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BC'’s Restart Plan

The phased approach to Is

on pause for the duration of province-wide

restrictions, as noted below.

Province-wide restrictions

To get COVID-19 transmission under control, the
Province is urging all British Columbians to press pause
on all non-essential travel and stay in their local
community. Some insights noted in this Research
Roundup were gathered prior to this announcement
by BC’s Provincial Health Officer, Dr Bonnie Henry,
originally given on November 19 and reinforced on
December 7, 2020, January 7, 2021, February 5, and
March 29.

On March 19, 2021, Canadian and US
officials agreed to extend the closure of
the border between the two countries to
non-essential travel until at least April

21, 2021.

Information provided in this Research
Roundup Report highlights not only
local insights, but global insights which
may be applicable to BC now.

s


https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan




627% of BC residents would welcome visitors from nearb y communities

In Destination Canada’s latest Resident Sentiment
report (March 23, 2021), 62% of BC residents
stated they would welcome visitors from nearby
communities, whereas 23% expressed an opposing
view, stating they would not welcome those visitors,
resulting in a net score of +39.

43% of BC residents stated they would welcome
visitors from other parts of the province, compared

to 36% who would not, resulting in a net score of +7.

BC residents have a net score of -31 for welcoming
visitors from other provinces, -71 for welcoming
visitors from the US, and -64 for travelling to other
countries.

Destination Canada is now releasing this survey on a
bi-weekly cadence.

British Columbia / Colombie-Britannique

Level of Welcome Towards Visitors / Opinion envers I'accueil de visiteurs

mDon't knaw / Je ne sais pas
= Strongly disagree / Pas du tout d accord
Somewhat disagree | Plutét en désaccord Mar 23/ 23 mars
Neither agree nor disagree / Ni d'accord ni en désaccord

Somewhat agree / Plutét d'accord
mStrongly agree / Tout a fait d'accord
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To what extent do you agree or disagree with each of the following statements?
“I would welcome visitors travelling to my community...”

Source: Destination Canada’s Weekly Resident Sentiment, Leger, March 23, 2021



https://www.destinationcanada.com/sites/default/files/archive/1350-Canadian%20Resident%20Sentiment%20-%20March%2023%2C%202021/Resident%20Sentiment%20Tracking%20March%2023_EN_FOR%20PUBLICATION.pdf

847% of BC residents said they would visit a provincial park

BRITISH COLUMBIA®

Comfort With Activities/Modes of Transportation L p—

* |n Destination BC’s BC Residents’ Public (Among Those Who Do Each)

Perceptions Wave 22 (March 17, 2021) report,
84% of BC residents said they would visit a

. o .
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

BC sees a decrease of -2.77 in wee/(/)/ domestic ovem/:ght visitation comparea’
to previous week

* According to Environics Analytics Weekly
COVID Tracker Report, during the week ending BC's Domestic Overnight Visitation
March 28, 2021, BC experienced a week-over- Week-over-Week Percent Change
week decrease of -2.7% in weekly domestic

overnight visitation. 30%

* Week-over-week decreases in domestic overnight 20%
visitation were seen across the province in four *
tourism regions: 10%
*  Cariboo Chilcotin Coast (-37.0%) 0%
*  Northern BC (-17.1%)
*  Vancouver, Coast & Mountains (-9.3%) 0%

¢ Thompson Okanagan (-2.6%)
_ _ 20%
* However, week-over-week increases in

domestic overnight visitation were seen in the S0

remaining two tourism regions: YPPPPGTLLTB B L L FF 333888 855888888 EE 55
TP YPULOO0O00zzZzZzZzZzZo0 0022220000 ==32=
N O O M O M O N — N = - N O o N Y 5N < % -
oo—w%o‘—mNg*QNoSQQ%\gf’—’gmo— "3 INEBTIN

¢ Kootenay Rockies (+16.4%)

*  Vancouver Island (+4.2%)
Source: Environics Analytics Weekly COVID Tracker Report, March 28, 2021



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Week-over-Week Percent Change
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC'’s occupancy rate (46.3%) up +2.3 points from the previous week

* STR, an agency which reports BC’s
hotel performance, shows the average
weekly occupancy for BC was 45.6% for
the week of March 21 - March 27,
2021. This represents an increase of
+2.3 points from the previous week and
an increase of +29.1 points compared to

a similar period in 2020.

Weekly Occ (%) - Jan 09, 2021 to Mar 27, 2021
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Source: 2021 STR, STR Global Ltd - STR Mar. 21 - Mar. 27, 2021
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https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

BC's average daily rate (. $138.24) down -1.3% from the previous week

* STR, an agency which reports BC’s

hotel performance, shows BC’s average

daily rate (ADR) was $138.24 for the
week of March 21 - March 27, 2021. Weekly ADR - Jan 09, 2021 to Mar 27, 2021

This represents a decrease of -1.3% from
the previous week and an increase of

+21.3% compared to a similar period in 200

2020. 180
160
140 —y
120 : s . 4,/"_"_/;

100
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Source: 2021 STR, STR Global Ltd - STR Mar. 21 - Mar. 27, 2021



https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

British Columbia’s Hotel Occupancy Rate and Average Daily Room Rate (ADR)

Mar. 21 - 27,2021

Week-over-Week
Mar. 21 - 27,2021 vs.
Mar. 14 - 20, 2021

Year-over-Year
Mar. 21 - 27,2021 vs.
Mar. 22 - 28,2020

Mar. 21 - 27,2021

Week-over-Week

Mar. 21 - 27,2021 vs.

Mar. 14 - 20, 2021

Year-over Year
Mar. 21 - 27,2021 vs.
Mar. 22 - 28,2020

Occupancy Rate Occupancy Occupancy ADR ADR ADR

Point Change Point Change Percent Change Percent Change
British Columbia 45.6% +2.3 +29.1 $138.24 -1.3% +21.3%
Vancouver (City of) 30.7% +3.6 +22.9 $171.94 +0.3% +25.4%
Whistler 39.2% 4.4 +375 $271.09 1.1% +61.4%
Victoria 52.4% +95 +40.4 $127.34 -2.9% +34.2%
Kelowna 41.9% +4.5 +30.7 $109.03 +1.3% +6.5%
Kamloops 59.6% +47 +43.9 $93.85 +0.6% +4.4%
Richmond 59.8% 1.6 +27.3 $189.17 +1.2% +32.3%
Revelstoke 44.2% 4.4 +34.4 $150.30 -4.9% +52.0%

Source: 2021 STR, STR Global Ltd - STR Mar. 21 — Mar. 27, 2021

10


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

BC'’s revenue per available room (RevPAR) ($63.08) up +4.0% from the

previous week

* STR, an agency which reports BC’s hotel
performance, shows BC’s revenue per available

room (RevPAR) was $63.08 for the week of
March 21 - March 27, 2021. This represents an

increase of +4.0% from the previous week.

* BC’s RevPAR showed an increase (+235.8%) for
the week of March 21 - March 27, 2021 compared
to a similar period in 2020. RevPAR substantially
increased for all reported cities compared to a
similar period in 2020 as well.

Week-over-Week
Mar. 21 - 27,2021 Mar. 21 - 27,2021 vs.

Mar. 14 - 20, 2021

RevPAR
RevPAR Percent Change
British Columbia $63.08 +4.0%
Vancouver o
(City of) $52.83 +13.6%
Whistler $106.16 -11.1%
Victoria $66.74 +18.6%
Kelowna $45.71 +13.5%
Kamloops $55.97 +9.2%
Richmond $113.21 -1.5%
Revelstoke $66.42 -13.5%

Source: 2021 STR, STR Global Ltd - STR Mar. 21 — Mar. 27, 2021

1"


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

Statistics Canada reports 2020 tourism spending down -48.17% in Canada

* The latest data from Statistics Canada showed
tourism spending was down -48.1% in 2020.
Tourism gross domestic product (GDP)
decreased -3.3% in the fourth quarter and was

down -47.9% annually.

* Tourism spending in Canada was $11 billion in the
fourth quarter of 2020, down -2.0% from the
previous quarter and accounts for 0.9% of the
country’s GDP. Domestic spending accounted
for $10.7 billion of the fourth quarter.

billions of 2012 constant dollars

25

20

15

10

o —

Iv. 1T II 1 v I I IIr v 1 IT IIIr Iv. I II III IV I 1II III IV

2015 2016 2017 2018 2019 2020
B Tourism spending in Canada ] Domestic tourism spending

B Tourism spending by non-residents

Source: Statistics Canada, March 31, 2021
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https://www150.statcan.gc.ca/n1/daily-quotidien/210331/dq210331b-eng.htm?HPA=1

Expedia Group reports 327 of Canadian travellers are confident to travel

* An Expedia Group survey of 11,000 North and
Latin American travellers showed that traveller
confidence varies by country, from 32% positive
in Canada to 71% positive in Mexico.

* North American travellers generally plan to take
2.7 leisure trips in 2021. Compared to Latin
American, North American travellers were less
likely to gain confidence from widely available
vaccines, flexible cancellations, and guidelines on
cleaning.

Traveler Confidence Varies by Country Estimated Leisure Trips

January-September 2021

- . 2.1 Trips
% () A\ ‘@’ North AmleE)ico
2.7 Trips

Latin America

51% 32% 64% 71%

Positive Positive Positive Positive

What Instills Traveler Confidence?

Widely available vaccine Flexible cancellation Guidelines on cleaning

cagy North North A7 North
; America America i America
Latin Latin Latin
America America America

Source: Expedia Group, 2021
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https://info.advertising.expedia.com/traveler-sentiment-influences-2021-infographic-americas-download?utm_campaign=northstar-global_20212801&utm_medium=email&_hsmi=108685205&_hsenc=p2ANqtz--gkFSRm8Sz0tajp7N4e9Y_G8sNsts0B3i1mb_0FQTm3n5yje2DD6NfzuvIv_TyoYMbQCF-rlNFWjw_4m2XicSBsYcvW_E56YRzL7-0CGopYnDcQ_k&utm_content=infographics_cta&utm_source=hs_email

Destination Ana/)/sts reports 6/7.07% of American travellers intend to travel for
leisure in the next 3 months

* Destination Analysts, a US-based tourism PERCENT OF AMERICANS WHO WILL TRAVEL
research company, shared that 67.0% of FOR LEISURE IN THE NEXT 3 MONTHS

American travellers intend to travel for leisure in

the next 3 months. % WHO WILL TAKE AT LEAST 1 TRIP
80%
* The mean number of trips respondents plan to 5%
take is 1.5 in the next 3 months.
70%
* 41.3% plan to go to cities for their leisure trip, e
35.1% to beaches/resorts, and 33.2% to rural 60%
areas. ; .
55% : A Mean = 1.5 Trips
Fom P (Up frem 1.3 last menth)
50%
LS . Where They are Heading
45% . Cities: 41.3%
3 e s : Beaches/Resorts: 35.1%
40% Rural Areas: 33.2%
35%
30%

Jan Jan Jan Jan Jan Feb Feb Feb Feb March  March March March
1-3 8-10 15-17 22-24 29-31 5-7 12-14 19-21  26-28 5-7 12-14  19-21  26-28

Source: Destination Analysts, March 29, 2021
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https://www.destinationanalysts.com/blog-update-on-american-travel-in-the-period-of-coronavirus-week-of-march-29th/

Skift research shows 377% of US trips taken by American travellers during the

pandemic in 2020 were for visiting friends & relatives

* Recent research by Skift showed that 37% of
trips taken in the United States by American
travellers from March 2020 to December 2020

R , Main Travel Purposes
were for visiting friends and relatives, followed by

31% for vacation. Business travel only made up i i .

17% of all trips taken in 2020. e
20%

° . 15% 11%
* 29% of all personal trips from March to 10% . 6% iS5 " » -
. . . 5% 2%
December were travelling with kids. Those 0% . v = — —_— —
Visiting family/friends ~ Vacation General business Business - To stay with or near my Medical treatment To stay in a safer place than Wellness retreat Other
. . . . convention/conference /trade family because of the where | live because of the
travelllng with kids were more likely to take a o i R—

vacation than those travelling without kids. ik

41% -5 =
39%

40% 34% 34% 33% 35% e e — 2 M

* According to Skift, “Remote work and remote 30% pe 34% 34% 3% e TI—— %

. 20% 28% 16%
|earn|ng added a tremendous burden for parents o
with school-age kids. The need to get everyone Mar-20 Apr-20 May-20 20 g B0y A0 SR 20 0ct-20 Nov-20 Dec-20
out of the house often outweighed the risk for
parents”.

Source: Skift Research, 2021
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https://research.skift.com/report/pandemic-travel-2020-u-s-traveler-deep-dive/?utm_campaign=2020%20Skift%20Research%20Daily%20Prospect&utm_medium=email&_hsmi=118815217&_hsenc=p2ANqtz-_ZVHIzdqt6pkPIKG4Bjn7504NS0VOspi-xf_80NeJTNo9ZsEER__0bR0bL4bKP0SlZbD-p4C3pTxS6Mr1qbijZ9mdlqkPyC5eW_u1W1DyQ8xkJlAA&utm_content=118815217&utm_source=hs_email

McKinse y reports six fundamental shifts to American consumer behaviour

during COVID-19

IO

ol

#75
L ©

%

=== =2
1. Steady 2. Signs of 3. Vaccination 4. Continued 5. Rebalancing 6. Evolution
overall optimism spend recovery accelerating digital of homebody of loyalty
recovery stickiness economy
~40% 51% +50% +35% 28% 39%
of consumers are of consumers plan vaccinated January 2021 year- of consumers have of consumers have
optimistic about an to splurge or treat consumers over-year online invested in new tried new brands
economic recovery themselves, some engaging in usual credit-card and uses of their living over the course of
post-COVID-19 starting immediately  out-of-home debit-card space at home COVID-19
and some waiting activities vs. those penetration
for COVID-1910 interested in increase, as a % of
subside vaccination total spend

Source: McKinsey, March 24, 2021
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https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-us-consumer-sentiment-during-the-coronavirus-crisis

Megan Ep/er Wood releases conclusions from an international expert discussion
on sustainable tourism governance and management

* Megan Epler Wood released conclusions from a 2-
hour discussion with thirty international experts in
the field of sustainable tourism governance and
management.

e Conclusions included:

COVID 19 has created opportunities for
improving future tourism management.
Creation of interlinked governmental
bodies which represent local, regional and
national goals will be necessary.

Holistic measurements of tourism impacts
are required.

Increased capacity and skills are required
to manage tourism’s complexity
Development of consistent policies to
address social and environmental issues
needed in order to engage local needs,
coordinate effectively with civil society,
and meet the requirements of the private
sector.

HARVARD l %, INTERNATIONAL

TH.CHAN SUSTAINABLE
HOOL OF PUBLIC HEALT i TOURISM INITIATIVE

FORUM RESULTS NOW AVAILABLE

Building Back Better:
Reconstructing Governmental
Systems and Policies for

Sustainable Tourism

TR v, . 7“; " " i T _'w.‘..‘.::{”-ﬂﬁ L ——— ! ""‘"-«.- !
ol e T o o
- s TR —l;‘ e :

kit PATA

Source: Megan Epler Wood, March 29, 2021
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https://www.linkedin.com/pulse/tourism-policies-require-upgrade-meet-challenge-back-megan-epler-wood/

The UNWTO announced an -877 drop in International Tourist Arrivals for

January 2021

* The latest data from the UNWTO showed that
international tourist arrivals (ITAs) were down
-87% globally in January, 14 points lower than the
average for the year of 2020.

* ITAs were down -77% in January for the Americas

compared to January 2020.

Change %, International Tourist Arrivals
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https://www.unwto.org/news/tourist-arrivals-down-87-in-january-2021-as-unwto-calls-for-stronger-coordination-to-restart-tourism

Tourism and COVID-19 dashboard and reporting resources

Destination BC’s new Tourism Industry Dashboard tracks statistics across tourism-related
industries including accommodations, food & beverage, and transportation.

Destination BC conducts and commissions general research and insights related to travel

and tourism in British Columbia, as well as COVID-19 Research and Insights.

The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard
to date.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that compiles meetings and events
information as well as links to several other resources helpful to the Business Events
segment in our industry.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern
studies.

The Travel and Tourism Research Association links to many research and analytics

companies on their COVID-19 Resource Centre.
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https://www.destinationbc.ca/tourism-industry-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://tourismresiliency.ca/reports/
https://ttra.com/resources/covid-19-travel-and-tourism-research-resources/
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This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
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