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BC’s Response to COVID-19

The insights noted in this Research Roundup
were gathered after the reduction of some
public health restrictions in February 2022.
Health and safety protocols, such as proof of

vaccination and mask wearing, vary by event
and business type.

for more information on BC'’s
current COVID-19 guidance and

regulations.

On July 19, 2021, Canada announced
the opening of the border to fully

vaccinated US citizens starting August
9. On September 7, 2021 Canada began
allowing any fully vaccinated travellers
entry into the country if they provide
mandatory travel information including
pre-entry test results.

Information provided in this Research
Roundup Report highlights local and
global insights which may be applicable
to BC now.


https://www2.gov.bc.ca/gov/content/covid-19/info/restrictions

Destination BC is compiling relevant research and articles every month related to the travel and tourism industry

and COVID-19.

Last month in brief:

Destination Canada reports that all provinces have a net positive reaction to seeing their province promoted
elsewhere in Canada

Destination BC reports that 45% of BC residents intend to travel elsewhere in BC for an overnight trip
within the next 2-3 months

BC weekly domestic overnight visitation increased 1.1% from the previous week
BC sees an increase of +21% in weekly domestic overnight visitation compared to the same period in 2019
BC’s occupancy rate (60%) increased +21 points compared to the same period in 2021

Destination BC’s latest Snapshot of BC Travel shows Vancouver, Coast & Mountains region made up 39% of
domestic visitation

Skift reports that Canada’s Global Recovery Index score is at 78 out of 100

Destination Analysts reports 34.2% of American travellers feel safe travelling outside the United States
UNWTO shows that 64.2% of the global population has received at least one dose of a vaccine

A summary of relevant tourism headlines from around the world

Tourism and COVID-19 dashboard and reporting resources



Destination Canada reports that all provinces have a net positive reaction to
seeing their province promoted elsewhere in Canada

* |n Destination Canada’s latest Resident Sentiment i
report (March 29, 2022), residents from all Comparison by Region / Comparaison par région
provinces were generally positive seeing an
advertisement promoting their community to other
parts of Canada.

Net level of happiness / BC/C.-B. AB/Alb. Ll ON/Ont. Qcl/Qc ATL

(n=607) (n=411) (n=200)

Sask./Man.

Niveau net de satisfaction’ (n=207) (n=200) (n=200)

* The same report shows that BC residents would From ofher communities near me /

have a net negative reaction (-5) to seeing -~ de communautés voisines

From other parts of my province /

advertisements promoting their province to either . dautres parties de ma province

the United States or other countries. From other parts of Canada /
... d'autres régions du Canada

From the United States /
... des Etats-Unis

From other countries /
... d'autres pays

- Net positive / Niveau net positif
[ wet negative / Niveau net négatif
I:I Net neutral [ Niveau net neutre

* Net level of happiness is equal io the ol of Very happy and Happy jess the foial of Very unhappy L:munefn‘enﬁshdnnedéﬁﬂ'mhudedpnm'ﬂssemr & irés condents » of « confents » moins ke doal de
and Unfappy coux go digant « irds mécantents 5 ou & micanients s,

i How wownd pou fesl if you saw an adverti ing your ty o esch of the cnnmmmmmwmmmp&mmtm Mmbmﬂmmmmmmw
mmmsassmhmhmm!nﬂ un endrod od les visteurs des régions suivantes peuvent venir lrsqu'l sera sécuritaine de e faire ?

Source: Destination Canada’s Weekly COVID-19 Resident Sentiment, Mar 29, 2022



https://www.destinationcanada.com/en/coronavirus-updates/covid-19-research

Destination BC reports that 457 of BC residents intend to travel elsewhere
in BC for an ovemight trip within the next 2-3 months

* In Destination BC’s latest BC Tracking British Columbians’ Travel Intent Within Next 2-3 Months g, ..
Residents’ Public Perceptions Wave (By Destination) BRITISH COLUMBIA
43 (March 4,2022) report, an
estimated 45% of British Columbians B Noarby communities (day trp)
said they intend to travel elsewhere in 100% :E'tiz":*;zrgr;fBgaﬁ::amisht)

BC for an overnight trip within the 90% - mus
next 2-3 months, up +10 points from 0% ¥ Other countries
February 4, 2022. Additionally, 68% oo

of BC residents intend to travel to
nearby communities for a day trip in

60%

50% S

the next 2-3 months, up +7 points, and
21% to other provinces in Canada, up

. o 30%
+6 points. Seasonallty |||<e|y plays a ’ o parts o Caned ST
factor in these increases. 20% - 5%

10% 5%

8%

40%

Other countri 6%
* The same report showed that BC 0% -
. o oo
residents’ intent to travel to the US
Wlthln the next 2_3 months increased NOTI?: Response category “only when vaccine or treatment for COVID-19 available” removed Jun 23, 2021. ‘Sta‘is‘ica"y Signfﬁcanﬂyhjmthanpre\.ﬁouswm.
. . g??mﬁgf I?F;?:‘Ijl?:i you likely to make trips to the following destinations? WV Statistically significantly lower than previous wave. 8
+3 POIntS to 12% and intent to travel to Due to rounding, the total may not equal 100% to the sum of individual values shown.
other countries increased by +2 points
to 8%.

Source: Destination BC'’s Residents’ Public Perceptions: COVID-19 Travel and Tourism Wave 44, Mar 4, 2022 5



https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/?bc-residents-public-perceptions=true

BC weekly domestic ovemight visitation increased 1.17; from the previous
week

* According to Environics Analytics Weekly Tracker BC's Domestic Overnight Visitation
Report, during the week ending March 27,2022, Week-over-Week Percent Change

BC experienced a week-over-week increase of

+1.1% In weekly domestic overnight visitation. 30%

* Week-over-week increases in domestic overnight 20%
visitation were seen in three of six tourism regions
across the province: 10%
+1.1%
¢ Kootenay Rockies (+29.0%) 0%
*  Cariboo Chilcotin Coast (+5.4%)
*  Vancouver, Coast & Mountains (+3.5%) 10%

* Week-over-week decreases in domestic overnight 0%
visitation were seen in the other three tourism

regions:
g -30%

&
%
s

*  Thompson Okanagan (-0.8%)
*  Vancouver Island (-2.7%)
*  Northern BC (-4.3%)

Source: Environics Analytics Weekly Tracker Report, Mar 27, 2021



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC and Regional Domestic Overnight Visitation Week-over-Week Percent Change
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Source: Environics Analytics Weekly Tracker Report, Mar 27, 2021
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https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC sees an increase of +217 in weekly domestic overnight visitation compared

to the same period in 2019

Year-over-year change in BC Domestic Overnight Visitation

* For the week ending March 27,2022, Mar 20, 2022 - Mar 27,2022
Environics Analytics reported that BC’s
weekly domestic overnight visitation increased

+48% compared to the same period in 2021,

+205% compared to the same week in 2020, 258% 268% .

and +21% compared to the same week in 205% 209% 227%

2019.

o : : ; : 104%
ﬁlll tohurlsmBlgglohns, wcllth the:>.<cedpt|on of 86% 829
.o.rt .ern , showed growth in omestlc. 489, ) 459, 20, 449, 43% 60% I 56%
visitation when compared to the same period 21% 24% 8% ° 14% I
in 2021, 2020, and 2019. . ™ m ] 1 b il l .
4% 9%

British Columbia ~ Vancouver, Coast, & Vancouver Island ~ Thompson Okanagan  Cariboo Chilcotin  Kootenay Rockies Northern BC

Mountains Coast

m % change from 2021 B % change from 2020 m % change from 2019

Source: Environics Analytics Weekly COVID Tracker Report, Mar 27, 2021 8



https://environicsanalytics.com/en-ca/measuring-canadian-travel-patterns

BC’s occupancy rate (607) increased +21 points compared to the same

period in 2021

* STR, an agency which reports BC’s hotel
performance, shows the average weekly
occupancy rate for BC was 60% for the
week of March 7 - 13, 2022. This
represents an increase of +21 points
compared to a similar period in 2021 and
a decrease of -7 points compared to a

similar period in 2019.

* BC’s Average Daily Rate for this same
period was $176, an increase of +30%
from 2021 and +2% compared to a
similar period in 2019.

* For community-level accommodation
statistics please visit Destination BC’s

Snapshot of BC Travel.

Province/ Community

Data for the week of: Week 11 - March 7, 2022

British Columbia

>
2022 Occupancy 60% 2 60%
S
22 vs 21 Occupancy A+2lpts éﬁ 40%
2vs 190 v.7 g 20%
vs ccupancy Tpts o 0%
2022 ADR $176
= $200
a
22 vs 21 ADR A+30% <
& $100
a
22 vs 19 ADR A+2% 30
=
2022 RevPar $105 = $100
7
22 vs 21 RevPar A+102%; o $50
o
& 50
22 vs 19 RevPar ¥-8%

Source: 2021 STR, STR Global Ltd, Mar 7 — Mar 13, 2022
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https://www.destinationbc.ca/snapshot-of-bc-travel/
https://str.com/data-insights/news/press-releases

Destination BC’s latest Snapshot of BC Travel shows Vancouver, Coast &
Mountains region made up 397 of domestic visitation

*  According to Destination BC’s Snapshot of

BC ACCOMMODATION OVERVIEW (click to view)
BC Travel, for the week of March 7 - 13, Snapshot by ( '
2022 the Vancouver, Coast & Mountains of Occupancy Rate Average Daily Rate RevPAR
) pancy £ y
) o ) .
region made up 39 A. of BC’s domestic BC Travel Cutrent Week o0 $176 5105
visitation. In comparison, the Thompson Previ
Okanagan region made up 20% of BC’s . Weal
. . e . “lick to view detailed report af, or
domestic visitation and the Vancouver Island ‘ E— From Last A-+21pts A Aozt
. ° From Previous Week A+7%
region made up 19%. From 2019 V-7pts A+2% V-8%
From Last Year A+35%
I R BC AIR OVERVIEW (click to view)
. . . . rom +0%
*  During this same week 78,320 air bookings o Canadian vs
. . Air Bookings to BC Air Capacity to BC : .
were made to BC. Of these air bookings, BC REGIONAL SHARE g pactty International Bookings
60% were domestic flights and 40% were w Current Week 78.320 259518
. . . . . 19% 8%
international. Air capacity to BC increased Nec Previous Week V4% A+2%
+2% from the previous week and +220% From Last Year A+313% A+220%
compared to the same period in 2021. o From 2019 A+2% ¥-35%
0%
SOURCES

%

1 Environics Analytics Weekly COVID Tracker Report Note: Total BC Regional Share may exceed 100% due to travel in multiple regions:
22022 STR, STR. Gobal Ltd., 3 Forward Keys, Air Bookings with 12 month look-ahead window and Air Capacity

Source: Snapshot of BC Travel, Destination BC, Mar 7, 2022



https://www.destinationbc.ca/snapshot-of-bc-travel/

Skift reports that Canada’s Global Recovery Index score is at 78 out of 100

* According to Skift, the Global Recovery Index

. Last updated: Mar 14, 2022
(an overall index of travel performance

Country Deep Dive

recovery based on factors such as car rentals,

flights, and lodging) is at 74 out of baseline of Select a country. Garada o
100 established in 2019 Ca nada’s Global Country Travel Health Score Health Score Split by Travel Sectors New daily Covid-19 cases (monthly average)
M —— Car rental score  —— Aviation score el score 30K
Recovery Index score is 78. » ~®- Counryscore —— Glbal average . T
@ 20K
, 100 . g
* The same report shows that Canada’s travel &
sector performance increased on all fronts. On 50 i
BO
* M Jan 2020 Jul 2020 Jan 2021 Jul 2021 Jan 2022
N\arch.14, the aviation performance rose by ! R T T E—— T e Ao 200 N2 Apr 2031 Oot202
+13 points compared to the same period one 0 s oamm e GamE Fully vaccinated population (%)
month earlier. Hotel performance increased by ) e O R e e ]
. . 75
+16 points, Car Rental performance increased . o o 3
. . \ 5 50
by +34.6 points, and Vacation Rental - & & *
. . 25
performance increased by +6.9 points.

Vacation Rentals [1}

a Car Rental
Jan 2020 Jul 2020 Jan 2021 Jul 2021 Jan 2022 Jan 2020 Jul2020  Jan2021  Jul 2021 Jan 2022
Apr 2020 Oct 2020 Apr 2021 Oct 2021 _ Aprz020  Oct2020  Apr2021  Oct202

Source: Skift Recovery Index Canada Deep Dive, Mar 14, 2022



https://research.skift.com/recovery/

Destination Analysts reports 81.57 of American travellers feel safe travelling

outside the United States

* According to Destination Analysts’ latest
Travel Sentiment Index report (March 1,
2022),34.2% of American travellers’ feel safe

travelling outside the United States.

* The same research showed that 81.5% of
American travellers feel safe taking a road trip
and 52.6% feel safe travelling on a commercial
airline.

SAFETY PERCEPTIONS OF TRAVEL ACTIVITIES

Top 2 Box Score—9; Selecting “Somewhat safe” or “Very safe”

Question: At this moment, how
safe would you feel doing each
type of travel activity®

(Bose: Wove 85 doto. AN respandents, 1,262

completed surveys. Doto collected Februory 2325,

2023)

Destinatian é-‘\l'dhf".-l 5
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Visifing of afuement pork oF ol ouldosr SRT oS
Wisifiteg o abdarofien dadk
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Terenling in o raxi Uber Lk _ Fr
Anencing o pectoemonce |
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Traveling cutside the Urited Srares | TR - : -
Traveling by Bus o setar coach sn o grovs e [ TRDEDEEE : .+
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Source: Destination Analysts Travel Sentiment Index Report. Mar 1, 2022
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https://www.destinationanalysts.com/webinars/february-15th-update-on-covid-19s-impact-on-american-travel/

UNWTO shows that 64.27 of the global population has received at least one

dose of a vaccine

* According to the UNWTQO, as of March 23, 2022, the

global average for vaccination rates (with at least one

dose) is at 64.2 out of every 100 people.

Canada United States Mexico
* The same dashboard shows that as of March 23, 2022 PEOPLE VACCINATED PER 100 PEOPLE VACCINATED PER 100 PEOPLE VACCINATED PER 100
Canada has vaccinated (with at least one dose) 85.8 out _ _
. Latest data available Latest data available Latest data available
of every 100 people, compared to the US which has 85.8 76.8
3 N . 23. Mar. 2022 . 23. Mar. 2022 65'7 29. Mar. 2022
vaccinated 76.8 out of every 100 people, and Mexico
which has vaccinated 65.7 out of every 100 people.
People vaccinated per 100 population People vaccinated per 100 population People vaccinated per 100 population
° For UP'tO'date in'Formation on health indicators, air @Selected country ©World average @Selected country ©World average @Selected country @ World average
travel, and destination regulations, visit the . . &
UNWTO/IATA Destination Tracker dashboard. w0 “
o 40
20 20 20 ///
0 0 0

Jul 2021 Jan 2022 Jul 2021 Jan 2022 Jul 2021 Jan 2022

Source: UNWTO/IATA, Mar 23,2022
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https://www.unwto.org/unwto-tourism-dashboard
https://www.unwto.org/unwto-tourism-dashboard

A summary of relevant tourism headlines from around the world

We've included some relevant tourism headlines from
around the world:

e Tourism enjoys strong start to 2022 while Facing new

uncertainties (UNWTO)

*  Europe’s tourism demand holds steady but Ukraine

war anxieties loom (Skift)

e USto require airlines to disclose greenhouse gas

emissions (Airline Weekly)

F'I

* Federal government to end pre-arrival COVID

testing for travellers entering Canada (CBC)

« MLA questions tourism's saFety message given high

COVID case counts (CBC)

14


https://www.unwto.org/news/tourism-enjoys-strong-start-to-2022-while-facing-new-uncertainties
https://skift.com/2022/03/23/europes-tourism-demand-holds-steady-but-ukraine-war-anxieties-loom/
https://airlineweekly.com/2022/03/u-s-to-require-airlines-to-disclose-greenhouse-gas-emissions/?__hstc=207916688.6b65a52211a4c6352d3b52b755fbcdf6.1624482856643.1645740594440.1648082710184.24&__hssc=207916688.1.1648082710184&__hsfp=3382236139
https://www.cbc.ca/news/politics/federal-government-to-drop-pre-departure-testing-1.6386763
https://www.cbc.ca/news/canada/prince-edward-island/pei-tourism-strategy-perry-mackay-1.6394270

Tourism and COVID-19 dashboard and reporting resources

* Destination BC is publishing a weekly Snapshot of BC Travel which includes information related to

accommodation, air bookings, and overall domestic visitation.

e Destination BC’s Tourism Industry Dashboard tracks statistics across tourism-related industries
including accommodations, food and beverage, and transportation.

* Destination BC conducts and commissions general research and insights related to travel and
tourism in British Columbia, as well as COVID-19 Research and Insights.

¢ The UNWTO has a tourism recovery tracker, the most comprehensive tourism dashboard to date.

The UNWTO also has an online dashboard of international statistics on the impact of COVID-19 on

the tourism sector.

e The BC Tourism Resiliency Network hosts tourism impact reports and travel pattern studies.

* The Travel and Tourism Research Association links to many research and analytics companies on their

COVID-19 Resource Centre.

* The Business Council of BC Dashboard allows users to quickly understand the economic toll,

recovery, and economic climate of BC.

* The Ipsos Consolidated Economic Indicators dashboard displays economic indicators across the globe

including investment, employment, and GDP.

Phocuswire’s COVID-19 liveblog covers the pandemic’s impact and recovery in the tourism industry.
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https://www.destinationbc.ca/snapshot-of-bc-travel/
https://www.destinationbc.ca/tourism-industry-dashboard/
https://www.destinationbc.ca/research-insights/
https://www.destinationbc.ca/research-insights/type/covid-19-research-insights/
https://www.unwto.org/unwto-tourism-recovery-tracker
https://www.unwto.org/unwto-tourism-dashboard
https://tourismresiliency.ca/
https://ttra.com/resources/covid-19-travel-and-tourism-research-resources/
https://bcbc.com/dashboard
https://www.ipsosglobalindicators.com/
https://www.phocuswire.com/Coronavirus-impact-travel-industry

DESTINATION
BRITISH COLUMBIA®

This report can be found online on the

Destination BC Research & Insights COVID-19 webpage

Research & Analytics
TourismResearch(@DestinationBC.ca
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