


British Columbia is in Phase 3 of BC’s Restart Plan

On June 24, 2020, 1t was
announced that British Columbia
Is taking the next step in BC’s
Restart Plan with a gradual
transition to Phase 3, including
the smart, safe and respectful
return of travel and tourism
within the province.

On January 12, 2021, Canadian and US
officials agreed to extend the closure of
the border between the two countries to
non-essential travel until at least February

21, 2021.

While BC is in Phase 3 of the BC Restart Plan, and is not

open to non-essential travel from the US or International
countries, information provided in this Research Roundup
Report highlights not only local insights, but global insights
which may be applicable to BC now.

To get COVID-19 transmission under control, the
Province is urging all British Columbians to press pause on
all non-essential travel and stay in their local community.
Some insights noted in this Research Roundup were

gathered prior to this announcement by BC’s Provincial

Health Officer, Dr Bonnie Henry, originally given on

November 19, and reinforced on December 7, 2020, and
further on January 7, 2021.



https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan

Destination BC is rounding up relevant research and articles each week related to the travel and tourism

industry and COVID-19.

Last week in brief:

63% of BC residents feel safe travelling to nearby communities

Concern of being exposed/contracting COVID-19 continues to be the greatest barrier for BC residents to
consider BC travel in the next 3 months

BC sees a decrease of -2.8% in weekly domestic overnight visitation compared to previous week
Weekly movement in BC is down -18.0% compared to same period in 2020

BC’s weekly occupancy rate (30.3%) up +2.9 points from previous week

BC’s average daily rate ($117.92) down -5.4% from the previous week

Over half of Americans plan on visiting friends and relatives for their first trip

Over half of American travellers perceive tourism activities as safe

New ski dashboard by US Travel Association shows US ski mountain visitation

PATA estimates Asia Pacific’s best-case recovery of international visitor arrivals by 2023
WTTC predicts 84 to 111 million tourism jobs to return in 2021

Euromonitor releases their top 10 consumer trends for 2021

Tourism and COVID-19 dashboard and reporting resources



637 of BC residents feel safe travelling to nearby communities
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Source: Destination Canada’s Weekly Resident Sentiment, Wave 30, Leger, January 19, 2021



https://www.destinationcanada.com/sites/default/files/archive/1293-Canadian%20Resident%20Sentiment%20-%20January%2019%2C%202021/Resident%20Sentiment%20Tracking_January%2019_EN.pdf

Concern of being exposed/contracting COVID-19 continues to be the greatest
barrier for BC residents to consider BC travel in the next 3 months

* In Wave 17 (January 6, 2021) of Destination BC’s
BC Residents’ Public Perceptions survey, BC

residents who would not consider travel in BC in

: L Reasons for Not Considering BC Travel (Aided) o 5
the next 3 months or until a vaccine is available (Among Those Not Intending to Travel in BC in the Next 3 Months) S
were asked, for the second time (initially mid-
November), their reasons. Nov 12
2020
(n=340)
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properly followed’ also remains a significant factor Negative reaction from residents nresporse tovistors [ 26% .
(56%), bUt has not changed since mid—November. Trip cancelation/refund/waive insurancesietc. due to COVID-19 concems [ 13% A
Financial challenges due to COVID-19 [0 16% v
Financial challenges in general [ 14% N 2
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Base: Those who are not likely to take a daytrip in BC or an evemnight trip in BC in the next 3 months

D4. Why are you not likely to travel in BC for a day trip or an overnight trip in the next 3 months?
A Statistically significantly higher than previous wave
7 Statistically significantly lower than previous wave.
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Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 17,
Insights West, January 6, 2021 5



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

BC sees a decrease of -2.87% in wee/(/)/ domestic overnight visitation

compared to previous week

BC's Domestic Overnight Visitation
Week-over-Week Variation
* According to Environics Analytics Weekly
COVID Tracker Report, during the week ending
January 17, 2021, BC experienced a week-over-
week decrease (-2.8%) in weekly domestic
overnight visitation.

40%

30%

* Week-over-week decreases in movement in 20%
domestic overnight visitation were seen in four
tourism regions: 10% | I
e Cariboo Chilcotin Coast (-17.0%) 0% ‘g . I o I I I - -
*  Kootenay Rockies (-13.4%) I I I I I
*  Vancouver, Coast & Mountains (-10.5%) 0%

*  Vancouver Island (-10.2%)

-20%

e However, week-over-week increases in domestic 309
overnightvisitation were seen in Northern BOC ER u:i 5 f f é" :TED :TED :TED <§I‘(s" & j? & 3’?8 S S (‘?5 ZS ZS é ZB
(+7.6%) and the Thompson Okanagan (+7.6%). TRoOo-"3 330328 2RI=2L5Q¥y

Source: Environics Analytics Weekly COVID Tracker Report, January 17, 2021
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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Source: Environics Analytics Weekly COVID Tracker Report, January 17, 2021


https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

Weekly movement in BC is down -18.07% compared to same period in 2020

* Environics Analytics also reports year-over-year BC's Domestic Overnight Visitation
analysis in the Weekly COVID Tracker Report. Year-over-Year Percent Change

* For the week ending January 17, 2021, weekly B British Columbia
domestic overnight visitation was down (-18.0%) 0%

compared to the same week in 2020.

0% : [ *
* Avyear-over-year decrease in weekly visitation was -10% I | I | | I I I | I
seen for nearly all tourism regions: -20%

*  Kootenay Rockies (-35.4%) -30%

*  Northern BC (-32.3%) -40%

*  Vancouver, Coast & Mountains (-32.3%) con

*  Vancouver Island (-14.7%)

e Cariboo Chilcotin Coast (-1.9%) -60%

70%
* However, a year-over-year increase in weekly 5333322232358 858888822223288238¢E%585
domestic overnight visitation was seen for the RETTRdgeggsoegRgraegosdwddgegrydeEr

Thompson Okanagan (+10.3%).

Source: Environics Analytics Weekly COVID Tracker Report, January 17, 2021 3



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Year-over-Year Percent Change
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Source: Environics Analytics Weekly COVID Tracker Report, January 17, 2021


https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC’s weekly occupancy rate (30.37%) up +2.9 points from previous week

¢ STR, an agency which captures BC
hotel performance, shows the average
weekly occupancy for BC was 30.3% for
the week of January 10 - 16, 2021. This Weekly Occ (%) - Oct 31, 2020 to Jan 16, 2021
represents an increase of +2.9 points
from the previous week and a decrease
of -24.3 points compared to a similar

period in 2020.

t—h-.-__-‘__

31-0ct  7-Nov  1d4-Nov  21-Mov  28-Mov  5-Dec  12-Dec 18-Dec 268-Dec 2-Jan  8-Jan 16-Jan
=4=This Year

EREEELERERS

Source: 2021 STR, STR Global Ltd - STR Jan. 10 - 16, 2021
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https://str.com/press-release/str-canada-hotel-results-week-ending-16-january

BC’s average daily rate (. $117.92) down -5.4% from the previous week

¢ STR, an agency which captures BC

hotel performance, shows BC’s average

daily rate (ADR) was $117.92 for the

week of January 10 - 16, 2021. This

represents a decrease of -5.4% from the

previous week and a decrease of -31.2%

compared to a similar period in 2020. 240
220 |
200 *

180 |

160
140 A
120 o= > —— o - - &

100 - .

Weekly ADR - Oct 31, 2020 to Jan 16, 2021
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Source: 2021 STR, STR Global Ltd - STR Jan. 10 - 16, 2021 11


https://str.com/press-release/str-canada-hotel-results-week-ending-16-january

British Columbia’s Hotel Occupancy Rate and Average Daily Room Rate

Week-over-Week Year-over-Year Week-over-Week Year-over Year
Jan.10 - 16, 2021 Jan.10-16,2021vs. Jan.10-16,2021vs. Jan.10 - 16, 2021 Jan.10 - 16, 2021 vs. Jan.10 - 16, 2021 vs.
Jan.3-9, 2021 Jan.12-18,2020 Jan.3 -9, 2021 Jan.12 - 18,2020
Occupancy Rate Occupancy Point Occupancy Point ADR ADR ADR
Change Change Percent Change Percent Change
British Columbia 30.3% +29 -24.3 $117.92 -5.4% -31.2%
Vancouver 17.2% .6 431 $131.50 +0.3% -30.2%
(City of)
Whistler 21.8% -84 -58.5 $276.43 -12.8% -42.3%
Victoria 38.8% +11.3 -8.5 $102.33 -5.5% -21.0%
Kelowna 22.3% +1.0 -18.7 $98.41 +1.0% -21.0%
Kamloops 28.9% +3.3 -10.0 $90.30 +2.5% -7.0%
Richmond 46.3% +5.7 -30.5 $123.33 -0.8% -23.2%

Source: 2021 STR, STR Global Ltd - STR Jan. 10 - 16, 2021



https://str.com/press-release/str-canada-hotel-results-week-ending-16-january

Over half of Americans ,o/an on visiting friends and relatives for their first trip

* Avrecent survey of US adults by Longwoods
International showed that the first trip the
majority of US travellers (51%) will take (all travel
methods) is to visit friends and relatives.

* 41% do not plan to travel until there is a vaccine,
while 41% support opening up their community to
visitors. 47% feel safe dining in local restaurants
and shopping in their community’s retail stores.

First Trip Travelers Will Take in 2021

Travel by car to see friends and relatives within 200 miles in the U.S. 26%
Travel by car to see friends and relatives more than 200 miles in the US.

Travel by car for a vacation/getaway within 200 miles (not to see friends or relatives) in the U.S.
Travel by car for a vacation/getaway more than 200 miles (not to see friends or relatives) in the U5,
Travel by plane to see friends and relatives within the US.

| don't currently have any travel plans for 2021

Travel by plane for a vacation/getaway (not to see friends or relatives) in the U.5.

Trip to another international destination

| will vacation at home first (i.e., staycation)

International trip to Canada or Mexico

30

Source: Longwoods International, January 12, 2021
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https://longwoods-intl.com/news-press-release/covid-19-travel-sentiment-study-wave-28

Over half of American travellers perceive tourism activities as safe

* Destination Analysts, a US-based tourism
research company, found that over 50% of
American travellers perceive travel and leisure
activities as safe (while 48.9% perceive it as
unsafe).

* 36.8% of Americans who usually attend/enjoy
attending live events and festivals say they would
be comfortable travelling to attend such an event

by June.

PERCEPTION OF TRAVEL & LEISURE ACTIVITIES AS UNSAFE

MARCH 15, 2020 — JANUARY 17, 2021

% of American Travelers Rating as “Somewhat Unsafe” or “Very unsafe”—Average Score for All Activities Tested

75%
70%
65%
60%
55%

50%
49.2%

QUESTION: AT THIS MOMENT, HOW SAFE WOULD YOU FEEL DOING EACH TYPE OF TRAVEL ACTIVITY?
(Base: Waves 1-45. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231,

1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205,
1.205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225 and 1,205 completed surveys.)

Source: Destination Analysts, January 21, 2020

48.9%

Destination ¢Ana1y

sts

RESEARCH
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https://www.destinationanalysts.com/insights-updates/

New ski dashboard by US Travel Association shows US ski mountain visitation

* A ki dashboard by the US Travel Association
gives information on the number of visitors to US
ski destinations.

e Over 50% of skiers identified travelled over 200

miles to reach their destination.

e Over 76% of the skiers were identified as tourists
(as opposed to locals).

* The full dashboard, including data by ski
mountain, DMAs of origin, and demographic data
can be found here.

2020/2021 Ski Season ‘This dashboard monitors daily umique mobile devices across various U.S. i destimations, providing origim market, distance traveled,

S - = o = and demographics to help destinations better understand American travel trends related to sld destinations in the U.S.
Visitation Trends: U.S. Ski Destinations =i -
For more information, please visit

Select a Ski Mountain e Start by dlicking the down arrew in the Points of Interest (white) box fo select and view data from differeat U5, ski
e
«

D= 5, 20 Dec 10,20 Det 15, 20 s VSDRIZ0,20 L DEEDIE0 . ~Decr0 20, ¥ o Janis 21

wpigof total visitations. Samples efE@izined from opted-in mobite devices tSt reenaied a ping within the study geography Sithis a P Sample Sizes greater than 30 yieki:

Select Metric -

Distance Traveled Local vs Tourist ¥ Demographic T

e il

r 25 mil
287998 2314% 3776
iles [ L .
51-100 miles 59%
Provided by-

rove A

pniaicin. o4 [

Dallas-Ft. Warth, TX

Source: Visitation Trends: US Ski Destinations, US Travel Association, January 16, 2021
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https://public.tableau.com/profile/marcela5425#!/vizhome/COVID-SKI-20202021SkiSeason/VisitationTrendsU_S_SkiDestination
https://public.tableau.com/profile/marcela5425#!/vizhome/COVID-SKI-20202021SkiSeason/VisitationTrendsU_S_SkiDestination

PATA estimates Asia Pacific’s best-case reco very of international visitor

arrivals by 2023

e The Pacific Asia Travel Association has released
three scenarios for tourism into/across the Asia
Pacific for 2021-2023. The best-case “mild”
scenario shows a near-full recovery within three
years to 677 million international visitor arrivals,
with the “severe” scenario only reaching 342

million, half of the 2019 level.

* The report, which looked at four destinations in
the Americas, showed that international visitor
arrivals into those destinations are not expected
to see an annual increase until 2022.

IVAS INTO/ACROSS pA:F/\

Pac'i Asia Trave Associalion

BY SCENARIO
2021 TO 2023, MNS

677.03
523.13
400 406.20
342.84
300 290.64
e 152.15 ~ 176.50
121.84
100 82.04

42.07

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Year
r. MEDIUM ssv.

Note:
MAs = international visitor arrivals | mns = millions

Source: Breaking Travel News, January 21, 2020

s
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https://www.breakingtravelnews.com/news/article/pata-predicts-full-recovery-make-take-three-years/?utm_source=newsletter&utm_medium=email&utm_campaign=newsletter

WTTC predicts 84 to 111 million tourism jobs to return in 2021

e The World Travel & Tourism Council announced
that up to 111 million global travel and trade jobs
could be recovered in 2021. They predict that at

least 84 million jobs will return this year.

* The best-case scenario of 111 million jobs would
include travel recovery starting from late March.
They report that “widespread vaccination
programs and a swift adoption of comprehensive
test-and-trace regimes, together with continual,
strong international coordination from the private
and public sectors” are required for travel
recovery.

Source: World Travel & Tourism Council, January 19, 2021


https://wttc.org/News-Article/Over-100-million-global-Travel-and-Tourism-jobs-could-be-recovered-in-2021

Euromonitor releases their top 1 O consumer trends for 2021

Euromonitor’s key takeaways from their top 10

consumer trends for 2021 include:

Companies should help reshape the world in a more
sustainable way, leading a shift from a volume- to a value-
driven economy and turning the tide on social inequity
and environmental damage.

Companies must preserve the swift and seamless
shopping journey across all channels.

Companies should pivot their product development
strategy to encompass the tranquility of rural living in
urban environments to better satisfy city-scapers.
Delivering virtually enabled at-home experiences remains
imperative to drive e-commerce sales and gather data.
Businesses should provide solutions that address the
consumer desire to maximize time.

Companies should implement enhanced safety measures
and innovations that target concerns to reassure
consumers.

Businesses must provide products and services that
support resiliency for mental wellbeing and to help
Shaken and Stirred consumers weather adverse
circumstances to gain trust.

Understanding the benefits and challenges of working
remotely allows companies to bring the best of the office
into the home.

o

&

N

i

CRAVING
CONVENIENCE

FROM ALWAYS-AVAILABLE TO
PRE-PLANNED EXPERIENCES

Consumers are Craving Convenience of the pre-pandemic world,
longing for the ease taken for granted before daily habits were upended.

Businesses are under pressure to rapidly adapt their operations to
develop a resilient customer experience while maintaining convenience.
Companies must preserve the swift and seamless shopping journey
across all channels.

Source: Top 10 Global Consumer Trends 2021, Euromonitor, January 2021
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Tourism and COVID-19 dashboard and reporting resources

Destination BC’s Signals & Sentiment dashboard follow core markets and informs their
approach through COVID-19. We also conduct and commission general research and
insights related to travel and tourism in British Columbia, as well as COVID-19 Research

and Insights.

The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard
to date.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that compiles meetings and events

information as well as links to several other resources helpful to the Business Events
segment in our industry.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern
studies.

The Travel and Tourism Research Association links to many research & analytics

companies on their COVID-19 Resource Centre.

19


https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://tourismresiliency.ca/reports/
https://ttra.com/covid-19-resource-center-is-live/

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
mailto:TourismResearch@DestinationBC.ca
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