


British Columbia is in Phase 3 of BC’s Restart Plan

On June 24, 2020, it was announced that
British Columbia is taking the next step

in BC's Restart Plan with a gradual
transition to Phase 3, including the smart,
safe and respectful return of travel and
tourism within the province.

On October 19, 2020, Canadian and US officials
agreed to extend the closure of the border between
the two countries to non-essential travel until at least

November 21, 2020.

While BC is in Phase 3 of the
BC Restart Plan, and is not
open to non-essential travel
from the US or International
countries, information
provided in this Research
Roundup Report highlights
not only local insights, but
global insights which may be
applicable to BC now.


https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan

Destination BC is rounding up relevant research and articles each week related to the travel and tourism industry and

COVID-19.

Last week in brief:

*  BC residents remain stable in sentiments towards travel and welcoming visitors

* Increase in percentage of BC residents who would only travel if a vaccine was available
*  Week-over-week domestic movement down across the province

*  Year-over-year domestic movement down overall for the province

*  BC hotel occupancy for the week of October 11 dropped -27.2 points from 2019

e Occupancy higher amongst BC’s more economical hotels

*  BCsees the second-most airline bookings since the pandemic began

* Q4 business events in Canada are at high-risk of being cancelled

*  27% of Canadians believe we are currently in the worst period of the COVID-19 crisis
*  Good weather / climate is the top reason Canadians travel internationally

*  Most Americans have a ready-to-travel state of mind

*  Americans are less likely to travel before July 2021 than Europeans

e Tourism and COVID-19 dashboard and reporting resources available




BC residents remain stable in sentiments towards travel and we/coming visitors
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13) report, feelings of safety towards | feel safe to travel / Je me sens a I'aise de voyager
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Source: Destination Canada’s Weekly Resident Sentiment, Wave 21, Leger, October 13, 2020



https://www.destinationcanada.com/sites/default/files/archive/1194-Canadian%20Resident%20Sentiment%20-%20October%2013%2C%202020/Resident%20Sentiment%20Tracking%20October%2013_EN.pdf

Increase in percentage of BC residents who would on/)/ travel if a vaccine was
avairlable

* Wave 12 (October 19) of Destination BC’s BC Travel Intentions
Residents’ Public Perceptions survey shows (Only if Vaccine/Treatment)
that the percentage of BC residents who

report they would only travel if a vaccine / October 14. 2020

treatment is available increased to 6% (up
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* BC residents’ intention to travel within BC for Canada outside BC
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fallen to 17% (from 29% on September 30).
This decline is likely in part due to a typical
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decline in travel seen during the fall season.
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Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 12,
Insights West, October 19, 2020 5



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

Week-over-week domestic movement down across the province

BC's Domestic Overnight Visitation
* According to Environics Analytics Weekly Week-over-Week Variation

. . M British Columbia
COVID Tracker Report, during the week ending B Vancouver, Coast & Mountains
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Source: Environics Analytics Weekly COVID Tracker Report, October 18, 2020



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Year-over- -year domestic movement down overall for the province

* Environics Analytics also reports year-over-year

analysis in the Weekly COVID Tracker Report.

* For the sixth consecutive week, BC’s overnight
domestic visitation was down (-17.2%) for the week
ending October 18, compared to the same week in

2019.

* Ayear-over-year increase in visitation was seen in
the Kootenay Rockies (+13.2%), however, decreases
in visitation were seen to the following tourism
regions:

Vancouver, Coast and Mountains (-28.6%)
Vancouver Island (-21.4%)

Cariboo Chilcotin Coast (-20.4%)
Northern BC (-0.3%)

Thompson Okanagan (-0.2%)

10%

BC's Domestic Overnight Visitation

Year-over-Year Percent Cha nge

M British Columbia

Source: Environics Analytics Weekly COVID Tracker Report, October 18, 2020
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC hotel occupancy for the week of October 11 dropped -27.2 points
from 20719

 STR, an agency which captures BC
hotel performance, shows the average
weekly occupancy for BC was 39.1% for 95 -
the week of October 11-17. This 85 -
represents a decrease of -5.1% or 2.1 &

i ) 65
points from the previous week and a
55 ————

decrease of -41.0% or -27.2 points, g || R . M

compared to the previous year. 35

Weekly Occ (%) - Aug 01, 2020 to Oct 17, 2020
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* BC’s average daily rate (ADR) was
$125.93 for the week of October 11-17.

This represents a 0.4% decrease from Weekly ADR - Aug 01, 2020 to Oct 17, 2020
the previous week, and a decrease of
o 250
26.6% compared to 2019. g
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Source: 2020 STR, STR Global Ltd



https://str.com/press-release/str-canada-hotel-results-week-ending-17-october

Occupancy higher amongst BC'’s more economical hotels

* According to STR data as reported by
the BC Hotel Association, the hotel
occupancy for the week of September
5-12 was highest amongst more
economical hotels in the midscale and
upper midscale classes.

e ADR is down across hotel classes, most
significantly amongst the upper upscale
class which has seen a -38% decrease in
ADR for September 5-12, compared to

the same time period last year.

Weekly Occ (%) by Class — Sep 5, 2020 to Sep 12,2020

61.1% 62.0%

51.8%
- .32.4% I I
Luxury Class Upper Upscale Class Upscale Class Upper Midscale Class Midscale Class

ADR ($) by Class - Sep 5, 2020 to Sep 12,2020

$280 §74%

173 §38%  $159
$23% 5136 42a
3114 §77%

Luxury Class Upper Upscale Class Upscale Class Upper Midscale Class Midscale Class

Source: 2020 STR, STR Global Ltd, provided by BC Hotel Association



https://str.com/press-release/str-canada-hotel-results-week-ending-10-october

BC sees the second-most airline boo/(ings since the pandemic began

* ForwardKeys, a flight analysis company, has
shown that during the week of October 7, 2020,
there were 6,680 airline bookings made to BC.
While this is a 77% decrease from the same time
period last year, it continues a positive trend of
growth and is the second highest number of
bookings since the pandemic began.

Arrivals to BC for the month of October have
seen a year-over-year difference of -88%. For
each month between April and September,

arrivals to BC saw an average year-over-year
difference of over -91%.

These insights from ForwardKeys and more can
be found in the Signals & Sentiment dashboard
located on the Destination BC COVID-19 Hub,
under the Destination BC Response Signals &
Sentiment Dashboard tab.

Airline Bookings Made to BC by Week

Bookings Made (o BC by Week; negalive values indicale more cancellations than bookings in a given week. Please hover over dala poinls lo see more informalion. Source: ForwardKeys
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Arrivals to BC by Month

Arrivals by Month, based on current bookings, with Year-over-Year difference displayed as a percentage. Please note: companson is made on bookings made duning the same lime period last
year, and does not portray total armvals to BC, especially in more distant time periods. Source: ForwardKeys
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Source: Signals and Sentiments Dashboard, Destination BC
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https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/

Q4 Business Events in Canada are at high-risk of being cancelled

Number of planned 2020 delegates in Canada

. . . OPre-Covid Pl d
* Destination Canada has reported that during the R
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e The remaining domestic conferences for Q4 are .
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i)

Jan-20 Feb-20 Mar-20 Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 MNov-20 Dec-20

* Some events throughout 2021 are at risk of being

cancelled as well. Number of planned 2021 delegates in Canada
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Source: COVID-19 Impact and Recovery Report: Business Events, Destination Canada — October 2020


https://www.cbc.ca/news/canada/british-columbia/yvr-covid-19-preflight-testing-1.5725784
https://files.constantcontact.com/23050cbb001/d82bf8e5-ebda-4420-b96e-98e5e7e311c1.pdf

277% of Canadians believe we are currently in the worst period of the

COVID-19 crisis

CTC20: What statement best describes your personal opinion of the COVID-19 crisis for Canada ?

* According to Leger’s Weekly Survey, 27% of Base: All respondents
Canadians believe we are currently in the worst
period of the COVID-19 crisis, the highest 100%
Percentage since May 2020; and up from 23% 90% e The worst of the crisis is behind us
'FOI' the week O'F October 13 s0% e \\/e are in the worst period of the crisis now

The worst of the crisis is yet to come

* In the same survey, 647% of BC residents stated
they are somewhat or very afraid of contracting
COVID-19, not significantly higher than the 60%

national average of 61%.

70%

50%

* While Americans and Canadians have similar 40%
levels of fear overall towards the virus (62% and

30%

61%, respectively), Americans are more optimistic
that the worst of the crisis is behind them (22% 20%
compared to 13% for Canadians), and are more

likely to rank their mental health since the crisis
began as excellent or very good (49% compared
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Source: Leger’s Weekly Survey — October 20, 2020



https://leger360.com/surveys/legers-weekly-survey-october-20-2020/

Good weather / climate is the top reason Canadians travel internationa//y

* According to STR, amongst Canadians who
travelled internationally in the last 12 months, the
top motivator for their travel was climate /
weather at 43%, followed by visiting friends /
family at 31%, and history / heritage at 29%.

* Amongst Canadians who travelled internationally
in the last 12 months, 65% travelled with a spouse
/ partner, compared to 15% who travelled solo,

and 14% who travelled with a child under 16.

* Compared to other countries surveyed (UK,
Australia, United States), Canadians are more
likely to use a travel agent to book
accommodation (53%), and less likely to book
directly on the accommodation providers website
for both international and domestic travel (36%

and 32%, respectively).

Travel Behaviors

Motivations to Visit Destination

Al : e

Qi et o @

Traveling Party

With partner /
spouse
65%

Source: Consumer Travel Insights: Market Summary, STR — October 2020
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https://str.com/sites/default/files/Consumer-Travel-Insights-2020-Market-Summary-Report_1.pdf

Most Americans have a reaa’)/-to-trave/ state of mind

* Asurvey by Destination Analysts, a tourism
research organization, shows that between
October 16-18, 56% of Americans considered
themselves to be in a ‘ready-to-travel state of

mind, down slightly from 58% between October
9-11.

* This same survey showed that as of October 18,
28.2% of Americans intend to travel during the
holiday season, down nearly -25% from the 2019

holiday season.

AMERICANS’ TRAVEL STATE-OF-MIND
MAY 29 — OCTOBER 18

READY TO TRAVEL B NOT READY TO TRAVEL
60.0%

57.8%
55.0%

50.0%

45.0%

40.0%
35.0%

30.0%
May June June June July July July July July Aug Aug Aug Aug Sep Sep Sep  Sep Oct Oct Oct
29-31 57 19-21 26-28 3-5 10-12 17-19 24-26 31- 7-9 14-16 21-23 28-30 4-6 11-13 18-20 25-27 24 9-11 1618
Aug 2

QUESTION: WHEN IT COMES TO GETTING BACK OUT AND TRAVELING AGAIN, WHICH BEST DESCRIBES YOUR
CURRENT STATE OF MIND? (SELECT ONE)

Source: Update on American Travel in the Period of Coronavirus, Destination Analysts — October 19
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https://www.destinationanalysts.com/insights-updates/

Americans less likely to travel before July 2021 than Europeans

* While Americans are ‘ready-to-travel’ as reported
by Destination Analysts, American leisure .
. : Percentage travelling before July 2021

travellers are S|gn|ﬁcant|y less likely to travel

before July 21, 2021 compared to Europeans,

according to a survey by Phocuswright.

e For those not travelling, a top reason for
Americans is because of COVID-19 travel
restrictions (29%), followed by concerns for

personal safety (26%), and health considerations
(22%).

* Travellers from the United States and Europe
usually focus on reported decreases in infection

U.K. Germany France ltaly Spain
rates over the availability of a vaccine when mTravelers ®Non-Travelers

considering travel, whereas non-travellers rate the
availability of a vaccine to be critical when to
considering to travel.

Source: Phocuswright, Why Some Consumers Won’t Travel, October 2020



https://www.phocuswright.com/Travel-Research/Consumer-Trends/COVID19-Why-Some-Consumers-Wont-Travel

Tourism and COVID-19 dashboard and reporting resources

Destination BC developed a Signals & Sentiment dashboard to follow core markets and I
inform their approach through COVID-19. We also conduct and commission general
research and insights related to travel and tourism in British Columbia, as well as COVID-

e T Lo T

19 Research and Insights.

The UNWTO has |aunched a new tourism recovery tracker, the most comprehensive
tourism dashboard to date.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that pulls together meetings and events
information as well as links to several other resources helpful to the Business Events

segment in our industry.

PhocusWire has a live roundup of coronavirus-related tourism news.

Skift has a global travel reopening timeline.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern

studies.

The Travel and Tourism Research Association links to many research & analytics

companies on their COVID-19 Resource Centre.



https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://www.phocuswire.com/Coronavirus-impact-travel-industry
https://reopening.travel/reopening/
https://tourismresiliency.ca/reports/
https://ttra.com/covid-19-resource-center-is-live/

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
mailto:TourismResearch@DestinationBC.ca
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