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On June 24, 2020, it was announced that 
British Columbia is taking the next step 
in BC’s Restart Plan with a gradual 
transition to Phase 3, including the smart, 
safe and respectful return of travel and 
tourism within the province.

On September 18, 2020, Canadian and US officials 
agreed to keep the border between the two countries 
closed to non-essential travel until at least October 
21, 2020.

British Columbia is in Phase 3 of BC’s Restart Plan

While BC is in Phase 3 of the 
BC Restart Plan, and is not 
open to non-essential travel 
from the US or International 
countries, information 
provided in this Research 
Roundup Report highlights 
not only local insights, but 
global insights which may be 
applicable to BC now. 

https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan


3

Destination BC is rounding up relevant research and articles each week related to the travel and tourism 
industry and COVID-19. This report focuses on the labour market and tourism employment.

Last week in brief:

• Feelings of safety around community travel increases significantly for BC residents

• Over half of BC residents intend to travel to nearby communities in the next 4 weeks

• Week-over-week domestic movement up across the province since early September

• Year-over-year domestic movement down overall for the province, but up in some tourism regions

• BC’s average daily room rate declines -29.3% year-over-year

• BC communities among the best performing in Canada for RevPAR in July

• BC wineries face staffing challenges and labour shortages

• BC is regaining jobs, but tourism is still behind

• Canada tourism employment is regaining footing, but still far from 2019 levels

• Employment in hard-hit sectors forecast to trend higher, however with smaller monthly gains than 
limited-impact sectors

• Tourism GDP for Canada down -71.6% in Q2

• Over half of American travellers are ready to travel

• Shorter booking windows are the “new normal”

• Second wave of pandemic brings concerns over open businesses

• Tourism and COVID-19 dashboard and reporting resources available
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• Destination Canada has begun asking 
residents how safe they feel to travel to 
various destinations in their bi-weekly 
Resident Sentiment research.

• In Destination Canada’s Wave 19 
(September 29) report, feelings of safety 
increased significantly for BC residents 
towards travel to nearby communities 
compared to the previous week, up to 78% 
comfortable from 69%.

• BC residents also more likely to feel safe 
visiting other communities in the province, 
rising to 62% from 56%.

Source: Destination Canada’s Weekly Resident Sentiment, Wave 19, Leger, September 29, 2020

Feelings of safety around community travel increases significantly for BC 
residents

https://www.destinationcanada.com/sites/default/files/archive/1180-Canadian%20Resident%20Sentiment%20-%20September%2029%2C%202020/Resident%20Sentiment%20Tracking_September%2029_EN.pdf
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• Wave 11 (October 5) of Destination BC’s BC 
Residents’ Public Perceptions survey shows that 
55% of BC residents intend to travel to nearby 
communities in BC within the next 4 weeks; this 
remains unchanged from Wave 10. 

• 29% of BC residents intend to travel elsewhere in 
BC for an overnight trip within the next 4 weeks. 
This proportion has remained stable since early 
September.

• 32% of BC residents are concerned to welcome 
BC resident visitors from nearby communities, 
compared to 91% of BC residents who are 
concerned to welcome visitors from the US.

• 33% of BC residents will travel to the US only if 
there is a vaccine, down from 38%.

Over half of BC residents intend to travel to nearby communities in the next 
4 weeks

Source: Destination BC’s BC Residents Public Perceptions: COVID-19 Travel and Tourism Wave 11, 
Insights West, October 5, 2020

https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true
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• According to Environics Analytics Weekly 
COVID Tracker Report, during the week ending 
October 4, BC experienced a week-over-week 
increase in domestic overnight visitation (+5.4%) 
from the previous week; the first increase since 
early September.

• Nearly all regions across the province saw week-
over-week increases in movement as well, 
compared to the previous week. 

• Cariboo Chilcotin Coast (+27.1%)
• Vancouver, Coast & Mountains (+8.5%)
• Vancouver Island (+3.6%)
• Thompson Okanagan (+0.5%)
• Northern BC (+0.5%)

• Kootenay Rockies was the only region that 
experienced a decrease in domestic movement   
(-1.4%) during the same period, compared to the 
previous week. 

Source: Environics Analytics Weekly COVID Tracker Report, September 27, 2020

Week-over-week domestic movement up across the province since early 
September
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• Environics Analytics also reports year-over-year 
analysis in the Weekly COVID Tracker Report.

• Following the first year-over-year increase since 
mid-February during the week ending September 6, 
BC resumed the year-over-year decrease in 
visitation trend for the fourth consecutive week. For 
the week ending October 4, overnight domestic 
visitation was down -8.5%, compared to the same 
week in 2019.

• Year-over-year increases in visitation were seen in 
some tourism regions across BC, such as in the 
Cariboo Chilcotin Coast (+12.9%), Kootenay 
Rockies (+8.4%), and the Thompson Okanagan 
(+6.3%), and but not all, such as Northern BC        
(-19.7%), Vancouver Island (-16.0%) and 
Vancouver, Coast and Mountains (-15.6%).

Source: Environics Analytics Weekly COVID Tracker Report, September 20, 2020

Year-over-year domestic movement down overall for the province, but up 
in some tourism regions
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• STR, an agency which captures BC 
hotel performance, shows the average 
weekly ADR for BC was $129.48 for 
the week of September 27 - October 3, 
which represents a -29.3% change year-
over-year (September 29 - October 5, 
2019).

• Of the six cities tracked, the City of 
Vancouver saw the highest year-over 
year-rate of ADR percent change at      
-42.1%, followed by Richmond               
(-32.4%), Victoria (-19.7%), Kamloops 
(-14.1%), Kelowna (-9.6%), and Whistler 
(-3.5%).

• BC hotel occupancy was 43.2% for the 
week of September 27 – October 3. 
This represents a decrease of -0.8 
points from the previous week and a 
decrease of -41.4 points compared to 
the previous year.

Source: 2020 STR, STR Global Ltd

BC’s average daily room rate declines -29.3% year-over-year

https://str.com/press-release/str-canada-hotel-results-week-ending-3-october
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• A new report by CBRE reports the RevPAR for 
Canada and select Canadian markets for July 
2020. Of the top 10 least impacted markets in 
Canada year-over-year, 6 were in BC. Penticton 
was the least impacted market in the country.

Source: Q3 2020 COVID-19 Update, CBRE

BC communities among the best performing in Canada for RevPAR in July

http://cbre.vo.llnwd.net/grgservices/secure/CBRE%20Hotels%20Canada%20Quarterly%20Update%20-%20Q3%202020.pdf?e=1602475736&h=c499d526f8006f1debfeb72bd5e258a9
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• A study for the BC Wine Institute shows that 
86% of respondents have experienced difficulty 
staffing their operations, including 37% who are 
having significant or extreme difficulties.

• Staffing challenges are widespread, with a third of 
respondents saying their greatest operational 
concern over the next three months is being 
unable to source staff for the 2020 harvest/crush 
(36% concerned), while another one-third have 
concerns for management of the 2020 
harvest/crush (29% concerned).

• 60% of businesses relying on domestic labour 
have had difficulty bringing back domestic 
workers.

Source: BC Wine Institute Industry Survey to Asses COVID-19 Impacts, Leger, August 26, 2020

BC wineries face staffing challenges and labour shortages

https://winebc.com/industry/wp-content/uploads/sites/2/2020/09/BCWI-Industry-Impact-Assessment-Final.pdf
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• A labour force survey by Statistics 
Canada shows that BC gained 
54,800 jobs in September, with over 
70% being full-time.

• This total 301,700 jobs regained since 
the beginning of the pandemic, 
returning to 96.3% of pre-closure 
employment.

• However, accommodation and food 
services and retail trade are still 
disproportionately hit by 
unemployment.

Source: Statistics Canada, Labour Force Survey September 2020, October 9, 2020

BC is regaining jobs, but tourism is still behind

https://www150.statcan.gc.ca/n1/daily-quotidien/201009/dq201009a-eng.htm
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• Findings from Tourism HR Canada’s September 
28 2020 report show that while tourism 
employment is on the climb since April, it still has 
a way to go before reaching 2019 levels. 

• The report says that recovery in sectors, such as 
art, entertainment and recreation, and 
accommodation and food services could take over 
five years to recover completely.

Source: Growth, Interrupted, Tourism HR Canada, September 28, 2020

Canada tourism employment is regaining footing, but still far from 2019 levels

http://tourismhr.ca/wp-content/uploads/Growth_Interrupted_COVID_Workforce_Webinar-Tourism_HR_Canada.pdf


13

• The Business Council of BC (BCBC) Q3 BC 
Economic Review and Outlook shows that 
collectively, employment in hard-hit industries is 
expected to trend higher over the next two years.  
However, the monthly gains are smaller than 
limited-impact industries, until mid-2021 when 
employment growth is projected to pick up. 

• Hard-hit sectors include tourism-related 
industries, such as accommodation and food 
service and information, recreation and culture.

• Metro Vancouver lost the most jobs relative to 
any region in the province, many of which are 
forecast to not recover for years.

• The BCBC expects the BC economy to shrink by 
-7.5% in 2020. This is a slight improvement from 
their previous projection, reflecting a stronger-
than-anticipated rebound in consumer spending.

Source: The Long and Winding Road to Recovery, Business Council of BC, October 1, 2020

Employment in hard-hit sectors forecast to trend higher, however with 
smaller monthly gains than limited-impact sectors

https://bcbc.com/dist/assets/publications/the-long-and-winding-road-to-recovery/BCERO_2020_03.pdf
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• The latest National Tourism Indicators for Q2 
2020 from Destination Canada showed a 
decrease in tourism GDP by -71.6%.

• Jobs sustained by tourism activities were down -
47.4%.

• Tourism export was down -97.6%.

• Single purpose tourism consumer durable goods 
(pre-trip expenditures) decreased by just -4.4% 
as many Canadians staying close to home 
purchased items, such as camping equipment, 
motor homes and travel-related trailers.

Tourism GDP for Canada down -71.6% in Q2

Source: National Tourism Indicators, Destination Canada, Q2 2020

https://www.destinationcanada.com/sites/default/files/archive/1183-National%20Tourism%20Indicators%20-%20Q2%202020/National%20Tourism%20Indicators%20-%20Highlights%202020_Q2_Final.pdf
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• According to Destination Analysts’ October 4, 
2020 report, 57% of Americans are ready to 
travel.

• Over 40% of those surveyed anticipate taking a 
trip before the end of the year as confidence in 
safe travel grows.

• While outdoor destinations are still alluring, well 
over one-third of American travellers marked a 
city or metropolitan area as their destination of 
choice.

• 68% still have high degrees of concern about 
contracting COVID-19, down from the week 
before, and personal financial concerns are at a 
30-week low.

Source: Destination Analysts, October 4, 2020

Over half of American travellers are ready to travel

https://www.destinationanalysts.com/blog-update-on-american-travel-in-the-period-of-coronavirus-week-of-october-5th/?utm_source=Email&utm_medium=Email&utm_campaign=Email%20Marketing
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• Hotel giant IHG is experiencing a new normal of 
“drastically shorter booking windows”. 63% of 
Americans are making reservations with them 
within two days of their stay, up substantially 
from 39% in 2019.

• Almost 40% of British travellers are doing the 
same, almost double from 2019.

• Shorter booking windows at these rates introduce 
the new challenge of appropriate staffing and 
growth planning.

Source: Skift, October 7, 2020

Shorter booking windows are the “new normal”

https://skift.com/2020/10/07/hotel-giant-ihg-data-shows-younger-travelers-now-prefer-much-shorter-booking-windows/
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• Leger’s Weekly Survey (October 5, 2020) shows 
that 53% of Canadians think the government 
should close high-risk businesses and activities to 
respond to the second wave of the pandemic.

Source: Leger’s Weekly Survey, Leger, October 6, 2020

Second wave of pandemic brings concerns over open businesses

https://leger360.com/surveys/legers-weekly-survey-october-6-2020/?utm_source=newsletter-leger&utm_medium=email&utm_campaign=covid19_report&utm_content=6-october-2020&mc_cid=c47deb5dc7&mc_eid=59c5fd5343
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• Destination BC developed a Signals & Sentiment dashboard to follow core markets and 
inform their approach through COVID-19. We also conduct and commission general 
research and insights related to travel and tourism in British Columbia, as well as COVID-
19 Research and Insights. 

• The UNWTO has launched a new tourism recovery tracker, the most comprehensive 
tourism dashboard to date.

• The UNWTO has an online dashboard of international statistics on the impact of 
COVID-19 on the tourism sector.

• MPI has created a coronavirus resource page that pulls together meetings and events 
information as well as links to several other resources helpful to the Business Events 
segment in our industry.

• PhocusWire has a live roundup of coronavirus-related tourism news. 

• Skift has a global travel reopening timeline.

• The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern 
studies.

• The Travel and Tourism Research Association links to many research & analytics 
companies on their COVID-19 Resource Centre.

Tourism and COVID-19 dashboard and reporting resources

https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://www.phocuswire.com/Coronavirus-impact-travel-industry
https://reopening.travel/reopening/
https://tourismresiliency.ca/reports/
https://ttra.com/covid-19-resource-center-is-live/
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This report can be found online on the Destination BC Research & 
Insights COVID-19 webpage

Research & Analytics
TourismResearch@DestinationBC.ca

https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
mailto:TourismResearch@DestinationBC.ca
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