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COVID-19 Research Roundup
March 1, 2021

Ape Lake, Cariboo Chilcotin Coast
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On February 19, 2021, Canadian and 
US officials agreed to extend the closure 
of the border between the two countries 
to non-essential travel until at least 
March 21, 2021. 

Information provided in this Research 
Roundup Report highlights not only 
local insights, but global insights which 
may be applicable to BC now.

BC’s Restart Plan

The phased approach to BC’s Restart Plan is 
on pause for the duration of province-wide 
restrictions, as noted below. 

Province-wide restrictions
To get COVID-19 transmission under control, the 
Province is urging all British Columbians to press pause 
on all non-essential travel and stay in their local 
community. Some insights noted in this Research 
Roundup were gathered prior to this announcement 
by BC’s Provincial Health Officer, Dr Bonnie Henry, 
originally given on November 19 and reinforced on 
December 7, 2020, January 7, 2021, and February 5.

https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan
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Destination BC is rounding up relevant research and articles each week related to the travel and tourism 

industry and COVID-19. Last week in brief:

• 67% of BC residents feel safe to travel to nearby communities

• 84% of BC residents intend to travel to nearby communities in the next 12 months

• BC sees a decrease of -0.7% in weekly domestic overnight visitation compared to previous week

• BC sees a decrease of -32.5% in weekly domestic overnight visitation compared to same period last year

• BC’s occupancy rate up +2.1 points from the previous week

• BC’s average daily rate ($127.78) up +1.1% from the previous week

• BC’s revenue per available room (RevPAR) ($45.99) up +7.3% from the previous week

• BC residents report following COVID-19 rules the least across the country

• All of Canada’s key international markets are still closed to international tourism

• Canadians have equally divided opinions about Spring Break occurring

• American travel sentiment metrics broke 15 positive pandemic records

• Skift reports that over 70% of Americans plan to travel in 2021

• Skift reports international bookings soared 600% in the UK

• Skift shared five trends expected to shape business travel

• Worldwide travel interest-related searches grew significantly year-over-year

• Vaccinated frontlines and vaccination passports emerge in global tourism

• Tourism and COVID-19 dashboard and reporting resources
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• In Destination Canada’s Wave 35 (February 
23, 2021) report, 67% of British 
Columbians stated they feel safe to travel to 
nearby communities, whereas 16% of BC 
residents expressed an opposing view, stating 
they did not feel safe, resulting in a net 
score of +51.

• 53% of British Columbians stated they feel 
safe to travel to other communities in the 
rest of the province, whereas 29% of BC 
residents stated they did not feel safe, 
resulting in a net score of +24.

• A -34 net score was reported by BC 
residents who feel safe to travel to provinces 
or territories in Canada, a -77 net score to 
the US, and a -75 net score to other 
countries.

Source: Destination Canada’s Weekly Resident Sentiment, Wave 35, Leger, February 23, 2021

67% of BC residents feel safe to travel to nearby communities

https://www.destinationcanada.com/sites/default/files/archive/1322-Canadian%20Resident%20Sentiment%20-%20February%2016%2C%202021/Resident%20Sentiment%20Tracking_February%2016_EN.pdf
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• In Destination BC’s BC Residents’ Public 
Perceptions latest survey (Wave 20 - February 17, 
2021), 84% of BC residents said they intend to 
travel to nearby communities in the next 12 
months, with 37% intending to travel in the next 3 
months. 

• 69% of BC residents said they intend to travel 
elsewhere in BC, with 11% intending to travel in 
the next 3 months.

• Within the next 12 months, 39% of BC residents 
said they intend to travel to other provinces in 
Canada, 19% to the US, and 11% to other 
countries.

84% of BC residents intend to travel to nearby communities in the next 12 
months

Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 20, 
Insights West, February 17, 2021

https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true
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• According to Environics Analytics Weekly 
COVID Tracker Report, during the week ending 
February 21, 2021, BC experienced a week-over-
week decrease (-0.7%) in weekly domestic 
overnight visitation. 

• Week-over-week decreases in domestic overnight 
visitation were seen in two tourism regions: 

• Cariboo Chilcotin Coast (-22.8%)
• Vancouver, Coast & Mountains (-6.5%)

• However, week-over-week increases in domestic 
overnight visitation were seen in the remaining 
four regions:

• Vancouver Island (+12.7%)  
• Thompson Okanagan (+4.9%)
• Northern BC (+3.6%)
• Kootenay Rockies (+2.2%) 

BC sees a decrease of -0.7% in weekly domestic overnight visitation compared 
to previous week
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BC's Domestic Overnight Visitation
Week-over-Week Percent Change

Source: Environics Analytics Weekly COVID Tracker Report, February 21, 2021

https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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Cariboo Chilcotin Coast
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BC and Regional Domestic Overnight Visitation Week-over-Week Percent Change

Source: Environics Analytics Weekly COVID Tracker Report, February 21, 2021

https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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• Environics Analytics also reports year-over-year 
analysis in the Weekly COVID Tracker Report.

• For the week ending February 21, 2021, weekly 
domestic overnight visitation was down (-32.5%) 
compared to the same week in 2020. 

• A year-over-year decrease in weekly visitation was 
seen across the province in all tourism regions:

• Vancouver, Coast & Mountains (-45.8%)
• Northern BC (-44.6%)
• Cariboo Chilcotin Coast (-38.8%)
• Vancouver Island (-28.8%) 
• Thompson Okanagan (-16.3%)
• Kootenay Rockies (-9.0%) 

Source: Environics Analytics Weekly COVID Tracker Report, February 21, 2021
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BC's Domestic Overnight Visitation
Year-over-Year Percent Change

BC sees a decrease of -32.5% in weekly domestic overnight visitation
compared to same period last year

https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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Source: Environics Analytics Weekly COVID Tracker Report, February 21, 2021

https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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• STR, an agency which reports BC’s 
hotel performance, shows the average 
weekly occupancy for BC was 36.0% for 
the week of February 14 – February 20, 
2021. This represents an increase of +2.1 
points from the previous week and a 
decrease of -30.0 points compared to a 
similar period in 2020.

BC’s occupancy rate up +2.1 points from the previous week

Source: 2021 STR, STR Global Ltd - STR Feb. 14 – Feb. 20, 2021

https://str.com/data-insights/news/press-releases
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• STR, an agency which reports BC’s 
hotel performance, shows BC’s average 
daily rate (ADR) was $127.78 for the 
week of February 14 – February 20, 
2021. This represents an increase of 
+1.1% from the previous week and a 
decrease of -33.0% compared to a 
similar period in 2020.

BC’s average daily rate ($127.78) up +1.1% from the previous week

Source: 2021 STR, STR Global Ltd - STR Feb. 14 – Feb. 20, 2021
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British Columbia’s Hotel Occupancy Rate and Average Daily Room Rate (ADR)

Source: 2021 STR, STR Global Ltd - STR Feb. 14 – Feb. 20, 2021

Feb. 14 - 20, 2021

Occupancy Rate

Week-over-Week 
Feb. 14 - 20, 2021 vs. 

Feb. 7 - 13, 2021

Occupancy 
Point Change

Year-over-Year 
Feb. 14 - 20, 2021 vs. 

Feb. 16 - 22, 2020

Occupancy 
Point Change

Feb. 14 - 20, 2021

ADR

Week-over-Week 
Feb. 14 - 20, 2021 vs. 

Feb. 7 - 13, 2021

ADR 
Percent Change

Year-over Year 
Feb. 14 - 20, 2021 vs.

Feb. 16 - 22, 2020

ADR 
Percent Change

British Columbia 36.0% +2.1 -30.0 $127.78 +1.1% -33.0%

Vancouver 
(City of) 24.9% +1.7 -51.9 $155.17 +0.0% -22.6%

Whistler 29.5% +6.6 -60.3 $284.41 -13.5% -58.8%

Victoria 34.5% +1.0 -42.4 $124.04 +3.4% -17.4%

Kelowna 27.5% -0.5 -23.4 $104.59 -2.5% -15.4%

Kamloops 35.8% +2.7 -11.8 $91.13 +0.5% -10.4%

Richmond 43.5% +4.5 -27.5 $118.01 +0.6% -25.5%

https://str.com/data-insights/news/press-releases
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• STR, an agency which reports BC’s 
hotel performance, shows BC’s revenue 
per available room (revPAR) was 
$45.99 for the week of February 14 –
February 20, 2021. This represents an 
increase of +7.3% from the previous 
week and a decrease of -63.4% 
compared to a similar period in 2020.

Source: 2021 STR, STR Global Ltd - STR Feb. 14 – Feb. 20, 2021

BC’s revenue per available room (RevPAR) ($45.99) up +7.3% from the 
previous week

Feb. 14 - 20, 2021

RevPAR

Week-over-Week 
Feb. 14 - 20, 2021 vs. 

Feb. 7 - 13, 2021

RevPAR Percent Change

Year-over-Year 
Feb. 14 - 20, 2021 vs. 

Feb. 16 - 22, 2020

RevPAR Percent Change

British Columbia $45.99 +7.3% -63.4%

Vancouver 
(City of) $38.62 +7.2% -74.9%

Whistler $83.92 +11.7% -86.5%

Victoria $42.82 +6.5% -62.9%

Kelowna $28.81 -4.1% -54.3%

Kamloops $32.67 +9.0% -32.6%

Richmond $51.33 +12.2% -54.4%

https://str.com/data-insights/news/press-releases


14

• A recent survey by Insights West showed that 
overall, 48% of Canadians claim to be following all 
of the rules ‘all of the time’, with 36% claiming to 
follow them ‘nearly all of the time’. 

• Compared to residents of other Canadian 
provinces, BC residents indicated following 
COVID-19 restrictions and recommendations ‘all 
the time’ the least, with 34% of British Columbia 
residents stating so versus 48% of Alberta 
residents, 51% of Ontario residents, and 58% of 
Quebec residents.

• Justifications for Canadians not following all of the 
rules all the time include “I’m really careful when I 
do so” (41%), “I keep my bubble small, so… I feel 
I’m still doing the right thing” (38%) and “I need 
to… to make sure that I stay happy and mentally 
healthy” (31%).

Source: Insights West, February 19, 2021

Nearly half of Canadians reported following COVID-19 restrictions and 
recommendations all of the time

https://www.insightswest.com/news/covid-spring-rule-breakers/
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• Leger’s North American Tracker survey reports 
that 29% of Canadians think Spring Break should 
be cancelled, while 27% said it should be 
postponed. 31% said it should proceed as usual.

• 8% of Canadians said that they or someone in 
their household plan(s) to travel during Spring 
Break, compared to 18% of Americans.

Source: Leger’s North American Tracker, February 23, 2021

Canadians have equally divided opinions toward Spring Break occurring

https://leger360.com/surveys/legers-north-american-tracker-february-23-2021/
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• Destination Canada’s International Summary for 
COVID-19 Impact and Recovery showed that 
the US, China, Japan, and Australia are in Stage II 
of recovery and are now allowing domestic travel, 
while the UK, France, Germany, and Mexico 
continue to be designated as Stage I.

Source: COVID-19 International Summary, Destination Canada, February 16, 2021

All of Canada’s key international markets are still closed to international tourism

https://www.destinationcanada.com/sites/default/files/archive/1326-COVID-19%20Impact%20and%20Recovery%20Report%20-%20International%20Summary%20-%20February%2016%2C%202021/COVID%20international%20infographic-Feb16_Hyperlinked_EN_V01_0.pdf
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• Destination Analysts, a US-based tourism 
research company, announced that 15 travel 
sentiment metrics broke pandemic records in a 
positive way for the week of February 21, 2021.

• Positive record highs included level of excitement 
about travel in 2021, readiness state-of-mind 
around travel, and making travel plans specifically 
in anticipation of vaccine distribution.

• Positive record lows included perceptions of 
travel and leisure activities as unsafe, avoidance of 
travel until pandemic is more resolved, and 
agreement that travel should be for essential 
needs only.

Source: Destination Analysts, February 23, 2021

American travel sentiment metrics broke 15 positive pandemic records

https://www.destinationanalysts.com/blog-lets-celebrate-the-15-travel-sentiment-metrics-that-broke-pandemic-records-this-week/
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• Skift’s US Travel Tracker Survey showed that in 
February, 72% of Americans plan to travel in 
2021. This is two points higher than reported in 
early January.

Source: Skift, US Travel Tracker Survey, February 18, 2021

Skift reports that over 70% of Americans plan to travel in 2021

https://skift.com/2021/02/18/more-than-70-percent-of-americans-intend-to-travel-in-2021-new-skift-research-travel-tracker/?utm_campaign=Daily%20Newsletter&utm_medium=email&_hsmi=111838495&_hsenc=p2ANqtz-_Dm3gNhfwxLE_DPlODY-seCybLQ5It1wYZ_CzgJnh-1Oms8zWunbwVL59cOO5A6ZOslQsTDV5dWL4LWsHOjDxrOEgB1Shxbcj_jodjY4pgvfJS6yM&utm_content=111838495&utm_source=hs_email
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• According to Skift, international holiday bookings 
increased by up to 600% in the UK. This is due to 
new plans by the country to gradually relax 
coronavirus restrictions.

• The government said that travel may restart by 
mid-May, giving many operators hope that the 
summer will end the revenue decreases seen over 
the past several months. 

Source: Skift, February 23, 2021

Skift reports international bookings soared 600% in the UK

https://skift.com/2021/02/23/uk-travelers-unleash-pent-up-demand-with-surge-in-new-bookings/?utm_campaign=Daily%20Newsletter&utm_medium=email&_hsmi=112606711&_hsenc=p2ANqtz-9nBd46p5XhA0BeLEmHMwAluiMRLb8s7gPZz9IrnOAb-RE_Dk2WMjo4KPh-_45SZYzzZL2g8PzxC7E9mZGb1pAsaWB0kxF89YN4HTuZq5zKNTwUWOk&utm_content=112606711&utm_source=hs_email
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• A new report by Skift shared five trends that are 
expected to define the future of business travel. 
The trends include:

1. Travel Managers Are Now Risk Managers
2. Reinventing the Relationship Between 

Business Travel and Spend Management
3. Cloud-Based, Integrated, End-to-End 

Solutions Are Essential
4. Consumer Travel Will Kickstart a Business 

Travel Renaissance
5. Remote Work Will Place Greater 

Importance on Corporate Travel

Source: Skift, February 23, 2021

Skift shared five trends expected to shape business travel

https://skift.com/2021/02/23/uk-travelers-unleash-pent-up-demand-with-surge-in-new-bookings/?utm_campaign=Daily%20Newsletter&utm_medium=email&_hsmi=112606711&_hsenc=p2ANqtz-9nBd46p5XhA0BeLEmHMwAluiMRLb8s7gPZz9IrnOAb-RE_Dk2WMjo4KPh-_45SZYzzZL2g8PzxC7E9mZGb1pAsaWB0kxF89YN4HTuZq5zKNTwUWOk&utm_content=112606711&utm_source=hs_email
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• Think with Google shared recent insights into 
search trends that show worldwide travel interest 
is increasing.

• Searches such as “resorts near me”, “hotel 
booking app”, and “passport size” have all grown 
significantly year-over-year. 

• “Travel to” searches have grown 100% year-over-
year. One top “travel to” search includes “travel 
to Canada”.

Source: Think with Google, February 2021

Worldwide travel interest-related searches grew significantly year-over-year

https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/global-insights-socially-distant-celebrations-travel-interest/?utm_medium=email&utm_source=d-newsletter&utm_team=twg-us&utm_campaign=TwG-US-NL-2021-02-19-Think-at-a-Glance-Search-queries-signs-of-restlessness-Knak-Pilot&utm_content=article-1-cta&mkt_tok=eyJpIjoiTXpVNFkySXhabVUzWXpCbSIsInQiOiJ2NDlRcmowbHlrTXVibUx6WGcwcE5yUGljWU9DNXRFMFRxUk9TR2pZQkN2cnBHb3YrMEF5QUF2Tk1xVFNSOXVjdU54dkV2Wmk1UEg3TXBWNGVxNEd3OE1URVZ1UjdxcEhJbmJvTXc2bllqTlZUZDJZOGIreXBGMkpYY29QTTVMbCJ9
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• Emirates operated its first flight with a fully 
vaccinated frontline team at every servicing 
touchpoint.

• Air New Zealand is trialing a digital vaccination 
passport between Auckland and Sydney starting 
in April.

• Iceland has begun issuing and recognizing 
COVID-19 vaccination certificates in hopes to 
allow travel.

• Israel is preparing to reopen its economy using a 
badge system based on vaccination.

Vaccinated frontlines and vaccination passports emerge in global tourism

https://www.breakingtravelnews.com/news/article/emirates-to-operate-first-fully-vaccinated-flight/?utm_source=newsletter&utm_medium=email&utm_campaign=newsletter
https://www.abc.net.au/news/2021-02-22/air-nz-to-trial-vaccination-passports-for-flights-to-australia/13180860
https://www.cbc.ca/news/canada/north/iceland-covid-passports-canada-1.5904828
https://www.breakingtravelnews.com/news/article/israel-tourism-begins-reopening-as-country-emerges-from-lockdown/?utm_source=newsletter&utm_medium=email&utm_campaign=newsletter
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• Destination BC’s new Tourism Industry Dashboard tracks statistics across tourism-related 
industries including accommodations, food & beverage, and transportation. 

• Destination BC’s Signals & Sentiment dashboard follows core markets through COVID-
19. We also conduct and commission general research and insights related to travel and 
tourism in British Columbia, as well as COVID-19 Research and Insights. 

• The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard 
to date.

• The UNWTO has an online dashboard of international statistics on the impact of 
COVID-19 on the tourism sector.

• MPI has created a coronavirus resource page that compiles meetings and events 
information as well as links to several other resources helpful to the Business Events 
segment in our industry.

• The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern 
studies.

• The Travel and Tourism Research Association links to many research and analytics 
companies on their COVID-19 Resource Centre.

Tourism and COVID-19 dashboard and reporting resources

https://www.destinationbc.ca/tourism-industry-dashboard/
https://www.destinationbc.ca/covid-19/destination-bc-response/signals-sentiment-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://tourismresiliency.ca/reports/
https://ttra.com/resources/covid-19-travel-and-tourism-research-resources/
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This report can be found online on the Destination BC Research & 
Insights COVID-19 webpage

Research & Analytics
TourismResearch@DestinationBC.ca

https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
mailto:TourismResearch@DestinationBC.ca
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