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British Columbia is in Phase 3 of BC’s Restart Plan

On June 24, 2020, it was announced that
British Columbia is taking the next step

in BC's Restart Plan with a gradual
transition to Phase 3, including the smart,
safe and respectful return of travel and
tourism within the province.

On September 18, 2020, Canadian and US officials
agreed to keep the border between the two countries
closed to non-essential travel until at least October

21,2020.

While BC is in Phase 3 of the
BC Restart Plan, and is not
open to non-essential travel
from the US or International
countries, information
provided in this Research
Roundup Report highlights
not only local insights, but
global insights which may be
applicable to BC now.


https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan

Destination BC is rounding up relevant research and articles each week related to the travel and tourism industry

and COVID-19.

Last week in brief:

. 69% of BC residents feel somewhat safe travelling to nearby communities

. BC residents’ intention to travel remain unchanged from previous wave

| e September searches for travel in BC drop dramatically

4 v . BC hotel ADR dropped 387% year-over-year for the week of Sept 13-19
= & o | *  Following Labour Day Weekend, visitation remains down for two consecutive weeks across BC
. e Visitation is down -26% the week ending September 20 from 2019
} e ?2 . Nights spent in BC by Canadian travellers in August were more than 70% of nights spent in BC in August

2019
e Tourism regions vary in their dependency on international travellers
*  Travelling Canadians are most interested in outdoor recreation and nature
*  Americans are increasingly open to travel inspiration
*  66% of American travellers have postponed their planned 2020 trip to a later date
e Skift report shows positive signs of recovery in China, Europe and US
“Flights to nowhere” sell out in 10 minutes, and other headlines

Tourism and COVID-19 dashboard and reporting resources available




697% of BC residents feel somewhat safe travelling to nearby communities

Destination Canada’s Resident Sentiment
Wave 18 (September 15) report shows that
69% of BC residents feel at least somewhat
safe to travel to nearby communities, with
56% feeling somewhat safe to travel to
other communities in the province. Only 7%
feel any degree of safety travelling to the
United States or other international
destinations.

Destination Canada has transitioned the
cadence of the Resident Sentiment research
to bi-weekly from weekly.

British Columbia / Colombie-Britannique

I feel safe to travel / Je me sens a I'aise de voyager —

uDon't know / Je ne sais pas

= Sirongly disagree / Pas du tout d'accord Strongly Agree /
Somewhat disagree / Plutti en désaccord % Tout & fait
Neither agree nor disagree / Ni d'accord ni en désaccord d'accord / Plutét

= Somewhat agree / Plutét d'accord daccord

m Strongly agree / Tout a fait d’accord

Communities near me /

... dans des collectivités. 69%
voisines & la mienne
Communities in my province /

... dans des collectivités de ma 56%
province
Other provinces in Canada /

___ dans d'autres provinces du 35%
Canada
The United States /

F %

.. aux Etats-Unis

Internationally /
... al'étranger

Source: Destination Canada’s Weekly Resident Sentiment, Wave 18, Leger, September 15, 2020
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https://www.destinationcanada.com/sites/default/files/archive/1168-Canadian%20Resident%20Sentiment%20-%20September%2015%2C%202020/Resident%20Sentiment%20Tracking_September%2015_EN.pdf

BC residents’ intention to travel remain unchangec/ from previous wave

* Wave 10 (September 22) of our BC Residents’
Public Perceptions: COVID-19 Travel and

Tourism report shows BC residents’ intentions to

tra;/el remain u.nchanged Fr.om th.e previous wave. Nearby communities 1 40% 2 00% 6 01%
57% of BC residents have intentions to travel in BC (day trip)
within their surrounding area for a day trip in the
o - ; . A v \ 4
next 4 weeks (vs. 60% in Wave .9). |ntent|F>ns to Elsewhe_re in E_’:C 15 ST -, PV 28 0%
travel to other parts of the province overnight (overnight trip)
remain at 31%. R
COchr pm:mgeng E:ﬂ 45% i:sn% 45% ﬂ 32 49%
* Only 7% of BC residents intend to travel to other anada outsiae
parts of Canada in the next 4 weeks, unchanged 1
from the past few waves. The US |1318% |12 16% ﬁm 18%
* There is still a very low likelihood of BC residents
travelling to the US or internationally without a Other countries |‘2 15% |‘4 17% !I14 18%

vaccine.

Next 4 weeks i Next 2-3 months |§]  Next 4-12 months

Source: Destination BC’s BC Residents Public Perceptions: COVID-19 Travel and Tourism Wave 10,
Insights West, September 22, 2020



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

September searches for travel in BC drop dramatically

* Travel-related Google searches dropped
dramatically in September. Searches are down to
April levels for the key terms “getting around in
BC”, “places to visit: British Columbia” and

TRAVELER INTENT

« . . - HelloBC.com Traffic for Canada B Pageviews Il Users
scenic drives/road trips”. Soirse: Googs Analylos
* These insights from Google and more can be found
in the Signals & Sentiment dashboard located on

the Destination BC COVID-19 Hub, under
Destination BC Response Signals & Sentiment
Dashboard tab.

May 12,18 Jun 23 19 Aug 4, 18 Sep 15,19  Oct27,19 Dec 8, 19 Jan 19, 20 Mar 1, 20 Apri12,20 May 24, 20 Jul 5, 20 Aug 16,20 Sep 27,20

Source: Signals & Sentiment Dashboard, Destination BC



https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/

BC hotel ADR dropped 387% year-over-year for the week of Sept 13-19

 STR, an agency which captures BC Weekly Occ (%) - Jul 04, 2020 to Sep 19, 2020

hotel performance, shows the

95 S
average weekly ADR for BC was o -
$136.86 for the week of September s N
13-19, which represents a -38.3% e
change year-over-year (September S e
15-21, 2019). 45 | ! ) )

° Ofthe SiX cities tracked, the Clty O'F % 4-Jul 11-Jul 18-Jul  25-Jul  1-Aug 8-Aug 15-Aug 22-Aug 29-Aug 5-Sep 12-Sep 19-Sep
Vancouver saw the highest year-over —¢=This Year = Last Year

year-rate of ADR percent change at
-52.8%, followed by Richmond Weekly ADR - Jul 04, 2020 to Sep 19, 2020

(-43.1%), Victoria (-24.6%),

Whistler (-18.4%), Kamloops o~
(-14.3%), and Kelowna (-10.7%). 20 e
200 -
* BC hotel occupancy was 46.6%. This 180 -
represents a decrease of 4.3 points :ig | —— — T T —

from the previous week and a 120
decrease of -44.5 points compared 4-Jul  A1-Jul 18-Jul 25-Jul 1-Aug  8-Aug  15-Aug 22-Aug 29-Aug  5-Sep 12-Sep 19-Sep

to the previous year. —+—This Year Last Year
Source: 2020 STR, STR Global Ltd



https://str.com/press-release/str-canada-hotel-results-week-ending-19-september

Following Labour Day Weekend, visitation remains down for two consecutive
weeks across BC

BC's Domestic Overnight Visitation

Week-over-Week Variation
* According to Environics Analytics Weekly

M British Columbia

COVID Tracker Report, during the week ending 80% B Vancouver, Coast & Mountains
September 20, BC experienced a week-over- = Vancouver Islands
week decrease in domestic overnight visitation 60% B Thompson-Okanagan

Cariboo Chilcotin Coast

(down -19.9%) from the previous week. A .
. . M Kootenay Rockies

decrease is seen for the second consecutive week 40, m Northern BC
across BC, following the Labour Day weekend.

) 20%

* All areas across the province saw week-over-week
decreases in movement as well: I I I I I
0% N | I I [ | I .I_ n — [
| |||" I' ||IIII' . |

* Kootenay Rockies (-26.5%)
*  Vancouver Island (-22.0%) -20%
e  Northern BC (-19.8%)
*  Vancouver, Coast & Mountains (-19.5%) -40%
° Thompson Okanagan (_182%) 26-Jul 02-Aug 09-Aug 16-Aug 23-Aug 30-Aug 06-Sep 13-Sep 20-Sep

e Cariboo Chilcotin Coast (-5.5%)

Source: Environics Analytics Weekly COVID Tracker Report, September 20, 2020



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Visitation is down -267 the week ending September 20 from 2019

o ) BC's Domestic Overnight Visitation
* Environics Analytics also reports year-over-year

analysis in the Weekly COVID Tracker Report.
Following the first year-over-year increase since

mid-February during the week ending September 6,

Year-over-Year Percent Cha nge

BC resumed the year-over-year decrease in 10% B British Columbia
visitation trend for the second consecutive week. 0% I R "
For the week ending September 20, overnight 10% I *
domestic visitation was down -26.0%, compared to 0%
the same week in 2019.
-30%
. . A _40%
* While year-over-year increases in visitation were not
-50%

seen in the majority of tourism regions across BC,

such as Vancouver, Coast and Mountains (-38.6%), -60%

Kootenay Rockies (-29.0%), Vancouver Island -70%

(-28.6%), Thompson Okanagan (-17.4%), and 80

Northern BC (-0.4%), increases in visitation were 009,

seen in the Cariboo Chilcotin Coast (+25.5%). B I N I O g
SR AR AR AN O A A 4 o ’1'3’/v SO

Source: Environics Analytics Weekly COVID Tracker Report, September 20, 2020



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Nights spent in BC by Canadian travellers in August were more than 707 of
nights spent in BC in August 20719

* While total trips for the month of August
remained below August 2019 levels (-33%),
visitors are spending more nights while on their

trips in BC compared to August 2019.

* Total nights spent in BC during August 2020 is

down -27% from the total nights spent in August
2019.

* Based on Environics Analytics mobility data,
British Columbia has managed to achieve the
“best case” scenario for travel by British

Columbians in July, reaching nearly 90% of

nights spent around the province by BC residents,

however, for August, this has decreased to 75%.

* For August 2020, a decrease of -21% in total
nights spent by the Alberta market is seen and a
decrease of -59% is seen by the Ontario market.

Total Nights in BC by Market
August 2019 vs. August 2020

-24%
-21%
“2M% -2T%
= @) o = = o 9]
E O 5 O E 5 @
6 ) Z = ::- 6 =
& [
faa] m

British Columbia Alberta

Source: Environics Analytics VisitorView Domestic

-27%

BC Owerall

] P«ugust 2020

W August 2019

-2T%
T l I

Total

TOTA

s
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Tourism regions vary in their dependency on Iinternational travellers

b Even Wlth BC travel at 70% O'F IaSt year, tourism Canadian vs- International Nights Spent in Bc

regions that are more dependent on international

visitors continue to suffer dlsproportlonately. BC QOverall Cariboo Chilcotin Coast Thompson Okanagan Kootenay Rockies

* For example, British Columbians and Canadians
in general, have not made a significant shift away
from Vancouver, Coast and Mountains (VCM)
and other tourism regions compared to the past,
however, since VCM normally welcomes many
international visitors, it has been
disproportionately affected by border closures. Northern BC Vancouver Island

s

Vancouver, Coast &
Mountains

= Canadian Visitors
m International Visitors

Source: Destination BC’s Estimates based on Statistics Canada National and International Travel Surveys
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Ira Ve//ing Canadians are most interested in outdoor recreation and nature

* According to Destination Canada’s Global
Tourism Watch COVID Special Survey Wave 3 -
(September), Canadians are most interested in
outdoor recreation and nature-based activities
during COVID-19. One exception is trying local
food and drink, with 42% of people interested.

* The full report, covering Canadian travel
intentions, domestic resident characteristics and
COVID-related topics, can be found on
Destination BC’s Research & Insights COVID-
19 webpage, including Wave 1 and 2 reports.

General Activities Interested In

Hiking or walking in nature 47%
Natural attractions like mountains
or waterfalls 44%,
Trying local food and drink 42%
Nature parks M%
Fall colours 36% A
City green spaces like parks or .
gardens 34%
Camping 32%V
Viewing wildlife or marine life 32%,
Self-guided driving tours or road
E 9 irips 30%
Shopping for clothes and shoes 29%
Fine dining 27%
Historical, archaeological or
5 21%

world heritage sites
Northern lights

Shopping for items that help me
remember my trip

Breweries or wineries

Food and drink festivals or
events

Art galleries or museums

Exploring places most tourists
won't go to

Kayaking, canoeing or paddle

boarding

+Live shows
Amusement or theme parks

Casual biking

Travelling to remote destinations

Fishing or hunting

Music festivals

Spring blossoms

Cultural or traditional festivals
Guided city tours

Spa or wellness centres

Cruises

+Sporting events (attend or
participate)

Exploring Indigenous culture,
traditions or history

Guided nature tours

Nightlife

Ziplining

Comedy festivals

22%
229%
20%
19%Y
19%
18%
18%
18%
17%
17%
17%
16%
15%
14%
14%
14%
14%
13%

Golfing

Guided train tours

Road cycling

Winter festivals

Guided boat tours

Mountain biking

Agricultural or country farm tours
Culinary tours or cooking classes

Downhill skiing or snowboarding

Renting a recreational vehicle
(RV)

Snowshoeing or cross country
skiing

Movie festivals

Scuba diving

Shopping for luxury items

Guided airplane or helicopter
tours

Rodeos

None of the above

Source: Global Tourism Watch COVID Special Survey Wave 3, Destination Canada, August, 2020

13%
13%
13%
13%
12%
11%
10%
10%
10%
10%
10%
9%
9%
8%
7%
5‘70
12%


https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true

Americans are Ihcreasing/)/ open to tra vel lhspira tion

OPENNESS TO TRAVEL INSPIRATION
MARCH — SEPTEMBER
* According to Destination Analysts, Americans
are increasingly open to travel inspiration. This is a
continuing trend over the past five weeks.

OPEN TO TRAVEL INSPIRATION (AVERAGE SCORE ON AN 11-POINT SCALE)

6.0
Excitement for |earn|ng about new travel

experiences or destinations is at the highest it’s
been since the beginning of the pandemic.

e Less than 50% of American travellers consider
the following to be unsafe: staying in a hotel,

Airbnb or home rental; dining in a restaurant; o
visiting an amusement park or other outdoor i
attraction; recreating outdoors; and shopping.
30
‘{3 ,-p b \"lv \q ."b :‘.l 0 \‘\ ,»h ,,’\ ‘f“ \ﬁ "'\ .«Pﬁ '5"' L] .‘b W 19 o ,{‘.! ,,§) hp N ‘p
o : . ,p',g v‘:"\-',fi' A - AN~ S L~ & Pl
* Only 37% of Americans say they need a vaccine @f@» & ,«“ 3 @ £ PN \oia@‘?@‘?“o“' o \o\-\‘\o\-\‘\o\-\t,,v" W @"’ & S
o, M N )
to travel, down from 45% at the beginning of
August. QUESTION: AT THIS MOMENT, HOW INTERESTED ARE YOU IN LEARNING ABOUT NEW, EXCITING TRAVEL

EXPERIENCES OR DESTINATIONS TO VISIT?

(Base: Waves 1-28, All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200,

1,212, 1,223,1,257,1,214,1,214,1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202, Destination ¢ Analysts
1,207,1,250,1,225, 1,205 and 1,200 completed surveys. DO YOUR RESEARCH

Source: Destination Analysts, September 21, 2020
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https://www.destinationanalysts.com/insights-updates/

667 of American travellers have postponed their planned 2020 trip

L4 According to a Leger Su rvey on tou rism in the Q. Have you changed travel plans in 2020 due to the COVID-19 pandemic? (Base n=1001)
US, travel is shifting towards local. 41% of
American travellers have canceled some or all of
their 2020 Vacation plans, though a Sma” Yes, we have changed our vacation plans for this year HEEE——— 10%
proportion of travellers modified their plans. 66% No, we still plan on vacationing once we can this year EEEE——— 0%
O'F these postponed their triP to a |ater date; 26% We are undecided and waiting to see when travel restrictions are lifted E—— %

Yes, we have canceled all of our vacation plans completely for this year 1 . 257/

Yes, we have canceled at least one of our vacation plans for this year I N 1%

We did not have any vacations planned in 2020

changed their destination to one that they can 0%

Don't know / Prefer not to answer 3%

drive to instead of flying; and 21% changed from
an international trip to a domestic vacation.
Q. How have your travel plans changed? (only asked if respondents noted they have changed their travel plans on previous slide; Base n=97)
* 51% of Americans plan to spend more time
travelling within their state over the next year, Reduced the length of the trip  IESGEG_—___—~15%
while 520/0 plan to take more staycations. Postponed the trip until a later date I 6%
Changed the destination to one that we can drive to instead of flying GGG 6%

. . . Changed from an international trip to a domestic one G 2 1%
* 65% of Americans are looking forward to being °

able to travel again, and 65% of Americans are
willing to wait until it is safe to travel again.

Changed from staying at a hotel to a private vacation home rental I 12%

Don't know N 6%

Source: Tourism in the United States: Assessing the Impact on COVID-19 on Current and Future Travel,
Leger, September 15, 2020



https://leger360.com/wp-content/uploads/2020/09/Leger-Report-Assessing-the-Impact-of-COVID-19-on-Tourism-in-the-United-States-min-1.pdf

Skift report shows positive signs of recovery in China, Europe and US

* A new Skift Research report shows positive signs.

China is seeing domestic recovery for leisure and ) . . .
. . Chinese hotel indicators continue to narrow the gap, supported by leisure
business travel, Europe and especially Germany 3 : :
. demand in summer and recovery of domestic business travel.

are showing travel demand recovery, and the

United States is seeing a “considerable amount of B o —_—
sea rches and adva nce bookings”. Weekly average daily rate, Weekly revenue per available room,
Weekly occupancy rate, % Chinese yuan Chinese yuan
* The report also shows how travellers want to - —_— 00
travel but have an inability to “do anything -10 ppts
meaningful” once they arrive due to necessary i
public health measures and safety precautions. sco |\_| 400 &
Many business travellers are also eager to travel, £
> . Stk 40 L)
but may be limited by their company’s policies
and obligations. 300 200
20
* COVID-19 may be the turning point for vacation
rentals to become “mainstream” as working From oJan Feb Mar Apr May Jun Jul Aug Sep %an Feb Mar Apr May Jun Jul Aug Sep OJan Feb Mar Apr May Jun Jul Aug Sep
home means the lines between leisure and
business travel are blurred.
* Before the industry can use price to increase
demand, they must restore consumer confidence. Source: The Travel Industry Turned Upside Down, Skift Research, September 2020
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https://research.skift.com/wp-content/uploads/2020/09/The-Travel-Industry-Turned-Upside-Down.pdf

“Flights to nowhere” sell out in 10 minutes, and other headlines

The airline industry is in major flux. Here are some headlines from recent weeks:

e Airlines have taken to selling “flights to nowhere” that depart and arrive from the same airport. Many are selling out, with

Qantas’s first offering selling out in 10 minutes. Source
* Ethiopian Airlines debuts the first contactless bio-safety terminal in the world. Source
* Anew relief bill in the US could prevent up to 100,000 airline layoffs. Source
* International airline levels were 92% below 2019 levels in July, with little improvement in August. Source

* After recent efforts to “overhaul the male-dominated airline sector”, many of the pilots slated for layoffs under “last in,

first out” policies are female. Source
* Many US airlines are shifting from focus on business travellers to leisure flyers in an effort to regain revenue. Source
* Lufthansa forecasts shift from 50% of capacity to 20-30% of last year’s levels by Q4. Source

* Estimated timeline of airlines “returning to reality” have expanded to 2024. Source
16


https://www.nytimes.com/2020/09/19/travel/airlines-pandemic-flights-to-nowhere.html
https://skift.com/2020/09/23/ethiopian-airlines-debuts-first-covid-era-contactless-terminal/?utm_campaign=Daily%20Newsletter&utm_medium=email&_hsmi=95910331&_hsenc=p2ANqtz--GvMdlCU1tnSizlYqgw5s_pzi0cYhXxWGHB-MX8_eFGtW0oWzHjmwGPoIqJe_uUXpZylXC3sI36trddGS0buFzu50z5w&utm_content=95910331&utm_source=hs_email
https://www.usatoday.com/story/travel/airline-news/2020/09/22/administration-favors-airline-bailout-avoid-massive-layoffs-oct-1/3494541001/
https://www.bloomberg.com/news/articles/2020-09-23/coronavirus-pandemic-airlines-face-empty-future-as-crisis-continues
https://www.reuters.com/article/us-health-coronavirus-airlines-pilots-fo-idUSKCN26C0EF?taid=5f686f25b2fa5d0001db20be&utm_campaign=trueAnthem:+Trending+Content&utm_medium=trueAnthem&utm_source=twitter
https://www.travelweekly.com/Travel-News/Airline-News/Airlines-pivot-from-business-travelers-to-infrequent-flyers-seeking-sunshine
https://airlineweekly.com/lufthansa-forecasts-slower-recovery/
https://www.flightglobal.com/opinion/for-airlines-a-focus-on-getting-back-to-2019--ignores-reality/140228.article

Tourism and COVID-19 dashboard and reporting resources

Destination BC developed a Signals & Sentiment dashboard to follow core markets and
inform their approach through COVID-19. We also conduct and commission general
research and insights related to travel and tourism in British Columbia, as well as COVID-

19 Research and Insights.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that pulls together meetings and events
information as well as links to several other resources helpFul to the Business Events

segment in our industry.

Skift has a live roundup of coronavirus-related tourism news, as well as a global travel
reopening timeline.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern

studies.

The Travel and Tourism Research Association links to many research & analytics

companies on their COVID-19 Resource Centre.
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https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://skift.com/coronavirus-and-travel/
https://reopening.travel/reopening/
https://tourismresiliency.ca/reports/
https://ttra.com/covid-19-resource-center-is-live/

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
mailto:TourismResearch@DestinationBC.ca
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