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British Columbia is in Phase 3 of BC’s Restart Plan

On June 24, 2020, it was announced that
British Columbia is taking the next step

in BC's Restart Plan with a gradual
transition to Phase 3, including the smart,
safe and respectful return of travel and
tourism within the province.

On September 18, 2020, Canadian and US officials
agreed to keep the border between the two countries
closed to non-essential travel until at least October

21,2020.

While BC is in Phase 3 of the
BC Restart Plan, and is not
open to non-essential travel
from the US or International
countries, information
provided in this Research
Roundup Report highlights
not only local insights, but
global insights which may be
applicable to BC now.


https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan

Destination BC is rounding up relevant research and articles each week related to the travel and tourism industry

and COVID-19.
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. BC resident receptivity of advertising to visitors from other parts of Canada decreases
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BC residents are no more comfortable with travel than previous wave

. BC hotel ADR dropped -33.8% year-over-year for the week of Sept 6-12
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*  BC’s overall domestic overnight visitation week-over-week decreases, following Labour Day weekend
. BC’s overall domestic overnight visitation decreases again after a one week year-over-year increase

. Movement within BC’s retail and recreation sector is down 7%

% e Only 25% of BC tourism firms surveyed are operating with business as usual
*  Vaccine and stabilized infection rates are biggest factors to increase Canadians comfort level for travel
b i *  US travellers more likely to take domestic leisure trips
*  54% of American travellers are confident they can travel safely now
- : __ ' : e Travel rearrangements slow in the US
Cofe 7 . Most European travellers want flexible refund/rebooking options
* International visitation down 65% for the first half of 2020

Tourism and COVID-19 dashboard and reporting resources available




BC resident receptivity of advertising to visitors from other parts of Canada

decreases

e Destination Canada’s Resident Sentiment
Wave 18 (September 15) report shows that
the sentiment of BC residents, receptivity
of promoting their community as a
destination has decreased towards visitors
from other parts of Canada, down 10 points
from September 1.

¢ Destination Canada has transitioned the
cadence of the Resident Sentiment research
to bi-weekly from weekly.

British Columbia / Colombie-Britannique

Niveau net de
satisfaction’ Net level of happiness / Niveau net de satisfaction’

mVery happy | Trés content(e] + Happy / Cantent(e)

From other communities near me /
... de collectivités voisines

|

|

From other parts of my province /
... d'autres parties de ma province

From other parts of Canada /
... d'autres régions du Canada
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From the United States /
.. des Etats-Unis

From other countries /
... d'autres pays

" Netlevel of happiness is squalto the total f Visry hagpy and Happy less the total of Very unhagpy and Unhappy
Base: Brtish Columbta [ petpostoves

Jul 21
28 juill

How would you feel if you saw an promoting pour ty of the fallowing regions Niveau net positif

45 2 place for vsiors to come when It /s safe? -m,, negatvel

" Le niveau net de satisfaction est égal au total de répondants se disant « trés contents et « contents » moins fe total Niveau net negatit

de ceux se disant « frés mécontents » ou « mécantents ». r
29  tivesu de référence . Colombie-Briannique l:l Net neutral |

Comment vous sent wjourdhui une p la volre collectivité comme Niveau net neutre

si wisz &
un &ndroit ol s visiteurs des régions suivantes peuvent venir lorsqu il sers sécuritaire o e fairs?

Source: Destination Canada’s Weekly Resident Sentiment, Wave 18, Leger, September 15, 2020



https://www.destinationcanada.com/sites/default/files/archive/1168-Canadian%20Resident%20Sentiment%20-%20September%2015%2C%202020/Resident%20Sentiment%20Tracking_September%2015_EN.pdf

Travel-related Google searches in BC decline

* Travel-related Google searches dropped in August
for key terms “getting around in BC”, “places to
visit: British Columbia” and “scenic drives/road
trips’. . § o . - .

Google Trends B ‘getting around' in BC I places to visit: (British Columbia) [l scenic drives/road trips
Source: Google

* These insights from Google and more can be found =
in the Signals & Sentiment dashboard located on
the Destination BC COVID-19 Hub, under $
Destination BC Response Signals & Sentiment

Dashboard tab.

1000
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Source: Signals & Sentiment Dashboard, Destination BC



https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/

BC residents are no more comfortable with travel than previous wave

. . September 2, 2020 Trlfa__ls!f_ilng
* Compared to Wave 8, BC residents’ comfort with

tourism activities and modes of travel have not amm
changed significantly. This comes after two weeks
of several upticks in comfort.

Visit a provincial park

Visit a beach andlor lake i _,E%Aau%km% B82% 70% 7g0, 2%k 84%

o Activities with the highest level of comfort e by et coPle Bpean: mm
. . . . . . . 55%
continue to be social distance-friendly activities,
. . . Visit other retailers like-clothing W’—’
such as outdoor recreation and vehicle travel, while siores, fumiture stores gls, S A TR TN gy TORATI | 70%
activities with lower levels of comfort continue to

Stay at sharing economy

be mass transport, such as airplanes and cruises, as accommodations | e
well as visiting indoor tourist destination.

b 4 ; 2%  44%
250 33%A3IS% 38% AN yuee 370 AMZN

Visit indoor tourist

39 . 3495 37%A 350y 38%  I7%  38%
s 3% 38% on  20%d 9 g0
destinations 13% 2% 24%W

Travel on an airplane for non- - i
; 24%4 25%  23%A
essential travel m 1% 19% 19%% 17%7T 18%  17% 1%
i 5% b 5%.4
Take a cruise 11% 15%  19%A S0 1% 1 T1oew19% 0% TR
W Definitely would ™ Probably would WAl Al adt w0

Source: Destination BC’s BC Residents Public Perceptions: COVID-19 Travel and Tourism Wave 9,
Insights West, September 9, 2020



https://www.destinationbc.ca/covid-19/destination-bc-response/research-insights/

BC hotel ADR dropped -33.87% year-over-year for the week of Sept 6-12

e STR, an agency which captures BC Weekly ADR - Jun 27, 2020 to Sep 12, 2020

hotel performance, shows the e

average weekly ADR for BC was 935 | - ..
$144.20 for the week of September n— - A
6-12, which represents a -33.8% s rririiie ——4m} @™
74—
change year-over-year (September e - — — X —
8-14, 2019). 135 | — e D
+ Of the six cities tracked, the City of P 1Aug B-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep
Vancouver saw the highest year-over - This Year - Last Year
?’;"Bf;fj;:éiﬁ??:ﬁ;:?ge ot Weekly Occ (%) - Jun 27, 2020 to Sep 12, 2020
(-41.9%), Victoria, (-21.2%), .
Kamloops (-13.3%), Whistler a0
(-6.9%), and Kelowna (-5.8%). 10
60 4
* BC hotel occupancy was 50.9%. This 50 -
represents a decrease of 1.4 points 40 -
from the previous week and a 30

. 27-Jun  4-Jul 11-Jul 18-Jul  25-Jul 1-Aug 8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep
decrease of -39.3 points compared

. =4=This Year Last Year
to the previous year.

Source: 2020 STR, STR Global Ltd



https://str.com/press-release/str-canada-hotel-results-week-ending-12-september

BC’s overall domestic overnight visitation week-over-week decreases, following

Labour Day weekend

* According to Environics Analytics Weekly
COVID Tracker Report, during the week ending
September 13, BC experienced a week-over-
week decrease in domestic overnight visitation
(down -20.9%) from the previous week, which
had greater movement due to the Labour Day
weekend.

* All areas across the province saw week-over-week
decreases in movement as well:

e Thompson Okanagan (-30.4%)

*  Kootenay Rockies (-29.2%)

*  Vancouver, Coast & Mountains (-18.5%)
*  Vancouver Island (-15.6%)

*  Northern BC (-8.3%)

e  Cariboo Chilcotin Coast (-7.4%)

80%

60%

40%

20%

0%

-20%

-40%

BC's Domestic Overnight Visitation

Week-over-Week Variation

M British Columbia
W Vancouver, Coast & Mountains
1 Vancouver Islands

B Thompson-Okanagan
Cariboo Chilcotin Coast

M Kootenay Rockies
M Northern BC

26-Jul 02-Aug 09-Aug 16-Aug 23-Aug 30-Aug 06-Sep 13-Sep

Source: Environics Analytics Weekly COVID Tracker Report, September 13, 2020



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC’s overall domestic oveml:ght visitation decreases again after a one week
year-over-year increase

o ) BC's Domestic Overnight Visitation
* Environics Analytics also reports year-over-year

analysis in the Weekly COVID Tracker Report.
Following the first year-over-year increase since
mid-February during the week ending September 6,

BC resumes the year-over-year decrease in 10%

visitation trend for the week ending September 13 0% i ' B n
(-11.9%; compared to the same week in 2019). 0% I $
. . . . . . _20%
* While year-over-year increases in visitation were not

Year-over-Year Percent Cha nge

. . . -30%
seen in most tourism regions across BC, such as

Vancouver, Coast and Mountains (-22.9%),
Thompson Okanagan (-15.7%), Vancouver Island

-40%

-50%

(-14.0%), and Kootenay Rockies (-4.8%), increases -60%
were seen in Cariboo Chilcotin Coast (+72.2%) and 70%
Northern BC (+3.9%). _80%
-90%
BB SIS EES5 5553333233258 88
22833848828 b R8T dadgo8

Source: Environics Analytics Weekly COVID Tracker Report, September 13, 2020



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Movement within BC’s retail and recreation sector is down 77

* Compared to a pre-COVID-19 baseline,
movement, captured via mobility data, in BC for
retail and recreation has decreased by 7% for the
week ending September 6.

* Areas with the greatest positive mobility changes
for retail and recreation in BC are Alberni-
Clayoquet (+103%), Okanagan-Similkameen
(+97%), and Columbia-Shuswap (+66%).

e Areas with the greatest negative changes in the
retail and recreation sector are Metro Vancouver

(-20%), Capital (-7%), and Peace River (-6%).

Alberni-Clayoquot

Retail & recreation

+103% compared to baseline

SR SN NGOV

+40%
Baseline
-40%

-80%
Sun, Jul 26 Sun, Aug 16 Sun, Sep 6

Metro Vancouver

Retail & recreation

-20% compared to baseline

+80%

+40%

Baseline
D

-40%

-80%
Sun, Jul 26 Sun, Aug 16 Sun, Sep 6

Okanagan-Similkameen

Retail & recreation [
+97% compared to baseline
o \J\\MJ\_/\,/
+40%
Baseline

-40%

-80%
Sun, Jul 26 Sun, Aug 16 Sun, Sep 6

Capital

Retail & recreation

-7% compared to baseline

+80%

+40%
Baseline

e~~~ T
-40%

-80%
Sun, Jul 26 Sun, Aug 16 Sun, Sep 6

Source: British Columbia Mobility Changes, Google, September 6, 2020

Columbia-Shuswap

Retail & recreation

+66% compared to baseline

+80%
+40% \/\\/\M«/\/

Baseline

-40%
-80%
Sun, Jul 26 Sun, Aug 16 Sun, Sep 6

Peace River

Retail & recreation

-6% compared to baseline

+80%
+40%

Baseline HWWV—’\
-40%

-80%
Sun, Jul 26 Sun, Aug 16 Sun, Sep 6
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https://www.gstatic.com/covid19/mobility/2020-09-06_CA_British_Columbia_Mobility_Report_en.pdf

Only 257% of BC tourism firms surveyed are operating with business as usual

According to September’s BC Regional Tourism
Secretariat COVID-19 Tourism Impact Report,
25% of BC firms are now operating with business
as usual, though this is lower than the 35% national
average for hospitality firms.

Most tourism businesses in BC were able to regain
some lost revenue during the summer season,
though this has been uneven across regions.

587% of firms had at least a 25% decrease in year-
over-year revenue.

Rural and remote firms have the largest number of
Iayoﬂcs and lower rehiring rates.

An estimated 10% of rural firms are not planning
on opening for 2021 due to the pandemic.

M Business as usual

m Closed for season early

M Reduced Operations

B Permanently closed

M Regular operations not yet started

H Temporarily closed

Source: COVID-19 Tourism Impact Report, BC Regional Tourism Secretariat, September 2020
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https://files.constantcontact.com/ab673b86601/d820897e-b302-4d4b-b136-e06a341a73dc.pdf

Vaccine and stabilized infection rates are bllggest factors to increase Canadians

comfort level for travel

* Anew in-depth report by Leger shows that 40%
of Canadians are comfortable travelling. Biggest
factors in improving comfort levels will be:

* Auvailability of a vaccine

*  Evidence that infection rates have stabilized
e  Slowdown of virus spread

*  Assurances of safety from reputed medical

figures

* The most important comfort and safety factors
currently remain to be ‘visible and frequent
cleaning and providing hand sanitizer’.

* When asked how COVID-19 is impacting their
travel intentions, 21% said they do not trust the
current situation, while 14% said they will only
travel within Canada and 14% said they will wait
until there is a vaccine.

Improving Comfort Levels Following COVID-19

Q. To what extent would each of the following impact your level of comfort when travelling again? (Base n=1641)

Availability of a COVID-19 vaccine

Evidence that infection rates have stabilized

Slowdown of COVID-19 spread

Assurance from a reputed national medical authority that it is safe

Mandatory quarantine requirements when entering a new country

Assurance from the Government that itis safe to doso 3

Restrictions of the amount of people allowed in public spaces
Canadian Health Minister reducing risk advisory level

Easing of travel restrictions

Easing of provincial/local physical distancing guidelines
Concerns over personal financial situation

When insurance companies offer travel insurance coverage of COVID-19

EDon'tknow M Noimpactatall B Minorimpact

Leger

Top 2 Impact
RoA%A%] T - 75%
289 5% L 33% 4% | 75%
2% 7% | % 41% 74%
TATA A A 2%
1492 6% 5% 9 46% 68%
Bo20% 7% | 67%
Rocmoe 7% | A 66%
R2%6% 7% | % 9% 67%
Bon% 7% | 64%
Roo5% 0% | 63%
Bz 10% 8% | 6% % 58%
(% 0% 29 | 56%
Neutral M Moderate impact M Extreme impact

Source: Tourism in Canada: Assessing the Impact of COVID-10 on Current and Future Travel, Leger,

September 8



US travellers more /i/(e/y to take domestic leisure trips

42% of US travellers are at least somewhat likely
to take a domestic leisure trip in the next six
months. This is the highest since the survey’s
inception in mid-March.

35% of those applicable are at least somewhat
likely to take a domestic business trip in the next
six months, up from 31% in the past survey wave.

Respondents’ likelihood to take an international
business trip during the next six month increased.
This is a reversal of a two-month trend.

Almost 75% of respondents are planning to travel
by personal car in the next six months.

The influence of great travel deals increased to

33% from 30%.

Likelihood Of Taking A Domestic Leisure Trip (Next Six
Months) Now The Highest Since The Pandemic Began

% Top 2 Box

(among those who took a leisure trip or a business trip in past 12 months)

41% 41% 42%
40%

39%
el ikelihood of taking a domestic
35% leisure trip

31% 30% 31% afmLikelihood of taking a domestic

business trip

MAR 27 APR 11 APR 24 MAY 8 JUNS JUL 8 JUL 31 AUG31

Source: Travel Intentions Pulse Survey, MMGY, September 4, 2020

13


https://www.mmgyintel.com/travel-intentions-pulse-survey-tips-impact-covid-19

547% of American travellers are confident they can travel safely now

AMERICANS’ TRAVEL STATE-OF-MIND

* According to Destination Analysts, though still MAY 29 — SEPTEMBER 13

strong, health and financial concerns of m READY TO TRAVEL R s
Americans are the lowest they have been since
the pandemic started. 54% of American travellers 60%

) g
are now at least somewhat confident they can . S8 & 2 -
travel safely in the current environment and 56% /”%% ! -
ready to travel. o doon S o AR

47.0% .
) as.2% 45.5%
45% A :

C43.6%

» 78% of Americans report that they have some
form of trip plans, with the “ready-to-travel” 0%
mindset at a high for the pandemic period.

35%

30%
May June June June July July July July  July 31-  Aug Avg Aug Aug Sep Sep
29-31 5-7 19-21 26-28 35 10-12 17-19 24-26 Avg 2 79 14-16 21-23 28-30 4-6 11-13

QUESTION: WHEN IT COMES TO GETTING BACK OUT AND TRAVELING AGAIN, WHICH BEST DESCRIBES YOUR
CURRENT STATE OF MIND? (SELECT ONE)

(Base: Waves 12-13 and 15-27. All respondents, 1,257, 1,214, 1,205, 1,231, 1,345, 1,213, 1,200, 1,204, 1,224, . .
1,201, 1,202, 1,207, 1,250, 1,225 and 1,205 completed surveys.) Destination Ana ly sts

DO YOUR RESEARCH

Source: Destination Analysts, September 14, 2020
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https://www.destinationanalysts.com/blog-update-on-american-travel-in-the-period-of-coronavirus-week-of-september-14th/

Travel rearrangements slow in the US

* According to Skift’s latest travel tracker survey,

the number of travel rearrangements made by

consumers declined across all metrics in August. COVID-19 Impacted Travel, Feb — Aug 2020

40% 38%
Rearrangements include cancellations, .
. . o 34%
rescheduling, and postponements. This may be > 1o
‘F k. . h.l 31%30% 29?/30/ﬂ ° 29%
because future bookings are decreasing, while 30% 28% 25% g 2% s
. . . 25% Dn
booking windows are getting shorter. .
22%
. 20% 19%19% 19%
* The percentage of US residents who travelled 17% 160/17/0 18%
| 9 1 5 14%
increased by only 1% in August from the previous 15% o
month, up to 36%. Declines may come with the oy 10%
. ’ 8%
ending of the summer season.
5%
* Business travel as a percentage of total travel in 0%

Travel Cancellation Travel Rescheduling Travel Postponement Cancellation for Upcoming Travel

the US rose from 9% in July to 12% in August,

while conference and trade show travel rose from

3% to 5%.

Feb-20 W Mar20 EApr-20 EMay-20 Jun-20 ® Jul-20 Aug-20

Source: Skift Research, September 2020

e Qutdoor recreation in the US continues to
increase in popularity, as do vacation rentals,

campgrounds, and RVs. Source: U.S. Travel Tracker August 2020, Skift, September 2020



https://research.skift.com/report/u-s-travel-tracker-august-2020-consumer-confidence-holding-strong/

Most European travellers want flexible refund/rebooking options

. Phocuswright reports that European travellers
only want to book with providers who offer
flexible cancellations or rearrangements, from

69% (France) to as many as 79% (Spain) of

travellers.

* Many travellers are now looking to private
accommodations and rentals, specifically full
home or apartments. Large hotels are now
considered to by the riskiest form of
accommodation, and a third of travellers now find
them less appealing.

Travelers who
want flexible
refund/rebooking

Source: Phocuswright, September 2020

118

§___E
! I

¢ I

f

3

16


https://www.phocuswright.com/Travel-Research/Research-Updates/2020/2-key-factors-for-traveling-again?utm_source=pcwi&utm_medium=email&utm_campaign=fyi

International visitation down 657 for the first half of 2020

e AUNWTO report states international visitors
declined by 65% in the first half of 2020, with

June visitation down 93%.

¢ This decline has amounted to a reduction in 440
million international arrivals and approximately

USD $460 billion in export revenues.

* Domestic tourism is rising in many large markets,
such as China and Russia. Air capacity in China
reached 90% of 2019 levels in July.

International tourist arrivals in 2020: YTD results and
scenarios (y-o-y monthly change, %)

+1
0 L} 5 T L] T T L] T L] T L] Ll 1
Jar\, Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
- - - 1 . [
-20 16 Scenar?o 1 P
= == == Scenario 2: ,/
== == == Scenario 3: /
-40 Actual data* y ’
= = == JUly-Aug estimates ,’ /
’ ’
60 0 s ’
rd ”
”’ ”
’ u o’
-80  nr 27
P I’ - o ” . -

Source: UNWTO

*Actual data includes estimates for countries which have not yet reported results.
Dotted blue line corresponds to UNWTO estimates for July and August 2020.

Source: World Tourism Barometer Volume 18 Issue 5, UNWTO, September 2020
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https://www.e-unwto.org/doi/epdf/10.18111/wtobarometereng.2020.18.1.5

Tourism and COVID-19 dashboard and reporting resources

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that pulls together meetings and events
information as well as links to several other resources helpFul to the Business Events
segment in our sector.

Skift has a live roundup of coronavirus-related tourism news, as well as a global travel
reopening timeline.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern
studies.

Destination BC uses a Signals & Sentiment dashboard to follow core markets and inform

their approach through COVID-19.

Destination BC also hosts general research and insights on their website.

The Travel and Tourism Research Association links to many research & analytics

companies on their COVID-19 Resource Centre.

18


http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://skift.com/coronavirus-and-travel/
https://reopening.travel/reopening/
https://tourismresiliency.ca/reports/
https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/
https://ttra.com/covid-19-resource-center-is-live/

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the Destination BC COVID-19

Research & Insights webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/covid-19/destination-bc-response/research-insights/
mailto:TourismResearch@DestinationBC.ca
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