


BC'’s Restart Plan

The phased approach to Is

on pause for the duration of province-wide

restrictions, as noted below.

Province-wide restrictions

Provincial restrictions are in place to help stop the
spread of COVID-19. Some insights noted in this
Research Roundup were gathered prior to the latest
order and direction from the Ministry of Public Safety
and Solicitor General in consultation with BC’s
Provincial Health Office, which restricts travel to
essential needs only, effective April 23 - May 25,
2021.

On April 20, 2021, Canadian and US
officials agreed to extend the closure of
the border between the two countries to
non-essential travel until at least May

21,2021.

Information provided in this Research
Roundup Report highlights not only
local insights, but global insights which
may be applicable to BC now.
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https://www2.gov.bc.ca/gov/content/safety/emergency-preparedness-response-recovery/covid-19-provincial-support/bc-restart-plan




Destination Canada reports 787 of BC residents feel safe to travel to nearby

communities

In Destination Canada’s latest Resident Sentiment
report (May 4, 2021), 78% of BC residents stated
they feel safe to travel to nearby communities,
whereas 13% expressed an opposing view, stating
they would not, resulting in a net score of +65.

57% of BC residents stated they feel safe to travel
to other parts of the province, compared to 28%
who would not, resulting in a net score of +29.

BC residents have a net score of -20 for feeling safe
to travel to other provinces. In comparison, Ontario
residents have a net score of -1 for feeling safe to
travel to other provinces and Alberta residents have
a net score of -3.
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https://www.destinationcanada.com/sites/default/files/archive/1378-Canadian%20Resident%20Sentiment%20-%20May%204%2C%202021/Resident%20Sentiment%20Tracking%20May%204_EN_FOR%20PUBLICATION.pdf

BC sees a decrease of -24.57, in weekly domestic overnight visitation
compared to the previous week

* According to Environics Analytics Weekly COVID
Tracker Report, during the week ending May 2, BC's Domestic Overnight Visitation
2021, BC experienced a week-over-week decrease Week-over-Week Percent Change
of ~24.5% in weekly domestic overnight visitation. .
* With recent provincial health and general solicitor
official orders in effect April 23, it is encouraging to 20%
see that domestic overnight visitation has
continued to decrease across the province 10%
compared to the previous week.
0%
* Week-over-week decreases in domestic overnight
visitation were seen in all six tourism regions across 10%
the province:
-20%
*  Thompson Okanagan (-12.1%)
*  Vancouver Island (-18.1%)
*  Northern BC (-30.1%) e e e e e ey
*  Vancouver, Coast & Mountains (-30.4%) ,19900500 @96,199@,;/\9@ RN RN N 6\5‘6
*  Cariboo Chilcotin Coast (-37.9%)
*  Kootenay Rockies (-39.9%)

-30%

LI LIN N SN S S
g T W e T T e

Source: Environics Analytics Weekly COVID Tracker Report, May 2, 2021



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Week-over-Week Percent Change
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC sees a decrease of -33.67% in weekly domestic overnight visitation
compared to the same period in 2020, and a decrease of -70.87 compared

to 2019

* For the week ending May 2, 2021, Environics Analytics reported that
weekly domestic overnight visitation is down -33.6% compared to the
same week in 2020. Compared to the same week in 2019, weekly
domestic overnight visitation was down -70.8%.

* Across the province, year-over-year decreases in weekly visitation
were seen compared to the same period in 2020, and decreases
continue to been seen for all tourism regions when compared to the

same period in 2019.

¢ Thompson Okanagan (-15.5% over 2020; -60.9% over
2019)

*  Vancouver, Coast & Mountains (-32.4%; -75.6%)

*  Northern BC (-36.0%; -66.3%)

*  Vancouver Island (-41.8%; -77.9%)

* Cariboo Chilcotin Coast (-45.7%; -73.7%)

*  Kootenay Rockies (-58.5%; -75.4%)

BC's Domestic Overnight Visitation

Year-over-Year Percent Change

200%
150% =% change from 2020
=% change from 2019

100%

50%

Source: Environics Analytics Weekly COVID Tracker Report, May 2, 2021



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Year-over-Year Percent Change
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC’s occupancy rate (31.47%) up +11.0 points compared to a similar period
in 2020

 STR, an agency which reports BC’s

hotel performance, shows the average

weekly occupancy for BC was 31.4% for Provincial Weekly Occupancy
the week of April 25 — May 1, 2021. This Feb 13,2021 - May 1, 2021
represents a decrease of -3.1 points from
the previous week. 80%
70% -—
* It also represents an increase of +11.0 0%

points compared to a similar period in

2020 and a decrease of -43.3 points
compared to 2019. 40%
30%

50%

20% [—
10%

0%
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*Please note data for 2019 is only available starting for the week April 7 - 13,2019

Source: 2021 STR, STR Global Ltd - STR Apr 25 - May 1, 2021


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

British Columbia’s Hotel Occupancy Rate Week-over-Week

Week-over-Week 2021 vs. 2020 2021 vs. 2019
Apr. 25 - May 1, 2021 Apr. 25 — May 1, 2021 vs. Apr. 25 - May 1, 2021 vs. Apr. 25 - May 1, 2021 vs.
Oceupancy Rate Apr. 18 - 24, 2021 Apr. 26 - May 2, 2020 April 28 - May 4, 2019

Occupancy Point Change Occupancy Point Change Occupancy Point Change
British Columbia 31.4% -3.1 +11.0 -43.3
Vancouver (City of) 18.8% -4.8 +10.9 -70.5
Whistler 2.7% -0.5 -1 -50.6
Victoria 25.8% -10.5 +7.5 -50.9
Kelowna 29.7% +0.7 +14.7 -43.8
Kamloops 56.5% -1.8 +36.4 -17.5
Richmond 46.8% -7.9 +5.0 -40.3
Revelstoke® 20.6% +1.7 +9.7 NA

*2019 data is not available for Revelstoke

Source: 2021 STR, STR Global Ltd - STR Apr 25 - May 1, 2021



https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

BC'’s average daily rate ($124.73) up +17.07% compared to a similar period

in 2020

 STR, an agency which reports BC’s
hotel performance, shows BC’s average

daily rate (ADR) was $124.73 for the
week of April 25 - May 1, 2021. This
represents a decrease of -4.8% from the
previous week.

* It also represents an increase of +17.0%
compared to a similar period in 2020
and a decrease of -37.8% compared to

2019.

Provincial Weekly ADR
Feb 13,2021 - May 1, 2021
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*Please note data for 2019 is only available starting for the week April 7 - 13,2019

Source: 2021 STR, STR Global Ltd - STR Apr 25 - May 1, 2021 11


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

British Columbia’s Hotel Average Daily Rate (ADR) Week-over-Week

Week-over-Week 2021 vs. 2020 2021 vs. 2019
Apr. 25 - May 1, 2021 Apr. 25 - May 1, 2021 vs. Apr. 25 — May 1, 2021 vs. Apr. 25 — May 1, 2021 vs.

AR Apr. 18 - 24, 2021 Apr. 26 - May 2, 2020 April 28 - May 4, 2019

ADR Percent Change ADR Percent Change ADR Percent Change
British Columbia $124.73 -4.8% +17.0% -37.8%
Vancouver (City of) $163.24 -9.5% +45.4% -44.9%
Whistler $148.95 -1.4% +29.0% -27.7%
Victoria $117.12 +12.7% +39.8% -38.1%
Kelowna $107.58 +0.7% +6.1% -28.8%
Kamloops $95.42 -2.7% +6.8% -19.5%
Richmond $176.21 -9.1% +32.3% -7.8%

Revelstoke* $97.79 -2.1% +19.9% NA

*2019 data is not available for Revelstoke

Source: 2021 STR, STR Global Ltd - STR Apr 25 - May 1, 2021



https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

BC’s revenue per available room (RevPAR) ($39.22) down -13.57 from the

previous week

* STR, an agency which reports BC’s hotel
performance, shows BC’s revenue per available
room (RevPAR) was $39.22 for the week of April
25 - May 1, 2021. This represents a decrease of Apr. 25 - May 1, 2021 Apr. 25 - May 1, 2021 vs.
-13.5% from the previous week. RevPAR Apr. 18 - 24,2021

Week-over-Week

RevPAR Percent Change

* BC’s RevPAR showed an increase (+80.1%) for
the week of April 25 — May 1, 2021 compared to a
similar period in 2020 and a decrease (-73.8%) for British Columbia $39.22 -13.5%

2019. Vancouver (City of) $30.66 -28.1%
Whistler $3.97 -16.0%

* RevPAR substantially increased for all reported
cities except for Whistler compared to a similar Victoria $30.19 -20.0%
period in 2020 and remain below 2019 levels. The

] . i i Kelowna $31.90 +3.1%
decrease in RevPAR seen in Whistler is likely due
to the encouragement of the provincial health and Kamloops $53.95 -5.7%
general solicitor officials to only travel to Whistler Richmond $82.39 223%
for essential travel only.
Y Revelstoke $20.12 +6.7%

Source: 2021 STR, STR Global Ltd - STR Apr 25 - May 1, 2021


https://str.com/data-insights/news/press-releases?field_region=30&year=2021&month=any

Insights West reports 857 of Canadian adults get news from media daily, with
media habits changing dramatically during the pandemic

* Anew report by Insights West shows that media
habits have changed dramatically during the
pandemic.

¢ 85% of Canadian adults get news from a media
source daily, and 98% do so weekly (equal to BC

residents).

* 72% of Canadian adults get news from social media
weekly (82% in BC), compared to 69% from TV
(57% in BC).

* 67% get news weekly from other news websites and
apps (79% in BC), 64% from radio (56%), and 53%
from newspaper websites and apps (66%).

* Only 34% get news daily from print newspapers
(29% in BQ).

Weekly Use of Media for News Content

95% 98%  99% NET Any 98%
85% % 78% 56% ¥ Social media 72%

52% % 65% 84% % 69%

64% 72%*% 63% Other news websites/apps 67%

53% % 69% 68% Radio

52% 61%®% 47% Newspapers website/apps 53%

34%

26% 28% 44% T Newspapers — print [k

M Daily + M Weekly

How often do you generallyget news from each of the following sources?

Source: Insights West, April 2021
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https://www.insightswest.com/wp-content/uploads/2021/04/Rep_IW_MediaInsightsCANADA_16Apr2021_FINAL.pdf?utm_term=0_940fc75a9a-7637f21db2-76183152&utm_campaign=7637f21db2-EMAIL_CAMPAIGN_2019_12_18_07_30_COPY_01&utm_medium=email&_hsmi=124470660&_hsenc=p2ANqtz-9sZO0axzeI0RB3vxVE96-S5QP9bxOYvD0AQxau_yAl8ExUQBB_IYnwxqOBfOg8vBPMu9gDNHHrkcv5FYa4FihR5Q71vopWgEW-NRRcmeSS6usSbjk&utm_content=124470660&utm_source=hs_email

The Conference Board of Canada reports Canada’s GDP growth continued in
February despite looming third wave of COVID-19

* The Conference Board of Canada’s economists r

Kiefer Van Mulligen and Liam Daly provided
insights on the latest Canadian GDP data:

* “As national vaccinations started to pick-up in
February, real GDP grew by +0.4% month-over-
month... Yet recent surges in new cases of
COVID-19 reversed the loosening of restrictions
in many provinces in April. We therefore expect

that growth may have cooled off in recent
weeks.”

* “With restrictions limiting pursuits such as travel
and recreation, Canadians are increasingly turning
towards activities such as shopping and home
renovations. However, with total output down
-2.2% compared to February of last year, the

remaining ground will only be recovered once a
further easing of restrictions occurs.”

Source: The Conference Board of Canada, April 30, 2021


https://www.conferenceboard.ca/insights/featured/canadian-economics/canada-s-gdp-growth-continued-in-february-as-third-wave-loomed?utm_source=ratb&utm_medium=EMAIL&utm_campaign=EQT21RATBMAY3&mkt_tok=MDk0LUVHRi02MzkAAAF80iqTtRmPJtKAj5TAtebAIGmUzZnmGQb0_kEgqQV2mK33bCaW0KFPMMP8_FvfB4Kz5UkCk0YvCYdyf1o9g3bN6WHqi9B524x2aMKG7klD3sJ3

Destination Analysts report that Americans’ perceptions of travel as “unsafe’ is

reaching pandemic-record lows

PERCEPTIONS OF TRAVEL ACTIVITIES

* The latest survey by Destination Analysts, a AS UNSAFE REACHES ANOTHER PANDEMIC RECORD LOW
US-based tourism research company, JANUARY 1 — APRIL 25, 2021
reported that the tre'nd of Feellng safer al?out % Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITIES TESTED)
travel accelerated this week. The perception of -
over two dozen travel and leisure activities 5o, 2%
0

being “unsafe” fell to a pandemic-record low

of 35.1%. s $
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QUESTION: AT THIS MOMENT, HOW SAFE WOULD YOU FEEL DOING EACH TYPE OF TRAVEL ACTIVITY?

(Base: Waves 43-59. All respondents, 1,206, 1,225, 1,205, 1,206, 1,209, 1,209, 1,216, 1,210, 1,204, Destinati Anal
1,209, 1,204, 1,208, 1,202, 1,206, 1,202, 1,210 and 1,215 completed surveys,) estination nalysts

DO YOUR RESEARCH

Source: Destination Analysts, May 3, 2021
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https://www.destinationanalysts.com/blog-update-on-american-travel-in-the-period-of-coronavirus-week-of-april-26th/

Destination Analysts reports that 73.57, of American travellers are excited for

leisure travel

* The latest survey by Destination Analysts, a US-
based tourism research company, found that 73.5%
of American travellers are excited for leisure travel

in 2021, compared to 65.0% the previous week.

* 55.4% stated that discounts and price cuts would
make respondents more interested in travelling in
the next three months.

EXCITEMENT FOR LEISURE TRAVEL IN 2021

T TG — &
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DISCOUNTS AND PRICE CUTS

How much do you agree with the following statement?

Statement: The coronavirus has led many travel providers to cut their prices. These discounts ond price cuts
(airline, hotel, etc.) make me more interested in traveling in the NEXT THREE (3) MONTHS.
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Source: Destination Analysts, May 3, 2021
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https://www.destinationanalysts.com/blog-update-on-american-travel-in-the-period-of-coronavirus-week-of-april-26th/

Ipsos survey finds that COVID-19 is still the number one issue of concern
worldwide

* An April 2021 survey by |psos showed that Top concerns: 12 month trend

COVID-19 continues to be the number one April 2020 - April 2021 (global country average)

cause of worry globally, with 45% of respondents
stating COVID-19 as one of the top issues facing

their country. 55

50

45 Coronavirus $
40 /\’_‘\—\

35 Unemployment

- Poverty & social inequality

60%

30 )
_/-"'"-J.' Financial/political
25 corruption
* Crime & violence
20 Healthcare
15
Apr 20 Jul 20 QOct'20 Jan 21 Apr'21

Research among adults aged 16-64 in 28 participating countries. c. 20,000 per month. April 2020 - April 2021
Source: Ipsos Global Advisor - Get the data - Created with Datawrapper

Source: Ipsos, April 2021
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https://www.ipsos.com/en/what-worries-world-april-2021

Ipsos survey shows most adults agree with vaccine passports for travel

* A new Ipsos survey for the World Economic
Forum showed there is strong global support for
vaccine passports.

* Over 75% of people worldwide believe vaccines
should be mandatory for travel.

* Almost a third of respondents stated vaccine
passports should be used for only a few months,
32% would be happy to see vaccine passports
used until the end of the year, 23% believe
vaccine passports should remain in use for several
years, and 13% believe they should be used
indefinitely.

* In addition, two-thirds of respondents stated that
a vaccine should be required to enter stadiums
and concert venues.

* Over 50% of respondents said the same should
apply to people visiting shops, restaurants, or
offices.

Total

Agree
Country Average 78% I S 2 — 25% 9% 9% 5%
Malaysia 92% I e ——— 30% 4%2%%

Peru 90% EE N ————————————————— 16% 3%5%2%
Argentina  88% e 14% 4% 5% 4%
Chile 88% TS I 11% 4% 6% 3%

_Australia _ 86% G G — 24% 6% 4% 5%
Mexico 86% N G T 19% 5% 8% 5%

Turkey 84% G TS 17% 6% "T% 3%

Brazil 84% IEEEEese RN 18% 5% 5% 6%

India 84% I SAY 30% 7% &% 5%

Colombia 84% I G G 1 %

Groat Britain  84% [ S O G 25% 6% 8% 4%

South Korea 84% A4S 39% 122% 2%%
China (mainland) 83% 42— 1% 9% 3% 5%

TR L =————————————— 20% 7% "T0% 0 4%

_ Canada 78% I 56 Y — 21% 9% " 10% 3%
Saudi Arabia 78% A Y 30% 1% 4% 8%

South Africa 77% I S S 22% 8%  12% 3%
Spain  77% S A 23% 8% WB%WN 7%

Sweden 76% IS 28% 7% "M% 6%

_Japan 74% NENS3YcM— 41% 14% 4% 8%
Germany 73% A2 31% 10% M0% 7%
Netherlands 72% IASS 29% 8% NEEmISNIN 5%
United States 71% I 7 24% 8% IMA%IT 8%

__ France 70% It os— 29% 1% 2% 7%
Belgium 70% A0S 30% 14% PR 5%
Russia 59% INS3Y% I 25% 14% 2% 0000 8%
Poland 58% IN279— 32% 15% BT 10%
Hungary §2% IEN26%Mm 26% 18% S 28% 5%

p—— mStrongly agree  ~ Somewhat agree ~ Somewhat disagree  w Strongly disagree  Not sure -
Ipsos

Vaccine passports should be required to enter my country. e e e

Source: World Economic Forum, April 28, 2021
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https://www.weforum.org/agenda/2021/04/vaccine-passport-travel-covid-19

Ipsos shares global economic indicators on dashboard

* The Ipsos Consolidated Economic Indicators

dashboard displays economic indicators across the
globe including investment, employment, and
GDP. A direct market comparison feature is also
available.

Market Profiles

Calibrated monthly country-level indicators (see methodology for details).

0 National Index

= Canada w=

States - Average

April 2021: 50.4

Canada ~  United States - EXPORT ¥
INDEX TREND HISTORICAL
100 United Global Canada: United States:

April 2021:55.8

Alltime low: 49.9
Alltime avg: 60.6

50 e Last montn: 48.4 Last month: 52.5
3 months ago: 46.3 3 months ago: 50.2
12 months ago: 45.4 12 months ago: 55.1
v Jan 2002 Apr 2021 All-time high: 56.2 All-time high: 63.6
All-time low: 39.6 All-time low: 35.8
All-time avg: 52.6 All-time avg: 52.5
© Current Index 100 Canada: United States:
April 2021: 421 April 2021: 47.5
50 ~ Last month: 40.0 Lastmonth: 43.5
3 months ago: 37.6 3 months ago: 40.0
12 months ago: 36.8 12 months ago: 46.7
0 Jan 2002 Apr 2021 All-time high: 48.0 All-time high: 57.1
Alltime low: 30.2 Alltime low: 27.2
Alltime avg: 43.6 Alltime avg: 44.6
(0 Expectations Index oo Canada: United States:
L » April 2021: 60.9 April 2027:65.1
50— Last month: 59.0 Last month: 63.5
3 months age: 56.1 3 months age: 62.9
12 months ago: 51.5 12 months ago: 60.6
0 Jan 2002 Apr 2021 All-time high: 65.8 All-time high: 68.3

All-time low: 48.9
Alltime avg: 61.0

Source: Ipsos, April 2021
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https://www.ipsosglobalindicators.com/?
https://www.ipsosglobalindicators.com/?

Tourism and COVID-19 dashboard and reporting resources

Destination BC’s Tourism |ndustry Dashboard tracks statistics across tourism-related industries

including accommodations, food and beverage, and transportation.

Destination BC conducts and commissions general research and insights related to travel and
tourism in British Columbia, as well as COVID-19 Research and Insights.

The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard to date.

The UNWTO has an online dashboard of international statistics on the impact of COVID-19 on the

tourism sector.

MPI has created a coronavirus resource page that compiles meetings and events information as well

as links to several other resources helpful to the Business Events segment in our industry.

The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern studies.

The Travel and Tourism Research Association links to many research and analytics companies on their

COVID-19 Resource Centre.

The Business Council of BC Dashboard allows users to quickly understand the economic toll,
recovery, and economic climate of BC.

NEW: The [psos Consolidated Economic Indicators dashboard displays economic indicators across

the globe including investment, employment, and GDP.
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https://www.destinationbc.ca/tourism-industry-dashboard/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?global-tourism-watch-covid-19-research-insights=true
https://www.unwto.org/unwto-tourism-recovery-tracker
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV04LSTGF1CRyMmH429Ru9nYqjZkkZILyK1bqtMxTIi3xulAL-ZjNtjkYY8NhTBBOtU9yPxh02fIy81IYDRNK4RNn_L1xsgyIgs7UgkeuuZvcQXcpacpNCrPJpeSVewYJus__33UuoAyJK&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
http://r20.rs6.net/tn.jsp?f=0019axKIdEFDR8tuAj05oRd5FvC7z94X5M55W0DmbmcFWzWPFy4v-vV00X1wemIgdheeTtyoVPh1UFXH55a3gJLQjFtbxGDe80WpcgLkCpXDmBjWI_A_yTAC8HVshoKj8xR_l8XQZbc1Rs5UXczfDzgADMwVLiHb0twWJgP1wGyBo7jK5JYmFrH88Hdwu756h89fnTgwIdP0XBD9yva9J_7LbKbH6ZUsuesg2MPacwHWxsJDEjC57aDfzXzgjdLWmBztogkRgIfsyOJC6tYby6brI7cRWokGFdYg8Ywdr1CILXdW8VtsWGgN3FBWJuXfPbIXNIXQ8I2kX270uHvFMlhvoRmHJbnUpUqmiqzJPMpG3Q91IQ82SaYlg==&c=attWgCB3Ty19Kc3U4HGltR2z0dB360wz6eYfELiBTMxHZ_SwZCo_ZA==&ch=sR1SFMgZWdj357ApUI28RznssilNHes3dOnUh4KVVEs8Mfu-kxKa5Q==
https://tourismresiliency.ca/reports/
https://ttra.com/resources/covid-19-travel-and-tourism-research-resources/
https://public.tableau.com/profile/business.council.of.b.c.#!/vizhome/BCBCEconomicDashboard-DesktopVersion/Overview
https://www.ipsosglobalindicators.com/?

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the Destination BC Research &

Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?research-roundups=true
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