


British Columbia is in Phase 3 of BC’s Restart Plan

On June 24, 2020, it was announced that
British Columbia is taking the next step

in BC's Restart Plan with a gradual
transition to Phase 3, including the smart,
safe and respectful return of travel and
tourism within the province.

On October 19, 2020, Canadian and US officials
agreed to extend the closure of the border between
the two countries to non-essential travel until at least

November 21, 2020.

While BC is in Phase 3 of the
BC Restart Plan, and is not
open to non-essential travel
from the US or International
countries, information
provided in this Research
Roundup Report highlights
not only local insights, but
global insights which may be
applicable to BC now.


https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan




BC residents’ persona/ finances in better shape than pre-panc/emic

* A new study by Insights West shows that over
two-thirds of BC residents indicate that their
personal financial situation is good or very good.

This is 5% higher than before the pandemic.

* Over three-quarters of British Columbians
believe Canada is in a recession that most feel will
last until the end of 2021 or later.
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https://www.insightswest.com/news/sept-2020-economic-confidence/

Fee/ings of safet)/ with travel to nearb y communities decrease signiﬁ'can t/)/

* |n Destination Canada’s Wave 22 (October
27) report, feelings of safety towards travel
have decreased significantly for travel to
nearby communities and to other parts of

the province compared to the previous wave.

* However, this is after a significant increase
was seen in the previous wave for feelings of
safety towards travel to other parts of the
province.

» Compared to the previous wave, sentiment
of BC residents towards visitors from other
parts of the province has also decreased

significantly.

British Columbia / Colombie-Britannique
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Source: Destination Canada’s Weekly Resident Sentiment, Wave 22, Leger, October 27, 2020


https://www.destinationcanada.com/sites/default/files/archive/1210-Canadian%20Resident%20Sentiment%20-%20October%2027%2C%202020/Resident%20Sentiment%20Tracking%20October%2027_EN.pdf

Comfort with tourism activities decreases for almost all tracked

e Wave 12 (October 14) of Destination BC’s BC [ecking
Residents’ Public Perceptions survey shows PP S D Sy
that levels of comfort to participate in all Visita provinial park BI%Y i ATERATON T8% oS0k TTRen 8T 85% g1
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travelling by car/RV for non-essential travel Travel by car or RV for [N 1% mmmﬂv

o o non-essential travel 5505 69
has decreased to 71% from 80%, compared to

the previous wave - the first decline since Eatin a restaurant EIED 64% v a1%
tracking began.

s 350 63%66% 69% ¢ 107 68%AT1% 0% T1%TTA% 10

59%5q0, 04% 61% 62% 67% 66% 65% 68% grow

Visit outdoor tourist

destinations 61%% nia n/a

68%
550 5405 03%As505, 60%a, 62% 65% 65% 503

¥
2
>

449 49%a
Take a ferry 24% 50% WV
55% 56%
Stay at a hotel/motel 47% v ypo, F00MA0% 44% A0% ase 40% S4%A53% 47%7

Ml Definitely would M Probably would

Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 12,
Insights West, October 14, 2020



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

Movement across BC was down -9.87% compared to previous week

BC's Domestic Overnight Visitation

* According to Environics Analytics Weekly Week-over-Week Variation

COVID Tracker Report, during the week ending . W British Columbia
. 80% W Vancouver, Coast & Mountains
October 25, BC experienced a week-over-week = Vancouver Islands
decrease in domestic overnight visitation (-9.8%) 60% B Thompson-Okanagan
'FI"OI’T] the re .O S week Cariboo Chilcotin Coast
P viou ’ 40% M Kootenay Rockies
: W Northern BC
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Nearly all regions acr.oss the province saw week 0,
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Northern BC (+3.2%) saw week-over-week

increases in movement compared to the previous
Source: Environics Analytics Weekly COVID Tracker Report, October 25, 2020
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Movement in BC is down for the 7*" consecutive week compared to 2019

* Environics Analytics also reports year-over-year

analysis in the Weekly COVID Tracker Report.

* For the sixth consecutive week, BC’s overnight
domestic visitation was down (=20.0%) for the week
ending October 25 compared to the same week in

2019.

e A year-over-year decrease in visitation was seen
across all tourism regions:

* Vancouver, Coast and Mountains (-34.4%)
* Vancouver Island (-24.9%)

Cariboo Chilcotin Coast (-16.1%)
Kootenay Rockies (-15.4%)

Thompson Okanagan (-3.2%)

Northern BC (-2.4%)

BC's Domestic Overnight Visitation
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Source: Environics Analytics Weekly COVID Tracker Report, October 18, 2020



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Weekly hotel occupancy for BC increases *1.1 points from previous week

 STR, an agency which captures BC Weekly Occ (%) - Aug 08, 2020 to Oct 24, 2020
hotel performance, shows the average o
weekly occupancy for BC was 40.2% for g5 |
the week of October 18-24. This 75
represents an increase of +1.1 points 65
from the previous week and a decrease 55 A . . )
of -30.4 points compared to the s T \__,_N\‘__.
previous year. 35
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* BC’s average daily rate (ADR) was
$123.35 for the week of October

18-24. This represents a -2.0% decrease Weekly ADR - Aug 08, 2020 to Oct 24, 2020
from the previous week, and a decrease 250 |
of -26.1% compared to the same period 230
in 2019. 210 -
190
170 oo
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Source: 2020 STR, STR Global Ltd



https://str.com/press-release/str-canada-hotel-results-week-ending-24-october

BC Ferries passenger volume is down -38.87 across the province compared to

20719 year-to-date

* BC Ferries passenger volume across the province
for January to August 2020 was down -38.8%

compared to the same period in 2019.

* Since May, the gap in passenger volume between
2020 and 2019 has reduced in size each month.

For example, in May, BC Ferries passenger

volume was down -65.1% compared to May 2019.

In June, it was down -47.1%, down -34.1% in July,
and down -29.0% in August.

BC Ferries Passenger Veolume By Regional Route

Jan

Victoria, Nanaima, Vancouver 534,226

Gulf Islands 300,938

Sunshine Coast 281,079
ik

Inside Passage, Haida Gwaii 9,858

Total Passengers 1,126,101

Feb
628,797
Iy d
335,323
m3im
10,475

1,285,924

Mar
438,165

274,387
238,514
8,605

959,6M

Agpr
126,772
m-sms
120.524

3,474

396,688

Source: Tourism Indicators, Destination BC — July 2020

May
252345

230,657
205,286
4,508

693,196

Jun
485,047

353,862
294,416
7,069

1,140,394

Jul
847,394

513,972
446,970
9,207

1,817,543

Aug
1,041,009

570,651
506,932
B570

2,127,162

YTD
4353755

2,725,708 $

2,405,050
62,166

9,546,679
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https://www.destinationbc.ca/research-insights/type/industry-performance/?tourism-indicators=true

Airline bookings are down -827% for the week of October 21 compared to same

period in 2019

* ForwardKeys, a flight analysis company, has

shown that during the week of October 21,2020,

there were 5,895 airline bookings made to BC.
This is a decrease of -82% from the same time
period last year.

e Arrivals to BC for the month of October have
seen a year-over-year decrease of -87%.

* These insights from ForwardKeys and more can
be found in the Signals & Sentiment dashboard
located on the Destination BC COVID-19 Hub,
under the Destination BC Response Signals &
Sentiment Dashboard tab.

TRAVELER BOOKINGS

Airline Bookings Made to BC by Week

Bookings Made to BC by Week; negative values i than bookir

50K 4
M

in a given week. Please hover over data poinis fo see more i jon. Source: For
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Arrivals to BC by Month W 2019

Amivals by Month, based on curmment bookings, with Year-over-Year difference displayed as a percentage. Flease nole:
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https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/

International visitor arrivals down -98.27% for BC

* Destination BC’s overnight visitor arrivals for

° . August 2020 Year-to-Date

August 2020 ShOW a —98,2 /o decrease N total BC % change* Canada % change® BC % change® Canada % change*
. . . Total U.S.A. 27,895 -96.9% 120,824 -96.6% 916,061 -80.0% 3,552,736 -79.9%
international arrivals year-over-year. US.A Overnight 9,169 -98.6% 44,976 -98.1% 507,737 -83.4% 1,772,788 -83.5%
USA Same Day 18,726 -92.7% 75,848 -93.8% 408,324 -73.3% 1,779,948 -74.2%

Total Asia/Pacific 6,165 -96.4% 14,339 -95.8% 184,445 -81.2% 345,918 -81.7%

* USA overnight visitor arrivals are down -98.6% Japan 303 ik 4! -90.7% 1A% -803% 30,144 -625%
Taiwan 196 -97.8% 377 -96.9% 14,573 773% 18,439 -78.6%

for August 2020 com pa red to August 2019. Fiong Kong 1,054 -90.9% 1,604 91.9% 19,104 -74.6% 29,340 76.4%
Australia 103 -99.6% 287 -99.4% 36,564 -79.0% 48,982 -81.0%
South Korea 687 -95.2% 1,234 -96.0% 16,886 -80.0% 31,654 -83.0%

* BC saw the greatest decrease in overnight visitor AL e o o - 4?3;;8 e vy e
: : o india 469 -96 8% 4,467 -89.4% 10,320 -89.3% 43,420 -833%
arrivals from Australia (-99.6% )’ followed by Total Europe 1,452 -98.7% 11,517 -97.8% 54,004 -88.6% 349,253 -84.4%
Netherlands ( -99. 3%) . United Kingdom 448 -98.8% 2,643 98.1% 22,882 -87.1% 90,566 -85.7%
Germany 198 -99.2% 1,242 -983% 8,133 -912% 36,857 -87.8%
Netherlands 52 -99.3% 632 -96.9% 2,290 -933% 16,316 -83.8%
Austria 22 -98.9% 19 -98.3% 881 -88.8% 4803 -84.0%
Switzerland 50 -99.1% 380 -97.8% 1,904 -91.7% 12,721 -86.2%

France 247 -97.3% 2,830 -97.6% 3672 -88.4% 88,837 -811%

italy 66 -98.6% 363 -99.0% 1,597 -88.7% 11,035 -89.7%
Brazi 34 99.2% 177 90.1% 5285 “80.9% 24,874 “80.7%

Mexico 457 975% 3,441 937% 31,816 73.0% 94,365 T34%

Total International**

(Includes USA Overnight) 17,519 -98.2% 82,816 -97.6% 793,203 -83.2% 2,719,304 -83.0%

*All percentage comparisons versus same period in 2019
** This publication includes overseas arrivals for all durations, including same-day and overnight. Due to Covid-19, Statistics Canada is not producing overnight arrivals
P 8 Y g P g g

data for countries other than the United States at this time. Destinaiton BC normally publishes data for overnight visitors only.

Source: August International Visitor Arrivals, Destination BC, 2020



https://www.destinationbc.ca/content/uploads/2020/10/Appendix-1-International-Visitor-Arrivals-August-2020.pdf

* The latest data from the UNWTQO shows that
international travel is down -70% for the first

eight months of 2020.

* This represents 700 million fewer arrivals
compared to the same period in 2019, and a loss
of USD $730 billion in export revenues from

international tourism.

* This financial loss is over eight times the loss of
the 2009 global economic and financial crisis.

Source: UNWTO, October 27, 2020



https://www.unwto.org/news/international-tourism-down-70-as-travel-restrictions-impact-all-regions

Large accommodations are considered the riskiest

* A study by Phocuswright shows that large . . . . .
accommodation have become less appealing Properties that are too large raise concerns about infection risks

during COVID-19 due to concerns about through increased interactions with others.

infection risks. Large property appeal

% 50% 100%
* |n addition, travel that minimizes encounters with us.
others is popular. For example, private home -
rentals, self-guided tours and road trips (with own
. Germany
or borrowed cars) have seen a surge in appeal.
France [
naly [ e
CN ococe” NN |
m More appealing than before COVID  mNo change in appeal  m Less appealing than before COVID Unsure
oreukhut g4 N 100 rt app RO 1Yo, 8 SPPOMITEIori B RO PATGR DAL UL, Pho cuswright(;)
S Poocsmmeght's COVD 15 Toapa to ey Ses e Pomerig gr st dcisiors

Source: Phocuswright, COVID-19: Perceptions of Transport, Lodging, Cruise and Activities, October 2020
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https://www.phocuswright.com/Travel-Research/Research-Updates/2020/Travelers-evolving-concerns-and-attitudes-toward-transport-lodging-cruise-and-activities?utm_source=pcwi&utm_medium=email&utm_campaign=fyi

Almost a quarter of Canadian accommodation & food service businesses

have closed

* Findings by Destination Canada show that
Accommodation & Food Services and Arts,
Entertainment & Recreation have both
experienced an over -24% loss in active
businesses between January and June in 2020.

* Domestic airlines lost -95% of revenues in Q2 of
2020, while the accommodation sector lost

-74%.

Accommodation &
Food Services
Loss of 24.3%

Change in active businesses Jan 2020
to June 2020

Arts, Entertainment &
Recreation
Loss of 24.2%

Change in active businesses since Jan
2020 to June 2020

Source: State of the Industry, Destination Canada, October 2020

105

80

o

B0

Active businesses in Canada (index100 =January 2020)

2020-01 2020-02 202003 2020-04 202005

— A commadation and food services [72]

= Arts, entertainment and recreation [71]

-Total

2020-08

15


https://files.constantcontact.com/23050cbb001/9e2dbd75-f663-4caf-9af6-86a6504e387a.pdf

Canada’s tourism industry dropped -607 in paid employment during May

* According to Statistics Canada, paid emp|oyment Change in paid employment in the tourism industry from 2019
in the tourism industry in May 2020 was down percent

10

almost -60% from 2019. For reference, a decline -
of approximately -25% of paid employment was T
seen for other industries. 10
=20
* In Statistics Canada’s optimistic scenario, the -30
tourism industry was forecasted to lose $16.3 .
billion in GDP. 0
-60
* The number of jobs impacted by travel
restrictions is forecasted to range from 383,000 7 Jan. Feb. Mar. Apr. May
to 549,000. mTourism industries e BOther industries

Source: Statistics Canada, Labour Force Survey, author’s calculations.

Source: Statistics Canada Economic Insights, October 23, 2020



https://files.constantcontact.com/23050cbb001/70962038-682a-436f-9bcf-3de9c8283bba.pdf

Only 28% of Americans plan to travel this holiday season

* Asurvey by Destination Analysts, a tourism

research organization, shows that only 28.2% of ] 31.5%
. . . Christmas 14 29
Americans plan to travel this holiday season -
. . 23.1%
compared to over 50% in 2019. Thanksgiving Day D 994
. . . New Year’s Day * 13.1%

* 51.3% said they will not undergo testing for _ - m2019 2020
COVID-19 before their holiday travels, while a Helloween 3.8% ' $
third said they will (34.8%). Veterars Day _32;3-3%

Black Friday (retail shop ping) ﬂ o2 All Holiday Season Travel
2.8%
— 52.8% mp 28.2%
Kwanzaa -] f;;% (2019) (2020)
05 of taking at least one holiday season tri
Any other holiday celebration - -3 C ¢ v P)
0.7%
0% 5% 10% 15% 20% 25% 30% 350

Source: The 2020 Holiday Travel Season, Destination Analysts, October 27, 2020
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https://www.destinationanalysts.com/blog-the-2020-holiday-travel-season/

Tourism and COVID-19 dashboard and reporting resources

Destination BC has a Signals & Sentiment dashboard to follow core markets and inform
their approach through COVID-19. We also conduct and commission general research
and insights related to travel and tourism in British Columbia, as well as COVID-19
Research and Insights.

The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard
to date.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that compiles meetings and events
information as well as links to several other resources helpful to the Business Events

segment in our industry.

PhocusWire has a live roundup of coronavirus-related tourism news.

Skift has a global travel reopening timeline.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern
studies.

The Travel and Tourism Research Association links to many research & analytics

companies on their COVID-19 Resource Centre.

T ——————
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https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://www.phocuswire.com/Coronavirus-impact-travel-industry
https://reopening.travel/reopening/
https://tourismresiliency.ca/reports/
https://ttra.com/covid-19-resource-center-is-live/

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
mailto:TourismResearch@DestinationBC.ca
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