 
the impact the QCC VIC had on traveler behaviour (Table 10).  Travelers from all origin categories 
learned about new activities, places or attractions.  Although travelers from outside of British 
Columbia were more likely to stay an extra night residents of British Columbia were more likely to 
make another trip as direct result of information obtained at the QCC VIC. 
 
It appears that travelers who spoke with a VIC Counsellor were more likely to have learned about 
new activities and extend their trip to the QC Islands as a direct result of information they obtained at 
the QCC VIC.  Primary trip purpose did not significantly influence how the QCC VIC impacted 
travelers.  It appeared that those travelers that were more flexible in their time on the QC Islands or in 
British Columbia were more likely to stay an extra night as a result of the information obtained at the 
QCC VIC. 
 

 
 
 

                                                 
3 Economic impact estimates can be obtained from the Queen Charlotte City Visitor Info Centre. 
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Table 10. The impact of the QCC VIC on traveler behaviour by traveler origin, travelers that did and did not 
speak with a Counsellor, primary trip purpose and flexibility. 

 Percentage of Travelers That: 

 

Learned About 
New Activities, 

Places or 
Attraction2 

Would Stay 
an Extra 
Night or 
Nights3 

Would 
Make 

Another 
Trip4 

Origin5    
British Columbia 66.7% 3.2% 92.1% 
US 38.9% 27.8% 76.5% 
Overseas 61.9% 28.6% 66.7% 
Other Canada 54.5% 8.8% 78.8% 

Spoke With A Counsellor    
Yes 61.0% 12.5% 82.2% 
No 43.8% 6.7% 86.7% 

Primary Trip Purpose1    
Leisure 58.9% 12.9% 82.8% 
Visiting Friends & Family 66.7% 0.0% 80.0% 

Flexibility with Activities    
Inflexible (all activities are planned) 80.0% 0.0% 100.0% 
Moderately Flexible (about half of activities are planned) 55.6% 11.5% 76.0% 
Very Flexible (less than half of activities are planned) 59.4% 12.6% 83.5% 

Time Flexibility on the QC Islands    
Inflexible (you have to depart at a set time) 65.0% 5.0% 83.5% 
Moderately Flexible (you can change the time of the day of departure) 52.2% 8.3% 82.6% 
Very Flexible (you can change the day of departure) 48.4% 32.3% 80.6% 

Time Flexibility in British Columbia    
Inflexible (you have to depart at a set time) 63.6% 9.1% 76.7% 
Moderately Flexible (you can change the time of the day of departure) 45.8% 8.0% 75.0% 
Very Flexible (you can change the day of departure) 47.1% 26.5% 85.3% 

1. Business travelers were not asked these impact questions. 
2. Not statistically different at the 0.05 level any of the characteristics tested. Sample size issues did not permit statistical testing of primary 

trip purpose and flexibility with activities. 
3. Statistically different at the 0.05 level for residence (live in BC or outside of BC-grouped to meet assumptions of chi-square test). Sample 

size issues did not permit statistical testing for all other characteristics. 
4. Statistically different at the 0.05 level for residence (live in BC or outside of BC-grouped to meet assumptions of chi-square test). Sample 

size issues did not permit statistical testing of spoke with a Counsellor, primary trip purpose and flexibility with activities. 
5. To meet sample size assumptions, origin categories were combined to living within or outside of British Columbia. 

 
Travelers at the QCC VIC learned about a wide range of new activities (Table 11).  The highest 
percentage of travelers reported learning of hiking trails, meals/restaurants, museums/galleries or 
receiving a general orientation to the QC Islands.  A smaller percentage of travelers learned about 
beach activities and cultural information/activities.  The majority of travelers indicated they would 
participate in these new activities/places/attractions.  The majority (>50%) replied they would 
participate on the current trip while two percent replied they would not participate in the new 
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activity.  Fewer respondents replied they would participate in that new activity on a future trip or 
were unsure when they would participate in the activity.  About a quarter of travelers who learned 
about new activities indicated they would spend extra time in the QC Islands to participate in those 
new activities.  
 
Table 11. The proportion of travelers that learned about each new activity, the proportion that would participate in that 

new activity, when they would participate in those activities, the proportion of travelers that would spend 
extra time on the QC Islands to do that activity and the average number of extra hours spent participating in 
that activity. 

 
Timeline For Participation  

(Percentage of Total for each)2 

Top Fifteen New Activities 
That Travelers Learned About4 

% Of All 
New 

Activities 
(n=78)  

% That 
Will 

Participate 
Sometime 
on this trip 

On a 
future trip Unsure 

% That Will 
Spend Extra 

Time2 

Average 
Hrs. Spent 
On Each 

Activity2,3 

General Orientation 22% 83% 72% 25% 3% 8% NR 
Hiking Trails 12% 95% 76% 10% 14% 11% NR 
Meals/Restaurants 10% 90% 89% 6% 6% 0%  
Museum/galleries 10% 95% 86% 10% 5% 20% 48 
Beach activities 7% 100% 94% 0% 6% 0%  
Cultural information/activities 5% 78% 50% 50% 0% 0%  
Events or festivals 4% 89% 100% 0% 0% 0%  
Logging/Logging Tours 3% 78% 86% 0% 14% 0%  
Tours (general) 3% 88% 71% 0% 29% 0%  
Music Festival 3% 100% 100% 0% 0% 25% NR 
Boating 3% 100% 100% 0% 0% 29% 48 
Accommodation/Camping 3% 100% 50% 25% 25% 0%  
Haida Dancing 3% 100% 100% 0% 0% 0%  
Shopping 2% 100% 100% 0% 0% 0%  
Fishing 2% 100% 80% 0% 20% 0%  

1. 7.2% were unsure and 60.8% of travelers would not spend extra time. 
2. Caution is warranted in interpreting these results because sample sizes are small. 
3. NR means ‘No Response’ was given by the respondent. 

 
Overview of General Respondent Comments 
Respondent comments were separated into those from the QCC VIC and those from the reference site.  
The majority of comments from the QCC VIC were about enjoying the experience at the QCC VIC 
(62%).   Many felt the QC Islands was a wonderful area or experience (21%), less found the 
accessibility on or to the QC Islands difficult (8%), the people friendly (8%), the services or 
information poor (8%) or the activities or services enjoyable (5%).   Fewer found the trip too expensive 
or the people unfriendly.  Again, many of the comments from the reference site were that the QC 
Islands was a wonderful area or experience (47%).  Many enjoyed the activities or services (22%), felt 
the information or services were poor (21%) or found the friendliness of the people enjoyable (18%).  
Less felt the trip was too expensive (9%), that the accessibility on or to the QC Islands was poor (7%) 
or the cultural aspect enjoyable (5%).  Few commented on the VIC, found the people unfriendly or 
that the logging practices detracted from the experience.   The sum of the percentages is greater than 
100% because some travelers provided multiple comments.  See Appendix G for more details. 
Research Services, Tourism British Columbia 

29 



Value of the Queen Charlotte City Visitor Info Centre-Summer 2002 

 

Conclusions 
 
1. Travelers that stop at the QCC VIC differ somewhat from the typical traveler intercepted at the 

reference sites.  Relative to travelers at the reference sites, those at the QCC VIC are more likely to 
be: 

Overseas and less likely to be from BC, other Canadian provinces or the United States • 
• 
• 
• 

• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 
• 

• 
• 
• 

• 

• 

Traveling for leisure and not visiting friends and family or business 
Traveling in a rental car or truck and less likely to be traveling in a boat 
Staying at a campground or RV park or bed and breakfast and less likely to be staying 
at a fishing lodge or with friends and relatives 
Traveling to a destination outside of the QC Islands 
Spending more time away from home 
Sightseeing or hiking and less likely to be fishing or participating in beach activities 
Spending less money 

 
Travelers at the QCC VIC were similar to travelers at the reference sites in their: 

Age 
Education 
Income 
Party size 
Number of days spent on the QC Islands 
Trip planning horizons 
Likelihood of visiting the QC Islands for the first time 
Flexibility in activities, flexibility in time spent on the QC Islands, flexibility in time 
spent in British Columbia 
Decisions to visit the QC Islands 
Satisfaction with the QC Islands and British Columbia 
Likelihood of returning to the QC Islands 

 
2. The profile of travelers at the QCC VIC can be applied:   

To ensure that the current information provided to VIC users reflects the needs of travelers 
using the VIC.  For example, is there enough information at the QCC VIC about hiking 
trails?  
To design a marketing plan to attract travelers who do not currently use the VIC.  For 
example, a plan could be designed to encourage travelers who are on the QC Islands to 
visit friends and relatives to visit the QCC VIC. 

 
3. The profile of travelers at the QCC VIC and at the reference sites can be used for business 

planning and management of new and existing tourism businesses on the QC Islands.  The data 
presented here provides details of the type of clients new tourism businesses on the QC Islands 
can expect and characteristics, interests and trip flexibility of potential clients that could be 
attracted through marketing (brochures, etc.) at the QCC VIC, on the BC Ferries route from Prince 
Rupert or at the Sandspit airport. 
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4. The majority of travelers at the QCC VIC spoke with a VIC Counsellor (88%).  The vast majority of 
travelers had their expectations met or exceeded when they stopped at the QCC VIC because 
useful information was provided and there were helpful staff and friendly people. 

 
5. Overall, almost all travelers at both locations (85% QCC VIC, 93% reference sites) had the QC 

Islands as their primary destination on their current trip.    
 
6. Among travelers at the reference sites, those at the Sandspit airport were less likely to have visited 

the QCC VIC than travelers at the BC Ferries terminal.  This is most likely due to the proximity of 
the QCC VIC to the ferry terminal compared to the airport, the fact that travelers at the airport 
could have visited the Sandspit VIC and did not feel the need to visit the QCC VIC and the large 
percentage of travelers at the airport that flew directly from the airport to their fishing lodge and 
then back to the airport. 

 
7. The QCC VIC had a positive impact on traveler behaviour.  Almost sixty percent of travelers 

learned about new activities/places/attractions, 12% reported that they would stay at least one 
additional night and 82% would make another trip as a direct result of the information they 
obtained at the QCC VIC.  Repeat visits are important for generating long term tourism income 
for the QC Islands and British Columbia as a whole.  Future research should be conducted to 
determine what percentage of travelers who said they would return actually do return as a result 
of the information obtained. 

 
8. Travelers who spoke with a VIC Counsellor were more likely to be influenced by the information 

they received.  Travelers that spoke with a Counsellor were more likely to learn about new 
activities/places/attractions, extend their stay and make another trip as a result of information 
they obtained at the VIC.  This finding highlights the importance of having a Counsellor available 
at all times to help travelers. 

 
 

Limitations 
 
1. These results are representative of travelers who stopped at the QCC VIC or reference sites 

between July 1 and September 15 of 2002.  The results do not represent the impact of the QCC VIC 
for the whole year.   Applying these results to the remaining months in the year could 
overestimate the impact of the VIC because the study was completed during the peak tourism 
period.  In addition, trip and traveler characteristics of visitors at other times of the year could 
differ from those interviewed during the study period. 

 
2. These results are representative of the impact the QCC VIC had on travelers that did not live on 

the QC Islands.  This study did not explore the impacts of the QCC VIC had on travelers calling or 
emailing for information prior to their visit to the QC Islands.  In addition, it did not describe the 
benefits that local residents receive from the QCC VIC or the benefits of local residents collecting 
information for their non-residents guests. 
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3. Results from similar studies at other VICs have differed substantially from those presented here 
and therefore the results presented here cannot be applied to other Visitor Info Centres. 

 
4. Results presented here do not represent the full range of analysis that can be completed with the 

data collected.  Please contact Krista Morten, Research Services Tourism British Columbia 
(Krista.Morten@tourism.bc.ca) for more information on obtaining custom reports using this data.  
For example, a profile of travelers visiting friends and family versus those that were traveling for 
leisure could be developed.   

 

Applications 
 
An estimate of 2,596 parties visited the QCC VIC between July 1 and September 15 of 2002.  A number 
of percentages have been produced in the pages of this report that can be applied to the total number 
of parties.   
 
Example 
If a user of this report wanted to know how many parties at the QCC VIC had a primary activity of 
fishing while on the QC Islands: 

 
2,596 parties * 0.081 = 210 parties with a primary activity of fishing used the QCC VIC between 
July 1 and September 15 of 2002. 
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Table A1. The day and number of travelers approached, the number that agreed to the interview, the number of 
residents, number of refusals and the number of tourists interviewed at the QCC VIC and the 
reference sites (BC Ferries terminal and Sandspit airport) during the study period. 

 Queen Charlotte City VIC Reference Site (Airport or Ferry) 

 

Number of 
People 

Approached 

Agree to 
Intervie
w-YES 

Number of 
Residents Refusals Tourists 

Number of 
People 

Approached 

Agree to 
Interview

-YES 
Number of 
Residents Refusals Tourists 

7-Jul 0 0 0 0 0 38 35 7 3 28 

12-Jul 8 7 1 1 6 27 24 2 3 22 
13-Jul 19 14 1 5 13 30 29 5 1 24 
14-Jul 10 10 1 0 9 20 17 1 3 16 
17-Jul 7 3 0 4 3 37 34 6 3 28 
18-Jul 7 7 0 0 7 20 16 3 4 13 
19-Jul 11 11 1 0 10 20 19 3 1 16 
20-Jul 1 1 0 0 1 32 26 4 6 22 
23-Jul 2 2 0 0 2 28 21 2 7 19 
24-Jul 7 6 2 1 4 29 28 7 1 21 
25-Jul 9 8 2 1 6 38 37 8 1 29 
26-Jul 9 5 0 4 5 25 24 7 1 17 
28-Jul 0 0 0 0 0 1 1 0 0 1 
29-Jul 0 0 0 0 0 15 15 0 0 15 
30-Jul 6 3 0 3 3 56 56 2 0 54 
31-Jul 15 8 2 7 6 28 27 10 1 17 
1-Aug 8 4 0 4 4 22 19 8 3 11 
5-Aug 4 2 0 2 2 48 45 8 3 37 
6-Aug 4 2 1 2 1 39 39 7 0 32 
7-Aug 15 11 6 4 5 36 35 6 1 29 
8-Aug 9 8 0 1 8 23 21 4 2 17 

11-Aug 6 3 2 3 1 30 27 10 3 17 
12-Aug 4 3 0 1 3 34 31 6 3 25 
13-Aug 5 3 0 2 3 48 47 8 1 39 
14-Aug 4 3 0 1 3 46 41 7 5 34 
17-Aug 7 4 1 3 3 0 0 0 0 0 
18-Aug 2 1 0 1 1 0 0 0 0 0 
19-Aug 3 0 0 3 0 26 25 1 1 24 
21-Aug 1 0 0 1 0 19 18 3 1 15 
22-Aug 2 1 0 1 1 0 0 0 0 0 
23-Aug 0 0 0 0 0 4 3 3 1 0 
24-Aug 0 0 0 0 0 13 13 0 0 13 
25-Aug 1 1 0 0 1 12 11 4 1 7 
26-Aug 2 2 0 0 2 51 48 2 3 46 
27-Aug 0 0 0 0 0 19 19 0 0 19 
29-Aug 4 4 0 0 4 28 28 0 0 28 
30-Aug 3 3 0 0 3 8 8 0 0 8 
31-Aug 2 2 0 0 2 38 38 0 0 38 

1-Sep 0 0 0 0 0 18 18 0 0 18 
2-Sep 1 1 0 0 1 0 0 0 0 0 
5-Sep 4 4 0 0 4 13 13 0 0 13 
6-Sep 5 5 0 0 5 10 10 0 0 10 
7-Sep 4 4 0 0 4 18 18 0 0 18 
8-Sep 5 5 0 0 5 0 0 0 0 0 
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 Queen Charlotte City VIC Reference Site (Airport or Ferry) 

 

Number of 
People 

Approached 

Agree to 
Intervie
w-YES 

Number of 
Residents Refusals Tourists 

Number of 
People 

Approached 

Agree to 
Interview

-YES 
Number of 
Residents Refusals Tourists 

11-Sep 1 1 0 0 1 0 0 0 0 0 
12-Sep 0 0 0 0 0 14 14 0 0 14 
13-Sep 0 0 0 0 0 12 12 0 0 12 
14-Sep 6 6 0 0 6 0 0 0 0 0 
23-Sep 0 0 0 0 0 3 3 0 0 3 

Total 223 168 20 55 148 1,076 1,013 144 63 869 

The number of residents and refusals was not known for some days so 0's were assumed.
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Good morning / afternoon / evening.  My name is _____, and I'm conducting a survey on behalf of Tourism BC.  We 
want to ask you about your trip to the Queen Charlotte Islands and the role of the Queen Charlotte Visitor Info Centre in 
your trip.  Can I please speak with someone in your party that is knowledgeable about your trip planning and 
expenditures?   
Would you have ten minutes to answer some questions?  If you participate, we would like to give you a complementary 
SuperNatural BC refrigerator magnet for your time. 

 YES  NO Are you sure?  You will receive a complementary refrigerator magnet for completing the interview? Thank you. 
Are you a resident of the Queen Charlotte Islands?   

 NO  YES Thanks for agreeing to participate, in this study we are only interested in those that are travelling to the Islands 

Are you part of an organized tour group? 
 NO  YES 

Where are you from?  Prov. ______________ State _______________ Country (Overseas) _______________  
If Canada or US, what is your postal/zip code? _________ 

To start with we have a few questions about your current trip. 
 
What is the primary purpose of your trip to the Islands?  Is it for Leisure, Visiting Friends and Family or Business? 

  LEISURE   VISIT FRIENDS & FAMILY   WORK/BUSINESS ACTIVITY  OTHER_______________ 

What is your primary destination in BC on this trip?  ________________ 

 

How did you get to the Islands? Was it by  
 PRIVATE 

BOAT (VESSEL) 
 FERRY  FLOATPLANE Where did you 

come in? 

     MASSET   QC City  

     OTHER _______________ 

 AIRPLANE  Which airport did you use? 

                        MASSET   SANDSPIT  

                        OTHER ______________ 

 OTHER_______ 

What kind of transportation did you or will you use on the Islands? Was it by 
 PRIVATE 

CAR/TRUCK/MC 
 PRIVATE 

RV 
 RENTAL 

CAR/TRUCK 
 RENTAL RV  BICYCLE  BOAT  NONE  OTHER_______ 

What day did you leave your residence on this trip? ____/____ month/day 

When did you enter British Columbia? [Do not ask if from BC] ____/____ month/day 

When did you arrive on the Islands?    ____/____ month/day  

What day do you plan to return to your residence?  ____/____ month/day 

To confirm, you will be gone for a total of  ____ days [Calculate - include day left and day returning] 

How many of those days will be spent travelling in British Columbia?  ______________days 

How many of those days will be spent on the Islands?       ______________days 

 

 

 

[If WORK/BUSINESS] What is the likelihood that you will return for leisure? [Read list] 

 VERY LIKELY  LIKELY  SOMEWHAT LIKELY  NOT LIKELY  NOT LIKELY AT ALL  DK/NR 

[If NOT LIKELY AT ALL or NOT LIKELY] Why not? ________________________________________________   DK/NR 

[If SOMEWHAT LIKELY, LIKELY or VERY LIKELY] Why? ___________________________________________   
DK/NR 

That completes the interview for business travellers. Thank-You For Participating!! 
[GIVE THEM THEIR MAGNET]
39 



 

Which of the following best describes your primary (most often used) type of accommodation while on the Islands?[Read list]   
 Hotel / Motel  Campground/RV   FRIENDS Or Relatives  OTHER________________ 

 Fishing lodge  B&B  BOAT  

 

In Canadian dollars, what were your travel party’s total expenditures yesterday, including accommodation? 

$______________________  BEGAN TRIP TODAY  DK/NR 

 

How flexible is your trip regarding the ACTIVITIES you will participate in while on the Islands? Is it [READ LIST] 

 INFLEXIBLE 
(all activities are planned) 

 MODERATELY FLEXIBLE  (about 
half of activities are planned) 

 VERY FLEXIBLE 
(less than half of activities are planned) 

 DK/NR 

How flexible is your trip regarding the amount of TIME you will spend on the Islands? Is it [READ LIST] 
 INFLEXIBLE 

(You have to depart at a 
set time) 

 MODERATELY FLEXIBLE  (You 
can change the time of the day for 
departure) 

 VERY FLEXIBLE 
(You can change the day of departure) 

  DK/NR 

 INFLEXIBLE 
(You have to depart at a 
set time) 

 MODERATELY FLEXIBLE  (You 
can change the time of the day for 
departure) 

 VERY FLEXIBLE 
(You can change the day of departure) 

  DK/NR 

How flexible is your trip regarding the amount of TIME you will spend in the BC?  Is it… [Skip if resident and not leaving BC] 

 

What is your primary leisure activity while on the Islands?  _______________________    NONE   DK/NR 

 

How far in advance did you plan your trip? [Do not prompt] 

 
DURING 

THE TRIP 

 DAY OF 
DEPARTURE 

 1-6 
DAYS 

 1-2 
WEEKS 

 3-8 
WEEKS 

 9-12 
WEEKS (3 
MONTHS) 

 13-16 
WEEKS (4 
MONTHS) 

 17-20 
WEEKS (5 
MONTHS) 

 21+ 
WEEKS (6 
MONTHS 

+) 

 DK/NR 

 

What information sources did you use to plan your trip?  [Do not prompt, check all that apply] 

 INTERNET  TRAVEL AGENTS, 
AIRLINES, AUTO ASSOC. 

 BROCHURES AND BOOKS  FRIENDS, 
RELATIVES 

 ADVERTISING 
(PRINT/TV) 

 VICs  

 MEDIA 
COVERAGE 

 TOUR OPERATORS/ 
TOURISM SPECIFIC 
BUSINESSES 

 CLUBS AND OTHER 
ASSOCIATIONS 

 TOURISM BC     
1-800 # OR OTHER 

 OTHER 
_______________ 

 DK/NR 

 

Were you able to find all the trip planning information you needed? 
 NO  YES  DK/NR 

 
If NO, what couldn’t you find? ______________________________________   DK/NR 
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Now, I’d like to ask you a few questions about your use of the Queen Charlotte Visitor Info Centre.  
 
What was your reason for stopping at the Info Centre today? [Do not prompt-check all that apply] 

 TO OBTAIN A MAP  TO OBTAIN OUTDOOR RECREATION INFORMATION 

 TO OBTAIN ROUTE INFORMATION  TO USE THE CENTRE'S WASHROOM FACILITIES 

 TO OBTAIN ATTRACTION INFORMATION  TO USE SITE FACILITIES OTHER THAN WASHROOMS 

 TO OBTAIN ACCOMMODATION INFORMATION  TO OBTAIN EVENT INFORMATION 

 TO OBTAIN FOOD AND BEVERAGE INFO  OTHER ___________________________________ 

 TO OBTAIN CULTURAL INFORMATION  OTHER ___________________________________ 

While visiting today, what type of information did you obtain? [Do not prompt-check all that apply] 
 NOTHING  CULTURAL INFORMATION 

 MAP  OUTDOOR RECREATION INFORMATION 

 ROUTE INFORMATION  EVENT INFORMATION 

 ATTRACTION INFORMATION  DK/NR 

 FOOD AND BEVERAGE INFORMATION  OTHER ___________________________________ 

 ACCOMMODATION (INCLUDING   
CAMPGROUND) INFORMATION 

 OTHER ___________________________________ 

While visiting today, did you speak with a Visitor Information Counsellor? 
 NO  YES  DK/NR 

 

While at the Centre today, did you learn about any activities, places or attractions that you were previously not aware of?  
 NO  YES  DK/NR 

 
IF YES, What were those 
activities, places or 
attractions? [Record 
activity] 

Will you participate 
in it? 

[IF YES] Will it be sometime on this trip or on 
a future trip? 

[IF SOMETIME ON 
THIS TRIP] Will you 

stay extra time to 
complete this activity? 

[If YES] 
how many 
additional 

hours? 

1. 
______________________ 

 
YES  NO 

 
DK/
NR 

 
SOMETIME 

ON THIS 
TRIP 

  ON A 
FUTURE 

TRIP 

 
UNSURE 

 
DK/
NR 

 YES  NO 
 

DK/
NR 

_______hr 

            

2. 
______________________ 

 
YES  NO 

 
DK/
NR 

 
SOMETIME 

ON THIS 
TRIP 

  ON A 
FUTURE 

TRIP 

 
UNSURE 

 
DK/
NR 

 YES  NO 
 

DK/
NR 

_______hr 

            

3. 
______________________ 

 
YES  NO 

 
DK/
NR 

 
SOMETIME 

ON THIS 
TRIP 

  ON A 
FUTURE 

TRIP 

 
UNSURE 

 
DK/
NR 

 YES  NO 
 

DK/
NR 

_______hr 

Overall, will you extend this trip on the Islands by staying an extra night or nights as a result of the information obtained at the 
Queen Charlotte Visitor Info Centre? 

 NO   YES - How many nights____________________  DK/NR 

Will you make another trip to the Islands in the future as a result of the information you obtained at the Queen Charlotte Visitor 
Info Centre? 

 NO  YES  DK/NR 

Overall, how well did the Queen Charlotte Visitor Info Centre live up to your original expectations?  Did it EXCEED, MEET OR 
FALL SHORT of your expectations? 

 EXCEEDED  MET   FELL SHORT  DK/NR 
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How did the VIC exceed, meet, or fall short of your expectations? [Don’t prompt, check all that apply]  

POSITIVE NEGATIVE 
 HELPFUL STAFF  POOR SIGNAGE 

 GOOD INFORMATION  POOR WASHROOMS 

 FRIENDLY PEOPLE  POOR PARKING 

 GOOD ACCESS  IMPROVE OUTSIDE AREA 

 NICE BUILDING/AREA  OTHER__________________ 

 CLEAN  OTHER__________________ 

 OTHER_________________  

 OTHER_________________  DK/NR 

Now, I’d like to ask you a few more questions about yourself 

Including yourself, how many people are in your travel party today? How many are children under 18 and how many are adults? 
__________ Adult(s)  __________ Child(ren) (under 18)  = __________ Total 

In which of the following age category are you? 
 A. UNDER 24 YEARS  E. 55-64 YEARS 

 B. 25-34 YEARS  F. 65 YEARS OR OLDER 

 C. 35-44 YEARS  G. DK/NR 

 D. 45-54 YEARS  

What is the highest level of education that you have completed?   
 A. LESS THAN HIGH SCHOOL  E. UNIVERSITY DEGREE 

 B. HIGH SCHOOL  F. MASTERS/PHD DEGREE 

 C. SOME TECHNICAL COLLEGE OR UNIVERSITY  G. OTHER___________ 

 D. COLLEGE OR TECHNICAL DIPLOMA  H. DK/NR 

Before taxes, in Canadian dollars, what is your approximate annual household income?  
 A. LESS THAN $25,000  D. $65,000 to $99,999 

 B. $25,000 to  $44,999  E. $100,000 PLUS 

 C. $45,000 to $64,999  F. DK/NR 

Gender of respondent [Record, don’t ask] 
 MALE  FEMALE 

As a follow-up to this interview, we would like to contact you when you get home to enquire about the remainder of your trip.  
Participation would involve completing one short questionnaire that will be mailed to you. In exchange, we are pleased to offer 
you one free edition of British Columbia Magazine and a chance to win a digital camera.  All contact information will be kept 
confidential and only used for this study.  Would you like to participate?   

 YES  NO – Are you sure? Thank you for participating! [GIVE THEM THE MAGNET] 
 
If YES - Can I get your …? 

Name: 
Mailing Address: 
City: 

Postal Code (If Outside North America) : 

Thank-You For Participating!! [GIVE THEM THEIR MAGNET] 
 [INTERVIEWER COMMENTS?] 
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Appendix B-Interview Questions (Reference Sites) 
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Queen Charlotte Islands 2002 Visitor Survey 

 

 
Tourism British Columbia 
Queen Charlotte Visitor Info Centre 
 
We hope that you enjoyed your visit to the Queen Charlotte Islands. Tourism British Columbia and 
the Queen Charlotte Islands Visitor Info Centre are conducting this study to better understand the 

activities and interests of visitors to the Islands.  
 
All individual responses will be kept completely confidential. Please complete this questionnaire and return it to the 
survey attendant. As a token of our appreciation for your time you will receive a complementary Super Natural BC 
refrigerator magnet. 
 
 
1) What was the primary purpose of your trip to the Islands? (Please check the most appropriate response) 

  LEISURE   VISIT FRIENDS & FAMILY   WORK/BUSINESS ACTIVITY  OTHER_______________ 

 
2) Are you part of an organized tour group? By tour group we mean traveling with people outside of your immediate travel party 
in an organized way, usually led by a guide.  Travellers en route from a fishing lodge are not considered a tour group. (Please 
check the most appropriate response)   

  YES  NO 

 
3) Where are you from?   CANADIAN PROVINCE  ________________________  OR   

US STATE ___________________________________   OR   
COUNTRY (OVERSEAS) _______________________  

4) When did you arrive on the Islands? (Please fill in the month and day)  ________/________ month/day 

 

5) What was your primary (most often used) type of transportation while on the Islands? (Please check the most appropriate 
response) 

 PRIVATE CAR/TRUCK/MOTORCYCLE  PRIVATE RV  RENTAL CAR/TRUCK  NONE 

 BICYCLE  BOAT  RENTAL RV  OTHER (Please specify) 
___________________________ 

 

6) Which of the following best describes your primary (most often used) type of accommodation on the Islands? (Please check 
the most appropriate response) 

 HOTEL/MOTEL  CAMPGROUND/RV PARK  FRIENDS OR RELATIVES  OTHER (PLEASE SPECIFY) 
___________________________ 

 FISHING LODGE  B&B  BOAT 

 

7) In Canadian dollars, what were your travel party’s total expenditures yesterday, including accommodation? Please fill in the 
appropriate amount (Canadian dollars) 

$CDN_________________  BEGAN TRIP TODAY 

8) What is your primary leisure activity while in on the Islands? (Please specify the activity)  _______________________   
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9) How far in advance did you begin planning your trip? (Please check the most appropriate response) 

 DURING 
THE TRIP 

 DAY OF 
DEPARTURE 

 1-6 
DAYS 

 1-2 
WEEKS 

 3-8 
WEEKS 

 9-12 
WEEKS  

(3 
MONTHS) 

 13-16 
WEEKS  

(4 
MONTHS) 

 17-20 
WEEKS  

(5 
MONTHS) 

 21+ WEEKS 
 (6 MONTHS OR 

MORE) 

10) What information sources did you use to plan your trip? (Please check the most appropriate response)  

 INTERNET  TRAVEL AGENTS, 
AIRLINES, AUTO ASSOC. 

 BROCHURES AND BOOKS  FRIENDS, 
RELATIVES 

 ADVERTISING 
(PRINT/TV) 

 VICs  

 MEDIA 
COVERAGE 

 TOUR OPERATORS/ 
TOURISM SPECIFIC 
BUSINESSES 

 CLUBS AND OTHER 
ASSOCIATIONS 

 TOURISM BC     
1-800 # OR OTHER 

 OTHER 
_______________ 

 DK/NR 

 

11) Were you able to find all the trip planning information you needed? (Please check the most appropriate response) 
 YES          Go to question 12  NO           Go to question 11b 

 
11b) If NO, what couldn’t you find? (Please specify)  ___________________________________________________   

 

12) Including yourself, how many people are in your travel party today? (Please fill in the appropriate number in each category) 
__________ ADULT(S)  __________ CHILD(REN) (under 18)  =  __________ TOTAL 

 
13) A more detailed survey will be mailed to some respondents when they return home. Those selected will receive a 
free copy of British Columbia Magazine and will also be entered in a draw for a digital camera when the survey is 
returned. Contact information will also be kept confidential and only used for the purposes of this study. 

Would you like to participate in the follow up mail survey?   
 YES           Go to question 13b  NO            Thank you for participating! 

 
13b)If YES - Please provide your contact information below: 

 

NAME: 

MAILING ADDRESS: 

CITY:  PROVINCE/STATE: 

COUNTRY: POSTAL/ZIP CODE:   

 
 

Thank-You For Participating!! 
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Appendix B-Mailback Questionnaire (QCC VIC) 
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The Queen Charlotte City Visitor Info Centre 
 

Did it change your trip? 
 

 
 

Please return your completed questionnaire in the enclosed envelope to: 
 

Tourism British Columbia 
Research Services 

Box 9830, Stn Prov Gov’t, 300-1803 Douglas St. 
Victoria, BC Canada V8W 9W5 
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Section 1 – This first section asks questions about characteristics of about your trip to the Queen Charlotte Islands and 

within British Columbia.  Please answer all of the following questions in regard to the trip that we 
encountered you at the Queen Charlotte City Visitor Info Centre. 

 

1.  How many days did you spend away from home on the trip that we encountered you on? Fill in the most appropriate 
response. 

_________DAY(S) AWAY FROM HOME 

 

2.  How many of those days were spent in British Columbia?  If you are from British Columbia and you spent your whole 
vacation within the province, this reply should equal your reply to question 1.  Fill in the most appropriate response. 

_________DAY(S) IN BRITISH COLUMBIA  

 

3.  How many of those days were spent in the Queen Charlotte Islands? Fill in the most appropriate response. 

_________DAY(S) IN THE QUEEN CHARLOTTE ISLANDS  
 

4.  What was the primary purpose of your trip in British Columbia?  Circle the most appropriate response. 

A.  LEISURE  
B.  VISIT FRIENDS AND FAMILY 
C.  WORK OR BUSINESS ACTIVITY 
D.  OTHER (Specify) ___________________ 

 

5.  Was the primary destination of your trip the Queen Charlotte Islands?  Circle the most appropriate response. 

A.  YES        Did you have a specific destination on the Islands?  Circle NO or YES below. 

  NO    YES Where? (Specify)  ___________________________________ 
B.  NO         What was your primary destination? (Specify)  __________________________ 
C.  DON’T KNOW 

 
6.  Was this your first trip to the Queen Charlotte Islands? Circle the most appropriate response. 

A.  YES  
B.  NO If NO, how many trips have you previously made?  (Specify)  ________ trips  
C.  DON’T KNOW 

 
7.  Which of the following best describes your primary (most often used) type of accommodation while on the Islands? Circle the 

most appropriate response. 
A.  HOTEL / MOTEL 
B.  BED AND BREAKFAST 
C.  FISHING LODGE 
D.  CAMPGROUND/RV PARK 
E.  BOAT 
F.  FRIENDS OR RELATIVES 
G.  OTHER (Specify) ___________________ 

 
8.  We encountered you at the Queen Charlotte City Visitor Info Centre; on that trip did you visit any other Visitor Info Centres in 

British Columbia? Circle the most appropriate response. 

A.  YES            If YES, where? (Specify)  _________________________________________ 
B.  NO  _________________________________________ 
C.  DON’T KNOW _________________________________________ 
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9.  How did you get to the Queen Charlotte Islands?   

A.  PRIVATE BOAT (VESSEL) Go to Q11. 
B.  FERRY  Go to Q10a. 

 

Go 
 to 
Q11. 

C.  FLOATPLANE    Where did you land? Circle one  
         QUEEN CHARLOTTE CITY   SANDSPIT     MASSET 
     OTHER (Specify) __________________________ 
D.  AIRPLANE Where did you land? Circle one    

QUEEN CHARLOTTE CITY   SANDSPIT    MASSET 
OTHER (Specify) _________________________ 

 
10a.  Thinking about your ferry trip from Prince Rupert, OVERALL, how satisfied or dissatisfied were you, with your experience 

travelling with BC Ferries? Circle the most appropriate response. 
A.  VERY DISSATISFIED 
B.  SOMEWHAT DISSATISFIED 
C.  NEITHER SATISFIED OR DISSATISFIED 
D.  SOMEWHAT SATISFIED 
E.  VERY SATISFIED 
F.  DON’T KNOW 

 
10b.  What, if anything, would you change in order to improve the ferry trip from Prince Rupert?  Fill in up to three 

improvements, if you don’t have any please circle NONE 

A. 1. ____________________________________________________ 

2. ____________________________________________________ 

3. ____________________________________________________ 

B.  NONE 

 

Section 2 – This section asks questions about your daily expenditures while in the Queen Charlotte Islands.   
 
11.  On the trip you visited the Queen Charlotte City Visitor Info Centre, what do you estimate was your travel party’s average 

DAILY expenditure while on the Queen Charlotte Islands?  Fill in the appropriate amount in Canadian dollars. 

$ __________ CANADIAN DOLLARS 

 

12.  Approximately what percentage of your average daily expenditure (24 hr. period) on the Islands was attributable to each of 
the following categories: Fill in the appropriate proportion. 

  %  ACCOMMODATION 

  % TRANSPORTATION 

  % FOOD AND BEVERAGE 

  % SHOPPING 

  % ATTRACTIONS 

  % OUTDOOR RECREATION 

  % OTHER ENTERTAINMENT  

  % OTHER (Specify) ______________________________ 

     = 100%    
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Section 3 – This section asks questions about the impact of the Queen Charlotte City Visitor Info Centre on your trip.   
 

13.  Overall, did you extend your trip on the Islands by staying an extra night or nights as a result of the information obtained at 
the Queen Charlotte City Visitor Info Centre?  Circle the most appropriate response. 

A.  YES            How many additional nights did you spend? (Specify) _______ nights  
B.  NO  
C.  DON’T KNOW 

 

14a.  We want to know about any new activities, attractions, events or destinations that you learned about at the Queen 
Charlotte City Visitor Info Centre.  On the trip where we interviewed you, did you participate in any additional activities, 
attractions, events or destinations as a result of the information you received at the Queen Charlotte City Visitor Info 
Centre? Circle the most appropriate response. 

A.  YES Go to Q14b and then 14c 
B.  NO Go to Q15 
C.  DON’T KNOW 
 

14b.  What were those additional attractions, events or destinations that you learned about at the Queen Charlotte City 
Visitor Info Centre? Please list up to three (3) activities. 

 

Activity 1  

Activity 2  

Activity 3  

 
14c.  For each activity listed above please complete the questions in the table below.   

Activity 
Did you lengthen your stay to participate in this 

activity? 
Circle YES or NO 

If YES, how much additional time did you take for this 
activity?  Fill in the appropriate amount of time in hours 

or days. 

1 
 A.  NO 

B.  YES 

                   Go to Activity 2 

    ____ HOURS OR ____ DAYS 

2 
 A.  NO 

B.  YES 

                   Go to Activity 3 

    ____ HOURS OR ____ DAYS 

3 
 A.  NO 

B.  YES 

                   Go to Q13 

    ____ HOURS OR ____ DAYS 

 

15.  Will you take another trip to the Queen Charlotte Islands as a result of the information that you obtained at the Queen 
Charlotte City Visitor Info Centre? Circle the most appropriate response. 

A.  YES 
B.  NO 
C.  DON’T KNOW 
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16.  How useful was the information that you received at the Queen Charlotte City Visitor Info Centre? Circle the most 
appropriate response. 

A.  NOT USEFUL AT ALL 
B.  NOT USEFUL 
C.  SOMEWHAT USEFUL 
D.  USEFUL 
E.  VERY USEFUL 
F.  DID NOT RECEIVE ANY INFORMATION 
G.  DON’T KNOW 

 

17. What additional educational activities would you have liked to participate in while on the Islands?  Fill in your preferred 
additional educational opportunities or circle NONE or DON’T KNOW. 

A.  1.  _________________________________________ 

     2.  _________________________________________ 

     3.  _________________________________________ 

B.  NONE 

C.  DON’T KNOW 

 

18.  Overall, how well did the Queen Charlotte City Visitor Info Centre live up to your original expectations?   Circle the most 
appropriate response. 

A.  FELL SHORT 
B.  MET 
C.  EXCEEDED 
D.  DON’T KNOW 

 
19.  Did the Queen Charlotte City Visitor Info Centre improve the quality of your visit to the Islands? Circle the most appropriate 

response. 

A.  YES How did it improve your visit? (Specify) ________________________________ 
 _______________________________________________________________ 

B.  NO Why not? (Specify) ________________________________________________ 
 _______________________________________________________________ 
C.  DON’T KNOW 

 
20.  Given your experience at the Queen Charlotte City Visitor Info Centre, how likely are you to visit other Visitor Info Centres 

within British Columbia? Circle the most appropriate response. 

A.  NOT LIKELY AT ALL 
B.  NOT LIKELY 
C.  SOMEWHAT LIKELY 
D.  LIKELY 
E.  VERY LIKELY 
F.  DON’T KNOW 
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Section 4 – This section asks questions about the Queen Charlotte Islands as a vacation destination.   
 
21.  How much do you agree or disagree that each of the following reasons applies to your decision to visit the Queen 

Charlotte Islands on this trip?  Circle your agreement with each of the following statements about why you are visiting the Queen 
Charlotte Islands where 1=Strongly Disagree and 5=Strongly Agree.  If you have another reason for visiting the Queen Charlotte Islands 
please fill it in on the ‘Other’ row.   

I visited the Queen Charlotte Islands on this 
trip to: 

STRONGLY 
AGREE    STRONGLY 

DISAGREE 

Learn about the local way of life by meeting 
people who live here 5 4 3 2 1 

Canoe or kayak in the wilderness 5 4 3 2 1 

Motorboat or sail 5 4 3 2 1 

Better understand local ecosystems 5 4 3 2 1 

See new things in a new place 5 4 3 2 1 

Challenge myself in solitude 5 4 3 2 1 

Better understand Haida culture 5 4 3 2 1 

Other (specify): 
_____________________________________ 5 4 3 2 1 

 

22.  Overall, how satisfied or dissatisfied were you with your trip to the Queen Charlotte Islands?  Circle the appropriate 
response. 

A.  VERY DISSATISFIED 
B.  SOMEWHAT DISSATISFIED 
C.  NEITHER SATISFIED OR DISSATISFIED 
D.  SOMEWHAT SATISFIED 
E.  VERY SATISFIED 
F.  DON’T KNOW 

 
23.  Given your experience in the Queen Charlotte Islands, how likely are you to return for a future vacation?  Circle the 

appropriate response. 

A.  NOT LIKELY AT ALL 
B.  NOT LIKELY 
C.  SOMEWHAT LIKELY 
D.  LIKELY 
E.  VERY LIKELY 
F.  DON’T KNOW 

 
24.  How important are arts, cultural and heritage activities or events in deciding to return to the Queen Charlotte Islands on a 

vacation?  Circle the appropriate response. 

A.  NOT IMPORTANT AT ALL 
B.  NOT IMPORTANT 
C.  SOMEWHAT IMPORTANT 
D.  IMPORTANT 
E.  VERY IMPORTANT 
F.  DON’T KNOW 
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25a.  On this trip, would you have liked to have spent more time on the Queen Charlotte Islands?   Circle the appropriate 

response 
A.  YES  How many more nights?   Specify _______________  nights     Go to Q25b. 
B.  NO Go to 27 
C.  DON’T  KNOW 
 

 25b.  What prevented you from staying any additional nights?  Specify _______________________ 
 
Section 5 – This section asks questions about all of British Columbia as a vacation destination.   
 
26.  Overall, how satisfied or dissatisfied were you with your trip in British Columbia?  Circle the appropriate response. 

A.  VERY DISSATISFIED 
B.  SOMEWHAT DISSATISFIED 
C.  NEITHER SATISFIED OR DISSATISFIED 
D.  SOMEWHAT SATISFIED 
E.  VERY SATISFIED 
F.  DON’T KNOW 

 
27.  Are you a resident of British Columbia?  Circle the appropriate response 

A.  YES Go to Q30 
B.  NO Go to Q28 
C.  DON’T KNOW 
 

28.  Given your experience in British Columbia, how likely are you to return for a future vacation?  Circle the appropriate 
response. 

A.  NOT LIKELY AT ALL 
B.  NOT LIKELY 
C.  SOMEWHAT LIKELY 
D.  LIKELY 
E.  VERY LIKELY 
F.  DON’T KNOW 

 
29.  How important are arts, culture and leisure activities or events in deciding to return to British Columbia on a future 

vacation?  Circle the appropriate response. 

A.  NOT IMPORTANT AT ALL 

2

B.  NOT IMPORTANT 
C.  SOMEWHAT IMPORTANT 
D.  IMPORTANT 
E.  VERY IMPORTANT 
F.  DON’T KNOW 
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30.  Given your experience traveling in British Columbia on this trip, are you more or less likely to take another vacation within 
British Columbia?  Circle the appropriate response. 

A.  MUCH LESS LIKELY 
B.  LESS LIKELY 
C.  NEITHER MORE OR LESS LIKELY 
D.  MORE LIKELY 
E.  MUCH MORE LIKELY 
F.  DON’T KNOW 

 
31.  How important are arts and cultural activities or events in deciding to take another vacation within British Columbia?  Circle 

the appropriate response. 

A.  NOT IMPORTANT AT ALL 
B.  NOT IMPORTANT 
C.  SOMEWHAT IMPORTANT 
D.  IMPORTANT 
E.  VERY IMPORTANT 
F.  DON’T KNOW 

 
32.  Who was in your travel party when you stopped at the Queen Charlotte City Visitor Info Centre?  Please indicate their 

relationship to you, age and gender.  Please start with yourself.  Fill in the appropriate response. 
Who?  
(e.g wife, husband, son, daughter, parent, friend) 

 Age 
 (in years) 

 Gender  
(M=Male, F=Female) 

1 Myself     
2     
3     
4     
5     

 
33.  Is there anything else you would like to tell us about your experience at the Queen Charlotte City Visitor Info Centre?  Any 

comments you have will help improve service at all Visitor Info Centres. 
 

 
 
 
 

 
Thank you for your help. 

 
For your chance to win a digital camera,  

please return your completed questionnaire in the enclosed envelope to  
 

Tourism British Columbia Research Services 
Box 9830, Stn Prov Gov’t, 300- 1803 Douglas St.  

Victoria, BC Canada V8W 9W5 
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Your trip to the Queen Charlotte Islands 
 

What was your experience? 

 

 
Please return your completed questionnaire in the enclosed envelope to: 

 
Tourism British Columbia 

Research Services 
Box 9830, Stn Prov Gov’t, 300-1803 Douglas St. 

Victoria, BC Canada V8W 9W5 
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Section 1 – This first section asks questions about characteristics about your trip to the Queen Charlotte Islands and 
within British Columbia.  Please answer all of the following questions in regard to the trip that we encountered you at 
on the Queen Charlotte Islands.     
 

1.  How many days did you spend away from home on the trip that we encountered you on? Fill in the most appropriate 
response. 

_________DAY(S) AWAY FROM HOME 
 

2.  How many of those days were spent in British Columbia?  If you are from British Columbia and you spent your whole 
vacation within the province, this reply should equal your reply to question 1.  Fill in the most appropriate response. 

_________DAY(S) IN BRITISH COLUMBIA  

 

3.  How many of those days were spent on the Queen Charlotte Islands?  Fill in the most appropriate response. 

_________DAY(S) ON THE QUEEN CHARLOTTE ISLANDS  

 
4.  What was the primary purpose of your trip in British Columbia?  Circle the most appropriate response. 

A.  LEISURE  
B.  VISIT FRIENDS AND FAMILY 
C.  WORK OR BUSINESS ACTIVITY 
D.  OTHER (Specify) ___________________ 

 
5.  Was the primary destination of your trip the Queen Charlotte Islands?  Circle the most appropriate response. 

A.  YES        Did you have a specific destination on the Islands?  Circle NO or YES below. 

  NO    YES Where? (Specify)  ___________________________________ 

B.  NO         What was your primary destination? (Specify)  __________________________ 
C.  DON’T KNOW 
 

 
6.  Was this your first trip to the Queen Charlotte Islands? Circle the most appropriate response. 

A.  YES  
B.  NO If NO, how many trips have you previously made?  (Specify)  ________ trips  
C.  DON’T KNOW 

 
7.  Which of the following best describes your primary (most often used) type of accommodation while visiting the Islands? 

Circle the most appropriate response. 
A.  HOTEL / MOTEL 
B.  BED AND BREAKFAST 
C.  FISHING LODGE 
D.  CAMPGROUND/RV PARK 
E.  BOAT 
F.  FRIENDS OR RELATIVES 
G.  OTHER (Specify) ________________________________________ 
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8.  How did you get to the Queen Charlotte Islands?   

A.  PRIVATE BOAT (VESSEL) Go to Q10. 
B.  FERRY  Go to Q9. 

 

.

C.  FLOATPLANE    Where did you land? Circle one  
         QUEEN CHARLOTTE CITY   SANDSPIT     MASSET 
     OTHER (Specify) __________________________ 
D.  AIRPLANE Where did you land? Circle one    

QUEEN CHARLOTTE CITY   SANDSPIT    MASSET 
OTHER (Specify) _________________________ 

 

9a.  Thinking about your ferry trip from Prince Rupert, OVERALL, how satisfied or dissatisfied were you, with your experi
travelling with BC Ferries? Circle the most appropriate response. 

A.  VERY DISSATISFIED 
B.  SOMEWHAT DISSATISFIED 
C.  NEITHER SATISFIED OR DISSATISFIED 
D.  SOMEWHAT SATISFIED 
E.  VERY SATISFIED 
F.  DON’T KNOW 

 
9b.  What, if anything, would you change in order to improve the ferry trip from Prince Rupert?  Fill in up to three

improvements, if you don’t have any please circle NONE 

A. 1. ____________________________________________________ 

2. ____________________________________________________ 

3. ____________________________________________________ 

B.  NONE 

10.  How flexible was your trip regarding the ACTIVITIES that you participated in while on the Queen Charlotte Islands?
the most appropriate response. 

A.  INFLEXIBLE (all activities were planned) 
B.  MODERATELY FLEXIBLE  (about half of activities were planned) 
C.  VERY FLEXIBLE (less than half of activities were planned) 
D.  DON’T KNOW 
 

11.  How flexible was your trip regarding the amount of TIME you spent on the Queen Charlotte Islands? Circle the mo
appropriate response. 

A.  INFLEXIBLE (you had to depart at a set time) 
B.  MODERATELY FLEXIBLE  (you could have changed the time of day of departure) 
C.  VERY FLEXIBLE  (you could have changed the day of departure) 
D.  DON’T KNOW 

 

12.  How flexible was your trip regarding the total amount of TIME you spent within British Columbia? Circle the most 
appropriate response. 

A.  INFLEXIBLE (you had to depart at a set time) 
B.  MODERATELY FLEXIBLE (you could have changed the time of day of departure) 
C.  VERY FLEXIBLE (you could have changed the day of departure) 
D.  DON’T KNOW 

58 
Go 
 to 
Q10
ence 

 

 Circle 

st 



  
Section 2 – This section asks questions about your use of the Queen Charlotte City Visitor Info Centre on your trip.   
 
13.  Did you visit the Queen Charlotte City Visitor Info Centre? 

A.  YES            Go to Q14 
B.  NO Go to Q17 
C.  DON’T KNOW  
 

14.  How useful was the information that you received at the Queen Charlotte City Visitor Info Centre? Circle the most 
appropriate response. 

A.  NOT USEFUL AT ALL 
B.  NOT USEFUL 
C.  SOMEWHAT USEFUL 
D.  USEFUL 
E.  VERY USEFUL 
F.  DID NOT RECEIVE ANY INFORMATION 
G.  DON’T KNOW 

 

15.  Overall, how well did the Queen Charlotte City Visitor Info Centre live up to your original expectations?   Circle the most 
appropriate response. 

A.  FELL SHORT 

Go to Q18
B.  MET 
C.  EXCEEDED 
D.  DON’T KNOW 
 

 
16.  Did the Queen Charlotte City Visitor Info Centre improve the quality of your visit to the Islands? Circle the most appropriate 

response. 

A.  YES How did it improve your visit? (Specify) ________________________________ 
 _______________________________________________________________ 

B.  NO Why not? (Specify) ________________________________________________ 
 _______________________________________________________________ 
C.  DON’T KNOW 

 
 
17.  Why didn’t you visit the Queen Charlotte Visitor Info Centre?  Please fill in the appropriate response. 
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Section 3 – This section asks questions about your daily expenditures while on the Queen Charlotte Islands.   
 
18.  On the trip we encountered you, what do you estimate was your travel party’s average DAILY expenditure while on the 

Queen Charlotte Islands?  Fill in the appropriate amount in Canadian dollars. 

$ __________ CANADIAN DOLLARS 

 

19.  Approximately what percentage of your average daily expenditure (24 hr. period) on the Islands was attributable to each of 
the following categories: Fill in the appropriate proportion. 

  %  ACCOMMODATION 

  % TRANSPORTATION 

  % FOOD AND BEVERAGE 

  % SHOPPING 

  % ATTRACTIONS 

  % OUTDOOR RECREATION 

  % OTHER ENTERTAINMENT  

  % OTHER (Specify) ______________________________ 

     = 100%    
 
 

Section 4 – This section asks questions about the Queen Charlotte Islands as a vacation destination.   
 
20.  How much do you agree or disagree that each of the following reasons applies to your decision to visit the Queen 

Charlotte Islands on this trip?  Circle your agreement with each of the following statements about why you are visiting the 
Queen Charlotte Islands ,where 1=Strongly Disagree and 5=Strongly Agree.  If you have another reason for visiting the 
Queen Charlotte Islands please fill it in in the ‘Other’ row.   

I visited the Queen Charlotte Islands on this 
trip to: 

STRONGLY 
AGREE    STRONGLY 

DISAGREE 

Learn about the local way of life by meeting 
people who live here 5 4 3 2 1 

Canoe or kayak in the wilderness 5 4 3 2 1 

Motorboat or sail 5 4 3 2 1 

Better understand local ecosystems 5 4 3 2 1 

See new things in a new place 5 4 3 2 1 

Challenge myself in solitude 5 4 3 2 1 

Better understand Haida culture 5 4 3 2 1 

Other (specify): 
_____________________________________ 5 4 3 2 1 
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21.  Overall, how satisfied or dissatisfied were you with your trip to the Queen Charlotte Islands?  Circle the appropriate 

response. 
A.  VERY DISSATISFIED 
B.  SOMEWHAT DISSATISFIED 
C.  NEITHER SATISFIED OR DISSATISFIED 
D.  SOMEWHAT SATISFIED 
E.  VERY SATISFIED 
F.  DON’T KNOW 

 
22.  Given your experience in the Queen Charlotte Islands, how likely are you to return for a future vacation?  Circle the 

appropriate response. 
A.  NOT LIKELY AT ALL 
B.  NOT LIKELY 
C.  SOMEWHAT LIKELY 
D.  LIKELY 
E.  VERY LIKELY 
F.  DON’T KNOW 

 
23.  How important are arts, cultural and heritage activities or events in deciding to return to the Queen Charlotte Islands on a 

vacation?  Circle the appropriate response. 
A.  NOT IMPORTANT AT ALL 
B.  NOT IMPORTANT 
C.  SOMEWHAT IMPORTANT 
D.  IMPORTANT 
E.  VERY IMPORTANT 
F.  DON’T KNOW 
 

 
Section 5 – This section asks questions about all of British Columbia as a vacation destination.   
 
24.  Overall, how satisfied or dissatisfied were you with your trip in British Columbia?  Circle the appropriate response. 

A.  VERY DISSATISFIED 
B.  SOMEWHAT DISSATISFIED 
C.  NEITHER SATISFIED OR DISSATISFIED 
D.  SOMEWHAT SATISFIED 
E.  VERY SATISFIED 
F.  DON’T KNOW 

 
25.  Are you a resident of British Columbia? 

A.  YES  Go to Q28 
B.  NO Go to Q26 
C.  DON’T KNOW 
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26.  Given your experience in British Columbia, how likely are you to return for a future vacation?  Circle the appropriate 

response. 
A.  NOT LIKELY AT ALL 
B.  NOT LIKELY 
C.  SOMEWHAT LIKELY 
D.  LIKELY 
E.  VERY LIKELY 
F.  DON’T KNOW 

 
27.  How important are arts, culture and leisure activities or events in deciding to return to British Columbia on a future 

vacation?  Circle the appropriate response. 

Go to Q30

A.  NOT IMPORTANT AT ALL 
B.  NOT IMPORTANT 
C.  SOMEWHAT IMPORTANT 
D.  IMPORTANT 
E.  VERY IMPORTANT 
F.  DON’T KNOW 

 
28.  Given your experience traveling in British Columbia on this trip, are you more or less likely to take another vacation within 

British Columbia?  Circle the appropriate response. 

A.  MUCH LESS LIKELY 
B.  LESS LIKELY 
C.  NEITHER MORE OR LESS LIKELY 
D.  MORE LIKELY 
E.  MUCH MORE LIKELY 
F.  DON’T KNOW 

 
29.  How important are arts and cultural activities or events in deciding to take another vacation within British Columbia?  Circle 

the appropriate response. 
A.  NOT IMPORTANT AT ALL 
B.  NOT IMPORTANT 
C.  SOMEWHAT IMPORTANT 
D.  IMPORTANT 
E.  VERY IMPORTANT 
F.  DON’T KNOW 
 

30.  What is the highest level of education that you have completed?  Circle the appropriate response. 
A.  LESS THAN HIGH SCHOOL 
B.  HIGH SCHOOL 
C.  SOME TECHNICAL COLLEGE OR UNIVERSITY 
D.  COLLEGE OR TECHNICAL DIPLOMA 
E.  UNIVERSITY DEGREE 
F.  MASTERS/PHD DEGREE 
G.  OTHER______________________ 
H.  DON’T KNOW 
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31.  Before taxes, in Canadian dollars, what is your approximate annual household income? Circle the appropriate response. 
A.  LESS THAN $25,000 
B.  $25,000 to  $44,999 
C.  $45,000 to $64,999 
D.  $65,000 to $99,999 
E.  $100,000 PLUS 
F.  DON’T KNOW 
 

32.  Who was in your travel party when we interviewed you?  Please indicate their relationship to you, age and gender.  Please 
start with yourself.  Fill in the appropriate response. 

Who?  
(e.g wife, husband, son, daughter, parent, friend) 

 Age 
 (in years) 

 Gender  
(M=Male, F=Female) 

1 Myself     
2     
3     
4     
5     

 
33.  Is there anything else you would like to tell us about your experience at the Queen Charlotte Islands?   

 
 
 
 
 
 
 
 
 
 
 
 
 

 
Thank you for your help. 

 
For your chance to win a digital camera,  

please return your completed questionnaire in the enclosed envelope to  
 

Tourism British Columbia Research Services 
Box 9830, Stn Prov Gov’t, 300- 1803 Douglas St.  

Victoria, BC Canada V8W 9W5 
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Response Bias Testing  
Methods 
The study design produced four sets of data that are available for analysis - the interview and 
mailback questionnaires at each location (interview QCC VIC, interview reference sites mailback QCC 
VIC and mailback reference sites).  At both locations, the respondents and the responses could vary 
between the interview and mailback questionnaires.  The respondents could differ because travelers 
could drop out of the study by not agreeing to complete the mailback questionnaires or by not 
completing the mailback questionnaire if they had agreed to complete it.  Both instances could cause 
the mailback questionnaire results to be unrepresentative of travelers interviewed (non-response 
bias).   
 
A series of tests were conducted to assess the mailback questionnaires’ representativeness or, in other 
words, if the mailback questionnaire results portray the actual population of travelers interviewed.   
Representativeness was assessed by: 

1. Comparing demographics, trip and traveler characteristics between those that agreed and 
did not agree to complete the mailback questionnaire at both locations (Tables A2, A3).   

2. Comparing demographics, trip and traveler characteristics between those that responded 
and those that did not respond to the mailback questionnaire at both locations (of those 
that agreed; (Tables A2, A3). 

 
Responses to similar questions in the interview and mailback questionnaires could vary due to real 
differences in traveler behaviour (for example, a traveler may have perceived that the VIC had a 
different impact on their trip when they were interviewed compared to the responses on the mailback 
questionnaire). Therefore a series of questions were asked in the same way on both the interview and 
mailback questionnaire.  Differences between responses to the two questionnaires were assessed by 
comparing responses to key questions that were asked in both the interview and on the mailback 
questionnaire (Table A4).  
 
Results 
Differences in Respondents that Agreed or Did Not Agree to Mailback 

• At the QCC VIC, there were no differences in those respondents that did agree to participate 
in the mailback questionnaire and those that did not agree to participate in the mailback 
questionnaire (except those not tested to due to small sample sizes).  

• Several differences existed between respondents at reference sites (purpose, parties with 
children, and primary accommodations).  

• The proportion of travelers with a primary purpose of visiting friends and relatives or 
business were less likely to agreed to participate in the mailback questionnaire than leisure 
travelers.  Travelers without children were less likely to agree to participate in the mailback 
questionnaire (statistically significantly difference).  In addition, those travelers staying at 
friends and relatives and fishing lodges were less likely to agree to participate in the mailback 
questionnaire than travelers staying at hotels/motels, campgrounds/RV parks, B&Bs or boats.  
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Differences in Respondents that Returned/Did Not Return the Mailback Questionnaire 
• No non-response bias issues existed with all trip and traveler characteristics tested although 

some had sample sizes that were too small to test statistically.   
 
Differences in Interview/Mailback Responses 

At both locations, mailback respondents were less likely to indicate they were traveling with 
children.  At the QCC VIC 16% indicated they had children in their travel party whereas on the 
mailback questionnaire only 6% indicated they had children in their travel party.  At reference 
sites, 21% indicated they had children in their travel party whereas on the mailback questionnaire 
only 10% indicated they had children in their travel party.  As a result, at both locations reported 
party size was also larger in the interview results than the mailback questionnaire results.   
Respondents were less likely to count their children traveling with them on the mailback 
questionnaire.  This result is consistent with similar research conducted by Research Services at 
other VICs in British Columbia. 

• 

• 

• 

• 

• 

• 

At the QCC VIC there was no difference in mean daily party expenditures whereas at the 
reference sites a larger expenditure was reported in the interview than the mailback 
questionnaires.  This likely due to the lower response rates by those that replied they were 
visiting friends and family.   
There was no difference in the number of parties that indicated they learned about new activities, 
places or destinations and those that indicated they would extend their stay between the 
interview and mailback questionnaire.  
There was a difference in the number of parties that replied they would take another trip to BC as 
a direct result of the information they obtained at the QCC VIC.  In the interview, 82% indicated 
they would take another trip to/within BC whereas on the mailback questionnaire 51% indicated 
they would take another trip to/within BC.  It is important to note that in the interview only 1% 
replied they ‘Didn’t Know’ whereas in the mailback questionnaire 30% replied they ‘Didn’t 
Know’. 
There was a difference in the respondent’s expectations between the mailback and the interview.  
Fewer agreed that the QCC VIC exceeded their expectations in the mailback questionnaire than 
the interview. 
At both locations more travelers indicated they were traveling for ‘other’ reasons than leisure or 
visiting friends and family on the mailback questionnaire than in the interview. 

 
Conclusions 

Overall, very few differences existed between those that agreed to participate in the mailback 
questionnaire and those that did not agree to participate in the mailback questionnaire.  

• 

• 
• 

• 

Mailback responses are generally representative of the population that was interviewed. 
Only one difference existed in the interview and mailback questionnaire responses for the VIC 
impact questions.  A slightly lower proportion of respondents in the mailback questionnaire 
indicated they would take another trip to British Columbia.   
Due to the above factors and to be conservative, the interview data was used to summarise the 
impact of the QCC VIC had on travelers.  Mailback questionnaire responses were used only 
when the question was not asked in the interview.   
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• These results are consistent with similar research conducted by Research Services at other VICs in 
British Columbia. 

Table A2.  A summary of the comparisons between those that agreed to the mailback questionnaire and those 
that did not, those that did and did not respond to the mailback questionnaire and between the 
interview and mailback responses for the QCC VIC. 

  Mark Indicates a Statistical Difference 

QCC VIC Agreed to Mailback1 
Mailback Responses 
(Non-Response Bias) 

Interview/Mailback 
Responses 

Residence Category N Sample Size Issues - 
Gender N N - 
Age N Sample Size Issues - 
Party Size N N  
Parties With Children N N  
Purpose N Sample Size Issues  
Income N N4 - 
Education N Sample Size Issues - 
Met Expectations N Sample Size Issues  
Days Away from Home N N N 
Days in BC N N N 
Days on the QCI N N N 
Daily Expenditure2 N N N 

Learn About New Activities N N N 
Overall Extend Trip3 Sample Size Issues Sample Size Issues N 
Overall, Take Another Trip To/In BC3 Sample Size Issues Sample Size Issues  

1. Represents only people that agreed to participate in the mailback questionnaire. 
2. Expenditures comparisons only included those that could answer the question in the interview.  Those that started their trip today and 

those that did not answer the question were excluded. 
3. Sample sizes are too small in some categories to test statistically.   
4. The two lowest income categories (< $24,999 and $25,999-$44,999) were grouped in order to test statistically.   

 
Table A3.  A summary of the comparisons between those that agreed to the mailback questionnaire and those 

that did not, those that did and did not respond to the mailback questionnaire and between the 
interview and mailback responses for the reference sites. 

  Mark Indicates a Statistical Difference 

Reference Sites Agreed to Mailback Non-Response 
Interview/Mailback 

Responses 

Residence Category N N - 
Party Size N N  
Primary Purpose  N  
Parties With Children1  N  
Primary Accommodation1  N  
Daily Expenditure1 N N  

1.  Business travelers were excluded on this analysis to ensure comparisons were equivalent to interviews completed at the VICs. 
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Table A4.  A summary of differences in data between the interview and mailback questionnaire at both the QCC 
VIC and the reference sites. 

  Trip Characteristics Results Statistically 
Location Concept/Questions Interview Mailback Different? 3 

QCC VIC1 Mean Days Away From Home 32.3 29.0 N 
 Mean Days In BC 25.2 23.2 N 
 Mean Days On the QCI 10.9 11.5 N 

 Primary Purpose-Leisure (%) 92.6 84.3  
 Primary Purpose-VFR (%) 7.4 8.6 Y4 

 Primary Purpose-Other (%) 0.0 7.1  

 Primary Accommodations-Hotel (%) 19.7 20.5  
 Primary Accommodations–Campground/RV Park (%) 38.0 39.7  

 Primary Accommodations-Friends & Rel. (%) 13.9 11.0  
 Primary Accommodations–Fishing Lodge (%) 5.8 11.0 Y 
 Primary Accommodations–B and B (%) 0.7 2.7  

 Primary Accommodations–Boat (%) 15.3 5.5  

 Primary Accommodations-Other (%) 6.6 9.6  

 Mean Daily Expenditures $152.05 $158.30 N 

 VIC Live Up To Expectations-Fell Short (%) 0.7 4.7  
 VIC Live Up To Expectations-Met (%) 35.6 50.0 Y 2 

 VIC Live Up To Expectations-Exceeded (%) 63.0 41.6  
 VIC Live Up To Expectations-DK/NR (%) 0.7 3.7  

 Party Size 2.8 1.8 Y 

 Parties with Children 16.1 6.1 Y 

 Learn About New Activities 59.3 57.5 N 

 Overall Extend Trip 11.8 5.5 N 

 Overall, Take Another Trip to/within BC 82.2 50.7 Y 

     
Reference  Mean Days Away From Home    
Sites1 Mean Days In BC   Not Asked   
 Mean Days On the QCI    

 Primary Purpose-Leisure (%) 83.7 80.6  
 Primary Purpose-VFR (%) 15.5 12.0 Y4 

 Primary Purpose-Other (%) 0.9 7.4  

 Primary Accommodations- Hotel (%) 17.9 16.1  
 Primary Accommodations- Campground/RV Park (%) 27.6 32.9  

 Primary Accommodations- Friends & Rel. (%) 16.4 12.6  
 Primary Accommodations– Fishing Lodge (%) 9.1 16.1 Y 
 Primary Accommodations– B and B (%) 9.6 7.1  
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  Trip Characteristics Results Statistically 
Location Concept/Questions Interview Mailback Different? 3 

 Primary Accommodations–Boat (%) 4.3 11.6  

 Primary Accommodations-Other (%) 15.1 3.7  

Reference  Mean Daily Expenditures $405.24 $291.99 Y 
Sites Party Size 3.24 1.79 Y 

 Parties with Children 20.8 9.7 Y 
1. A paired-samples t-test was used to compare the expenditures between the interview and the mailback.  Only those respondents that 

answered both the interview and mailback expenditure questions were used.  The means in this table are not only those that had a paired 
response. 

2. Travelers responding ‘Don’t Know’ were excluded from statistical test to meet sample size requirements. 
3. Paired sample t-tests were run on variables with ratio level data (mean days from home, mean days in BC, mean daily expenditures and 

party size) and these results are displayed.  Correlation coefficients tests were also run on those variables with ratio level data.  In all 
cases, the result was significant implying correlation for all variables except for the mean daily expenditures at the QCC VIC. 

4. Business Travelers were excluded from this test because they were not asked to complete the mailback questionnaire at the QCC VIC. 
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Appendix D-Calculation of Total VIC Use 
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Calculation of total parties that use the QCC VIC 
1. A proportion of parties that spoke with a Counsellor on each day of the study period was 

obtained.   
2. The number of parties (excluding locals) counted by VIC Counsellors was obtained for that day 

(daily party counts). 
3. The daily party count was divided by the percentage of parties that replied they spoke with a 

Counsellor to obtain the estimated total daily parties. 
4. The estimated total daily parties was averaged for each month and multiplied by the number of 

days in each month (estimated total monthly parties). 
5. The estimated total monthly parties for July, August and September (1/2) was summed to obtain 

total parties. 
 
Table A5.  The proportion of parties interviewed that spoke with a Counsellor, QCC VIC counts of parties 

counselled and the estimated total daily parties and estimated total monthly parties. 

Date 
Spoke with a 
Counsellor 

QCC VIC  
Daily Party Counts1 

Estimated Total Daily 
Parties 

Estimated Total 
Monthly Parties 

July 12 50.0 43 86  
July 13 84.6 37 44  
July 14 100.0 29 29  
July 17 100.0 33 33  
July 18 100.0 54 54  
July 19 100.0 62 62  
July 20 100.0 44 44  
July 23 100.0 43 43  
July 24 100.0 44 44  
July 25 100.0 71 71  
July 26 100.0 53 53  
July 30 66.7 48 72  
July 31 80.0 50 63  

July Total  47.00 53.63 1,297 
August 1 100.0 61 61  
August 5 100.0 38 38  
August 7 100.0 30 30  
August 8 71.4 36 50  

August 11 100.0 45 45  
August 12 100.0 27 27  
August 13 100.0 52 52  
August 14 66.7 53 79  
August 17 100.0 31 31  
August 18 100.0 25 25  
August 22 100.0 51 51  
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Date 
Spoke with a 
Counsellor 

QCC VIC  
Daily Party Counts1 

Estimated Total Daily 
Parties 

Estimated Total 
Monthly Parties 

August 25 100.0 18 18  
August 26 100.0 28 28  
August 29 75.0 38 51  
August 30 100.0 54 54  

August Total  38.12 42.70 1,046 

September 2 100.0 67 67  
September 5 100.0 33 33  
September 6 80.0 31 39  
September 7 75.0 18 24  
September 8 100.0 9 9  
September 14 100.0 16 16  

September Total  12.50 31.29 253 

Total    2,596 
1.  Excludes local parties. 
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Appendix E-Additional VICs Visited 
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Table A6. Locations of VICs that travelers stopped at in addition to the QCC VIC. 

VIC 
Number of  
Responses 

Barkerville 1 
Bella Coola 1 
Burns Lake 1 
Campbell River 1 
Castlegar 1 
Dawson Creek 1 
Fort Fraser 1 
Fraser Lake 1 
Hazelton 2 
Houston 1 
Kitimat 2 
Lillooet 1 
Masset 10 
Mount Robson 3 
Nanaimo 1 
Port Hardy 6 
Port McNeill 2 
Powell River 1 
Prince George 8 
Prince Rupert 17 
Quesnel 2 
Sandspit 4 
Smithers 4 
Stewart 1 
Terrace 4 
Tlell 3 
Tofino 1 
Vancouver 5 
Vancouver Airport 1 
Vanderhoof 1 
Victoria 4 
Wells 1 
Whistler 1 
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Appendix F-Expenditures by Accommodation Type 
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Table A7.  QCC VIC Expenditure by Accommodation Type (statistically significant difference) 

     95% Confidence Interval   

  N Mean 
Std. 

Deviation Std. Error Lower Bound Upper Bound Minimum Maximum 

HOTEL/MOTEL 21 165.3 100.1 21.9 119.7 210.9 20.0 400.0 

CAMPGROUND/
RV PARK 48 114.5 149.7 21.6 71.0 158.0 10.0 720.0 

FRIENDS OR 
RELATIVES 15 83.7 77.3 20.0 40.9 126.6 20.0 300.0 

OTHER 5 86.6 81.4 36.4 -14.5 187.7 40.0 230.0 

B AND B 15 140.1 63.4 16.4 104.9 175.2 40.0 250.0 

BOAT 8 282.5 217.4 76.9 100.8 464.2 20.0 600.0 

TOTAL 112 134.1 134.7 12.7 108.9 159.3 10.0 720.0 

 
Table A8.  BC Ferries Expenditure by Accommodation Type (statistically significant difference) 

     95% Confidence Interval   

  N Mean 
Std. 

Deviation Std. Error Lower Bound Upper Bound Minimum Maximum 

HOTEL/MOTEL 77 337.7 353.2 40.2 257.5 417.9 25.0 2500.0 

CAMPGROUND/
RV PARK 166 253.6 386.1 30.0 194.4 312.8 20.0 2000.0 

FRIENDS OR 
RELATIVES 63 194.1 195.8 24.7 144.8 243.4 15.0 1000.0 

OTHER 35 322.1 466.9 78.9 161.7 482.5 20.0 2500.0 

FISHING LODGE 12 905.0 726.5 209.7 443.4 1366.6 250.0 3000.0 

B AND B 42 294.3 311.4 48.0 197.3 391.3 20.0 2000.0 

BOAT 5 230.0 27.4 12.2 196.0 264.0 200.0 250.0 

TOTAL 400 289.9 385.2 19.3 252.1 327.8 15.0 3000.0 

 
Table A9.  Sandspit Airport Expenditure by Accommodation Type (statistically significant difference) 

      95% Confidence Interval    

  N Mean 
Std. 

Deviation Std. Error Lower Bound Upper Bound Minimum Maximum 

HOTEL/MOTEL 21 561.9 463.7 101.2 350.9 773.0 150.0 2000.0 

CAMPGROUND/
RV PARK 13 505.0 799.8 221.8 21.7 988.3 75.0 3000.0 

FRIENDS OR 
RELATIVES 35 229.7 370.4 62.6 102.5 357.0 15.0 1900.0 

OTHER 32 472.8 650.8 115.0 238.2 707.4 20.0 3000.0 

FISHING LODGE 21 885.7 982.1 214.3 438.7 1332.8 100.0 3000.0 

B AND B 13 620.4 959.8 266.2 40.4 1200.4 75.0 3000.0 

BOAT 9 739.4 761.5 253.8 154.1 1324.8 100.0 2000.0 

TOTAL 144 519.8 705.6 58.8 403.6 636.0 15.0 3000.0 

Note:  Business travelers eliminated from BC Ferries and Airport analysis to ensure comparability with QCC data.
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Appendix G-General Comments 
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Visitor Information Centre Comments 
  
Wonderful area, nature or experience 
Beautiful place to relax.          
BC has vast potential for tourism trip along the Skeena to Prince Rupert.  Superb (never heard of pine mushrooms 
before).  I thought all those cars were fishermen great province!         
Exquisite beaches.          
I didn't prepare enough for my time on the islands.   
We loved the Gold Eagles. 
It's raining but I like the harsh coast and the woods.          
Protect your fabulous area from over development & eco pollution.          
Very special area of Canada.          
  
Friendly people 
Fantastic friendly service  
My best info was from the local people (friendly and helpful) and especially the Sandspit VIC and people on 
Moresby. 
Most impressed with the friendliness and competence of the staff.          
  
Enjoyed VIC 
Appreciated having washroom.  Had difficulty making calling card phone call from your pay phone.          
Beautiful building & location.  Great videos.  Love the big map, drawers and hands on things.          
Caroline at the info centre was extremely helpful and very knowledgeable.          
Curator & young ladies completing questionnaires were extremely pleasant and sociable.   
Fantastic staff.  Very knowledgeable and friendly.          
I am very grateful to the kind, friendly staff who let me get out of the rain and warm up.  I am especially pleased 
that they offered to let me watch videos of the History and Ecology of the islands.  I learned a lot from what I saw 
and gained a new appreciation of the area.   
I would sincerely visit your wonderful visitor facility in Q.C.I. to gather more travel information.  Thank You.          
I vividly recall the courtesy and pleasantness of the interviewer which made me feel very comfortable in 
responding to her questioning.   
Loved the hands-on displays, pull out drawers & turn arounds.  Display of locals talented additions.          
Questions were answered in a friendly informative manner.  It is a beautiful facility.          
Staff was courteous, knowledgeable and helpful.          
The lady at the info center was very helpful, gave a lot of information.  She seemed well versed in the islands & 
once she determined I was an artist, quickly shared special places she felt might be of interest.          
The people at the center were very knowledgeable & helped in providing us with good information & ideas on 
what to do.          
The staff was patient and accessible.  Our orientation for park visit was very enjoyable and we got quite a bit more 
information than we'd accrued by our own reading beforehand.  The staff was warm & personable & made little 
suggestions re bookstores, restaurants, hiking, trails and driving destinations.  Just plain helpful!         
The visit to the centre was an additional touch to an already wonderful vacation.  The centre added information to 
round out what we already had.  The girls (young) enjoyed the videos.          
The Visitor Info Centre was really decorated nice.  The people friendly and you could take your time, you were 
not rushed out the door.  I found the centre very clean and interesting.  Enjoyed.          
Very attractive facility, bright and new this made a great first impression.          
Very friendly, knowledgeable and helpful staff.          
Very nice people in there!  Very helpful.          
Very polite, friendly and informative people.  Thank You.          

 

Research Services, Tourism British Columbia 

78 



Value of the Queen Charlotte City Visitor Info Centre-Summer 2002 
 

Very professional Heritage presentation officer.          
Very striking tapestry mural.  Excellent architecture good supply of literature plus informative movie.  
Particularly useful relief map of islands showing points of interest.  Example navigation charts of area allowed 
purchased of correct charts for visit.  Friendly service personnel superb class on Gwaii Haanas very worthwhile 
visitor info center.         
We were made very welcome.  Constructive and informative information given.          
Your staff were friendly and asked questions (in a non-invasive way) to better understand our interests/needs 
then provided useful information.  The washrooms were clean and comfortable to use.  The interviewer was very 
pleasant but under estimated the time required to complete the questionnaire.         
  
Enjoyed activities or services 
I have an air credit to fly back to Prince Rupert within a year at which time I'd love to do some Kayaking & float 
plane travel.   
We bicycle toured from Q.C.C. to Masset & included Sandspit.          
  
Too expensive 
It was difficult because of high rate, to go the Southern islands to visit a family.          
  
People not enjoyable 
During my visit to the Charlotte, I found some of the locals to be indifferent, if not rude to tourists.  The attitude of 
the staff at the visitor's centre was refreshingly different.         
  
Poor/difficult accessibility on or to islands 
Had only been able to secure stand-by status for ferry - Prince Rupert to Port Hardy.  We were 5th in line.  Not 
happy with ferry personnel's selection of vehicles that got chosen to go on 'full ferry'.  None of the first 5 got on.  
And I am 100% sure that two locals vehicles got on over tourists.  Selection was not fair.  We had to drive back to 
Vancouver rather than take a chance on an unfair ferry system!         
I would have like to have gone in the port.  But we had to book earlier.          
Times are very limited & difficult to change due to ferry constructions.  Would have liked to have stayed longer 
but was unable.          
  
Poor services or information 
I visited the visitor center in Victoria I found almost no information there on Queen C.  They had very little on 
accommodations and I was told that the QC's were poor about giving them information.  I had tried the internet & 
I was not aware I should be looking under Haida Gwaii so again found nothing - you should set up internet so 
that people seeking information by the name Queen C. would be given the info. that is under the Haida Gwaii.  So 
in spite of little information my passion to see the QC told me to wing it & just go there.  I am a 66 yr old female 
traveling alone and in hindsight perhaps that is why information that I would like to have was not given me.  
They (though very pleasant) marked all the shops, studios, and agate beach. What I was interested in was in 
seeing as much of the S and West side, heritage sites I could see. Their only suggestion was I charter a plane which 
I tried to do to 5 days but was unavailable. My best info was from the local people (friendly and helpful) and 
especially the Sandspit VIC and people on Moresby.  At their suggestion I called the boat tour place located at 
Sandspit and had a wonderful all day trip. As money was not a factor if the women at the VIC or a travel 
specialist on the QC had spent some time with me I would have been interested in the following.  High end 
accommodations (perhaps one of the fishing lodges that could have provided helicopter, plane, kayak or boat tour 
of south and west side.  A private or personal guide that was knowledgeable in the Island history both human 
and natural. Your main handout for QC list tours. Moresby tours were not listed.  I went on their tour as 
suggestion from Sandspit and it was outstanding. Unfortunately it was end of my time otherwise I would have 
gone on more of their tours. NO particular mention was made of Moresby and the Sandspit at the tour office but I 
went there and found it my favorite place to visit, and would have liked to have used it as a base.  If you will 

 

Research Services, Tourism British Columbia 

79 



Value of the Queen Charlotte City Visitor Info Centre-Summer 2002 
 

excuse my observations as a single visitor.  I would guess that the VIC was geared to the 2 or 3 day traveler to the 
QC and probably provided good information for them.  But there certainly is a place for the high end, special 
tourist (as the many high end fishing lodges attest to) and is seems an internet site, perhaps QC specialist in 
Victoria, and formal individual tour opportunities. 
Please, be more creative and prepared to give alternative information.  Thank you for your kindness and sorry for 
our English.          
The bus driver Queen Charlotte City to Masset.  He gives the wrong information for the way back.  I arrive 
Friday, bus driver told: bus back Saturday or Monday.  In reality: Tuesday.          
  
Miscellaneous complaints or suggestions to improve 
The only brochure I wanted wasn't in stock.          
  
  

Reference Site Data 
  
Wonderful area, nature or experience 
A beautiful experience.  Please do not develop.           
A beautiful, wonderful, peaceful, enriched land, culturally intact.  Keep it that way!          
A major attraction for me was the population (lack of) and the feeling that I was in a wilderness unpopulated area.  
If things remained as is I would continue to return.          
A very beautiful place.  Hopefully it can retain a balance between tourism and its heritage.  I would like to see the 
tourism dollars help the local economy; it seemed somewhat depressed like the rest of BC when we were there.  
We really enjoyed Tow Hill, North Beach, QC City, and Sandspit; Rennell Sound.          
A very unique place.          
A wonderful place to visit.   
Visiting the Queen Charlotte Islands is like going to another country or like stepping back in time to a place less 
crowded, less hurried and much safer.  We have been telling our friends and acquaintances to visit these 
wonderful islands.         
We loved the beaches and fishing.          
BC has an exceptionally fine and well managed provincial park system.  Your park system strongly influences our 
travel decisions.  We really enjoyed the 'Moon over Naikoon' bakery and the museum/bookstore in Old Masset.  
These islands are a special place.  Hopefully they can weather the current economic pressures and tourism 
challenges.  Thank you for sharing!         
Beautiful place, with a truly natural beauty.          
Beautiful place.  Alaska View B&B a super spot on the ocean.  Interest spots to explore.  Lovely shops.          
Most beautiful place I've seen!!  First class.          
Enjoyed the beautiful scenery.   
Enjoyed the natural beauty and the seafood.   
Promote your unique forest areas as much as arts and culture.   
Everyday was beautiful and sunny while we were in the Queen Charlottes!          
Scenery was excellent.   
Generally, we loved it.   
Great experience!  I have a very stressful job in Edmonton.  This vacation was one of the most relaxing I've had.  
The Charlottes are the Mexico of Canada.  A very laid back lifestyle, very refreshing.  I will be back next year with 
my wife and daughter.  Thanks.  Bernie Rohleder, calico77@shaw.ca         
Great place.          
Great time.  Expectations were met.          
Great trip.  Not much rain.  Thanks.          
Had a wonderful time and hope to be able to do it again soon.          
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Haida Gwaii is an exceptional place to visit and live, as guests.  I would like to see the B.C. Government settle 
aboriginal land and negotiate in an ethical manner with First Nations.  I feel that the referendum process will go 
down in history as a black mark against the liberal government, and that they need to focus on rebuilding their 
honour with First Nations.  Thank you!         
I am really happy I had the chance to visit QC.    The people were friendly and the weather was good.          
Highly recommended.          
I actually met 2 people, 1 in Masset and 1 at QCC that I knew as a child in Rupert!  My sons loved the "blow hole".  
My husband and I discovered we are equally passionate about beachcombing.          
I enjoyed every moment and look forward to returning another time.          
I enjoyed very much the Queen Charlotte Islands.  So much that I will be moving there in the new year with my 
new baby, so he will grow up in an environment that I enjoyed so much!  If at all possible, can you send me a 
magnet, they are awesome. Thanks again.         
I find the Queen Charlotte Islands a very relaxing place to holiday.  It's peaceful and beautiful.          
We have only good memories of our visit and hope to return some day.        
I go there mainly for work, but look forward to it twice a year.  Mainly for the scenery, place and quiet.          
I have often told my wife of the beauty of the Islands  
I loved the beaches, the scenery, the rain forest, the hiking and the ferry trip.  Loved the hot chocolate at Haida 
Bucks in Masset.          
I loved the laid back atmosphere.  I would have liked to kayak on a day trip but there didn't seem to be too much 
info on doing that in Queen Charlotte City.   
I lived in QCI from 1969 to 1983.  Now live in Hawaii and visit QCI 12 to 16 weeks a year.  My wife lives there and 
we visit each other.          
I love the slower pace of the islands and the fact that there are no fast food outlets, i.e. McDonalds.          
I think the Island is great; lots of local flavour and colour.   
I moved to B.C. two and a half years ago from Ontario.  This province is incredibly beautiful.  I just upgraded to a 
full size 23 foot travel trailer, as I intend to spend 5 months each year camping/touring in B.C.  I like quiet 
wilderness lakes where I can paddle my kayak and live in the natural surroundings.  Improvements needed.  
More rest stops on highways.  Upgraded provincial campgrounds to better facilitate travel in R.V., i.e. provide 
power, water and sewer services to some sites in each campground.        
I truly hope QCI preserves it specialness.          
It definitely is a wondrous place.  Let's hope we can preserve it.         
I was impressed with how healthy the forest looks.  You hide your clear cutting very well!          
I wished that we had booked 2 or 3 more days in Queen Charlottes.          
If it had been any better it would have been illegal!  Fabulous place!       
It's a very nice place, I would like to spend more time there if I can.          
Interesting and enjoyable.          
It has been my third time traveling in BC and my first time at the QCI.  I loved it.   
It is a beautiful island.  So peaceful and quiet.          
It is a fabulously beautiful place.          
It is a very beautiful place and I will be back to enjoy the Charlottes on a pleasure trip. The beaches are inviting!  It 
is a great tourist destination!          
Spirit Lake spoke to me.  Skidegate has grown and prospered.  Rennell Sound was great and the trip out by truck 
very enjoyable.  We loved the big trees.  My daughter enjoyed Yakulin Lake.  We all drank from St. Mary's Spring.  
We will be back!         
It is very beautiful just the way it is.  Don't work too hard on trying to change it.          
It was an amazing experience.  We hardly needed a sleeping mat, the ground was so soft!          
It was beautiful.   
Life is a beautiful thing!   
It was a very beautiful place and do hope to return someday.          
It was a wonderful experience.          
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It was a wonderful experience.  We won a trip there.  It was totally unexpected and the most unique experience.  
But definitely a once in a lifetime thing.  We are interested in going to new places versus same places for 
vacations.          
It was absolutely wonderful!  We want to return to the Charlotte's when possible.          
It was gorgeous, had a blast and have been recommending it to everyone in Ontario.          
It was so quiet and non-commercial.          
It was wonderful.          
Just great.          
Keep it beautiful please.          
Love the scenery, please protect the oceans!   
Love it!          
Loved it!  I worked with a logging company but I loved it when I got away from that aspect.          
Loved the Islands.  Feel we didn't have enough time to enjoy all the sites.  Staying at the army barracks in Masset.  
Didn't have a kitchen so we used our camp stoves.  Mine was stolen while letting it cool down.  The rec centre in 
Masset was an excellent facility for the large group of kids to utilize in the evenings.  Very affordable.  Definitely 
want to go back, just as a family.  Loved all the different type of beaches.  Even saw one great sunset!         
British Columbia continues to be just beautiful and we will be returning later.         
Most relaxing.  Loved it!   
Our destination has always been Agate Beach in Naikoon Park.  We like this campground because of its beauty 
being on the beach.  
Our trip to Rose Harbour was fabulous.   
The scenery alone is captivating.  We will be back again.          
Queen Charlotte Islands are a great place to visit.  Thanks.         
Sorry I didn't answer sooner, but I have been away from my home.  We bought a house on the Charlottes 4 1/2 
years ago, as we are retired we share the house with our family, so we travel back and forth all year round.   
Please don't let tourism destroy the eco-system of the island.  It was the most amazing place I have traveled due to 
the eco-system.  I have traveled to many countries and places and I was very impressed to find such a quiet 
peaceful place to enjoy nature without tons of people.         
Please keep the islands safe!          
Queen Charlotte Island, particularly Englefield Bay is one of the most beautiful and natural areas we have visited 
in the world.  Thank you.          
The Islands are a unique part of the heritage of B.C.  Unique ecosystems, pristine beaches, remote locations all 
contribute to the mystique and attractiveness of the Islands.  It was a privilege to visit Haida Gwaii.          
The trip was a wonderful experience.  Sorry for the delay in returning this questionnaire.          
Pretty laid back lifestyle (no hurry at all).  Good place to retire, quiet, nice weather.         
The wildlife and marine/intertidal environment of the Queen Charlotte Islands is the attraction.  This should be 
marketed (i.e. bird watching) in addition to heritage/cultural activities.          
Totally amazing, different world all around.  Too much fun.  Other than the wet all the time.          
We all loved it!  Thanks again.          
We all very much enjoy the rustic camp sites on the water. 
We had a wonderful two day trip into the park with Moresby Explorers.  Beautiful scenery and abandoned Haida 
Villages.         
We do appreciate the arts and cultural aspects of the QC Islands but our main interest was to see and experience 
the environment; the beaches, the hiking trails, etc.  We live in BC and want to see as much of the province as we 
can.     
We enjoyed the visit.  North Beach is great!   
We enjoyed the whole experience of the Islands.  The quiet, serene atmosphere, the friendly people (both native 
and non), the beautiful island scenery, the laid back way of life.  Everything contributed to the enjoyment, which 
we had.  Although we have commitments for the summer of 2003, we will return for a longer stay in 2004.         
We found the island to be beautiful.   
We found Haida Gwaii to be a beautiful, mystical, unspoiled corner of B.C.  We hope it stays that way!          
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It's a beautiful place.          
Great fishing, hunting, outdoor activities.  Great place to raise young kids.  One and a half hours to Vancouver by 
plan.  I could go on.  I hope to be entered into the draw even though I may not fit the profile you were expecting.  
Any questions please call Richard Lamy at 637-6800.         
We live in Terrace.  We are fortunate to be able to take a 3 day holiday and go to somewhere as beautiful as the 
Charlottes.  I would much rather go there than just about anywhere else.          
Wonderful countryside, view, wildlife, etc.          
We love the QC Islands and plan to return many times in the future.          
We love to camp at the Queen Charlotte Islands.  We were part of encouraging grade 6-7 class in Quesnel to make 
it their annual class trip.  Kersley, Quesnel Elementary School.          
We loved Haida Gwaii and want to return soon.  Thank you.          
We make this trip to QC Islands every year and it just gets better.  It's such a relaxing vacation and we recommend 
coming here to all our friends.          
We really enjoy the beach and ocean.  The lush green of the wilderness is great.   
We really liked the laid back lifestyle and easy driving on the lightly used roads.  That's cool to not need 
reservations at the campgrounds.  Next time we'll take the tent.   
We saw virtually every animal we sought.  We saw most of Graham Island and much of Moresby.          
We really enjoyed the Queen Charlottes.  Picked lots of beautiful rocks and shells.          
We were impressed with the untamed beauty, the abundance of sea life, the friendliness of the people and the 
great weather we enjoyed.  Yes, it only rained on one day of our visit.  We fished, crabbed, dug clams, beach 
combed, hiked (lots) and drove around the Island, enjoying the many art and craft displays and outlets.  It was a 
memorable trip.         
Wonderful wilderness experience.  Weather was great.   
When Johnny and I moved to Likely Resort, we had planned to go to Queen Charlotte but cancer took Johnny's 
life in 1997.  The Quesnel Lake is a lovely and beautiful Lake.  Johnny was also interested in the old gold mine on 
your Island.          
Wonderful experience.  We will go back at some time.          
We loved every moment we spent on the Queen Charlottes and intend to return next summer for at least two 
weeks.        
  
Friendly people 
People were (generally, except for museum) very friendly and helpful.         
Appreciated the free sani-stations.  Thanks to the volunteers who repaired the bridge for access to Gray Bay Forest 
campground.  Island Joe grows the best tomatoes ever.   
Daughter and friend on Island for 14 days.  I spend middle weekend with them thus my cost were food only.          
Was able to visit people in their homes and see their lifestyle and enjoy much of the area from Sandspit, Queen 
Charlotte City, Masset, and other small places.  Would recommend it for a vacation and will return for pleasure.       
Very friendly people.        
People all very friendly.  
The people of Sandspit are super friendly. 
I found anywhere we went people in BC were friendly.   
Friendly people.   
Great people at Masset.  Treat tourist in a very important way.          
Great, people very friendly.          
I attend all local events while on the islands.  I enjoy it all.         
I loved the people. 
Locals were nice enough to take us out on a crab boat.  Great, except for the seasickness!  We puked 5 times!  
Gross.         
We felt good being in the Charlotte Isles and both the people and the lands were beautiful.         
I was very impressed with the watchmen at the heritage sites.  They were very knowledgeable, welcoming and 
sharing friendships.   
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People are really friendly and I felt very welcomed.  It's a safe place for women traveling by themselves.          
The people are friendly 
It was a good trip, the local people were very friendly.   
Loved our tour with Blue Water Adventures.  The crew was great and great example of Canadian Hospitality.  
They helped us to experience the native culture with respect.  Their joy in the wildlife enhanced our experience.  
We also visited friends at Nanaimo.   
People in Masset and Tlell very friendly.  Beautiful rainforests!   
People are friendly and happy, we have met quite a few who live there.  
Queen Charlotte Islands are quite safe and friendly.     

Patric and Mary at Rose Harbour were excellent hosts.  The Haida watchmen we talked to and met, were fantastic.  
People were very friendly.  People seemed sincere.  We felt very safe (we hitchhiked).          
Local merchants were very helpful. 
The people we met were very friendly accommodating and helpful.          
The people were friendly.   
Friendly people.          
We enjoyed the friendly people. 
We found shopkeepers and residents very friendly and helpful.          
The people are very friendly, our accommodations were excellent and it is a great place to spend time.  We had a 
great time and plan to return again.          
The islanders were very helpful. 
We had trouble with our propane system on the truck.  Everyone we dealt with over this matter was very helpful 
and considerate.  Berry Wijdeven at the Tlell Info Centre was extremely helpful.  Although our trip was marred by 
being unable to get our system fixed on the Island, we will always return.         
We love it here, friendly people, stunning scenery, pristine wilderness, isolation.  
We love the place.  We hope to buy property in Sandspit some day.          
We met some very nice people on the ferry as well as on the island.  We will be back again, I hope.  We drive 
about 3 times a year to see mountains, take pictures and have fun.          
We really enjoyed the four day exploration of South Moresby with Moresby Explorers.  I enjoyed staying with the 
Ernets B&B and enjoyed the people everywhere we went.  I would love to return to do some more painting and 
perhaps dining.  I'd also love to see the whales.  One of the best days was the day my husband and I spent sitting 
by the shores of Mosquito Lake.  He read and I painted.   
Everyone says hello as you pass by. 
We were impressed with the friendliness of the people. 
We were given a glimpse of island friendliness when we had to be left at a bend in the road while our bus limped 
off for repairs.  Before long a convoy of cars and trucks arrived to take us to the coffee shop while we waited for 
the bus to be mobile once more.         
  
Enjoyed cultural aspect 
Enjoyed a fundraiser meal with the Haida for their repatriation of ancestors.  The director of the tourist 
information center was most helpful.  The best we have encountered in BC (or the US for that matter).  We will 
return.         
The highlight was visiting the artist's studios in Massett (especially Chris White).          
I would like to see the B.C. Government settle aboriginal land and negotiate in an ethical manner with First 
Nations.  I feel that the referendum process will go down in history as a black mark against the liberal 
government, and that they need to focus on rebuilding their honour with First Nations.  Thank you!         
I am a tour director.  The QCI was part of research of Haida Culture.  We also visited Nishga lands and other First 
Nations sites and villages.  I hope to run tours to these places.          
The totems were marvellous.  I saw a Haida Village in Museum of Civilization in Gateneau in September.  
Awesome as the young people say.         
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I had worked in the Queen Charlotte Islands from 1957 to 1960.  Over the years I have often told my wife of  the 
wonderful works of the native people.  My wife insisted that I take her to visit these islands.  It took a long time 
but finally along with some friends, we made the trip.  They were all enthralled and stated they would return in a 
heart beat.         
I enjoyed very much museums of Haida Culture, totems, etc.  Would like to have more opportunity to talk with 
locals, native carvers.  Very nice trip!  Thank you for the beautiful BC magazine!         
I would like to have had more opportunity to meet Haida and learn about this culture.  Since my return I had read 
one book on the Haida.  I have also watched a series called Haida Art on the Aboriginal Peoples  Television 
Network.   
Let us preserve our Natural World and support our Native populations as Canadians!          
On request, I will send you a 37 page typescript of our observations of late prehistoric/early historic and (after the 
demographic demise) contact villages.          
Please continue to maintain and respect the ecology and culture of these wonderful islands and especially the 
Haida nation.  Dignity, respect, friendliness and pleasant interactions, plus responsibility for Haida culture and 
history.  Also making certain visitors act accordingly and are accepting and responsible for their actions.   
Particularly enjoyed the Haida museum.          
  
Enjoyed VIC 
I think the Queen Charlottes City Visitor Info Centre is excellent.  If I had been a new comer to the islands, I 
would have gotten more out of it.  I am glad to see they have put a sani-dump in.  It would be nice if they could 
make it a little more user friendly, like the one at Masset.   
Particularly impressed by visitors centre and the time, effort and helpfulness of the staff.          
Thank you, you were great!  Special hello to Carol at QCI Visitor's Centre.  She was awesome!          
Very enjoyable, nice people who are very friendly and accommodating.  People running campgrounds at Agate 
Beach and Massett are very friendly and definitely an asset to tourism on the Charlottes.          
BC's Visitor Bureaus are excellent and the staff is knowledgeable and friendly.  I couldn't find many postcards of 
the Islands.  A few but not a variety.       
Your Information Center in Queen Charlotte City was very good, excellent, friendly staff.   
  
Enjoyed activities or services 
Always a wonderful place; I travel there frequently for work, vacation, shopping and events on island.          
Anvil Cove Charter Tours with the Rowsells was outstanding.  Info Centre staff were excellent.  Service and 
attitudes were poor at the Haida Museum near Skidegate.  Haida repatriation fund raiser/dinner was fabulous.   
Came on a fishing trip.  Chopper into Lodge out of Sandspit. 
Our B&B in Queen Charlotte City is excellent and a very good value.  We would highly recommend it to others.       
Enjoyed every minute of this trip.  Would like to bring my family to BC and/or my son to Queen Charlotte 
Islands to fish in the future.          
Enjoyed the Tlell Fall Fair.          
Excellent salmon fishing    
Ferry systems and highways are excellent.  People all very friendly.  Hard to know if special events are occurring 
when you're new to an area.          
First of all the fishing was great.  The scenery was incredible.  All in all it is a great place to visit and I will be back 
again.          
Fishing is great.  Would like to do a RV trip to the Island some day.          
Fishing on the ocean was a blast!  Crab was tasty.  Signs as you travel were more visible than Alberta.  The scenery 
was just beautiful.  Weather was great, we only had one day of rain.  Camp grounds were very clean and the host 
was great.  (We are going back to BC in 2003, house boating.)         
Good fishing.  Great setting.          
Had a great time kayaking.  
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Had wonderful time fishing.  Was disappointed we didn't have time to get our fish smoked and sent to N2.  
Would have needed another day to drive to factory and back from Sandspit.  QC Islands very like NZ.  Beautiful 
scenery.  We think your local natives are "ripping everyone off" like some of our Maoris are.  Found the arts and 
crafts absolutely exorbitantly priced for what they were.  Almost a joke!  As for their dancing!         
Where else can you walk in the morning to go fishing, and come home in the evening to amazing sunsets. 
I especially enjoyed the trip to Skedans in the rubber boat.  The guides were very knowledgeable about the area 
and I thoroughly enjoyed the experience.   
I lived in Sandspit for over 40 years and have returned each year.  Sometimes twice each year and will continue to.  
I stay in a B&B, rent a car from Budget, eat meals in Sandspit, Queen Charlotte, Port Clements and Masset.  I shop 
in all communities.  I attend all local events while on the islands.  I enjoy it all.         

The cleanliness of the entire area was a delight.  I plan to bring my husband back August 03, just to do a camper 
van trip.         
I thought the Moresby Explorers zodiac boat trip to Skedan was fantastic.  The two chaps in charge were very 
polite, informed, good fun and gave us a wonderful experience.  It couldn't have been any better!          
If it had not been for a tour, I would never have gone to the Queen Charlottes.         
Great fishing. 
It made me home sick.  My daughter very much enjoyed it and kept a journal and took pictures.  Last week for her 
7th birthday, we ate the salmon she helped me catch.  The Tlell fair was great.   
It was an amazing experience sea-kayaking and discovering the mossy rainforest.      
Fishing was fantastic, probably the best vacation I've had.          
Marine repair service in Sandspit was excellent.  They bent over backwards to get us out of a bind with boat 
repairs and get us back out on the water.  RV campsite in Sandspit was the best we've had the privilege of staying 
at and was more than reasonably priced.  Dock master at small boat harbour was not a very good host.  $25 call 
out charge for fuel for boat, when he was sitting in his office at the wharf.  This was our only bad experience on 
the Charlottes.         
We stayed with at the Gwaii Haanas guest house and fishing lodge, as part of a living and learning school 
experience.  I would highly recommend this adventure to all age groups, to see Gwaii Haanas in all its glory.  I've 
lived here for many years and hadn't explored these parts of our islands.  I certainly will again when time and 
money permits.         
Pacific Rim Paddling does a super job.  Commentary is very important element in flight over islands to South 
Moresby.  Really enjoyed the Haida museum and also seeing 'Wave Eater' canoe.   
Fresh seafood is superb.        
We pick up agates and rocks on the beaches and attend all functions that we can.         
Queen Charlotte Island had excellent restaurants both in Masset and Port Clements.  Sandpiper in Masset, 
Hummingbird in Port Clements.          
Queen Charlotte Lodge treated us beyond our expectations.  Excellent trip.  One of a lifetime.          
The "mothership" tour (Rob Pettigrew) was an ideal way to see the Islands and the Haida culture.  The National 
Park's visitor sites and watchman arrangements were excellent, especially Sang Gwaii.  Rose Harbour was a 
highspot!  We visit BC roughly every 5 years and try to see somewhere new each time.  Queen Charlottes were 
recommended by our family and we are pleased we went but are unlikely to return.         
The Tow Hill trail was excellent!  The walk to the "Pesuta"  was very well explained in the magazine we picked up 
at your tourist info.         
The trip was too short, next time it will be longer.  The rock collecting was great.  The fishing was the best.  Next 
time we will bring friends.          
This was our second trip to the Queen Charlotte Islands salmon fishing with our own boat and camper.  It is the 
ultimate in fishing.  
We all very much enjoy the rustic camp sites on the water that are user maintained.  That is the number one 
reason for going to the QCI and will probably never return if that is lost.          

I would like to say I am very impressed with the ferry workers on this run.  They do their best to get everyone on 
board as safely and quickly as  
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Museum was very interesting.  Provincial park was good.  We'd like to see more hiking trails in other areas. The 
Haida watchman at Skedans was outstanding (Sean) & gave us an interesting tour but we were told this was not 
really part of his job.  We tipped him, of course, but think that people would be willing to pay a reasonable fee for 
a guaranteed tour.        
Anvil Cove Charters (our boat tour) was wonderful. People who own the Sea Raven, very good.   
We love going to the Charlottes and camping at Tlell.  We visit beaches, hike to Tow Hill, hike to the ship wreck, 
visit the blow holes and relax.   
The people are so friendly and it is the best boating environment we have experienced.   
The arts and crafts are great.  The solitude and friendly people are a plus.  We will be back.  Also great food.  
Thank you.          
We caught our first fish (140 lbs of halibut).  We met genuine characters (guides, native and non-native).   
We very much enjoyed our trip on the Charlottes.  Unfortunately, an injury occurred earlier on our trip, otherwise 
we would have spent more time and money on outdoor recreational activities.  We camped at Misty Meadows 
campground which was very nice but not as well maintained as it could and should have been.  In particular, 
there was flooding at the area where one obtained water over the six day period we were there.  We learned and 
enjoyed our experience in Haida Territory.  Wonderful, warm, friendly people on the Charlottes.  The B.C. Tourist 
and Info Centres were great, all of them.  They helped us out and made our trip much better.  Saw/learned more 
things.        
We were happy to see a lot of local art on display (for sale) and that all the shops we went to had Canadian made 
products mostly.    We learned a lot at the Repatriation dinner in Skidegate and really enjoyed the show.  Getting 
to the West Coast (Rennell Sound) was beautiful.  The weather was fantastic, a storm would have been exciting 
but we didn't complain about all the sun!  Scenery is amazing, seeming a minimum of 20 eagles per day!  The 
Weyerhaeuser trip was very information and fun.  On my next trip, I would like to see and stay in the Southern 
Islands, see the islands by boat, camp and possible kayak.  All in all, one of the best family vacation places.  
Wonderful people!        
We went salmon fishing and had a great time.          
We were thrilled with our time on Haida Gwaii.  Our most unusual experience was a day trip on a 22 foot Zodiac.  
We also met and were able to talk to a wood carver who was just beginning a memorial pole.   
Wonderful relaxing holiday.  Would like to come back and do a kayak tour.          
Would come to stay longer to do hiking and other outdoors activities.  Had limited time schedule this time.          
Would like to return and spend more time, probably interested in eco-tours.          
Your 2 campgrounds we stayed at were beautiful.  We enjoyed "Misty Meadows" the best.  Agate Beach didn't 
give visitors much privacy.  All in all, our visit was excellent.  The weather even cooperated.  Sunny all week.  A 
final note, the "Inside Passage" ferry trip was perfect, good food, nice staff, and beautiful scenery.  Informative 
programs.  Well done.         
  
Too expensive 
A bit pricy (gas, food).  Access to west side of Island difficult.          
Get Air Canada to offer reasonable flight costs to Haida Gwaii!  I would go more often!          
We think your local natives are "ripping everyone off" like some of our Maoris are.  Found the arts and crafts 
absolutely exorbitantly priced for what they were.  Almost a joke!  As for their dancing!         
We were disappointed we couldn't find a lot of the Haida Art or artists.  Found that most of their work was sent 
out to sell to larger communities.  Most of the art was priced beyond affordable.         
I found the hotel in Queen Charlotte city very expensive.   
I love the beauty of BC, however I would be far more likely to return far more often if the train, airplanes and 
ferry schedules would put their heads (and schedules) together to come up with something better than what is 
currently offered.  I had to reduce my souvenir and entertainment budget because I was forced to stay in motels in 
both Prince George and Prince Rupert because nothing would connect.  It also took precious time out of my 
vacation days which I would have preferred to spend with friends, family and cultural events.        
I feel camping needs to be made better available, i.e. costs lowered and the island better promoted!          
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I think we were a bit disappointed in lack of wilderness camping, and the fact that it was expensive to visit the 
Haida preserve (well, to our budget it was expensive) for just a round trip tour. 
Only problem was transportation (we didn't have a vehicle and renting was very expensive) and some of the 
weather (with plane and ferry rides affected).    
I would like to see the price of ferries go down.  It's very expensive to travel in B.C. by ferry.          
It was a wonderful experience but something must be done to make access easier and more cost effective.   
Expensive place. 
Sandspit airport is inconvenient, time consuming to get to and from and adds unnecessary expense!          
Rates on B.C. Ferries are exorbitant for what you get.         
 It is expensive on the islands, especially the cost of the ferry but both trips were well worth it.          
This was a private lodge for six people which cost ten thousand per day.  The three days we were there, it was 
paid for by Marlow Thomas.  The rest of us could not afford that very nice trip.          
Taxi overcharges and there is little or no competition. 
Very expensive trip.  Boat, food.          
It was wonderful.  We could not come back because of the high cost especially car rental!  However I'm glad we 
did it.        
We regret not arranging (by air or water) some trip that would have shown us some of the wilds of Moresby 
Island.  The cost for such is high and was the deterrent.          
  
People not enjoyable 
As this was our first trip, the main thing that bothered us when we walked to town was 3-6 drunks (usually 
passed out).  
Get rid of the hippies and delinquent kids on the North Island.          
I didn't find the Haida shops and a couple of other shops (jewelry makers and such) too friendly.  As a matter of 
fact, a little arrogant especially one shop in Masset.  The owner had a real chip on his shoulder but I bought a shift 
from him anyways, just because I really wanted a souvenir to take home.         
Some people were very good and some didn't want to talk to you if you were not buying something.  It's too bad 
the weather wasn't better on our vacation that probably would have made a big difference.         
I was very disappointed.  There was no evidence of friendliness or display of culture.  These are not welcoming 
people.   
Found the people not friendly or helpful, as if they would rather us not visit.         
  
Poor/difficult accessibility on or to islands 
I was disappointed to hear that logging roads are being made inaccessible in areas where logging is inactive.  
These roads are crucial to tourism and local enjoyment of the natural environment.  While we were there, we 
could not access the west coast beaches where the incredible sunsets are.         
I would definitely return except for the long travel to get there.  Taking the ferry (inside passage) is so expensive 
that you have no choice but to drive both ways.  The ferry to the Queen Charlottes is very old and the overnight 
accommodations outdated but at least reasonable in price.   
I would have stayed longer, but ferry did not always fit my schedule!  Two days was a bit of a rush, no time for 
leisure.   
I would like to see the road to Peel Inlet improved, from the Cumshaw counting station to Peel, approximately 8 
miles over the mountain to the West Coast Hibbonn Island.  As of now it is a two hour trip to do 8 miles and it 
beats up your vehicle.          
Flights are excessively expensive.  Tourist operators are at the mercy of the airline service.          
Ministry of Forests recreation sites are very important, and must not be closed.  (Gray Bay is particularly good).        
More options for travel, Port Hardy to Prince Rupert would be welcome.  I was constrained in my departure to 
the Islands.  More staterooms could be available in Queen of the North.          
Move the main airport to Masset.  The north island is where all the activities are.   
Need a bigger newer ferry from Prince Rupert.          
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Need to reopen Forestry campground and keep accessible W. Coast to most vehicles.  Government cutbacks very 
noticeable.  Good management of Gwaii Haanas.          
The islands sell themselves; the only thing that deters travelers is the unorganized ferry system.  The booking and 
reservation system is criminal!  If your need any suggestions, my 6 year old could design a better system.          
Transportation is very disappointing.    A mini bus may be worthy of consideration.  More choices in 
accommodation other than lodges that need prebooking.  May also be worth of consideration.          
We could have stayed there much longer than 3 days, but we already pre-booked our ferry back to Prince Rupert 
and could not cancel the booking.          
We had thought that there would be more access to the islands through roads or smaller ferries.          
Would have liked to change ferry.  Reservation so we could have stayed longer.  Showers on ferry were very 
much appreciated.          
With a limited number of ferry sailings and some being sold out, coordinating ferry and accommodations was 
difficult.          
  
Logging practices detracted from experience 
After years of reading about the settlement of and Haida culture of the remote "QC Islands", we were appalled at 
the clear-cut rape of Graham Island and unprepared for it.   
Have less logging of old growth.   
Stop erosion from logging roads!  You'll destroy all the salmon habitat, as we have in the US.         
On every visit, I've been stunned by the deforestation evident in the backcountry on Graham Island.  The degree 
and the apparently poor planning.  It's a blight on this blazingly unique archipelago and the condition that most 
stokes my ambivalence about QCI.         
We were surprised at how much of the forest had been forested.  We thought there was much more old growth 
forest than we found.  It was very disappointing.          
Disgusted with erosion from logging steep slopes around Rennell Sound.  Do these companies leave any money 
on the Island?  Reforested areas are all the same species, same height and sterile!  A beautiful island, otherwise, I 
worry about the effects of poor logging practices on your spawning streams!        
  
Poor services or information 
Roads need upgrading badly.  Ferry cafeteria prices are very high, so people pack their own lunches.  Otherwise a 
good trip.          
Couldn't find water or ice for sale within reasonable driving distance of Misty Meadows campground.  Went as 
far north as Port Clements (on a Monday).          
Would have liked to see more signage for attractions.  Missed seeing totems at Masset, couldn't find them.          
Hiking possibilities are given on totally wrong maps.  We had to drive 2 kms up to find Sleeping Beauty Trailroad 
and found it by chance because it was not situated where it was supposed to according to the map we got from 
Visitor Centre in QC city. Could be dangerous for inexperienced hikers!         
I had a hard time getting travel info about the Queen Charlotte from the travel bureau.  I needed info for the trip 
there (accommodations) and while there.  For the info on the Queen Charlotte, I had to resort to using the public 
library and getting travel books about the Queen Charlottes.  The way the travel info is organized (by region) is 
good while you're in the region, but you also need it for all the 'regions' you pass through on your trip.   
I have a problem with the fishing information (lack of).  The info should state when and what salmon runs occur 
and where.  Its useless info to say there is good salmon fishing.  Please read and heed.          
Facilities were out of order.  Showers cost $10.00 a day for two people.  We spent much of our time on a very 
rough and dangerous  road going to Masset for water and food.  Accommodations did not help us or teach us 
anything.  If I could I would report to health facilities.  Was a most definite disappointing and uneducational 
experience.         
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I understand that kayaking in the Haida Gwaii is a wilderness experience.  However, I believe that some 
campsites could be a little more obvious, without the aid of a GPS system.  Perhaps a yellow triangle on a tree.  
We had a situation where we arrived at a suggested campsite, only to find it uninhabitable.  We kayaked late into 
the evening to a second campsite, where we made camp in rough terrain above high water.  Yes we survived but 
thought that the experience shouldn't have been so rough.        
I was originally planning to spend up to 1 week in QCI, but when I phoned tourism info, the lady was very 
discouraging.  I told her I was looking for hiking, biking, kayak, fishing and she told me there wasn't much to do 
on the island.  Clear cutting has ruined the hiking trails and there are no real biking trails.  She didn't even talk 
about kayaking.  She just told me there was no McDonalds and people make their own fun on the island.  So I 
changed my plans and booked additional days in Prince Rupert and Port Hardy.  Once on QCI, the tourist info 
people were great!  But it was too late to change plans.        
I would like to see a tour boat in Skidegate inlet.          
I would not recommend Butterfly Tours.          
The only thing I didn't like was there were 3 restaurants, and it was Chinese, or Chinese, or Chinese.  They need 
more different kinds of restaurants. (eg. Italian, Greek, etc)          
Limited selection of accommodations.  Restaurants seem to set their own hours.  On a Sunday we couldn't find a 
place for breakfast, had to wait until lunch.  Signs for directions to Rennell Sound and points further were difficult 
to find, mostly buried in bush growth.  Not a single place to sit and enjoy a drink and a cigarette.           
It would be helpful if some information in the tourist areas could be given in French as is the case in the Maritime 
provinces.  Thank you!          
Joy's Campground was a delightful find, but no washroom available.  Someone has to pay more attention to 
conditions, re: community campground south of Queen Charlotte City.  Better road signage, re: points of interest, 
directions, etc.  More info about Skidegate and the ferry service.         
Lots of hype, re: Haida culture but virtually no information on experiencing it.  There is little culture between 
Sandspit to Masset except for the one museum.  Appears to be no organized tours to experience Haida culture. 
Lodging was tough.  Went through four places in the week we were there.  Need a better understanding of 
lodging and basic food needs.  Restaurants and grocery stores.          
Diving facilities could be more accessible.          
More road signs indicating tourist attractions would be nice.          
Our only meal out in Queen Charlotte City was a major flop!  We wanted a nice seafood dinner, in seafood 
country.  The choice was fish and chips and soggy ceasar salad.          
Not enough businesses open on Sundays in Queen Charlotte City.          
Potential visitors need to be warned about the very restrictive shopping hours (at grocery stores), so they can plan 
accordingly.          
Primary purpose of trip to Masset was to inspect a half duplex owned there and ascertain whether would live 
there for remaining years.  Health facilities there somewhat precluded that option after open heart surgery last 
year.          
The ability to rent a boat (not with a guide included in the price) is non-existent.  We had to bring our own 
inflatable, which limited our enjoyment of the trip.          
The Louise Dover trail needs to have its signs updated.  Trees have fallen over the trail so we would veer off the 
trail to get around them and at one point we became lost, even with a map.   
The highway between Queen Charlotte city and Tllel was in terrible shape and needs major repair.          
The museums should stay open longer.  We wanted to see one but it was closed when we got there and we 
couldn't come back later.          
The road trip to Rennell Sound was unacceptable both in condition (we had 2 flat tires) and in difficulty following 
(road signs).          
The travel info centre in Dawson Creek is short on information for the Queen Charlotte Island.          
There's no shopping mall, no theaters for movies.  Hospital is not adequately staffed and equipped.  Need to be 
flown to either Prince Rupert or Vancouver when the person gets very sick.  Restaurants/stores/gas stations 
closed very early.   
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There wasn't any salt water fishing licenses on the islands when I did arrange a charter, therefore had to cancel.  
The night sailings on B.C. Ferries did not allow viewing any other islands or sea life (these sailings are linked to 
Via Rail, which I think is unfortunate to the motoring visitors).   
There needs to be water stations along east beach!          
Was very disappointed with the camping in Sandspit.          
We came to see the outdoors and visit friends.  We camped on Rennell Sound.  That area needs a proper 
campground.  It is so beautiful.  Also Riley Creek Trail was in disrepair.  More attention needs to be given to trail 
maintenance.   
We enjoyed the QCI.  Some comments.  We heard about a Haida dinner or event after the fact & so didn't go and 
were not really sure of it was open to the public anyway.  Such an event could be really popular.  Restaurants 
were OK but not great.  We had pictured sitting on a deck overlooking the ocean eating BBQ salmon, etc.  We 
didn't find a deck or any salmon or fresh fish anywhere.     
We experienced some difficulty in finding camping (for a tent) facilities in Queen Charlotte City/Skidegate area.  
We also found it hard to find camping sites with showers throughout the islands.  Moresby Outfitters did a 
fantastic job with our trip to the Southern Islands.  Hope to return!         
We found the main road to be in excellent shape but would have liked a few more mileage signs.  I am a disabled 
person and found services poor, but islanders were very helpful.  We were interested in traveling to Rennell 
Sound and enquired at QCC Visitor Center.  They would not phone the Forest Co. to enquire on our behalf and 
gave me a phone number to call from pay phone.  Pay phone was out of order.  She did not believe me and went 
and checked the phone.  When pressed, she finally called the company and gave me the phone, but it wasn't a 
pleasant experience.  We especially enjoyed the B and B's and would like to praise that network for great service.      
We had phenomenally good weather (one day of rain and two afternoons of cloud) in 8 days.  The guidebooks 
were wrong this time.  Our biggest disappointment was being unable to purchase fresh local seafood/fish.          
What a crazy road down to Rennell Sound!  Some way to access drinking water while hiking through Naikoon 
Park would be a big help.         
We very much enjoyed the owners of the Golden Spruce motel in Port Clements and her advice on finding agate.  
We didn't like the bad road to the blow hole.  The man that ran the campground at Agate beach was a bit of a 
pain!  Rude.  We were having lunch at a vacant campsite and he asked us to leave.  Also hope you have the sign 
up for the balancing rock.  No sign, we looked and looked.         
We were disappointed to see that the old village at Masset was in such disrepair and messy.  We had hoped, as 
the brochures suggested, to see some totem carving and other cultural activities but there were none to be found.     
We were invited to help with the clean up after meals.  I would have preferred not to.  I would have enjoyed more 
info on the area by our guide (Capt).          
We were told not to worry about booking our return on the ferry and then when we tried to book our return, we 
had to wait on standby.  Very dissatisfied with what we had to go through to get back on the ferry.          
We were very disappointed that the museum was closed on the long weekend.  We saw everything else, but did 
have a nice picnic in the yard.          
When we arrived at Queen Charlotte City we booked a room for the next night before (we verified it, didn't 
matter how late we'd be) going to a bed and breakfast at Masset, that was excellent.  We returned the next evening 
only to be told they now didn't have room and it was late in the evening.  We found it hard to find another place 
that late, very disappointed.         
While we picked-up many travel brochures of the Island, pointing out many places of interest.  But traveling 
along the highway from Skidgate to Masset, we noticed not many of them were clearly marked like the Balancing 
Rock or the Ship wreck - although we did find them it was not easy.  Please have these points of interest clearly 
marked for the tourist.         
Would encourage more personal access to local Haida artists and their work.  Tourist season was over Sept. 1, yet 
there are lots of us there, but a lot of venues were closed for the season.  We were there the second week of 
September.   
Would have enjoyed learning more about the history of Haida Gwaii.  The cultural centre at Skidegate only had 
artifacts, no history info.  Is it found anywhere else on the Island?          
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You have so many beautiful and treasured places, but we had a difficult time finding some of them.  We would 
appreciate more maps and sign posts which would direct us to these places.  Also, upon arriving in Skidegate, we 
drove to the Queen Charlotte City Info Centre and were given a lot of information (verbally) and to read on 
posters, but found it hard to remember the details.  More handouts would have been welcome.   
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Miscellaneous complaints or suggestions to improve 
Our destination has always been Agate Beach in Naikoon Park.  We like this campground because of its beauty 
being on the beach.  This past year a new campground was built near the Hieller River.  We were told by the 
Agate Beach campground attendant that the park may be closed so it does not compete with the new park.  We 
viewed this park and found it to be well below standard.  Many of the sites are too small and would make it 
impossible for a truck and camper to get into any sites.  Plus there is no privacy.  Do not close down the Agate 
Beach site.  This is one park that should be left alone.        
The Haida at Masset Village is an eye sore.  Are they nuts when they want to charge 15 per night per person to 
stay at their campground.    Very relaxed atmosphere.  Fix the bridge on the road to Peel Inlet.  Port Clement 
museum is awesome.  
Something to think about.  The lack of firewood at Provincial campsites will have a negative effect!  Driftwood 
and logs are now being cut up for firewood, which will spoil the natural wild look of the beaches.  Also my wife 
and I have seen trees felled and cut up for firewood in the ecological reserve on the road from Masset to Agate 
Beach Provincial campsite.  We talked with fellow tourists and campers regarding the fire wood issue.  They say it 
could be a factor in deciding whether to return to QCI and Provincial campsites.  Our Mr. Campbell is saving a 
few dollars on firewood but the ripple effect is going to be costly.        
The new RV Park at Port Clements.  We would have stayed there but the 'new' road bed was too narrow with the 
turns cutting too short to allow for a big rig to get around.  Also tree limbs overhanging the roadbed are a hazard, 
though they do look nice. Having power, water and sewer hookups makes any RV Park user friendly.  Everyone 
was very cordial!  Thank you Bob and Barb.         
We had hoped to see more Haida culture.  We toured the museum and museum and Masset but had hoped to see 
some of the totem poles and lodges in their original settings.          
We only had 2 days and would like to have stayed longer.  The weather was not good and it was disappointing 
that the native inhabitants didn't take a greater pride in their country.  
We loved the Islands, however prior to coming we found information about wilderness experiences difficult to 
find.  Our trip would have perhaps been far more satisfying had this type of info been available.  
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