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British Columbia is in Phase 3 of BC’s Restart Plan

On June 24, 2020, 1t was
announced that British Columbia
Is taking the next step in BC’s
Restart Plan with a gradual
transition to Phase 3, including
the smart, safe and respectful
return of travel and tourism
within the province.

On January 12, 2021, Canadian and US
officials agreed to extend the closure of
the border between the two countries to
non-essential travel until at least February

21, 2021.

While BC is in Phase 3 of the BC Restart Plan, and is not

open to non-essential travel from the US or International
countries, information provided in this Research Roundup
Report highlights not only local insights, but global insights
which may be applicable to BC now.

To get COVID-19 transmission under control, the
Province is urging all British Columbians to press pause
on all non-essential travel and stay in their local
community. Some insights noted in this Research
Roundup were gathered prior to this announcement by

BC’s Provincial Health Officer, Dr Bonnie Henry,

originally given on November 19, and reinforced on

December 7, and further on January 7, 2021.



https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan




British Columbians remain hesitant toward we/coming most visitors

* In Destination Canada’s Wave 28 (January
5, 2021) report, 50% of British Columbians
said they would welcome visitors travelling
to their community from nearby
communities, with 31% being welcoming of
visitors from other parts of the province.

Only 17% of BC residents would welcome
visitors from other parts of Canada, 5% from
the United States, and 7% from
international countries.

British Columbia / Colombie-Britannique
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https://www.destinationcanada.com/sites/default/files/archive/1267-Canadian%20Resident%20Sentiment%20-%20December%208%2C%202020/Resident%20Sentiment%20Tracking_December%208_EN.pdf

Intentions to travel c/omestica//y are increasing for BC residents

Wave 16 (December 9) of Destination BC’s BC
Residents’ Public Perceptions survey shows that
BC residents’ travel intentions are up from the
previous wave.

86% of BC residents intend to travel to nearby
communities in BC in the next 12 months, up from
80%, including 38% intending to travel in the next
4 weeks. 74% intend to travel elsewhere in BC in
the next 12 months, up from 67%, including 44%

intending to travel in the next 4-12 months.

45% of BC residents intend to travel to other
provinces in Canada in the next 12 months, up
from 41%, while 22% intend to travel to the US

and 17% to other international countries.

Destination BC’s BC Residents’ Public
Perceptions: COVID-19 Travel and Tourism
Tracking Survey resumed January 6, 2021. Results

will be available in the next Research Roundup.

Travel Intentions
(Next 12 Months)

Nearby communities
in BC (day trip)

Elsewhere in BC

(overnight trip)
Other provincesin I F‘ -
i 41% 37% 45%
Canada outside BC I i
Ja A
The US ul19 23% 18 22%
A
i !14 17%

Other countries '|15 19%

Next 4 weeks Il

Base: All respondents
D3. When, if at all, are you likely to make trips to the following destinations?

Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 16,

Next 2-3 months &

Next 4-12 months

Insights West, December 9, 2020



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

BC sees a decrease of -5.77 in wee/(/)/ domestic ovem/:ght visitation
compared to previous week

BC's Domestic Overnight Visitation

Week-over-Week Variation
* According to Environics Analytics Weekly

COVID Tracker Report, during the week ending

January 3, 2021, BC experienced a week-over- 40°%

M British Columbia

week decrease (-5.7%) in weekly domestic

overnight visitation. 30%
) ) 20% $
¢ Week-over-week decreases in movement in
domestic overnight visitation were seen mostly 10% |

throughout the province: ;
0% . = I

*  Vancouver Island (-25.9%) I I I I I I I I I I
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e However, week-over-week increases in domestic 5333322229533 388882232322388885
overnight visitation were seen in the Kootenay 8Tl d 9098 @R R B - T I N - R B < N
Rockies (+29.8%) and in Vancouver, Coast &

Mountains (+1.4%). Source: Environics Analytics Weekly COVID Tracker Report, January 3, 2021


https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Weekly movement in BC is down -58.77% compared to same period in 2019/20

BC's Domestic Overnight Visitation

* Environics Analytics also reports year-over-year Year-over-Year Percent Change

analysis in the Weekly COVID Tracker Report.

M British Columbia

* For the week ending January 3, 2021, weekly 0%

domestic overnight visitation is down (-58.7%) o

compared to the same week in 2019/20. This is the : " I I I I
greatest decrease in movement seen since late April 0%
2020. -20% $

X

-30%
* Avyear-over-year decrease in weekly visitation was -40%
seen for all tourism regions: _50%
. -60%
e  Northern BC (-66.8%)
*  Vancouver Island (-65.3%)

-70%

*  Vancouver, Coast & Mountains (-58.5%) -80%
e Thompson Okanagan (-58.4%) -90%
. . . 8§ 8 33 32855553333 YYPPPFeE o o068 033333866 6 05
*  Cariboo Chilcotin Coast (-51.1%) TL=2223332222033<<<<<9990000ZzzzZ0000 7
CERORIROTNRCT TNZZORQE2RINI-2L5328382QK3

*  Kootenay Rockies (-49.1%)

Source: Environics Analytics Weekly COVID Tracker Report, January 3, 2021



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Year-over-Year Percent Change
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Source: Environics Analytics Weekly COVID Tracker Report, January 3, 2021


https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC'’s weekly occupancy rate (27.67%) the highest rate seen across Canada

 STR, an agency which captures BC
hotel performance, shows the average
weekly occupancy for BC was 27.6% for
the week of December 27 - January 2,
2021. This represents an increase of
+5.3 points from the previous week and
a decrease of -23.6 points compared to

a similar period in 2019/20.

e This was the highest occupancy rate
among all provinces in Canada.

* BC’s average daily rate (ADR) was
$158.81 for the week of December 27
- January 2, 2021. This is an +11.8%
increase over the previous week, and a
-31.2% decrease compared to a similar

period in 2019/20.

Weekly Occ (%) - Oct 17, 2020 to Jan 02, 2021
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https://str.com/press-release/str-canada-hotel-results-week-ending-2-january

BC's average daily rate (. $158.81) up from the previous week

 STR, an agency which captures BC
hotel performance, shows BC’s average
daily rate (ADR) was $158.81 for the
week of December 27 - January 2,
2021.

* BC’s ADR for the week of December
27 - January 2,2021is an +11.8%
increase over the previous week, and a -
31.2% decrease compared to a similar

period in 2019/20.

Weekly ADR - Oct 17, 2020 to Jan 02, 2021
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https://str.com/press-release/str-canada-hotel-results-week-ending-2-january

BC residents miss visiting family and friends, restaurants, and travel

* Avrecent survey by Insights West shows that the
pre-COVID-19 activities BC residents miss most
include visiting family and friends, eating in
restaurants, and travelling:

* 96% of BC residents miss visiting friends, while
90% miss visiting family

* 89% miss eating in restaurants

* 87% miss travelling in Canada

* 78% miss travelling outside of Canada

* 72% miss going to concerts, theatres or other

performances

Source:

How much, if at all, do you miss each of the
following as a result of the pandemic?

Visiting/seeing friends 96%

Miss Most
(Total miss most,

miss second and
third most)

Visiting/seeing family 80% 54%

Travelling in Canada 87% 18%

Travelling outside of Canada _ 78% 36%

Going to concerts, theatre or other performances 72% 16%
Having house parties 55% 4%

Going to the gym/spin/yogaffitness etc. classes 10%
Volunteering 18% 4%

Going to bars/pubs/nightclubs 21% 54% 8%

Watching professional sporting events 19% 44% 6%

Playing sports 21% 43% 5%

Watching children's’ events 16% 34% 4%

Visiting family/friends in long term care/hospitals 19% 34% 4%
Going to the office/work 13% 32% 3%

December 30, 2020 B Missalot [ Miss a little

Insights West, December 30, 2020
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https://www.insightswest.com/news/covid-positive-miss-dec/?utm_source=Insights+West+Newsletter&utm_campaign=d3a26d3d4c-EMAIL_CAMPAIGN_2019_12_18_07_30_COPY_01&utm_medium=email&utm_term=0_940fc75a9a-d3a26d3d4c-76157673

/1% of Canadians intend to get a COVID-19 vaccine in 2021

e Asu rvey by Leger shows that 71% of Canadians CTC479. For many, 2020 represented a year of thirlgs_ we could not do. Thinking ahead_tn next year, 2021, are the following things going to happen?
. . . Some of these things are about you and some are things that might occur where you live.
intend to get a COVID-19 vaccine in 2021. Base: All respondents

* |n 2021, 58% believe the Canada-US border will

re-open for regular travel. 34% intend to take a

. . or *
vacation outside Canada. And 29% intend to % Yes presented
. . | will get the COVID vaccine 72% 51% 21
attend a live concert or sporting event. I will do more exercise 65% 0% 5
Pay more taxes 59% 39% 20
The Canada-US Border will re-open for regular travel 58% 55% 3
. ° . : : : . : :
* Over the recent holidays, 48% of Canadians L:{;‘L‘;"n’i‘;’:t'"ﬂh""'\' and friends again for receptions 54% 5% 19
Visited their 'Friends/family_ Canada will have a new Prime Minister 36% 22% 14
| will take a vacation outside Canada/the United States 34% 19% 15
| will go on a diet 32% 33% 1
A Canadian/American team will win the Stanley Cup in 31% a7% 6
hockey
| will attend a live concert or sporting event 29% 26% 3
\||'|cle President Kamala Harris will be President of the 26% 309 6
United States
| will change jobs 16% 18% 2
| will buy a house 9% 13% 4
| will find a partner on a dating site/app 9% 11% 2
| will start a new business 8% 13% 5
| will have a baby 5% 8% 3
| will get married 4% 8% 4
| will get divorced 2% 5% 3

Source: Leger, January 4, 2021


https://leger360.com/wp-content/uploads/2021/01/Legers-North-American-Tracker-January-4th-2021_VF-min.pdf?x16723

Almost half of Americans do not feel safe to travel, but inspiration is high

CONFIDENCE IN ABILITY TO TRAVEL SAFELY RIGHT NOW

* Destination Ana|ysts, a US-based tourism AUGUST 21, 2020 — JANUARY 3, 2021

research company, found in a recent survey that

-
almost half of Americans are not confident that VERY CONFIDENT NOT CONFIDENT AT ALL
they can travel safely in the current climate. 60%

* 52.6% of Americans are highly open to travel o - (- <% 49.3%
inspiration, while the proportion of American ____/\//\/
travellers who say that they will avoid travel until - / -

36.9%

vaccines are widely available has decreased to :
46.7%. 60.1% of Americans say they will take a '
vaccine, the highest reported yet.

|
. 20% " i
e Almost 40% of American travellers say they have L
day-dreamed about taking a trip in the last week. - 8 £
A third have gone as far as to talk to a friend or O e Aw o e Bon bn: G0 B2 G0 04 GiWe Bie e e B i
| . b t F t t . Al t 25(7 F 21-23  28-30 4-6 11-13  18-20 25-27 2-4 911 1618 23-25 MNow 1 4-6 11-13  18-20 2527 1-3
relative about a future trip. Almos b O
American travellers have researched trave| ideas QUESTION: HOW CONFIDENT ARE YOU THAT YOU CAN TRAVEL SAFELY IN THE CURRENT ENVIRONMENT?

online in the past week. _
(Base: Wave 24-34 and 39-43 dato. All respondents, 1,202, 1,246, 1,222, 1,205, 1,200, 1,205,1,203, 1,203, Nastination ¢Analysts

1,204, 1,203, 1,203, 1,204, 1,206, 1,201, 1,207 and 1,206 completed surveys.)
DO YOUR RESEARCH

Source: Destination Analysts, December 8, 2020



https://docs.google.com/viewerng/viewer?url=https://go.destinationanalysts.com/l/868421/2020-12-08/27kmcq/868421/1607464072O0gRbmvS/Destination_Analsyts_CTSI_Presentation_Wave_39_12_8_20.pdf&hl=en

Skift reports that nimble operators and leisure travel will outperform
institutions and business

e Skift Research’s Global Travel Outlook for 2021

has declared that short-term rentals, leisure,

emerging markets, and domestic travel will
outperform hotels, business, developed markets,
and inbound travel.

Skift states that travel themes in 2021 include:

an uneven global economic recovery

more normalized travel than expected
leisure outperforming business but business
travel’s eventual recovery

plentiful capital

considerable change

the inevitable return of travel

Short-Term Rentals
Third-Party Distribution
Leisure

Emerging Markets
Domestic Travel

Soft Brands & Platforms
Branded Hotels
Economy Hotels

Low Cost Carriers

CACLCKKKKA

<> Hotels

<> First-Party Distribution

<> Business

<> Developed Markets

> Inbound Travel

<€—» Hard Brands

€¥» Independent Hotels

€—>» Upscale Hotels (but not Luxury)
€ Network Airlines

Source: Skift Research Global Travel Outlook 2021, Skift, December 2020

XXXXXXXXX
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https://research.skift.com/report/skift-research-global-travel-outlook-2021/?utm_campaign=2020%20Skift%20Research%20Paid%20Subscribers&utm_medium=email&_hsmi=103918739&_hsenc=p2ANqtz-8nSni3KwgAvwOihRZ2WXgxPY0ulgMFEs6PGXSenxIwaRKPrBhseyfvp4rOZpbdTPxl6viMgZfmrLbwcDeyGMZ9aXLtPnBJwz944ischS4bEA7Y4Zg&utm_content=103918739&utm_source=hs_email

Cirium’s Airline Insights Review 2020 says 7 key trends may emerge as as a

result of airline ina’ustr)/’s shift

e Cirium’s Airline Insights Review for 2020
summarize the year by saying that “airlines
worldwide struggled to match their schedules with
travel demand, performing surgery as close as
four weeks before travel”.

* They forecasted seven key trends as a result of
the airline industry’s shift, which are:

Consolidation of airlines
New-generation aircraft in service
Alircraft retirement and reconfigurations
A new way to forecast demand

Airline operational flexibility

Digital traveller experience

NoUswN S

The rise of aircraft |easing

Source: Airline Insights Review 2020, Cirium, December 2020



https://cirium.lookbookhq.com/2020-airline-insights-review

Tourism and COVID-19 dashboard and reporting resources

Destination BC’s Signals & Sentiment dashboard follow core markets and informs their

o T ——————

approach through COVID-19. We also conduct and commission general research and

insights related to travel and tourism in British Columbia, as well as COVID-19 Research
and Insights.

The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard
to date.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that compiles meetings and events

information as well as links to several other resources helpful to the Business Events
segment in our industry.

PhocusWire has a live roundup of coronavirus-related tourism news.

Skift has a global travel reopening timeline.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern
studies.

The Travel and Tourism Research Association links to many research & analytics

companies on their COVID-19 Resource Centre.
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https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://www.phocuswire.com/Coronavirus-impact-travel-industry
https://reopening.travel/reopening/
https://tourismresiliency.ca/reports/
https://ttra.com/covid-19-resource-center-is-live/
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This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
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