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BC has entered into Phase 3 of BC’s Restart Plan

On June 24, 2020, 1t was announced that
British Columbia is taking the next step

in BC’s Restart Plan with a gradual
transition to Phase 3, including the smart,
safe and respectful return of travel and
tourism within the province.

While BC is in Phase 3 of the
BC Restart Plan, and is not
open to non-essential travel
from the USA or
International countries,
information provided in this
Roundup Report highlights
not only local insights, but
global insights which may be
applicable to BC now.


https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan

Destination BC is rounding up relevant research and articles each week
related to the travel and tourism industry and COVID-19.

Last week in brief:
BC residents increasingly willing to participate in tourism behaviours.
BC residents no longer the most conservative in welcoming visitors into their own community.
Domestic airline bookings to BC exceeded cancellations for the Sth week in a row.

0% of BC’s accommodation/food services businesses have indicated COVID-19 having no impact;
decreased volume of sales was the largest reported impact

Americans are exhibiting signs of travel optimism for the next 12 months.
January to April Provincial Tourism Indicators and International Visitor Arrivals are available.

Year-to-date tourism export revenue for Canada’s key markets are down from 2019.




BC residents Ihcrea.s'/hg/y wi//ing to participate in tourism behaviours

Through Wave 5 of Destination BC’s BC
Resident’s Public Perceptions: COVID-19
Travel and Tourism Tracking Study, it was
found that BC residents are more likely to
participate in every tourism behaviour
compared to the previous tracking wave.
This includes visiting outdoor tourist
destinations, increasing from 54% who

would as of June 24 to 63%.

Similarly, BC residents are more
comfortable travelling for non-essential
travel by car/RV, ferry, and cruise in the
coming weeks compared to the previous
wave of research.

Travelling by airplane for non-essential
travel declined slightly to 23% from 25% in

the previous wave.

Sentiment of BC residents intentions to
travel and comfort of welcoming visitors
into their community can be found in the
full report, including insights by

demographics and place of residence.

Comfort of Activities/Modes of Transportation (cont.) o s,
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(Among Those Who Generally Do Each)

July 8, 2020 Tracking
(Total Would)
1% 53% & 63% & 66% = 69%
Eat in a restaurant
590, 59% 64%
Take a ferry 28% 64% n/a n/a
63% A
- . 55% 4 54%
destinations
Stay at a hotel/motel 48% a70;  36% a 40%  44% A5
M Definitely would ™ Probably would 2020

(m varies)

Base: All respondents, excluding not 'don’t do this in general
D1. Would you be comfortable doing/using each of the following in the next few weeks, or are you be likely to hold off longer due to concems about COVID-197

A Statistically significantly higher than previous wave.
" Statistically significantly lower than previous wave
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Source: Destination BC’s BC Resident’s Public Perceptions: COVID-19 Travel and Tourism Wave 5, Insights West,

July 13,2020


https://www.destinationbc.ca/content/uploads/2020/07/Rep_IW_DestinationBC_Omni_13July2020_WAVE5.pdf

BC residents no /onger the most conservative In we/coming visitors Iinto

their own community

* Destination Canada’s weekly Resident
Sentiment Wave 10 Report shows BC residents
are no longer the most conservative in their
levels of comfort welcoming visitors into their

Comparison by Region / Comparaison par région

) SK/MB
% Somewhat / Strongly Agree
community. whet / BC/C.-B. | ABIAID. ON/Ont. | QCiQc ATL
Y u Tout  fit dacoord / Pitot (n=205) | (n=201) s?zgmf)"' (n=607) | (n=414) | (n=203)
. . . From other communities near
* While BC residents are most likely to welcome me /... des visiteurs de 59% 64% 59% 47% 53% 71%
fellow BC resident’s from nearby communities collectvlés voisines
From other parts of my
(59%) compared to from other parts of BC province /. des vsiteurs 56% 58% 61% 1% 46% 68%
(56%), other parts of Canada (35%), the US province.
o, . o, . From other parts of Canada /

(7%), or other countries (8%), Ontario and i e 35% 45% 29% 35% 40% 29%
Quebec residents are less likely to welcome régions du Canada

. .. From the United States /... des
residents by nearby communities (47% and viakeurs des Etaie-Uria 7% 17% 8% 7% 8% 2%
53%) and the rest of their province (41% and From other countries /... des
46°/ ) E{SItt:qujs d'autres pays que les 8% 15% 9% 9% 10% 6%

o). ats-Unis

. . Green text indicates significantly higher than at least one other ion @ 95% confidence Le vert indit ueunlésyﬂatmnsldefn?tﬂsmenfplusélem.é HJBU moins une autre ré lUJ:l {mnﬁ&ncaégﬁ.%)
¢ Sentiment of BC residents comfort of i e e e e e e e e e .

| . .. . h . . ” 7 “I would welcome visitors travelling to my community...” « Jaccueillerais volontiers dans ma collectivité... » nﬂNm]'I
welcoming visitors into their community overall,
by urban/rural comparison, and by provincial
comparison can be found in the full

ource: Destination Canada’s Resident Sentiment Wave 10, Leger, July 14,2020



https://www.destinationcanada.com/sites/default/files/archive/1100-Canadian%20Resident%20Sentiment%20-%20July%2014%2C%202020/Resident%20Sentiment%20Tracking_July%2014_EN.pdf

Airline boo/(ings exceed cancellations for the 5" week in a row

* Within Destination BC’s Signals &
Sentiment dashboard, ForwardKeys
shows there were 2,602 airlines bookings
made to BC from the Canadian market TRAVELER BOOKINGS

in the week of July 7, 2020.

Airline Bookings Made to BC by Week W 2010 2020
* While bookings to BC from the Souree: Fonuarci(eys © Fonvard Dat SU
. . 9,699 10438
Canadian market are still down 10K 9,107 S.078 244% 8.7 B,

5Nt ! 7,604 7,374
significantly over 2019, this represents T RIS s ~ 7 —
the fifth week in a row where new » BN Ao 8% 056
bookings exceed cancellations. we uw
-78.3% -77.4%
282
* These insights from ForwardKeys and o 4500y ass A e 144 R
more can be found in the Signals & MTS% a210% 20 ST A
gnals -3,783 AT qores 1024% -1006%
Sentiment dashboard located on the 2ae S\ ek s
Destination BC COVID-19 Hub, under 5K T e
S . s'g'ze'gp’e'ga’'e s ae'se'eo'r'e'e2'R'E' 'R T B BN R
Dest_lnatlon BC Response Signals & $ £ £ £ £ £ £ £ :¥ ¥ ¥ :§P Y T ¥I OEP (:P :FP o:f £ £ £ £ £ % £ %
Sentiment Dashboard tab.

Source: ForwardKeys © Forward Data SL, Signals & Sentiment Dashboard, Destination BC



https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/

0% of BC’s accommodation/food service businesses have indicated

COVID-19 having no impact

* According to BC Chamber of Commerce’s
Pulse Check #4 Survey results, 89% of BC
businesses within the accommodation and
food service industry report decreased sales
volume, which continues to be the most
impactful negative effect of COVID-19.
0% of businesses reported COVID-19

having no impact on their business.

26% of businesses have increased their
digital or e-commerce presence. Other
positive impacts include introducing new
products or services (16%), advanced new
marketing projects (8%) and advancing new
research and development (2%).

¥ 1) How COVID impactad biz - 1) To date, how has COVID-19 impacted your business? Sslact all that apply:

wd base: 1,407 = Updated: Jul 12, 2020

Accommodation and food services

Decreased sales volumes

89%

Increased operating costs

62%

Introduced or increased online, digital or e-com...

26%

Laid off employees

63%

Reduced staff hours

66%

Increased staff hours
8%

Closed temporarily
63%

Source: COVID Impact Pulse Check #4, BC Chamber of Commerce, July 16, 2020



https://www.bcmindreader.com/hub/posts/banner-1-network-25520864?MemberId=17db57e1-f748-42a6-9fd8-abea01115fde&CommunicationId=8bd18055-3ab0-44de-8059-abf901814aae

Americans are ex/)ibiting signs of travel optimism for the next 12 months

« As of July 20, Destination Analysts HISTORICAL PERSPECTIVE: LEISURE TRAVEL EXPECTATIONS (TRIPS TAKEN)
(AS OF JULY 20'")

reports that while Americans continue to

feel down on near-term travel, they are 100%
e . . . ~=| expect to travel more for leisure =| expect to travel about the same for leisure ==| expect to travel less for leisure
exh|b|t|ng signs of optimism for the next 12 -
months overall (16% say they expect to R e
RECESSION FPAMDEMIC
take more leisure trips in the next year o
than they did in the previous year, o
compared to 14% in May).
20%
o After Falling to 27% in May from a record -
717 in Januar now 357 Sa tl"]e Wi” G" A Q‘P oq POl T N kq" wb ak W2 \" \" \‘“ l\.':o -.q' L L ) -:\ \" rC“ -1‘ w2 W2 '\.ﬁ A2 2 8 8 8 -‘|,° :1," \.ﬁ
. ° o . Y . ° y Y @ﬂw}wﬁmﬁ-ﬁ’ w:.:;f"__fl-:‘,}“ @“P 5 g d."l-:&'lrb 6 5 éfl-:a‘w" i é’l? ¥ d::? ;l?oqfl-“ o G?w“é'b‘:@'ﬁ’ é'»‘}w“éw“&w“ 4 §|9 éw‘:gﬂ? . ‘?1:‘&1"*&“(‘
prioritize leisure travel in their budget. S ,i,é‘*-é“fi@ S SE G T TE SIS G S A Y

Expected leisure travel budgets for the
for A . I | @: IN THE MEXT 12 MONTHS, DO YOU EXPECT TO TRAVEL MORE OR LESS
next year for American travellers are also FOR LEISURE THAN YOU DID IN THE MOST RECENT 12-MONTH PERIOD?

up to $2,721 from $2,361 six weeks ago.

{Base: All respondents, 1,223 and 1,200 completed surveys. Destination ¢ Ana WS[S
Data collected May 22-24, and July 17-1%, 2020) 00 YOUR RESEARCH

Source: COVID-19 American Traveller Tracking Insights, Destination Analysts, July 19, 2020


https://www.destinationanalysts.com/2020/07/

2020 quarter one (Jan-Apr) of Provincial Tourism Indicators available

e As data from the first few months of
2020 continues to be available, the
impact of the pandemic becomes clear.

* Various provincial indicators for the R~ - |
tourism industry for January to April == = (= = 2 =2 _
2020 are published in Destination BC’s — [ R
Provincial Tourism Indicators. . o = | = £ £

e BCrestaurant receipts were down -25% o o - S = Sk
year-to-date (Jan-Apr) in 2020. This o it - s = = l e
was largely driven by the -64% decline Y | »: Los L EEEmE :
already seen in April. T, I : o

* Passenger volume to YVR was down -
-97% in April during the same period in e
2019. o

e BC Ferries passenger volume was down
-77% in April from the same last year.

Source: Provincial Tourism Indicators: Jan-Apr, Destination BC, July 2020



https://www.destinationbc.ca/research-insights/type/industry-performance/?tourism-indicators=true
https://www.destinationbc.ca/research-insights/type/industry-performance/?tourism-indicators=true

International Visitor Arrivals to BC for 2020 (Jan-Apr) down 44.3%

* Canada closed its borders to foreign

nationals on March 18, 2020.
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{ COLUMBIA®

e The few arrivals recorded within BC

during April were likely essential workers, _pril 2020 : Year toDate i
BC % change Canada % change BC % change Canada % change For more information, plezse
! 1 ! Total USA. 13,448 96.6% 51,042 96.8% 814,465 “420% 3,144,813 A1.72% . '
ravellers with | citizenship/ : : : T, contac
travellers wit d ual citizens P U5 A Gernight 2,394 -99.0% 9,617 -98.9% 477,672 -437% 1,638,723 -43.8% PP (SN
. . lestination Sntsl olumbia
P ermanent resi d en Cy or ot h er va | | Cl U.S.A. Same Day EEY =rhrd 21,425 [94.0% 236,79 29.3% 1,506,090 -38.0% Research and Analytics
. . Total AsialPacific 1,091 S9BT% 3,382 -98.0% 170,651 ~4527% 315,078 ~46.4%
reasons as determined by the Canadian i 2 w0t s | edm mam om0 e g,
. Taman 52 -9B.9% 122 -98.2% 13,976 -38.8% 17,572 -418% e destinationbe. calresearch.zsp
Border Serv|ces Agenc)/. Hong Kong 185 -97.4% 204 -GB.3% 16,562 -314% 25837 -325%
[Australia 42 -99T% 86 -99.5% 36,305 -30.8% 48,220 -338%
South Korea El] -995% 122 -99.3% 15,645 -40.4% 29,413 -47.9% Source: Statistics Canadz; prepared
o . . Chi 347 -98.3% 930 -97.8% 40,339 -532% 86,495 51.8% by Destination British Columbia,
° ina ; . ; y ¥ J
B C saw a 9 9 A’ d €crease In overni g h t Fiew Zealand 191 921% 194 94.6% 7539 -18.6% 9,015 -28.4% Research and Analytics.
! ! et N ( Indiz 35 -997% 139 -39.5% 9418 -624% 36,112 51.4% o
international visitor arrivals (ust 4,875 o e b A« I Al
. . . . . 8 - international visitors who cross
) United Kingdem &9 995% 526 -99.1% 21635 _46.1% 84,557 -46.3% s e
. Canada C British
visitor arriva l sin API"Il Germany 2 99.6% 402 98.1% 7741 4912 312,865 46.0% C:T:mbia ”Tsh‘:;": " ::’:O -
Netheriands 5 -99T% 543 93.4% 2164 -56.0% 12,937 -40.6% P Ft'g" i
accoun rall visitors to » 35
. [Austia 1 -99.8% z 9B.9% 839 -502% 4392 -445% o
® Yea r-to- d ate (J an- A P r) , B C ex P erienc ed [ 5 _90.6% 72 09.0% 1796 a1 11,570 514% domestic visitars are excludzd vl
o . . .. = N B 195 5953 o —— 82 851 75 as international visitors who cross
rance -99. -89, X - " =371 .
a 44% decrease of international visitor e : iy - pe | wm s | oo an  |CeeeeeeSEc
r r' | Brazi & 99.8% 30 997% 5229 -497% 24,447 50.0% S,
arrivals. Mesico 1196 919% G0 87 6% 28,602 T 75,744 TR S —
Total Imm“““"alu_ continue on to other provinces.
S . | 'F C (Includes USA Cvernight) 4875 -987% 26,229 -9B.1% 741,048 -44.3% 2,484,840 -43.9%
° Imiiar d ecreases are seen ror ana d a as *All percentage comparisons versus same period in 2019 (c) 2020 - Destination BC Corp. -
o TL: T N N B . ~ . e e . . . . All rights
aw h o | e. This publication includes overseas arrivals for all durations, including same-day and overnight. Due to Covid-19, Statistics Canada is not producing overnight arrivals e TESETE
dara for countries other than the United States ar this time. Destinaiten BC normally publishes data for overnight visitars only. BRITISH COLUMBIA™ is an
Official Mark of Destination BC
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Source: International Visitor Arrivals — April 2020, Destination BC, June 2020



https://www.destinationbc.ca/research-insights/type/industry-performance/?international-visitor-arrivals=true

United Nations World Tourism Organiza tion calls for “responsib/e restart

of the sector”

* Globally, April saw 3.6 million
international tourism arrivals, down 97%
year-over-year.

* Year-to-date (Jan-Apr), globally there
were 190 million international tourism
arrivals, down 44% from the same period

in 2019.

e The UNWTO has announced the
potential impact of COVID-19 on
tourism in 2020 to be 850 million to 1.1
billion fewer international tourist arrivals,
US$ 910 billion to US$ 1.2 trillion lost in
export revenues from tourism, and 100
to 120 million direct tourism jobs at risk.

International tourist arrivals (thousands)

@ Current year (2020) ® Previous year (2019)
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https://www.unwto.org/news/new-data-shows-impact-of-covid-19-on-tourism

COVID—19 Impact and Recovery Report: International Summary

2020

DESTINATION

CANADA

"

This decument provides a summary of the situation across Destination

Canada’s international markets. For further details, please refer to the Impact

and Recovery Report documents available for each individual market.
www.destinationcanada.com/en/coronavirus-updates/covid-19-research

Estimated Change in Tourism Export Revenue from
January to September Compared to 2019 by Province (3M)*

(% charge compared to 2015) 2018 Tourism Export Revenus from January to September
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Source: Destination Canada COVID-19 Impact and Recovery Reports, International Summary, July 7, 2020



https://www.destinationcanada.com/sites/default/files/archive/1099-COVID-19%20Impact%20and%20Recovery%20Report%20-%20International%20Summary%20-%20July%207%2C%202020/COVID%20International%20Summary%20Infographic_July%207_FINAL_EN.pdf
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