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BC'’s Restart Plan

The phased approach to Is

on pause for the duration of province-wide

restrictions, as noted below.

Province-wide restrictions

Provincial restrictions are in place to help stop the
spread of COVID-19. Some insights noted in this
Research Roundup were gathered prior to the latest
order and direction from the Ministry of Public Safety
and Solicitor General in consultation with BC’s
Provincial Health Office, which restricts travel to
essential needs only, effective April 23 - May 25,
2021.

On April 20, 2021, Canadian and US
officials agreed to extend the closure of
the border between the two countries to
non-essential travel until at least May

21, 2021.

Information provided in this Research
Roundup Report highlights not only
local insights, but global insights which
may be applicable to BC now.
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https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan




/1% of BC residents feel safe to travel to nearby communities, down -97% from
previous wave

In Destination Canada’s latest Resident Sentiment

report (April 20, 2021), 71% of BC residents stated g . . . .
port (Aprd 2, 2320, Ee British Columbia / Colombie-Britannique

they would feel safe to travel to nearby o
communities, whereas 13% expressed an opposing I_{ﬁi{fﬂzﬁsm travel / Je me sens a l'alse de voyager

. . . . mSlrongly disagree / Pas du toul d'accord - -
view, stating they would not, resulting in a net score e T Apr 20 / 20 avril Trending / Tendance

‘Somewhat agree / Flugét d'accord
of +58.

mStrongly agree / Tout A fait d'accord % Semewhat / Sirongly Agree /% Tout & fait d’accord / Pluiét d'accord
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Canada / __ dans d'autres 12% 24% 29% 15%w20% 140, 29%‘22% 23% 22% 31 /5113%'23% 295 o 30%

provinces ou territoires du Canada

* BC residents have a net score of -23 for feeling safe
to travel to other provinces. In comparison, Ontario
residents have a net score of -8 for feeling safe to
travel to other provinces and Alberta residents have
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“I feel safe to travel to..."

- A indicates significantly higher than previous week @ 95% confidene /indigue un résulfat cansidérablement plus dlevé que I "
Niveau de référence : Colombie-Britannigue ‘semaine précédente (confisnce A 55 %) l:l “'
8 Dans quelle mesure étes-vous d'accord avec chacun des énoncés suivants? ¥ indlcates significantly lower week @ 95% ique un ré idér Elevé queis
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* Please note that these results were collected prior to
the recent orders put in place by the provincial

health and general solicitor officials on Apr” 23, Source: Destination Canada’s Resident Sentiment, Leger, April 20, 2021
2021.



https://www.destinationcanada.com/sites/default/files/archive/1358-Canadian%20Resident%20Sentiment%20-%20April%206%2C%202021/Resident%20Sentiment%20Tracking%20April%206_EN_FOR%20PUBLICATION.pdf

687 of BC residents not planning to travel through July are concerned COV/ID-
19 protocols are not being properly followed

* |n Destination BC’s BC Residents’ Public

Reasons for Not Considering BC Travel (Aided
M M O, DESTIMATION
Perceptlons Wave 24 (Apnl 14; 2021) report, 77/0 (Among Those Not Intending to Travel in BC in the Nexthonﬂ?s) ( ) FEEERESEEE
of BC residents who said they would not consider
travelling within BC in the next 3 months gave risk April 14, 2021
of being exposed to/getting COVID-19 as a Riskotbeng xposeatoigetngcovio-1s [ - - * i
. . 54% S6% 68%
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* A reminder that the results of this report, like all e e e B e s Ty £ Satstcaly s eanty blahar an previos v

reports and articles mentioned in the Research
Roundup, were collected prior to the recent orders
put in place by the provincial health and general

solicitor officials.
Source: Destination BC’s BC Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 24,
Insights West, April 14, 2021 5



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

BC sees an increase of +2.97 in wee/(/)/ domestic ovem/:ght visitation
compared to previous week

* According to Environics Analytics Weekly
COVID Tracker Report, during the week ending BC's Domestic Overnight Visitation
April 18, 2021, BC experienced a week-over- Week-over-Week Percent Change
week increase of +2.9% in weekly domestic
overnight visitation. 30%

25%

* Week-over-week increases in domestic overnight 20%
visitation were seen in three of the provinces

. . 15%
tourism regions:

10%
¢ Thompson Okanagan (+17.7%) 5%
* Kootenay Rockies (+13.8%)

. 0%
*  Vancouver, Coast & Mountains (+8.1%)

-5%

* However, week-over-week decreases in domestic -10%
overnight visitation were seen in the remaining 159,

tourism regions:
-20%
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*  Vancouver Island (-15.0%)

*  Northern BC (-2.2%)
Source: Environics Analytics Weekly COVID Tracker Report, April 18, 2021



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Week-over-Week Percent Change

120%

120%

e British Columbia

e British Columbia

90%

90%

Cariboo Chilcotin Coast

60%

e \/ancouver, Coast & Mountains

60%

30%

30%

A
—"

e

0%

-30%
-60%

0%

-30%
-60%

1dy-g|
Jdy-1
1dv-10
eW-8Z
1eW-1Z
oW1l
eW-£0
924-82
924-1Z
9o4-1
924-£0
uep-|g
uer-g
uep-/|
uer-Q}
uer-gQ
%2Q-/7
290-0¢7
°%3Q-€l
930-90
AON-6Z
MON-ZZ
AON-GL

1dy-g|
ady-1)
1dy-10
JeW-87
eW-1Z
JeW-tl
JeW-£0
9°4-87
9o4-1Z
9o4-1
9°4-£0
uer-|g
uep-/z
uer-/|
uer-Q|
uer-g0
23Q-/Z
290-0¢
2%3Q-¢|
20-90
AON-6Z
AON-ZZ
AON-Gl

120%

120%

e Brritish Columbia

90%

e Brritish Columbia

90%

== Kootenay Rockies

RS 4

60%

e \/ancouver Island

B

60%

30%

30%

0%

0%

-30%

-30%

-60%

-60%

1dy-g|
ady-11
1dy-10
eW-8Z
1eW-1Z
W1
BW-£0
924-82
9o4-1Z
9o4-11
924-£0
uer-|g
uep-z
uer-/|
uer-Q}
uer-gQ
%9Q-/7
°90-07
2%90-¢}
230-90
AON-6Z
MON-ZZ
AON-GL

1dy-gl
ady-1)
1dy-0
1eW-8Z
1BW-1Z
W1l
eW-£0
924-82
9o4-1Z
9o4-11
9°4-£0
uep-|g
uer-f7z
uep-/|
uer-Q}
uer-gQ
%90-/7
290-0¢7
%9Q-€l
230-90
AON-6Z
nON-ZZ
AON-GL

120%

120%

e Brritish Columbia
e Northern BC

%&‘Qeé%ﬁ

90%
60%

C
©
Qo
o 2
4
1S
50
o C
O 9
[
Y £
£ o
-
m =
52
o
1o

60%

30%

30%

0%

0%

-30%
-60%

-30%

%@W‘@@AAVL

Source: Environics Analytics Weekly COVID Tracker Report, April 18, 2021
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC sees an increase of +93.47 in wee/(/)/ domestic ovem/:ght visitation

compared to same period in 2020, and a decrease of -62.77% compared to 2019

* For the week ending April 18, 2021, Environics Analytics reported that
weekly domestic overnight visitation is up +93.4% compared to the
same week in 2020. Compared to the same week in 2019, weekly
domestic overnight visitation was down -62.7%.

* Across the province, year-over-year increases in weekly visitation were
seen across BC compared to the same period in 2020, however,
decreases continue to been seen for all tourism regions when compared
to the same period in 2019.

*  Vancouver, Coast & Mountains (+137.0% over 2020;
-58.7% over 2019)

*  Thompson Okanagan (+103.3%; -64.2%)

*  Kootenay Rockies (+97.8%; -57.6%)

*  Northern BC (+72.9%; -46.8%)

*  Vancouver Island (+52.9%; -75.4%)

*  Cariboo Chilcotin Coast (+6.1%; -78.3%)

BC's Domestic Overnight Visitation

Year-over-Year Percent Change

200%
«===% change from 2020

150%
e change from 2019

100%

50%

Source: Environics Analytics Weekly COVID Tracker Report, April 18, 2021



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC'’s occupancy rate (34.4%) down -0.2 points from the previous week

* STR, an agency which reports BC’s
hotel performance, shows the average
weekly occupancy for BC was 34.4% for
the week of April 11 - April 17, 2021.
This represents a decrease of -0.2 points
from the previous week.

* It also represents an increase of +17.7
points compared to a similar period in
2020 and a decrease of -32.7 points
compared to 2019.

Provincial Weekly Occupancy
Jan 30,2021 - Apr 17,2021

80%

70%

60%

50% $

40%
30% _/

20%

10%

0%

30-Jan 6-Feb 13-Feb  20-Feb  27-Feb 6-Mar 13-Mar  20-Mar  27-Mar 3-Apr 10-Apr 17-Apr

e 2021 2020 s 2019

*Please note data for 2019 is only available starting for the week April 7 - 13, 2019

Source: 2021 STR, STR Global Ltd - STR Apr 11 — Apr 17, 2021 10


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

British Columbia’s Hotel Occupancy Rate

Week-over-Week 2021vs. 2020 2021vs. 2019
Apr.11-17,2021 Apr.11-17,2021vs. Apr.11-17,2021 vs. Apr.11-17,2021 vs.
Apr.4 -10,2021 Apr.12-18,2020 April 14 - 20, 2019
Occupancy
Rate Occupancy Occupancy Occupancy
Point Change Point Change Point Change
British Columbia 34.4% -0.2 +17.7 -32.7
Vancouver (City of) 23.3% -041 +16.2 -56.4
Whistler 4.7% -0.2 +1.9 -69.9
Victoria 37.3% +2.2 +21.9 -28.7
Kelowna 32.0% -2.3 +21.5 -334
Kamloops 48.4% +3.0 +33.8 -18.6
Richmond 50.0% +2.0 +17.3 -22.3
Revelstoke* 19.6% -1.3 +10.8 NA

*2019 data is not available for Revelstoke

Source: 2021 STR, STR Global Ltd - STR Apr 11 - Apr 17, 2021



https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

BC's average daily rate (. $132.67) down -1.0% from the previous week

* STR, an agency which reports BC’s
hotel performance, shows BC’s average

daily rate (ADR) was $132.67 for the
week of April 11 = April 17, 2021. This
represents a decrease of -1.0% from the
previous week.

* It also represents an increase of +27.0%
compared to a similar period in 2020
and a decrease of -23.8% compared to

2019.

Provincial Weekly ADR

Jan 30, 2021 - Apr 17, 2021*
$250

$200

e
$150 I

$100

$50

30-Jan 6-Feb 13-Feb  20-Feb  27-Feb 6-Mar 13-Mar  20-Mar  27-Mar 3-Apr 10-Apr 17-Apr

e 2021 —2020 s 2019

*Please note data for 2019 is only available starting for the week April 7 - 13, 2019

Source: 2021 STR, STR Global Ltd - STR Apr 11 — Apr 17, 2021 12


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

British Columbia’s Hotel Average Daily Rate (ADR)

Week-over-Week

Apr.11-17,2021

Apr.4-10, 2021

Apr.11-17,2021vs.

2021vs. 2020
Apr.11-17,2021 vs.
Apr.12 - 18,2020

2021vs. 2019
Apr. 11-17,2021 vs.
April 14 - 20, 2019

i ADR ADR ADR
Percent Change Percent Change Percent Change
British Columbia $132.67 -1.0% +27.0% -23.8%
Vancouver (City of) $187.31 0.0% +66.7% -18.0%
Whistler $169.50 -12.8% +68.5% -41.3%
Victoria $104.37 -6.3% +37.3% -38.3%
Kelowna $109.44 -0.4% +17.2% -17.4%
Kamloops $94.22 -0.1% +13.5% -13.4%
Richmond $201.36 -4.2% +50.2% +28.7%
Revelstoke* $106.99 -3.0% +37.9% NA

*2019 data is not available for Revelstoke

Source: 2021 STR, STR Global Ltd - STR Apr 11 - Apr 17, 2021
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https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

BC’s revenue per available room (RevPAR) (. $45,.62) down -1.5% from the

previous week

* STR, an agency which reports BC’s hotel
performance, shows BC’s revenue per available
room (RevPAR) was $45.62 for the week of April
11— April 17, 2021. This represents a decrease of

-1.5% from the previous week.

* However, BC’s RevPAR showed an increase
(+162.0%) for the week of April 11 - April 17, 2021
compared to a similar period in 2020 and a

decrease (-60.9%) for 2019.

* RevPAR substantially increased for all reported
cities compared to a similar period in 2020 and
remain below 2019 levels.

Week-over-Week
Apr.11-17,2021vs.
Apr.4 -10,2021

Apr.11-17,2021

RevPAR RevPAR
Percent Change
British Columbia $45.62 -1.5%
Vancouver (City of) $43.69 -0.5%
Whistler $7.98 -15.7%
Victoria $38.88 -0.5%
Kelowna $34.97 -7.2%
Kamloops $45.64 +6.6%
Richmond $100.67 -0.3%
Revelstoke $21.02 -8.8%

Source: 2021 STR, STR Global Ltd - STR Apr 11 - Apr 17, 2021

14


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

Destination Ana/ysts reports /1. 9% of American travellers have a
reaa’)/-to-tra vel mindset

AMERICANS’ READINESS TO TRAVEL

REACHES A PANDEMIC ERA HIGH
* Destination Analysts, a US-based tourism MAY 29, 2020 — APRIL 18, 2021

research company, reported that 71.9% of
American travellers have a ready-to-travel

READY TO TRAVEL B NOT READY TO TRAVEL

mindset, a pandemic high and over 20 points 80%
higher than in May 2020.
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QUESTION: WHEN IT COMES TO GETTING BACK OUT AND TRAVELING AGAIN, WHICH BEST DESCRIBES YOUR
CURRENT STATE OF MIND? (SELECT ONE)

(Base: Waves 12-13 and 15-58. All respondents, 1,257, 1,214, 1,205, 1,231, 1,365, 1,213, 1,200, 1,206, 1,224,

1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, ; 5
1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204, 1,209, 1,204, Destination Ana lysts
1,208, 1,202, 1,206, 1,202 and 1,210 completed surveys.) DO YOUR RESEARCH

Source: Destination Analysts, April 18, 2021



https://www.destinationanalysts.com/blog-update-on-american-travel-in-the-period-of-coronavirus-week-of-april-19th/

New Zealand receives NZD $32.3 M in Australian news co verage following

announcement of quarantlhe-ﬁ'ee travel

* According to Tourism New Zealand, following the
announcement of quarantine-free travel their go-
to market approach is focused on generating
impact in Australian news media. Early results
show total media coverage about quarantine-free
travel published in Australia in the first week had
a reach of 23 million people with an equivalent

advertising value (EAV) of NZD $32.3 M.

* Newzealand.com also saw significant traffic from
Australia with over 46,000 visits from Australia
in the first week (a 303% increase from the
previous week) and over 7,00 referrals to
operators (a 459% increase from the previous
week).

* They are specifically seeing interest from
Australians for content on Queenstown,

Auckland, ski and longer itineraries (8-14 days).

Source: Tourism New Zealand, April 14, 2021



https://www.tourismnewzealand.com/tools-for-your-business/webinar-recordings/quarantine-free-travel-from-australia-what-you-need-to-know/?utm_medium=email&utm_campaign=AU%20-%201%20week%20on&utm_content=AU%20-%201%20week%20on+Preview+CID_fb62ee5774957c4fed4a169b125a58cb&utm_source=Teramail&utm_term=webinar&utm_medium=email&utm_campaign=AU%20-%201%20week%20on&utm_content=AU%20-%201%20week%20on+CID_fb62ee5774957c4fed4a169b125a58cb&utm_source=Teramail&utm_term=webinar

Skift’s global tourism recovery index reaches above 507 for March

* Skift recently announced that the global average of Regional Weighted Scores
the Recovery Index Score for tourism reached 53%

in March 2021. The score is weighted based on

—Asia Pacific

Europe North America Latin America  ==——=MEA

tourism output per country. North America is the 50
strongest region at 71%. Europe is the lowest at 70
36%. 60

50
* Only three countries saw scores decline in March,

including Brazil, France, and ltaly, with Mexico
growing 32% for the month. Thailand, China, and
Singapore all grew more than 25%. Canada grew 50

14%, while the US grew 16%.

Index score
iy
O

Source: Skift Research

Source: Skift, April 2021
17


https://research.skift.com/recovery/march-2021-highlights/

Tourism and COVID-19 dashboard and reporting resources

Destination BC’s Tourism Industry Dashboard tracks statistics across tourism-related
industries including accommodations, food & beverage, and transportation.

Destination BC conducts and commissions general research and insights related to travel

and tourism in British Columbia, as well as COVID-19 Research and Insights.

The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard
to date.

The UNWTO has an online dashboard of international statistics on the impact of
COVID-19 on the tourism sector.

MPI has created a coronavirus resource page that compiles meetings and events
information as well as links to several other resources helpful to the Business Events
segment in our industry.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern

studies.

The Travel and Tourism Research Association links to many research and analytics

companies on their COVID-19 Resource Centre.

18


https://www.destinationbc.ca/tourism-industry-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://tourismresiliency.ca/reports/
https://ttra.com/resources/covid-19-travel-and-tourism-research-resources/
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This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
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